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1. BHelUHwWe TpeboBaHuSA
Tabnuua 1.1

Komnemenyus @I'0OC: OIIK.1 roToBHOCTH 0CYIIECTBIATH HPO(hecCHOHATLHYI0 KOMMYHHKAIIHIO B YCTHOH H
NHCbMeHHOil (popMax HA PYCCKOM H HHOCTPAHHOM SI3BIKAX /TSI pelIeHns 3a/1a4 npogdeccHoHATLHOM
AeSITENILHOCTH; 6 YACHU CTIeOVIOMUX Pe3Yabmamoe 00yueHusn:

32. 3HaTb TEPMUHO/OMMIO NMPO(ECCUOHANBHON CEpPbI AEATENBHOCTW HA MHOCTPAHHOM S3bIKe

y1. yMeTb OCYLLECTB/ISITb KOMMYHUKALWMIO C NPEACTABATENSMU JPYTVX S3bIKOB W Ky/bTyp

y2. yMETb YMTaTb 1 peiepupoBaThb IMTEPATYPY HA MHOCTPAHHOM SI3bIKE

y4. yMeTb UCMO/b30BaTh 3HAHMSA A3bIKA A/ NPO(ECCMOHANILHOMO MeXAyHapOAHOr0 O6LLEHNS U B
Hay4HO-MCCel0BATENbCKO eATeNbHOCTY

y6. BMafl€Tb cnoco6amu nornosiHeHus ﬂpOdJeCCVIOHaJ'IbeIX 3HaHWIi Ha OCHOBE MCMO/b30BaHNS OpUTrNHa/IbHbIX
NCTOYHUKOB, B TOM YMC/1e 3NEKTPOHHbLIX N HA MHOCTPAHHOM A3blKe

Komnemenuyun @I'OC: OIIK.3 roToBHOCTH B3aUMO/€iicCTBOBATH ¢ YIACTHHKAME 00pa30BaTEIHHOI0 MPoIecca H
CONUATGHBIME NAPTHEPAMH, PYKOBOAHTH KO/LIEKTHBOM, TOJIEPAHTHO BOCHIPHHAMASI CONMAILHbBIE,
3THOKOH(ECCHOHAIbHBIE H KYJIbTYPHBIE PA3ITUHS; ¢ YACHU C/LEOYIOUUX PE3YIbIanoe 00yueHusn:

31. 3HaTb OCOBEHHOCTM B3aVMOAENCTBIS Pa3INYHBIX S3bIKOB U KYNIbTYP

2. TpeboBaHust HI'TY K pesynbTaTaM 0CBOEHUSI ANCLUUMINHbI

Tabnuua 2.1
PesynbTaTbl M3yyYeHUs AUCLMNINHBLI M0 YPOBHAM 0CBOEHUS (MMETb dopMbl OpraHmsalmnm
npeacTaBfieHNe, 3HaTb, YMeTb, BNaJeTb) 3aHATUN

[1enoBOI MHOCTPaHHbIN A3bIK

OnMK.1.32 3HaTb TEPMUHOIOMMIO NMPOMECCUOHAIbHOM CPepbl AeATENbHOCTU HA MHOCTPaHHOM
A3bIKE

1.0 ’aHpax MUCHPMEHHBIX IIPOU3BEJICHUN JEIOBOTO HHOCTPAHHOTO S3bIKa MpaKTUYeCKMe 3aHATUS;
CamocTosTeNbHas paboTa
2. TepMAHOIOTHIO B cdepe mpodeccrnoHaTbHON HHOS3THON KOMMYHHKATAH MpaKTUYECKMe 3aHATUS;

CamocTosaTefibHas paboTa

OlNK.1.yl ymeTb OCYLLECTBNATb KOMMYHUKALMIO C MPeACTaBUTENNAMU APYTUX A3bIKOB U
KYy/IbTyp

3.nexeuky npodeccronanbHol cdepsr B o6beme 1500-1700 excndeckux eAUHAL | [paKTUYECKUE 3aHATUS;
CamocToaTefibHas paboTa

4.J1eKCUKO-TpaMMaTHYECKUE SBICHUS XapaKTepHbIe IS JelIOBOIO HHOCTPAHHOTO MpaKTUYECKME 3aHATUS;

I3BIKA CamocToaTenbHas pabota
5.ocobeHHOCTH _VHOTPCG.TIBHI/IH CBO6OJIHLIX u YCTOﬁqHBBIX CIIOBOCOYETAHHN B ﬂpaKqueCKme 3aHATUA,
cd)epe OG]IIGHI/ISI Ha AEJIOBOM WHOCTPAHHOM S3BIKE CaMOCTOﬂTE]’]bHaﬂ pa6OTa
6‘[IpaBI/UIa COCTABJICHHUS KOPPECIIOHJCHITNY B paMKaXxX U3y1aeMOro MaTepHralia npaKTVI‘-IECKI/Ie 3aHATUA,
CamocTosaTenbHas paboTta
7.0Tp_VI(Typy COO6L[I€HPII\/L JOKJIaJ1OB, HpeBEHTaLlI/Iﬁ " JIp. IIMCEMEHHBIX |'|pa|(T|/|quK|/|e 3aHATUA,
IpOU3BE ICHUI CamocTosTenbHas paboTa
8.ynoTpeOisITh n3yueHHbIe JTeKCUKO-TpaMMaTHIeCKUe CTPYKTYPHI B MpakTnyecKmne 3aHATUS;
KOMMYHHUKAaTHBHBIX CHTYalISIX (TlepeToBopax, AeTOBEIX BCTpedax U T. A.) CamocTosaTefibHas paboTa
9.Bectu Gecely Ha TeMBI cephl JIeTTOBOTO OOIIeHMS MpakTnyeckme 3aHATUS;
CamocTosTeNbHas paboTa
10.moanmarts JHAAJIOTHIECKYIO 1 MOHOJIOTHYECKYIO PEYL B cq)epe JACIIOBOT'O rlpaKTVNECKME 3aHATUA,
oOmenwms CamocToaTesibHas paboTa
11. renaTh npesenranum MpaKTUYecKme 3aHATUS;
CamocTosTe/ibHas paboTa
12.maBBIKaMU NIPOBEICHUS IIpe3eHTAIUN MpaKTnyecKmne 3aHATUS;

CamocTosaTefibHas paboTa

OlNK.1.y2 ymeTb UnTaTb U pedepmpoBaTb nTepaTypy Ha NHOCTPaAHHOM A3blKe

13.paboraTh ¢ MOHO-, OMIIMHIBaJIbHBIMH CIOBAPSIMHU MpaKTUYECKMe 3aHATUS;
CamocTosTeNbHas paboTa




OlNK.1.y4 ymMeTb MCNO/b30BaTb 3HAHMA AA3blKa 418 NPOMecCMoHanIbHOIo MeXayHapo4HOro
06LLIEHNA N B HAYYHO-NCCNEe[0BaTE/IbCKOWN AeATENIbHOCTH

14.0 pa3THIHBIX acrekTax U MpodireMax BeJeHUs OGn3Heca MpaKTUYecKme 3aHATUS;
CamocTosaTenbHast pabota

OlK.1.y6 BnageTb cnocobamm NONOAHEHNS NPOJeCCUOHA/TbHbIX 3HAHMIA Ha OCHOBE
MCNOMb30BaHNA OPUTNHASIBHBIX UICTOYHUKOB, B TOM YMC/IE 3/IEKTPOHHbLIX U HA MHOCTPAHHOM
A3bIKe

15.HaBBIKAMHE TIPAKTUIECKOTO UCTIONH30BAHMSI O0MEYIOTPeOnTeTHbHOM 1 MpaKTUYecKme 3aHATUS;
TePMUHOJIOTHIECKOH JIEKCHKY, 00ecTIeTHBAIONe YCTHYIO KOMMYHHUKAITAIO B CamocTosTenbHas paboTa
po¢hecCHOHATBHOM cpeie

OIlMK.3.31 3HaTb 0CO6EHHOCTM B3aUMOAENCTBUSA Pa3/INUHbIX A3bIKOB U KY/1bTYP

16.0 mpaBuiIax JeJI0BOTO STUKETA MpaKTUYecKme 3aHATUS;
CamocTosaTenbHast paboTta
17.0 BIusHUH KYJIBTYPHBIX ocoOeHHOCTEH Ha BejicHHe OGH3Heca |'|pa|(‘|'|/|qec|(|/|e 3aHATUS;
CamocToaTenbHast paboTta
18.HaBBIKAME ynOTpeGHeHI/IH IrpaMMaTHIECKIX Mojenelt u CTPYKTYD, npaKqueCKme 3aHATUS;
obecrieunBarO MUK TpoeccHoHaIbHOe 00IeHHe. CamocTosTensHas pabota

3. CofiepykaHvie 1 CTPYKTypa y4e6HOI AUCUMNANHbI

Tabnmua 3.1
CcCblIKM Ha
< | AKTUBHbIle
TeMbl NPaKTUYECKUX 3aHATUN Yachbl pesynbTaThl YyebHada aesaTeNlbHOCTb
(popmbl, yac, 06y4eHus

CemecTp: 2

AnpakTnyeckas eAMHNLA: NEKCUYECKME eaMHMLbI, TPAMMaTMNYeCKMe HaBbIKW, OCHOBHbIE
rpamMmmMaTturyecKue sIBNIeHNs, NpaBu/ia PeYeBoro 3TMKeTa, AManormyeckasi U MOHoorMyeckas pedb ¢
CMO0/Ib30BAHMEM NIEKCMKO-TpaMMaTUYECKUX CPEACTB B KOMMYHUKATMBHbIX CUTYaLMsX, MOHUMaHWe
AVaNIorNYeckoli U MOHOIOrMYEeCKOl peun B cepe e/10BOro 06LLEeHMS, YTeHMe, MUCbMO
(KOMMYHMKAaTUBHO-HanpaB/ieHHOe 06y4eHVe YeTbIPEM BUAaM PeYeBoli AeATeNIbHOCTU: YTEHNIO,
rOBOPEHWIO, ayanpPOBaHUIO, MUCbMY)




1. Brands

- reasons for liking and disliking
brands

- brand management

- why we need brands

- the secret of a really successful
brand

- how to help a company with its
branding

- outsourcing production
Language Review:

- Present Simple, Present
Continuous

Skills

Taking part in meetings

- types of meeting

- the role of the chairperson

- opening the meeting

- inviting people to speak

- making your point

- agreeing and disagreeing

- discussion techniques

Writing

- agendas

- action minutes

- action plan

9,8

10

10, 13, 14, 15,
16, 18, 2, 3, 4,
56,89

- 3HaKOMCTBO C HOBbIM
NEKCUYECKMM MaTeprasiom
(cnoBamm 1 BbIpXXEHUAMU NO
Teme moayns), 0TpaboTka
NEKCUYECKOro MaTepuana B
YNPaXXHEHUSAX, HanpaBIeHHbIX
Ha ero 3akpenneHue, 1
COBCTBEHHBIX BbICKa3bIBaHMSX,
nocresytoLas aKTmBm3aLms
NEKCUYECKOro MaTepuaia B peun
yepes 06CyXaeHVe B napax um
MUKpOrpynnax;

