
 

37.03.02. Conflictology 

 

Corporate social responsibility 

 

Course/semester Bachelor degree, 2/3 

 

The main 

objective 

to know theoretical the basics of corporate social responsibility, both 

history in Russia and the world, and also the analysis of a current state and 

tendencies of development of various directions in Russia. 

 

Contents • Essence and functions of corporate social responsibility. 

• Approaches to studying of corporate social responsibility. 

• Methods of diagnostics of corporate social responsibility. 

 

Preliminary 

requirements of 

Discipline 

Economic theory; sociology; conflictology in social work. 

 

Structure of the 

course  

 

Lectures – 36, Practice – 36, Independent work – 147 hours. Total 252 

hours.  

 

Estimation, 

control – test 

Mark and rating system: 

- 0–24 it is unsatisfactory without possibility of repeating an examination; 

- 25–49 it is unsatisfactory with possibility of repeating an examination; 

- 50–72 it is satisfactory; 73–86 it is good; 87–100 it is excellent. 

60% - current work, 40% - examination 

 

Features of the 

organization of 

educational 

process and 

training 

materials 

Active forms are used:  discussiob, rating, report, business game, case-

study, writing of the essay, graphic organization of material, work in small 

groups 

 