- NPOCAyLUMBaHNE ayTEHTUYHbIX
mMaTepuanos; pasBuTume
CNYXO0BbIX HaBbIKOB C Le/bl0
NONyYeHNst MH(opMaLMu,
poneBas Urpa B nNapax ¢ Oropoun
Ha NIeKCUKY ayamomatepuana;

- YTeHMe ayTeHTUYHOrO TeKCTa
no TeMe MOAYNS, BbINO/IHEHNE
yNpaXHEeHWA Ha NMPOBEPKY
MOHVMMaHWS MPOYMTAHHOTO,
Bbl€NEHNE OCHOBHbIX
CTPYKTYPHbIX 1 CMbICNIOBbIX
3/1EMEHTOB TEKCTa,
MOHO/I0MMYeCKoe BbICKa3blBaHWe
C OMOpOiA Ha cAenaHHble
3aMeTKM 1 C UCMO/b30BaHUEM
aKTVBHOM NEKCUKW TEKCTa;

- NOBTOP rpaMmaTnyeckoro
maTepuana 1 BbINOHEHWE
ynpaxXHeHW Ha 6a3e aKTUBHOIA
NEKCUKN;

- COCTaB/IEHVe AMaOoroB,
cuTyauumii ans oTpaboTKu
NPeAN0XKeHHbIX
NEKCUKO-rpammMaTHecKmnx
CTPYKTYp, MCMONb30BaHMe X B
PO/EBbIX CUTYaUMAX-AMaorax;
- paboTa B rpynnax Haf
peLleHneM NOCTaBNEHHO
npo6nembl N0 TeMe MOAYNS;

- NpoBep




2. Advertising

- good and bad advertisements

- advertising media and methods of
advertising

- successful advertising

- planning an advertising campaign
Language Review:

- articles

Skills

Presentations

- types of presentation

- preparation and introduction

- main part

- closing and questions

Writing

- power point presentation

10

12

10, 13, 14, 15,
16, 18, 2, 3, 4,
5789

- 3HaKOMCTBO C HOBbIM
NEKCUYECKMM MaTeprasiom
(cnoBamm 1 BbIpXXEHUAMU NO
Teme moayns), 0TpaboTka
NEKCUYECKOro MaTepuana B
YNPaXXHEHUSAX, HanpaBIeHHbIX
Ha ero 3akpenneHue, 1
COBCTBEHHBIX BbICKa3bIBaHMSX,
nocresytoLas aKTmBm3aLms
NEKCUYECKOro MaTepuaia B peun
yepes 06CyXaeHVe B napax um
MUKpOrpynnax;

- NPOCAyLUMBaHNE ayTEHTUYHbIX
mMaTepuanos; pasBuTume
CNYXO0BbIX HaBbIKOB C Le/bl0
NONyYeHNst MH(opMaLMu,
poneBas Urpa B nNapax ¢ Oropoun
Ha NIeKCUKY ayamomatepuana;

- YTeHMe ayTeHTUYHOrO TeKCTa
no TeMe MOAYNS, BbINO/IHEHNE
yNpaXHEeHWA Ha NMPOBEPKY
MOHVMMaHWS MPOYMTAHHOTO,
Bbl€NEHNE OCHOBHbIX
CTPYKTYPHbIX 1 CMbICNIOBbIX
3/1EMEHTOB TEKCTa,
MOHO/I0MMYeCKoe BbICKa3blBaHWe
C OMOpOiA Ha cAenaHHble
3aMeTKM 1 C UCMO/b30BaHUEM
aKTVBHOM NEKCUKW TEKCTa;

- NOBTOP rpaMmaTnyeckoro
maTepuana 1 BbINOHEHWE
ynpaxXHeHW Ha 6a3e aKTUBHOIA
NEKCUKN;

- COCTaB/IEHVe AMaOoroB,
cuTyauumii ans oTpaboTKu
NPeAN0XKeHHbIX
NEKCUKO-rpammMaTHecKmnx
CTPYKTYp, MCMONb30BaHMe X B
PO/EBbIX CUTYaUMAX-AMaorax;
- paboTa B rpynnax Haf
peLleHneM NOCTaBNEHHO
npo6nembl N0 TeMe MOAYNS;

- NpoBep




3. Employment

- factors which are important for
getting a job

- recruitment process

- retaining good staff

- headhunting

Language Review:

- indirect questions and statements
Skills

Jobs and People

- ways of working

- applying for a job

- problems at work

Writing

- CV and letter of application

11

10

- 3HaKOMCTBO C HOBbIM
NEKCUYECKMM MaTeprasiom
(cnoBamm 1 BbIpXXEHUAMU NO
Teme moayns), 0TpaboTka
NEKCUYECKOro MaTepuana B
YNPaXXHEHUSAX, HanpaBIeHHbIX
Ha ero 3akpenneHue, 1
COBCTBEHHBIX BbICKa3bIBaHMSX,
nocresytoLas aKTmBm3aLms
NEKCUYECKOro MaTepuaia B peun
yepes 06CyXaeHVe B napax um
MUKpOrpynnax;

- NPOCAyLUMBaHNE ayTEHTUYHbIX
mMaTepuanos; pasBuTume
CNYXO0BbIX HaBbIKOB C Le/bl0
NONyYeHNst MH(opMaLMu,
poneBas Urpa B nNapax ¢ Oropoun
Ha NIeKCUKY ayamomatepuana;

- YTeHMe ayTeHTUYHOrO TeKCTa
no TeMe MOAYNS, BbINO/IHEHNE
yNpaXHEeHWA Ha NMPOBEPKY
MOHVMMaHWS MPOYMTAHHOTO,
Bbl€NEHNE OCHOBHbIX
CTPYKTYPHbIX 1 CMbICNIOBbIX
3/1EMEHTOB TEKCTa,
MOHO/I0MMYeCKoe BbICKa3blBaHWe
C OMOpOiA Ha cAenaHHble
3aMeTKM 1 C UCMO/b30BaHUEM
aKTVBHOM NEKCUKW TEKCTa;

- NOBTOP rpaMmaTnyeckoro
maTepuana 1 BbINOHEHWE
ynpaxXHeHW Ha 6a3e aKTUBHOIA
NEKCUKN;

- COCTaB/IEHVe AMaOoroB,
cuTyauumii ans oTpaboTKu
NPeAN0XKeHHbIX
NEKCUKO-rpammMaTHecKmnx
CTPYKTYp, MCMONb30BaHMe X B
PO/EBbIX CUTYaUMAX-AMaorax;
- paboTa B rpynnax Haf
peLleHneM NOCTaBNEHHO
npo6nembl N0 TeMe MOAYNS;

- NpoBep

CemecTp: 3

AnpakTnyeckas efuHmLa: NeKCUYECKUe eVHNLbI, FpaMMaTUYeCKNe HaBbIKN, OCHOBHbIE
rpammaTmnyeckme IBNeHNs, NpaBuna PevyeBoro aTUKeTa, Ananormyeckas 1 MOHOMNOrMYecKas peyb C
MCMO/Ib30BaHNEM NIEKCUKO-TpaMMaTUYECKNX CPEACTB B KOMMYHUKATUBHbIX CUTYaUMUsiX, NOHUMaHWe
ANanornyecKom n MoOHOMOrMYECKON peun B chepe Ae10BOro 06LLLEHNS, YTEHNE, MUCbMO
(KOMMYHMKaTMBHO-Harnpas/ieHHOE 00y4YeHNe YeTbIPeM BULAM PEYEBON AeATENbHOCTU: YTEHMIO,

rOBOPEHWNIO, ayAUPOBAHUIO, MNCLMY).




4. Organisation

- company structure

- good and bad qualities of an
rganization

- a successful rganization

- how to analyse the character of a
business

- why businesses change their
rganization

- the ways successful companies
tend to be similar in

Language Review:

- noun combinations

Skills

Telephoning, Faxes, and Emails
- voicemail

- giving and taking massages

- making arrangements

- sending and receiving faxes

- email expressions and
abbreviations

Writing

- messages
- faxes

- letters

- emails

- 3HaKOMCTBO C HOBbIM
NEKCUYECKMM MaTeprasiom
(cnoBamm 1 BbIpXXEHUAMU NO
Teme moayns), 0TpaboTka
NEKCUYECKOro MaTepuana B
YNPaXXHEHUSAX, HanpaBIeHHbIX
Ha ero 3akpenneHue, 1
COBCTBEHHBIX BbICKa3bIBaHMSX,
nocresytoLas aKTmBm3aLms
NEKCUYECKOro MaTepuaia B peun
yepes 06CyXaeHVe B napax um
MUKpOrpynnax;

- NPOCAyLUMBaHNE ayTEHTUYHbIX
mMaTepuanos; pasBuTume
CNYXO0BbIX HaBbIKOB C Le/bl0
NONyYeHNst MH(opMaLMu,
poneBas Urpa B nNapax ¢ Oropoun
Ha NIeKCUKY ayamomatepuana;

- YTeHMe ayTeHTUYHOrO TeKCTa
no TeMe MOAYNS, BbINO/IHEHNE
yNpaXHEeHWA Ha NMPOBEPKY
MOHVMMaHWS MPOYMTAHHOTO,
Bbl€NEHNE OCHOBHbIX
CTPYKTYPHbIX 1 CMbICNIOBbIX
3/1EMEHTOB TEKCTa,
MOHO/I0MMYeCKoe BbICKa3blBaHWe
C OMOpOiA Ha cAenaHHble
3aMeTKM 1 C UCMO/b30BaHUEM
aKTVBHOM NEKCUKW TEKCTa;

- NOBTOP rpaMmaTnyeckoro
maTepuana 1 BbINOHEHWE
ynpaxXHeHW Ha 6a3e aKTUBHOIA
NEKCUKN;

- COCTaB/IEHVe AMaOoroB,
cuTyauumii ans oTpaboTKu
NPeAN0XKeHHbIX
NEKCUKO-rpammMaTHecKmnx
CTPYKTYp, MCMONb30BaHMe X B
PO/EBbIX CUTYaUMAX-AMaorax;
- paboTa B rpynnax Haf
peLleHneM NOCTaBNEHHO
npo6nembl N0 TeMe MOAYNS;

- NpoBep




5. Money

- dealing with figures

- financial terms

- the ways for a new business to
raise money

- selecting a company to invest in
- reporting financial success

- describing trends

Writing

- reports

8,2

- 3HaKOMCTBO C HOBbIM
NEKCUYECKMM MaTeprasiom
(cnoBamm 1 BbIpXXEHUAMU NO
Teme moayns), 0TpaboTka
NEKCUYECKOro MaTepuana B
YNPaXXHEHUSAX, HanpaBIeHHbIX
Ha ero 3akpenneHue, 1
COBCTBEHHBIX BbICKa3bIBaHMSX,
nocresytoLas aKTmBm3aLms
NEKCUYECKOro MaTepuaia B peun
yepes 06CyXaeHVe B napax um
MUKpOrpynnax;

- NPOCAyLUMBaHNE ayTEHTUYHbIX
mMaTepuanos; pasBuTume
CNYXO0BbIX HaBbIKOB C Le/bl0
NONyYeHNst MH(opMaLMu,
poneBas Urpa B nNapax ¢ Oropoun
Ha NIeKCUKY ayamomatepuana;

- YTeHMe ayTeHTUYHOrO TeKCTa
no TeMe MOAYNS, BbINO/IHEHNE
yNpaXHEeHWA Ha NMPOBEPKY
MOHVMMaHWS MPOYMTAHHOTO,
Bbl€NEHNE OCHOBHbIX
CTPYKTYPHbIX 1 CMbICNIOBbIX
3/1EMEHTOB TEKCTa,
MOHO/I0MMYeCKoe BbICKa3blBaHWe
C OMOpOiA Ha cAenaHHble
3aMeTKM 1 C UCMO/b30BaHUEM
aKTVBHOM NEKCUKW TEKCTa;

- NOBTOP rpaMmaTnyeckoro
maTepuana 1 BbINOHEHWE
ynpaxXHeHW Ha 6a3e aKTUBHOIA
NEKCUKN;

- COCTaB/IEHVe AMaOoroB,
cuTyauumii ans oTpaboTKu
NPeAN0XKeHHbIX
NEKCUKO-rpammMaTHecKmnx
CTPYKTYp, MCMONb30BaHMe X B
PO/EBbIX CUTYaUMAX-AMaorax;
- paboTa B rpynnax Haf
peLleHneM NOCTaBNEHHO
npo6nembl N0 TeMe MOAYNS;

- NpoBep




6. Cultures

- what is culture

- cultural awareness

- cultural advice
Language Review:

- advice, obligation, and necessity
Skills

Negotiations

- types of negotiation

- preparing to negotiate
- negotiating styles

- furthering negotiations
- dealing with problems
- reaching agreement

10

10

10, 11, 13, 14,
15, 16, 17, 18,
2,3,4,5,8,9

- 3HaKOMCTBO C HOBbIM
NEKCUYECKMM MaTeprasiom
(cnoBamm 1 BbIpXXEHUAMU NO
Teme moayns), 0TpaboTka
NEKCUYECKOro MaTepuana B
YNPaXXHEHUSAX, HanpaBIeHHbIX
Ha ero 3akpenneHue, 1
COBCTBEHHBIX BbICKa3bIBaHMSX,
nocresytoLas aKTmBm3aLms
NEKCUYECKOro MaTepuaia B peun
yepes 06CyXaeHVe B napax um
MUKpOrpynnax;

- NPOCAyLUMBaHNE ayTEHTUYHbIX
mMaTepuanos; pasBuTume
CNYXO0BbIX HaBbIKOB C Le/bl0
NONyYeHNst MH(opMaLMu,
poneBas Urpa B nNapax ¢ Oropoun
Ha NIeKCUKY ayamomatepuana;

- YTeHMe ayTeHTUYHOrO TeKCTa
no TeMe MOAYNS, BbINO/IHEHNE
yNpaXHEeHWA Ha NMPOBEPKY
MOHVMMaHWS MPOYMTAHHOTO,
Bbl€NEHNE OCHOBHbIX
CTPYKTYPHbIX 1 CMbICNIOBbIX
3/1EMEHTOB TEKCTa,
MOHO/I0MMYeCKoe BbICKa3blBaHWe
C OMOpOiA Ha cAenaHHble
3aMeTKM 1 C UCMO/b30BaHUEM
aKTVBHOM NEKCUKW TEKCTa;

- NOBTOP rpaMmaTnyeckoro
maTepuana 1 BbINOHEHWE
ynpaxXHeHW Ha 6a3e aKTUBHOIA
NEKCUKN;

- COCTaB/IEHVe AMaOoroB,
cuTyauumii ans oTpaboTKu
NPeAN0XKeHHbIX
NEKCUKO-rpammMaTHecKmnx
CTPYKTYp, MCMONb30BaHMe X B
PO/EBbIX CUTYaUMAX-AMaorax;
- paboTa B rpynnax Haf
peLleHneM NOCTaBNEHHO
npo6nembl N0 TeMe MOAYNS;

- NpoBep

4. CamocTosiTeNlbHasA paboTa 06yyatoLLerocst

CcbINKn Ha
o Yacbl Ha Yacbl Ha
Ne Bugbl camocTosATeNbHOM paboThl pesynbTathl | oo ive lkoHev b TaLIMM
00yyeHus Y "
CemecTp: 2
PedheprposaHme 110 11 12
MarucTpaHTbl yyarcs: 123 1;1 1;5 16
1 |- HaxoAuTb, aHaNM3UPOBATL 1 COMOCTAaBNATL AaHHbIe, 17’ 18' 5 3 4’ 11 1
(haKTbl, TEHAEHLIK; 5 6 7’ 8, 9’ ’
-flenaTb BbIBOAbI S

: YyebHOoe nocobme No 06y4YeHNIO YTEHUIO, PePepMpPOBaHMI0 1 aHHOTMPOBaHWUIO TEKCTOB MO NPOMUIII
(hakynbTeta / Apxunkuna . 4. - PoctoB-Ha-LoHy:3naTenscteo HO®Y, 2009. - 96 ¢. ISBN
978-5-9275-0607-1 - Pexxum pgoctyna: http://znanium.com/catalog.php - 3arn. ¢ akpaHa.




1,10, 11, 12,

13, 14, 15, 16,
2 |lMoAroToBKa K 3aHATUAM 17,18, 2, 3, 4, 12 2

56,7,8,9

CuctemMaTyecKm roToBACh K 3aHATUAM, MarucTpaHTbl MPUOGPeTal0T HaBblKU YCTHOM, NMCbMEHHO peyn,
CTPYKTYPUPYIOT 3HaHWS B COOTBETCTBUM C TeMamu Kypca.: OBumHHMKOBa V.M. Business course in english
for the linguistic department [9neKTpOHHBIA pecypc]: yuebHoe nocobue/ OBUMHHMKOBA .M., Jlebeaesa
B.A.— Dn1eKTPOH. TeKCTOBble faHHble.— M.: EBpasniickuii OTKPbITbIA MHCTUTYT, 2010.— 304 ¢.— Pexum
poctyna: http://www.iprbookshop.ru/11222.html.— 3B6C «IPRbooks»

MoaroToBKa NpeseHTaLii No NpeaoXKeHHOM

TeMaTUKe:
1. Employment
2. Organisation 1,10, 11, 12,
3 3. Financial report 13, 14, 15, 16, 3 1
17,18, 2, 3, 4,
MaruncTpaHTbl NPMOBPETAOT HABbIKWN M3/0XEHNS 56,7,8,9

CBOEiN TOUKM 3PEHIS B paMKax BblGpaHHOI TeMbI,
OMNMpasicb Ha OPUTVHANBHYIO NUTEPATYPY, UCMO/b3YS
NPUOGPETEHHbIE 3HAHUS, YMEHIS U HaBbIKMW.

. KysHeuosa W.K. Practice of Writing Business Letters [9n1eKTpoHHbIi pecypc]: yuebHoe nocobue/
Ky3Heu0Ba V.K.— 91eKTPOH. TeKCTOBble faHHble.— M.: EBpa3ninckuii OTKPbITbIA MHCTUTYT, 2010.— 64
c.— Pexxum poctyna: http://www.iprbookshop.ru/11195.html.— 3B6C «IPRbooks»

MoAaroToBKa K 3a4eTy (2 ceMecTp)
CopepxxaHue 3aveTa:

1. pecbeprpoBaHue cTatbh 1,10, 11, 12,

4 9KOHOMMYECKOTro/nybnnLMCTMUECKOrO XapaKTepa 13, 14, 15, 16, 6 2
(o6bem cTatby 1500-1800 n.3.) 17,18, 2, 3, 4,
Bpems BbiNonHeHns 20 MUHYT. 5¢6,7,8,9

2. BOMPOChI M0 U3y4eHHOMY B CEMeCTpe MaTepuany
3. NepeBoA NPeLI0KEHWNIA C PYCCKOro Ha aHT IMIACKWIA

MoBTOpEHWe NPONLEHHOTO MaTpWana, YTeHe OCHOBHOW ¥ [OMOMHUTENbHOW NUTepaTypbl.. OBYMHHUKOBA
.M. Business course in english for the linguistic department [9neKTpoHHbIN pecypc]: y4ebHOe nocobme/
OBunHHMKOBA N.M., JlebeseBa B.A.— 3neKTPOH. TEKCTOBbIE JaHHble.— M.: EBPa3uiAcKuii OTKPbITbINA
NMHCTUTYT, 2010.— 304 c.— Pexxum goctyna: http://www.iprbookshop.ru/11222.html.— 3b6C «IPRbooks»
KysHeuosa W.K. Practice of Writing Business Letters [9neKTpOHHbI pecypc]: yuebHoe nocobue/
Ky3Hew0Ba M.K.— 31eKTPOH. TEKCTOBbIE AaHHble.— M.: EBpasuiicKuii OTKPbITbIN MHCTUTYT, 2010.— 64
c.— Pexxum goctyna: http://www.iprbookshop.ru/11195.html.— 36C «IPRbooks» Yye6Hoe nocobue no
06YyYeHMI0 YTEHWIO, PetheprpoBaHMI0 N aHHOTMPOBAHWIO TEKCTOB MO NPOMUIII0 dakyibTeTa / APXUMKUHA
I".[. - PocToB-Ha-[oHy:M3aaTtenscteo HOPY, 2009. - 96 ¢. ISBN 978-5-9275-0607-1 - Pexxum foctyna:
http://znanium.com/catalog.php - 3arn. ¢ akpaHa.

Cewmectp: 3
1,10, 11, 12,
13, 14, 15, 16,
1 |MoAroToBKa K 3aHATUAM 17,18, 2, 3, 4, 60 3
56,7,89

CucTeMaTUyeCKn roToBACh K 3aHATUAM, MarmcTpaHTbl NPUOGPeTatOT HaBbIKW YCTHOM, NMMCbMEHHOI peyn,
CTPYKTYPUPYIOT 3HAHMA B COOTBETCTBUM C TeMamu Kypca.: OBuMHHMKOBA V.M. Business course in english
for the linguistic department [31eKTpoHHI pecypc]: yuebHoe nocobue/ OBunHHMKOBA .M., NlebeseBa
B.A.— OneKTpOH. TEKCTOBbIE faHHble.— M.: EBpasnincknin OTKPbITbIA MHCTUTYT, 2010.— 304 ¢.— Pexxum
poctyna: http://mww.iprbookshop.ru/11222.html.— 36C «IPRbooks»




MoaroToBKa Npe3eHTaLMil N0 NPeaI0XKEHHOA

TeMaTuKe:
1. Brands
. 1, 10, 11, 12,
2. Advertising 13, 14, 15, 16,
2 15 4
17,18, 2, 3, 4,
MarucTpaHTbl NPYOBPETAOT HaBbIKM N3MOXEHNS 567809

CBOEi TOUKM 3peHUst B paMKax BblGpaHHOMN TeMbI,
OnMpasicb Ha OPUrMHa/LHYO NUTEpPaTypy, UCMONb3Yys
MPUOGPETEHHbIE 3HAHWSI, YMEHUS 1 HaBbIKM.

. KysHeuoBa W.K. Practice of Writing Business Letters [9neKTpoHHbIli pecypc]: y4ebHoe nocobme/
KysHeloBa M.K.— 3neKTpoH. TEKCTOBbIE fAaHHble.— M.: EBpasnincknii OTKPbITbIA MHCTUTYT, 2010.— 64
c.— Pexxum goctyna: http://www.iprbookshop.ru/11195.html.— 36C «IPRbooks»

1,10, 11, 12,
13, 14, 15, 16,
17,18, 2, 3, 4,
56,7,89

3 |MOAroToBKa K 3K3ameHy 31 3

MOBTOPEHME NPOAEHHOIO B CEMECTPe MTapuana, YTeHne OCHOBHOW M LONOHUTE/IbHOW INTEPaTypbI:
OBumnHHMKoBa V.M. Business course in english for the linguistic department [31eKTpOHHbI pecypc]:
yyebHoe nocobme/ OBUMHHUKOBA W.M., JlebeaeBa B.A.— 3eKTPOH. TEKCTOBbIE AaHHble.— M.:
EBpasniickunii oTKpbITbIA MHCTUTYT, 2010.— 304 ¢.— Pexx<um gocTyna:
http://www.iprbookshop.ru/11222.html.— 3bC «IPRbooks» Ky3HewloBa 1.K. Practice of Writing Business
Letters [3neKTpOHHbI pecypc]: yuebHoe nocobue/ KysHeloBa N.K.— 3neKTpoH. TEKCTOBbIE AaHHbIE.—
M.: EBpa3uiicKnin OTKPbITbIA MHCTUTYT, 2010.— 64 c.— Pexxnm JocTyna:
http://www.iprbookshop.ru/11195.html.— 3BC «IPRbooks» YuebHoe nocobue no 06y4eHnto YTEHNIO,
peeprpoBaHmMio 1 aHHOTMPOBaHWUIO TEKCTOB NO NPousIo (akynsteTa / Apxunkuna I 4. -
PocTtoB-Ha-floHy:3patenscteo HODY, 2009. - 96 ¢. ISBN 978-5-9275-0607-1 - Pexxum goctyna:
http://znanium.com/catalog.php - 3arn. ¢ akpaHa.

5. TexHonorus oby4eHns

[ns opraHnsaumm 1 KOHTPOA CaMOCTOATE/IbHOM paboTbl 00yYaroLMXCS, a TAaKKe NPOBeAeHNSs
KOHCYNbTaUuiA NPUMEHSIOTCA MHPOPMaLMOHHO-KOMMYHUKALMOHHbIE TeXHOMorMm (Tabn. 5.1).

Tabnunua 5.1
[JesTenbHOCTb VHhopmaLMOHHO-KOMMYHUKALMOHHbIE TEXHOMOM N
VIHopmmpoBaHue e-mail; Cpefia 3neKTPOHHOro 06y4veHns HITY
KoHCynbTMpoBaHue e-mail; Cpejia a1eKTPOHHOro 06y4yeHnsa HI' TY
KoHTponb e-mail; Cpefia 3neKTPOHHOro 06y4veHns HITY

Pa3meLLeHne yuebHbIX

Cpepa aneKTpoHHOro obyyeHus HITY
maTepvanos




Tabnmuya 5.2

AKTVBHbIE 1 MHTEPAKTVBHbIE DOPMbI MPOBEAEHUS 3aHATUI

Ne HanmeHoBaHMe akTUBHbBIX (hopM Kope! q)OpMMpyelV'b'X
KOMMETEHL MM
1 | Awnckyccus OrnK.1; OriK.3;

®opmupyembie ymeHusi: 31. 3HaTb 0COOEHHOCTH B3aUMOJIEHCTBHS PA3IMUHBIX SI3IKOB U KYJbTYD;
32. 3HATh TEPMHUHOJIOTUIO MTPOPECCHOHATIBHOMN Cephl NeATENIbHOCTH HAa MHOCTPAHHOM SI3bIKE; V1.
YMETb OCYLIECTBJISATh KOMMYHHKALIMIO C TIPEICTABUTENSIMU APYTUX SI3bIKOB U KYJbTYD; Y2. YMETh
4quTaTh U pedepupoBaTe IUTEPATYPY HA HHOCTPAHHOM SI3bIKE; Y4. YMETh UCTIOIb30BaTh 3HAHHUS
s13bIKA 1S MPO(eCCHOHAIEHOIO MEKAYHAPOAHOTO OOIIEHHs U B HAYYHO-HUCCIIEAOBATENBCKOM
NesITeIbHOCTH; Y6. BIIAIETh CIIOCOOAMH IOTIOIHEHH S MPO()ECCHOHAIBHBIX 3HAHHUH Ha OCHOBE
HCITIOJIb30BAHUSI OPUTHHAJIbHBIX HCTOYHUKOB, B TOM YHCJIE SJIEKTPOHHBIX M HA HHOCTPAHHOM SI3bIKE

Kpartkoe onucanne npumenenunn: MeTo rpynoBsix auckyccuid. CoueraeT OTaeIbHbIE
CBOMCTBA U (DYHKI[UH TECTOB U I€IOBLIX Urp. CyTh 3TOr0 METOA 3aKJIIOYAETCS B TOM, YTO MHOTHUM
UCIIBITYEMBIM JAeTCsl OMMHAKOBOE 33/1aHNe, KOTOPOE OHM JOJIKHBI BLIMOJIHUTE BHAYAJIE
WHAUBUOYAILHO H COOTBETCTBEHHO 3a()MKCUPOBATh. 3aTeM UCITBITyeMbIE IIOCPENCTBOM I'PYIIIOBOrO
o0CyKaeHus JOJKHBI PUHSTH OOIIee pereHue.

2 |Kelic-cTam |ONK.1; OMK.3;

®opmupyembie yMeHusi: 31. 3HaTh 0COOEHHOCTH B3aUMOJIEHCTBHS PA3IMYHBIX SI3BIKOB U KYJbTYD;
32. 3HaTh TEPMHUHOJIOTHIO MTPOPECCHOHATIBHOMN Cephl NeATeIbHOCTH HAa MHOCTPAHHOM SI3bIKE; V1.
yMeThb OCYLIECTBIISITh KOMMYHHUKALIMIO C MPEACTABUTESIMU APYTUX A3BIKOB U KYJIbTYD; Y2. yMETh
4UTaTh U peepupoBaTs IUTEPATYPY HA HHOCTPAHHOM SI3bIKE, Y4, YMETh UCIIOIB30BATh 3HAHUS
s13bIKA 17151 MPO(eCCHOHATBHOIO MEKAYHAPOAHOTO OOIIEHHs U B HAYYHO-HUCCIIEAOBATENECKON
TEesTeILHOCTH, YO. BIaAETh CIOCO0AMH MOMOTHEHHUS TPOECCHOHATIBHBIX 3HAHUI HAa OCHOBE
HCITIOJIb30BAHUSI OPUTHHAJIbHBIX HICTOYHUKOB, B TOM YHCJIE 3JIEKTPOHHBIX M HA HHOCTPAHHOM SI3bIKE

Kparkoe onucanue npumenenns: Ketic-cranu (case-study). Ketic-cranu npezacrasisier coboit
TOBOJIBHO CIKATYIO BO BPEMEHH JIEJIOBYIO UTPY, UCTIONB30BAHHS KEHCOB MPH paboTe CO CTyAEHTaMHU
SABJIACTCA MOACIITUPOBAHUEC TUITMYHBIX KOMMYHUKATHUBHBIX cmyaum‘/i. Baxxubim JOCTOUHCTBOM
KeﬁC-CTaHH U OPYTUX OCJIOBBIX UI'P ABJIACTCA TO, UYTO OHU BBIMMOJHAIOT HE TOJIBKO JTUArHOCTHYCCKHE
U TO3HABAaTeIbHbIE, HO U TPEHUHTOBbIE (DYHKIIHH.

3 |MeTtop npoekTos |ONK.1;

®opmupyembie yMeHHsi: V4. yMETh UCTIOIB30BATh 3HAHUS SI3bIKA 7151 IPOECCHOHAIBHOTO
MEXIYHapOIHOr0 OOIIEHHUS U B HAyYHO-UCCIIeI0BATEIbCKON ASSI TEIbHOCTH

Kparkoe onucanue npumenenusi: MeToz MPOeKTOB - CUCTeMa O0yUeHHsI, TPU KOTOPOi
MaFI/ICTpaHTBI HpHOGpeTaIOT 3HAHHUS B npouecce H.]'IaHI/IpOBaHI/ISI U BBITIQJIHEHUSA TTOCTEIICHHO
YCIOXKHSTIOLIUXCSI MPAKTUYECKUX 3anaHuii (mpoektos). IIprMeHeHne MeTona MpoeKToB B 00y4eHUH
HEBO3MOKHO 0€e3 MPUBJIEUEHHS UCCIIeI0BATEIBCKMX METOIOB, TAKUX KaK - OMpeAesIeHHe
poOJIEMBI, BBITEKAIONINX M3 HEE 3a/1a4 UCCIIEIOBAHUS, BBIIBIKEHUS THIIOTE3LI UX PEIIEHUS,
o0CyXIeHUsT METOZIOB UCCIIEIOBAHUS, 0e3 aHaIU3a TTOTyYeHHbBIX JTAaHHBIX.

4 | TpeHuHr |

Kpartkoe onucanne npumenenus: [ pyrmonnnamudeckue ynpaxaeHus. CTPOSTCS 1O MPUHLIAITY
"3meck U ceifyac”, TO €CTh UTPOKH BKUBAIOTCS B CUTYALIHIO U IEHCTBYIOT Ucxoas u3 Hee. [ maBHOM
LEbI0 IPYIITOANHAMUYECKUX YIPAXKHEHUH SIBJISETCS TPUOOPETeHHEe UX YIaCTHUKAMU U TPYTITION B
LIEJIOM COOTBETCTBYIOIIErO OIbITA PEIIEHHUS 331a4 U KOJUIEKTUBHOTO B3aumoneicTeus. OHu
OPHEHTHPOBAHBI HA TPEHUHT UX COOCTBEHHBIX YIACTHUKOB. Y UaCTHHUKH I'PYIMITOBON AUCKYCCUH
NpUOOPETAIOT HEKOTOPBIE HABBIKU KOJIJIEKTUBHOTO B3aUMOACHCTBHUSL.




6. MpaBuna aTTecTalumm 06yYatoLLMXCs Mo y4ebHO ANCUUNINHE

[ns atTecTaymmn obyyarowmxca no AUCUMNINHe Ucnonb3yetcs 6anbHO-penTUHIOBas c1UcTeMa
(BPC), no3BonsoLWwas BbICTaBSATb OLEHKMN MO TPaaULMOHHON LKane 1 15-ypoBHeBoit ECTS.

KpaTkast nHchopmaums o bBPC npusegeHa B Tabn. 6.1.

Tabnuua 6.1
MuH. .
OueHnBaeMble BUAbI AeSATENIbHOCTY 0By4YatoLLMXCs 6 MakcumManbHbIi 6ann

CemecTp: 2

Iloozomoexra xk 3ausmusam: 10 20
[lonoanumensuas yueonas 0esamenbHOCMb. 2 5
IIpaxmuyeckue 3aHAMUL 13 25

PI'3: 8 15
KoHTponupytowme Matepuassl - peepart

Orzamen Ne3: Keiic-ctann | 10 | 20

KoHTponupytowme matepuans (Kelic-cTagm) npusogstes B "OBUMHHMKOBa .M. Business course in english for the linguistic department [9neKTpoHHBbIl pecypc]: yue6Ho!
noco6ue/ OBumHHMKOBa .M., lebeaeBa B.A.— OneKTPOH. TEKCTOBbIE AaHHble.— M.: EBPasuitcKuii OTKPbITbIA MHCTUTYT, 2010.— 304 ¢.— Pexxum focTyna:
http://www.iprbookshop.ru/11222.html.— 35C «IPRbooks»"

Oxzamen Ne3: Y cTHOE BBICKA3bIBAHUE IT0 U3YUEHHOI TeMe | 10 | 20

KoHTponupytoLye MaTeprasbl (CIMCOK BONPOCOB) NpuBoAATcs B "OBUnHHMKOBA .M. Business course in english for the linguistic department [3neKkTpoHHbIi pecypc]:
y4yebHoe nocobue/ OBUMHHMKOBA W.M., SlebesieBa B.A.— DneKTPOH. TeKCTOBbIE AaHHble.— M.: EBpasniicknii OTKpbITbIA MHCTUTYT, 2010.— 304 c.— Pexum gocTtyna:
http://www.iprbookshop.ru/11222.html.— 35C «IPRbooks»"

Cemectp: 3

Iloozomoseka k 3aHAMUAM: 10 20
/lonoanumenvhas yyeOnas OesameabHOCb. 2 5
Ipaxmuueckue 3anamus; 20 40
Oxzamen No2: Ketic-ctagu 10 20

KoHTponupytowme matepuasl (Kevic-cTagmn) npusogatcs B "OBunHHMKOBa .M. Business course in english for the linguistic department [3neKTpoHHbIi pecypc]: y4e6Ho!
noco6ue/ OBumHHUKOBa .M., lebeaeBa B.A.— SneKTPOH. TEKCTOBbIE AaHHble.— M.: EBpasuiickuii OTKpbITbIA MHCTUTYT, 2010.— 304 c.— Pexxum focTyna:
http://www.iprbookshop.ru/11222.html.— 35C «IPRbooks»"

Okzamen Ne2: Y cTHOE BBICKa3bIBaHUE 10 N3YUEHHON TemMe | 10 | 20

KoHTponupytoLme MaTeprasl (CNMCOK BONPOCOB) NpuBoaATcs B “OBUMHHMKOBA .M. Business course in english for the linguistic department [3neKTpoHHbIl pecypc]:
y4yebHoe noco6ue/ OBUMHHMKOBA W1.M., JleGefieBa B.A.— SneKTPOH. TEKCTOBbIE flaHHble.— M.: EBpPasniickuii oTKpbITbIA MHCTUTYT, 2010.— 304 c.— Pexxum gocTyna:
http://www.iprbookshop.ru/11222.html.— 3BC «IPRbooks»"

B Tabnuue 6.2 npenctasieHO COOTBETCTBYE POPM KOHTPO/IA 3asB/IiEMbIM TPebOBaHUAM K
pesynibTatam O0CBOEHMUS AUCLUMINHDI.

Tabnuua 6.2
Kogbl Dopmbl
KOMMNeTeH KOHTpOA
i’ Pe3ynbTaTbl 00y4YeHUs P
uui 3awmTa
droc Pr3 OK3ameH
OrlK.1 | 32. 3HaTb TEPMMUHONOIMIO NPOGECCUOHAIbHOI Ctepbl LeATENbHOCTU HA MHOCTPAaHHOM A3blke | + +
y1. yMeTb OCYLLECTBASTbL KOMMYHUKALMIO C MPeACTaBUTENAMU APYTMX A3bIKOB U KyNbTyp + +
y2. yMeTb UMTaTh W pedpepupoBaTb UTEPATYpy Ha MHOCTPaHHOM fA3blKe + +
y4. yMeTb UCNONb30BATb 3HAHUA A3bIKA 415 MPOYECCUOHA/IBHOTO MEXAYHAPOAHOr0 06LLEHNS + +
1 B Hay4HO-UCC/EL0BATE/NbCKO LeATelbHOCTH




y6. BnafieTb cnoco6amy nomnonHeHs MPOGeccoHabHbIX 3HaHMIA Ha OCHOBE UCTIONb30BAHNS | +
OPUTMHANbHBIX MCTOYHWKOB, B TOM YIC/IE 3MIEKTPOHHBIX U HA MHOCTPAHHOM SI3bIKe
OrMK.3 | 31. 3HaTb 0CO6EHHOCTU B3aMMOAENCTBUS Pa3INUHBIX S3bIKOB U Ky/bTyp + +

®OH[] OLIEHOYHBIX CPEACTB MO AVUCLMN/IMHE NPeACTaBNeH B MPuIoXeHWn Ne 1 K paboueit
nporpamMme.

7. lutepatypa

OcHoBHas nMTepaTypa

1. beppunikas JI.B. Jlenosoii anrnmuiickumii si3eik = English for Business Studies [DnexTponHnbrit
pecypc]: yuebnoe nocodue/ benpuukast JI.B., Bacunerckast JLU., Bopucenko [.J.— DyekTpoH.
TekcToBbIe maHHble.— MuHCk: TerpaCucremc, Tetpamut, 2014.— 320 ¢.— Pexxum pocrtymna:
http://www.iprbookshop.ru/28071.html.— DBC «IPRbooks»

2. Typyx 1.®. A Course of Business English Learning. [IenoBoii aHrTHIACKHI S3bIK [DIEKTPOHHBIHA
pecypc]: yuebno-metomuueckuii komruieke/ Typyx M. ®., Moposenko B.B.— DiektpoH.
TEKCTOBbIE NaHHble.— M.: EBpasuiickuil OTKpeIThIN HHCTUATYT, 2010.— 152 ¢.— Pexum noctyna:
http://www.iprbookshop.ru/10581.html.— 3BC «IPRbooks»

JlononHnTeNbHas iMTepaTypa
1. Cotton D. Market Leader : Course Book : Intermediate business English / D. Cotton, D. Falvey,
S. Kent. - Edinburgh, 2001. - 176 p. : ill.. - Ilep.3aru.: Jluaep peiHKa: KHUra Ui CTYASHTA. .
2. Freitag-Lawrence A. Business Presentations / Anne Freitag-Lawrence. - [Harlow], 2005. - 64 p. :
ill. + laudio CD.. - ITep. 3arsn. : busHec npe3eHTaNHH.
3. Gomm H. Intelligent Business : video Resourse Book : Intermediate Business English / Helena
Gomm. - [Harlow], 2006. - 47 p. : ill.. - Tlep. 3arn.: MHTemnekTyaapHbIi OU3HEC ;| BUIEOKYPC MO
IEJIOBOMY QHTJIMHCKOMY IJIsl CPEIHETO YPOBHSI.
4. Lafond C. English for Negotiating / Charles Lafond, Sheila Vine, Birgit Welch. - Oxford, 2010. -
88 p. 1 1ll. + 1 MultiROM.. - Iep. 3aru.: AHTIUHACKUI A3BIK ISl BEIEHUS IEPETOBOPOB.
5. Pilbeam A. Market Leader. Working Across Cultures : Business English : [B1/C1] / Adrian
Pilbeam. - Edinburgh, 2010. - 96 p. : ill.. - Tlep. 3arm.: Jlunep peiaka. [IpakTrika Ha OCHOBE Pa3HBIX
KyJIbTYD . AEIOBON aHTTUACKUAH S3bIK.
6. Powell M. International Negotiations : [student's book : B1/C2] / Mark Powell. - Cambridge,
2012. - 112 p. :1ll. +2 Audio CD.. - Ilep. 3arn.: MexayHapOaHbIE IIEPETOBOPHI: yUeOHOE MOCOOHE.
7. Strutt P. Market Leader. Essential Business Grammar and Usage : Business English : [A1/B1] /
Peter Strutt. - Edinburgh, 2010. - 221 p. : ill.. - Ilep. 3arn.: Jlunep peiaka. I'pamartuka,
HeoOXOoauMast 1eJIOBOMY YEJIOBEKY : AeJIOBOM aHTJIMHCKHH SI3BIK.
8. Sweeney S. English for Business Communication [aexrponusiii pecypc] : Student's book /
Simon Sweeney. - Cambridge, 2003. - 2 snextpoH. ont. gucka (Audio CDs) + (120 mins).. - ITep.
3arj.: AHTJIMACKHUH S3bIK JUJIs1 JEIOBOTO OOIIEHHUS | yI4eOHUK.
9. Longman business English dictionary : over 20, 000 words and phrases. - Edinburgh Gate, 2000.
- IX, 533 p.. - Ilep. 3arn.: CnoBaps Mo AEIOBOMY aHIJIMICKOMY SI3BIKY M3AaTenbCcTBa JIOHrMaH.
10. Badger 1. Everyday business English / Ian Badger. - [Harlow], 2005. - 94 p. : ill. + 1 CD-ROM..
- Ilep. 3arm. : [loBcemgHeBHBIN 1EIOBOM aHTJIMHCKHH.
11. Badger 1. Everyday business writing / Ian Badger & Sue Pedley. - [Harlow], 2007. - 95 p. :1ll.. -
Ilep. 3arn. : IloBcemHeBHOE IeIOBOE TTUCHMO.
12. Banks T. Writing for Impact : [student's book : B1/B2] / Tim Banks. - Cambridge, 2012. - 96 p.
11l + 1 Audio CD (40 min).. - ITep. 3aru.: CoBepiieHCTBOBaHHE MHCHMEHHOM pedn: yueOHOe
nocobue.
13. Hughes J. Telephone English : includes phrase bank, audio CD and role plays / John Hughes. -
Oxford, 2006. - 96 p. : ill. + Audio CD.. - ITep. 3arn.: O6uieHue mo reneoHy Ha aHTJTHIICKOM, B
TOM uuncsie: pasbl U3 OAHKOBCKOU CEpbI, ayTHOIMCK U IEJIOBBIE UTPHL




14. Hobbs M. Market Leader : video resourse Book : intermediate Business / Martyn Hobbs and
Starr Keddle. - [Harlow], 2005. - 48 p. : ill.. - Ilep. 3aru. : Jlugep peiHka : 1mocodue K BUAEOKYPCY
MO JIEIOBOMY aHTJIMHACKOMY JUIsSi CPEIHETO YPOBHSI.

15. Emmerson P. Business Grammar Builder : [coursebook For class and self study] / Paul
Emmerson. - Oxford, 2002. - 272 p. : ill.. - ITep. 3aru.: 'paMmaTrka qeIOBOTO aHIJIHICKOTO SI3BIKA
. y4eOHHK ISl Ay JUTOPHBIX U CAMOCTOSATELHBIX 3aHATHIA.

NHTepHeT-pecypehi
1. 3BC HI'TY : http://elibrary.nstu.ru/

2. OBC «HznmatensctBo Jlaney : https://e.lanbook.com/
3. OBC IPRbooks : http://www.iprbookshop.ru/

4. OBC "Znanium.com" : http://znanium.com/

5.

8. MeTonuyecKoe 1 NPorpaMMHoe obecrneyeHume

8.1 MeToaunuyeckoe obecneyeHne

1. OBuunnukora M. M. Business course in english for the linguistic department [DnexkTponHbIi
pecypc]: yuebroe nocodue/ OsunanukoBa .M., JleGenera B. A.— DieKTPOH. TEKCTOBBIE
nanHbeie.— M.: EBpasuiickuil OTKpbIThIH HHCTUTYT, 2010.— 304 ¢.— Pexum nocryna:
http://www.iprbookshop.ru/11222 html.— 3BC «IPRbooks»

2. YueGHoe rocobue 1o 00yUeHHI0 YTeHHI0, pe)epUPOBAHUIO U AHHOTUPOBAHUIO TEKCTOB IO
npoduiio pakynsrera / Apxunkuna I'.[]. - Pocros-na-Jlony:Usnarenscteo FO®@Y, 2009. - 96 c.
ISBN 978-5-9275-0607-1 - Pexxum moctyna: http://znanium.com/catalog.php - 3ars. ¢ sxpaHa.
3. Kysuenosa M.K. Practice of Writing Business Letters [Qnextponnsiii pecypc|: yaeOHoe
noco6ue/ Kysueroa 1. K.— DnexTpoH. TekcToBbIe naHHbie.— M.: EBpasuiiCKuii OTKpPBITHIH
uHCTUTYT, 2010.— 64 ¢.— Pesxum moctyna: http:// www.iprbookshop.ru/11195 html.— 3bC
«IPRbooks»

8.2 CreumannsnpoBaHHOe nNporpaMMHoe obecreyeHne
1 Microsoft Windows
2 Microsoft Office

9. MaTepuasibHO-TEXHUYECKOE obecneyeHue

CneupnanbHoe 060py10BaHNe

Ne HanmeHoBaHue HasHa4yeHwne
1 |3kpaH HacTeHHbIi DRAPER Moka3 nNpe3eHTaLmMi Mo M3y4yaembIM TeMam
2 |Hoyt6yk DELL Vostro 500 B KoMn/ieKkTe M3yueHne feATeNbHOCTN MeXAYHapOAHbIX
KOMMaHui
3 |HoyTtbyk Asus A8Sr T5450 M3yyeHne [eATeNbHOCTN MeXayHapOo4HbIX
KOMMaHui
4 |MNepcoHanbHbIn KomnbtoTep CPU Intel Core  |M3yueHune aesaTenbHOCTM MEXAYHAPOAHbIX
2Duo E6550 KOMMNaHwWi
5 [MepcoHanbHbIA komnbloTep CPU Intel M3yyeHne [eATEeNbHOCTN MeXAYHapPOAHbIX
Celeron 430 BOX KOMMaHwuI
6 |DVD- pekopgep Panasonic DMR-ES35V MpocmoTp B1AEO MO U3yYaeMbIM TEMaM




7 |DVD- pekopgep Panasonic DMR-ES35V [pocMOTp BNAEO MO N3yYaeMbIM TEMaMm

8 |DVD- pekopaep Panasonic DMR-ES35V [NpocMOoTp BNAEO NO M3yYaemMbIM TeMam

9 |DVD- pekopgep Panasonic DMR-ES35V MpocmoTp BUAEO NO N3yYaeMbIM TEMaM

10 |MysbikanbHblil LeHTP Panasonic VK660 MpocnylwmBaHme ayano3sanuceii no
n3y4yaeMbiM TEMaM

11 |MysbikanbHbIil LeHTp Panasonic VK660 MpocnywmBaHme ayanosanuceri no
n3y4yaeMbiM TEMaM

12 |MysbiKabHbIi LeHTp Panasonic VK660 MpocnywmsaHme ayanosanuceri no
n3y4yaeMbiM TEMaM

13 |Mys3blKasbHbIiA LeHTp Panasonic VK660 MpocnywneaHme ayamo3sanuceit rno

n3y4yaemMbIM TEMaM
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1. O000meHHas cTPYKTYpPa (POHIA OLIEHOYHBIX CPEICTB YUeOHOMH TUCHHMIINHBI
O6o0menHas cTpykTypa (hoHIa OIEHOYHBIX CPEACTB MO JMCIHUIUIMHE «JlemoBOW WHOCTpaHHBINA
S3BIK» TIpUBeneHa B Tabmuie 1.

Tabmanma 1
JTanbl OLEeHKH KOMIIeTeH uii
IHoka3zarenu
Dopyupyembie c()OPMHPOBAHHOCTH Meponpusitus
KOMIeTeH Ui TeMmbl TEKYIIEro ITpomexyTounas
KOMITETeritH (3HaHMs, yMeHUsl, KOHTPOJIS aTTecTanus (3K3aMeH,
HABBIKH) (kypcoBoii mpoexT, 3a4eT)
PI'3(P) u np.)
OIIK.1 roToBHOCTH |32. 3HATH Advertising - good and bad PI'3, Temsr 1-3 DK3amMeH, cemecTp 2:
OCYIIECTBIIAT TEPMHUHOIIOTHIO advertisements - advertising 3a1aHus 1Mo Temam 1-3
npodeccroHanbHy0 |npodeccronambroi  [media and methods of DK3amMeH, cemecTp 3:
KOMMYHHUKAIHIO B chepsr gestensHOCcTH |advertising - successful 3a7aHus o TeMam 4-6
YCTHOM 1 Ha UHOCTPaHHOM advertising - planning an

MUCEMEHHON opmax
Ha PYCCKOM U
MHOCTPAaHHOM
A3BIKAX JI pECHICHUSA
3a1a4
npo¢eCCUOHATBHOM
JIeITeIbHOCTH

S3BIKC

advertising campaign Language
Review: - articles Skills
Presentations - types of
presentation - preparation and
introduction - main part - closing
and questions Writing - power
point presentation Brands -
reasons for liking and disliking
brands - brand management -
why we need brands - the secret
of a really successful brand -
how to help a company with its
branding - outsourcing
production Language Review: -
Present Simple, Present
Continuous Skills Taking part
in meetings - types of meeting -
the role of the chairperson -
opening the meeting - inviting
people to speak - making your
point - agreeing and disagreeing
- discussion techniques Writing -
agendas - action minutes - action
plan Cultures - what is culture -
cultural awareness - cultural
advice Language Review: -
advice, obligation, and necessity
Skills Negotiations - types of
negotiation - preparing to
negotiate - negotiating styles -
furthering negotiations - dealing
with problems - reaching
agreement Employment -
factors which are important for
getting a job - recruitment
process - retaining good staff -
headhunting Language Review:
- indirect questions and
statements Skills Jobs and
People - ways of working -
applying for a job - problems at
work Writing - CV and letter of
application Money - dealing
with figures - financial terms -
the ways for a new business to
raise money - selecting a
company to invest in - reporting
financial success - describing
trends Writing - reports




Organisation - company
structure - good and bad
qualities of an rganization - a
successful rganization - how to
analyse the character of a
business - why businesses
change their rganization - the
ways successful companies tend
to be similar in Language
Review: - noun combinations
Skills Telephoning, Faxes, and
Emails - voicemail - giving and
taking massages - making
arrangements - sending and
receiving faxes - email
expressions and abbreviations
Writing - messages - faxes -
letters - emails Pedepuposanne
MaructpaHThl yyaTcs: -
HaxXoJuThb, aHAJIM3UPOBATH U
COITIOCTABJIATH JAHHBIC, (baKTLI,
TEHACHIIUU, -J1€JIaTh BHIBOIbI

OIIK.1

yl. ymers
OCYIIECTBIIAT
KOMMYHHKAIIHIO C
MIPEACTABUTEISIMA
JPYTHX A3BIKOB U

KYJIBTYP

Advertising - good and bad
advertisements - advertising
media and methods of
advertising - successful
advertising - planning an
advertising campaign Language
Review: - articles Skills
Presentations - types of
presentation - preparation and
introduction - main part - closing
and questions Writing - power
point presentation Brands -
reasons for liking and disliking
brands - brand management -
why we need brands - the secret
of a really successful brand -
how to help a company with its
branding - outsourcing
production Language Review: -
Present Simple, Present
Continuous Skills Taking part
in meetings - types of meeting -
the role of the chairperson -
opening the meeting - inviting
people to speak - making your
point - agreeing and disagreeing
- discussion techniques Writing -
agendas - action minutes - action
plan Cultures - what is culture -
cultural awareness - cultural
advice Language Review: -
advice, obligation, and necessity
Skills Negotiations - types of
negotiation - preparing to
negotiate - negotiating styles -
furthering negotiations - dealing
with problems - reaching
agreement Employment -
factors which are important for
getting a job - recruitment
process - retaining good staff -
headhunting Language Review:
- indirect questions and
statements Skills Jobs and
People - ways of working -
applying for a job - problems at

PI'3, temsr 1-3

DK3aMeH, ceMecTp 2:
3aaHus o TeMam 1-3
DK3aMeH, cemecTp 3:
3aj7aHust o TeMam 4-6




work Writing - CV and letter of
application Money - dealing
with figures - financial terms -
the ways for a new business to
raise money - selecting a
company to invest in - reporting
financial success - describing
trends Writing - reports
Organisation - company
structure - good and bad
qualities of an rganization - a
successful rganization - how to
analyse the character of a
business - why businesses
change their rganization - the
ways successful companies tend
to be similar in Language
Review: - noun combinations
Skills Telephoning, Faxes, and
Emails - voicemail - giving and
taking massages - making
arrangements - sending and
receiving faxes - email
expressions and abbreviations
Writing - messages - faxes -
letters - emails PedepupoBanue
MaructpaHTsl yyaTcs: -
HAaXO0JAUTb, aHAJIM3UPOBATH U
COIIOCTaBJIATH AAHHBIC, CI)aKTLI,
TEHACHIIUU, -J1€JIaTh BHIBOIbI

OIIK.1

y2. yMETb YUTaTh U
pedepupoBats
JIUTEepaTypy Ha
WHOCTPAHHOM SI3bIKE

Advertising - good and bad
advertisements - advertising
media and methods of
advertising - successful
advertising - planning an
advertising campaign Language
Review: - articles Skills
Presentations - types of
presentation - preparation and
introduction - main part - closing
and questions Writing - power
point presentation Brands -
reasons for liking and disliking
brands - brand management -
why we need brands - the secret
of a really successful brand -
how to help a company with its
branding - outsourcing
production Language Review: -
Present Simple, Present
Continuous Skills Taking part
in meetings - types of meeting -
the role of the chairperson -
opening the meeting - inviting
people to speak - making your
point - agreeing and disagreeing
- discussion techniques Writing -
agendas - action minutes - action
plan Cultures - what is culture -
cultural awareness - cultural
advice Language Review: -
advice, obligation, and necessity
Skills Negotiations - types of
negotiation - preparing to
negotiate - negotiating styles -
furthering negotiations - dealing
with problems - reaching
agreement Employment -

PI'3, remsr 1-3

DK3aMeH, ceMecTp 2:
3aaHus o TeMam 1-3
DK3aMeH, cemecTp 3:
3aaHus 10 TeMam 4-6




factors which are important for
getting a job - recruitment
process - retaining good staff -
headhunting Language Review:
- indirect questions and
statements Skills Jobs and
People - ways of working -
applying for a job - problems at
work Writing - CV and letter of
application Money - dealing
with figures - financial terms -
the ways for a new business to
raise money - selecting a
company to invest in - reporting
financial success - describing
trends Writing - reports
Organisation - company
structure - good and bad
qualities of an rganization - a
successful rganization - how to
analyse the character of a
business - why businesses
change their rganization - the
ways successful companies tend
to be similar in Language
Review: - noun combinations
Skills Telephoning, Faxes, and
Emails - voicemail - giving and
taking massages - making
arrangements - sending and
receiving faxes - email
expressions and abbreviations
Writing - messages - faxes -
letters - emails PedepupoBanue
MarucTpaHThl yyaTcs: -
HAaXO04UThb, aHAJIM3UPOBATH U
COIIOCTaBJIATH AAHHBIC, (1)aKTBI,
TCHACHI WU, -ACJIaTh BBIBOAbI

OIIK.1

y4. yMeTb
UCTIONIb30BATH 3HAHMS
SI3BIKA JUIS
IpoQeCCHOHANBEHOTO
MEXKTyHapOAHOTO
OOIIeHNS U B HAYIHO-
HCCIIE0BATENILCKON
JeSITeIbHOCTH

Advertising - good and bad
advertisements - advertising
media and methods of
advertising - successful
advertising - planning an
advertising campaign Language
Review: - articles Skills
Presentations - types of
presentation - preparation and
introduction - main part - closing
and questions Writing - power
point presentation Brands -
reasons for liking and disliking
brands - brand management -
why we need brands - the secret
of a really successful brand -
how to help a company with its
branding - outsourcing
production Language Review: -
Present Simple, Present
Continuous Skills Taking part
in meetings - types of meeting -
the role of the chairperson -
opening the meeting - inviting
people to speak - making your
point - agreeing and disagreeing
- discussion techniques Writing -
agendas - action minutes - action
plan Cultures - what is culture -
cultural awareness - cultural

PI'3, remsr 1-3

DK3aMeH, ceMecTp 2:
3a7aHust o TeMam 1-3
DK3aMeH, cemecTp 3:
3a7aHust o TeMaMm 4-6




advice Language Review: -
advice, obligation, and necessity
Skills Negotiations - types of
negotiation - preparing to
negotiate - negotiating styles -
furthering negotiations - dealing
with problems - reaching
agreement Employment -
factors which are important for
getting a job - recruitment
process - retaining good staff -
headhunting Language Review:
- indirect questions and
statements Skills Jobs and
People - ways of working -
applying for a job - problems at
work Writing - CV and letter of
application Money - dealing
with figures - financial terms -
the ways for a new business to
raise money - selecting a
company to invest in - reporting
financial success - describing
trends Writing - reports
Organisation - company
structure - good and bad
qualities of an rganization - a
successful rganization - how to
analyse the character of a
business - why businesses
change their rganization - the
ways successful companies tend
to be similar in Language
Review: - noun combinations
Skills Telephoning, Faxes, and
Emails - voicemail - giving and
taking massages - making
arrangements - sending and
receiving faxes - email
expressions and abbreviations
Writing - messages - faxes -
letters - emails PepepupoBanue
MaructpaHThbl yyaTcs: -
HaxXoIWTb, aHAJIM3UPOBATH U
COTIOCTABJISITH JJAHHBIE, PAKTHI,
TEHACHIIUU, -JI€JIaTh BHIBO/IbI

OIIK.1

y6. BIaJIeTh
criocobamu
MTOTIOJTHEHMS
podeCCHOHATBHBIX
3HAHMI HA OCHOBE
HCIIOIBE30BaHUS
OpPUTHHAIBHBIX
HCTOYHHUKOB, B TOM
YHCJIC SJIEKTPOHHBIX
U Ha HHOCTPAHHOM
SA3BIKE

Advertising - good and bad
advertisements - advertising
media and methods of
advertising - successful
advertising - planning an
advertising campaign Language
Review: - articles Skills
Presentations - types of
presentation - preparation and
introduction - main part - closing
and questions Writing - power
point presentation Brands -
reasons for liking and disliking
brands - brand management -
why we need brands - the secret
of a really successful brand -
how to help a company with its
branding - outsourcing
production Language Review: -
Present Simple, Present
Continuous Skills Taking part
in meetings - types of meeting -

PI'3, temsr 1-3

DK3aMeH, ceMecTp 2:
3a7iaHust o TeMam 1-3
DK3aMeH, cemecTp 3:
3a7aHust o TeMam 4-6




the role of the chairperson -
opening the meeting - inviting
people to speak - making your
point - agreeing and disagreeing
- discussion techniques Writing -
agendas - action minutes - action
plan Cultures - what is culture -
cultural awareness - cultural
advice Language Review: -
advice, obligation, and necessity
Skills Negotiations - types of
negotiation - preparing to
negotiate - negotiating styles -
furthering negotiations - dealing
with problems - reaching
agreement Employment -
factors which are important for
getting a job - recruitment
process - retaining good staff -
headhunting Language Review:
- indirect questions and
statements Skills Jobs and
People - ways of working -
applying for a job - problems at
work Writing - CV and letter of
application Money - dealing
with figures - financial terms -
the ways for a new business to
raise money - selecting a
company to invest in - reporting
financial success - describing
trends Writing - reports
Organisation - company
structure - good and bad
qualities of an rganization - a
successful rganization - how to
analyse the character of a
business - why businesses
change their rganization - the
ways successful companies tend
to be similar in Language
Review: - noun combinations
Skills Telephoning, Faxes, and
Emails - voicemail - giving and
taking massages - making
arrangements - sending and
receiving faxes - email
expressions and abbreviations
Writing - messages - faxes -
letters - emails PedepupoBanue
MaructpaHTsl yyaTcs: -
HAaXO0JAUTb, aHAJIM3UPOBATH U
COTIOCTABJISITH JaHHBIE, PAKTHI,
TEHACHIIUU, -J1€JIaTh BHIBOIbI

OIIK.3 roTOBHOCTH
B3aNMOJIEHNCTBOBATH
C YYaCTHUKaMH
00pa3oBaTeNLHOTO
mporiecca u
COLMATEHBIMU
napTHEpaMH,
PYKOBOJIUTH
KOJUIEKTHBOM,
TOJICPAaHTHO
BOCIIPHHUMAS
COIMAaIbHBIC,
3THOKOH(eccHoHab
HBIE U KYJIbTYPHBIE

31. 3HATH
0COOEHHOCTH
B3aUMOIEUCTBUS
Pa3IUYHBIX S3BIKOB U

KYJbTYP

Advertising - good and bad
advertisements - advertising
media and methods of
advertising - successful
advertising - planning an
advertising campaign Language
Review: - articles Skills
Presentations - types of
presentation - preparation and
introduction - main part - closing
and questions Writing - power
point presentation Brands -
reasons for liking and disliking
brands - brand management -

PI'3, Temsr 1-3

OK3aMeH, ceMecTp 2:
3aaHus 10 TeMaMm 1-3
DKk3ameH, ceMecTp 3:
3aaHus 10 TeMam 4-6




pasnuuuns why we need brands - the secret
of a really successful brand -
how to help a company with its
branding - outsourcing
production Language Review: -
Present Simple, Present
Continuous Skills Taking part
in meetings - types of meeting -
the role of the chairperson -
opening the meeting - inviting
people to speak - making your
point - agreeing and disagreeing
- discussion techniques Writing -
agendas - action minutes - action
plan Cultures - what is culture -
cultural awareness - cultural
advice Language Review: -
advice, obligation, and necessity
Skills Negotiations - types of
negotiation - preparing to
negotiate - negotiating styles -
furthering negotiations - dealing
with problems - reaching
agreement Employment -
factors which are important for
getting a job - recruitment
process - retaining good staff -
headhunting Language Review:
- indirect questions and
statements Skills Jobs and
People - ways of working -
applying for a job - problems at
work Writing - CV and letter of
application Money - dealing
with figures - financial terms -
the ways for a new business to
raise money - selecting a
company to invest in - reporting
financial success - describing
trends Writing - reports
Organisation - company
structure - good and bad
qualities of an rganization - a
successful rganization - how to
analyse the character of a
business - why businesses
change their rganization - the
ways successful companies tend
to be similar in Language
Review: - noun combinations
Skills Telephoning, Faxes, and
Emails - voicemail - giving and
taking massages - making
arrangements - sending and
receiving faxes - email
expressions and abbreviations
Writing - messages - faxes -
letters - emails PedepupoBanue
MarucTpaHTsl y4aTcs: -
HaxXoJuThb, aHAJIM3UPOBATH U
COITIOCTABJIATH JaHHEIC, q)aKTI)I,
TECHACHI WU, -ACJ1aTh BBIBOAbI

2. Meroauka OLeHKH 3TanoB ()OPMHUPOBAHUS KOMIIETCHIIMII B PpaMKaX JUCHUIINHBI.

[IpomexyTouHas aTTecTanus MO AUCHUILIMHE MPOBOIUTCS B 2 ceMecTpe B Gopme 3K3aMeHa, B 3
cemecTpe B (hopMe 3K3aMeHa, KOTOPBIN HalpaBlieH Ha OlleHKY copmupoBanHocTy KomnereHimii OIIK. 1,
OIIK.3.



Cemectp 2
1.Keiic-cranu.
2. YCTHOE BBICKa3bIBaHUE 110 N3YYCHHOU TEME.

Bo 2 cemectpe 00s3aTeNbHBIM ATAIIOM TEKYIIEH aTTECTAIlUK SIBIISTIOTCS pacueTHO-Tpaduueckoe
3aganue (pedepar). TpeboBanus k BeimosHenuto PI'3 (pedepara), cocTaB W mpaBuUIa OICHKH
chopmynupoBansl B macropre PI'3 (pedepar).

Cemectp 3
1.Ketic-ctagu.
2. YCTHOE BBICKa3bIBAaHUE 110 N3YYCHHOU TEME.

Kpome Ttoro, chopMupoBaHHOCTh KOMIIETEHLUN MPOBEPSETCS MpPU MPOBEACHUH MEPONPUSITUN
TEKYILETO KOHTPOJIS, YKa3aHHBIX B TabnuIe paszaena 1.

OOme mpaBuiIa BBICTABICHUS OICHKH IO JWUCHUIUIMHE OINpPENeNsioTcs OalibHO-PEHTHHTOBOU
CUCTEMOMH, MpUBEICHHOM B pabouell mporpaMme yueOHON AUCIUILITNHBIL.

Ha ocHOBanuum mnpuBENEHHBIX Jajee KPUTEPHUEB MOXKHO CJenarh OOIui BBIBOJ O
chopmupoBannocTr kommereHnuin OIIK.1, OIIK.3, 3a xoTopble OTBEYAaeT MUCIHUIUIMHA, Ha PAa3HBIX

YPOBHIX.

OO01as xapakTepucTHKa YpOBHEH OCBOEHUSI KOMIIETEHIIMNI MpuBeaeHa B Tabmure 2.

Tabnuua 2
BaJsibl (onenka) YpoBensn XapakrepucTuKa ypoBHel 0CBOeHUsI KOMIIeTEeHI U
OCBOEHHUSI
KOMIIeTeHIU I
0-49 GannoB Hwxe YpOBeHb BHINOIHEHKS pabOT HE OTBEYAET OOJIBIINHCTBY OCHOBHBIX TPEOOBAHH,
(HeyIOBIETBOPUTEIHHO) | TIOPOTOBOTO TEOPETUUECKOE COJIEP’)KaHUE Kypca OCBOCHO YaCTHYHO, TPOOEIIBI MOI'YT HOCHUTD

CYIIIECTBEHHBIN XapakTep, HEOOXOIMMbIE TIPAKTHUECKUE HABBIKU PabOThI ¢
OCBOEHHBIM MaTepHUaIioM C(hOPMHUPOBAHEI HE TOCTATOYHO, OOJILIITTHCTBO
MPEeIyCMOTPEHHBIX IPOrpaMMOi 00ydeHHs yueOHBIX 3a/IaHUi HE BBIITOJHEHBI U
BBITIOJTHEHBI C CYIIIECTBEHHBIMHU OLTUOKaMHU.

50-72 Gayuos MOPOTOBBIH YpoBeHb BHITIOIHEHUS paboT 0TBeYaeT OOJIBIIMHCTBY OCHOBHBIX TPEOOBaHUH,
(YZ1OBIETBOPHUTEIHHO) TEOPETUUECKOE COAEPKAHUE Kypca OCBOSHO YaCTHYHO, HO IIPOOEIIBI HE HOCST
CYIIECTBEHHOTO XapaKTepa, HeOOX0AUMBbIE MPAKTHYECKHUE HaBBIKU paboThI C
OCBOCHHBIM MaTEpPHAJIOM B OCHOBHOM C(HOPMHUPOBAHBI, OOJIBIIHHCTBO
NPEeIyCMOTPEHHBIX IPOrpaMMoii 00y4eHH s yueOHbIX 3aJaHHil BBIIOJIHEHO,
HEKOTOPBIE BHIbI 33/IaHUI1 BHITIOJHEHBI C OIIHOKAMH.

73-86 bamioB 0a30BEIi YpoBeHb BEIIOHEHUS paboT 0TBEYaeT BCEM OCHOBHBIM TPeOOBAHUSM,

(xopoum1o) TEOPETUUECKOE COJCPIKAHNUE Kypca OCBOCHO HIOJHOCThIO, 63 MpoOeoB,
HEKOTOPbIE IPAKTHYECKHE HABBIKK PA0OTHI ¢ OCBOCHHBIM MaTEepUaIOoM
copMHpPOBaHBI HEJOCTATOYHO, BCE MPETYCMOTPEHHBIE IPOrPaMMOil 00yUeHUS
yueOHbIe 3a/]aHusl BBITOJIHEHBI, KAYECTBO BHIIIOJIHEHHUS HU OJIHOTO M3 HUX HE
OLIEHEHO MHUHUMAaJIbHBIM YHCJIOM 0alllIOB, HEKOTOPBIE U3 BBHITIOJIHEHHBIX 3aaHUH,
BO3MOYKHO, COZIEPKAT OIINOKH.

87-100 6amoB MIPOABUHYTHIM | YPOBEHH BHIMOIHEHUS pabOT OTBEYAET BCEM TPEOOBAHUIM, TEOPETHIECKOE
(oTnM4HO) coJiep kaHre Kypca OCBOCHO MOTHOCTHIO, 0e3 mpohenoB, He00X0AuMbIe
MPaKTUYEeCKHEe HaBBIKM pabOTHI C OCBOSHHBIM MaTepHaIoM C()OPMHUPOBAHEI, BCE
HpeycMOTPEHHBIE TIPOrpaMMoi 00yUeHHMs y4eOHbIE 3a/IaHNs BBHITTIOJIHEHBI,
Ka4yeCTBO MX BBIIIOJIHEHHS OIIEHEHO YHCIIOM 0ajuIoB, OIM3KUM K MAKCUMAaJIbHOMY.




DenepanbHOE FOCYAapCTBEHHOE OI0PKETHOE 00pa30BaTEeIbHOE YUPEXKICHUE
BBICITICTO OOpa30oBaHUs
«HoBocubupckuii rocy1apcTBEHHBIH TEXHUUECKHH YHUBEPCUTET
Kadenpa nHoCTpaHHBIX S3bIKOB TYMaHUTAPHOTO (PaKyIbTETa

HacnopT IK3aMCHa

10 AUCHUIUIMHE «JleJI0BOM MHOCTPAHHBIN A3BIKY», 2 CEMECT]P

1. Metoauka oneHKkn

DK3aMeH MPOBOAUTCS B YCTHOH (opme, o Omteram. buer dpopmupyercs 1o cienyronemy
IPaBIITYy: TIEPBOE 3a[aHHE — KEHC-CTaau, BTOPOEe — YCTHOE BBICKAa3bIBaHHE 10 M3Y4YEHHOH Teme. B
XO[e JK3aMEHa IPEeroJaBareib BIPaBEe 3a/aBaTh CTYACHTY [OMOJHHUTEIbHBIC BOMPOCHI IO
U3YYCHHBIM TeMaM (II. 5).

dopma 3K3aMeHANNOHHOT0 O1JIeTa
HOBOCHUBUPCKUI IT'OCYTAPCTBEHHbBIN TEXHUYECKNUI YHUBEPCUTET
daxynpTer PI'O

Bujger Ne 1
K 9K3aMeHY [0 JUCHHUIUIMHE «JeT0BOI MHOCTPaHHBIH S3bIK»

1.Study the case and suggest your solution.
2.Speak on the topic ‘Brand’.

YTBepxaaro: 3aB. kKapeapoi nomxHocTs, DO
(Toamuck)

(mata)

2. Kpurepun onenku
Kpurepun omeHKH OTBeTa 3a 9K3aMEH CKJIQABIBAIOTCS 3 KOJIMYECTBA OANJIOB 32 KaXKI0€e
3ajaHHe.

. KomMmyHHKaTHBHAsE 3ajadya BBIMONHEHA MeHee dvem Ha 50%, CTpykTypa
BBICKa3bIBaHUS HE COOJIIOJICHA, TPUCYTCTBYIOT MHOTOUYHCIICHHBIC SI3BIKOBBIC OIIMOKU, — OIICHKA
cocrasisteT 0-9 6amos.

. KoMmMyHHKaTHBHAs 3a/1a4a BBIMOJHEHA HE MOJIHOCTHIO, BHICKA3bIBAHHUE B OCHOBHOM
JIOTUYHO, HO UMEET HETIOJHYIO CTPYKTYPY, B SI3BIKOBOM O(OPMIICHUH TPUCYTCTBYIOT OLIHOKH, HO
SI3BIKOBBIEC €IMHHIIBI U CTPYKTYPHI B OCHOBHOM COOTBETCTBYET ITOCTABJICHHOM 3aja4e, — OIEHKa
cocrasisgeT 10-13 6amnos.

° KoMMmyHUKaTHBHAs 3ajja4a BBITOJIHEHA YAaCTUYHO, BBICKA3bIBAHWE B OCHOBHOM
JIOTUYHO U CBSI3HO, SI3bIKOBOE O(hOPMIICHHE B OCHOBHOM COOTBETCTBYET IOCTABJICHHOM 3ajaue, —
oreHka cocrasisier 14-17 Gasuios.



L] KOMMyHI/IKaTI/IBHaH 3aJa4da BbIIIOJJHCHA IIOJIHOCTHIO, BBICKA3bIBAHHUC JIOTHMYHO,
CBSI3HO, SI3BIKOBOC O(OPMIICHHE ITOJHOCTHIO COOTBETCTBYET IIOCTABJICHHOW 3agade, — OICHKA
cocrasiger 18-20 6ayuios.

DK3aMEeH CUMTAeTCs COAHHBIM, €CIM CyMMa OayioB IO 33/JaHHsIM OWJIeTa OCTaBJSIET HE
MmeHee 20 6amtoB (13 40 BO3MOXHBIX).

3. IIIkaja oueHKH
Buasr pabot dopma KOHTPOJIS BAJIJIbI
MUH. Makc.

1. AyauTopHasi padora: NpaKkTUYECKue Pabota Ha 3aHATHH

3aHATHS 9 15
2. Beinmosainenue PI'3 (pedepara): CamocT.BHeaya.pabd 13 20

HUTOT'O: camocTosiTennbHas paboTa 3a CEMeCTp 22 45
3. JlonoyHUTEbHBIE BUABI Y4eOHOI

NEeSATEILHOCTH (MpeMHUaIbHble 0auibl):

- ydactue B KOH(PEPEHIUAX, KOHKYPCax, 20

OJIMMITHAJIAX, TOTIOJIHUTEIbHBIC 3a/1aHUS

-0TpabOTKa paHee HEBBITOJIHEHHOTO +1

JIOM. 3a/IaHUS

NTOI'O: Ganibl 32 CAMOCTOSTENBHYIO 27 60

paboty + aynuropHas pabota (6e3 yuera

IIPEMUAIBHBIX M ITpadHbIX OAJIIOB)
4. JK3aMeH 20 40

Keiic-cranu 10 20

Y cTHOE BBICKA3bIBaHUE 110 U3YUYEHHOHN TEME 10 20

NTOTI'O 3A CEMECTP (6e3 y4yera nmpeMHaIbHBIX 0aJIJIOB) 47 100

4. HpuMeprle 3alaHUA K IK3aMEHY 110 U CHUIIJIHHE ((ﬂeJIOBOﬁ HHOCTpaHHbIﬁ A3BIK»

Task1. Study the case and suggest your solution.

Belore the Multiplex theme entertainment center opened, it received
strong criticism from some media who accused the center’s management
of behaving in a heavy-handed, authoritarian manner. Multiplex themne
enlertainment center was criticized for its policy concerning the way the
emplovees should be dressed. The company has announced a dress code
which specilied the Muliiplex look required ol its 3,000 emplovees,

Female stall had to wear “appropriate underwear™. Fishnet stock-
ings were nol allowed. Meither were dark lipstick, leather trousers, mini-
skirts, false evelashes, highlighted hair and very high heels. Male stalT
had to observe certain rules too. Hair should not be too long; beards and
moustaches were banned, as wene visible tattoos and earrings. Finally,
both sexes had to have “equilibrium between height and weight™.

The dress code caused gquite a stir. A government inspector supporied
the media critics, saying the Multiplex center dress code violated per-
sonal liberty. A voung man who applied for the job was told that he would
have to shave ol his moustache. He commented, 1 wasn’t interested
in the job offer after | learned ol the dress code. These kinds of attitude
have no place anywhere else in the modern world™.

Drissatisfied with the dress code, a group of emplovees at the theme
center have asked for a meeling with the Multiplex management.




Task 2. Speak on the topic ‘Brands’.

5. IlpumepHble BONPOCHI O TeMaM JUCHUNIMHBI «/le10BOi HHOCTPAHHBIH SA3BIK»

Brands

1. Which reasons for liking and disliking brands were given?

2. What is the example of how Wolff-Olins, a leading international brand consultancy, helped
the company with its branding?

3. On the one hand almost every fashion label outside the top super-luxury brands is either

already manufacturing in Asia or thinking of it. On the other hand the summary of the article Made
in Europe is — Asian consumers think that European luxury goods are of high quality. The current
trend of making such goods in Asia could damage the reputation of these luxury brands. Comment
on this.

4. Tell what the brand image of Harley Davidson is and what problems it could have in future.
What is your point of view of what Harley Davidson can do to preserve its sales?
5. Tell where the name JCB comes from, what was surprising about JCB’s customer research

and what decision JCB made.

Employment

1. Remember 16 factors mentioned that are important for getting a job. What are the five most
important ones in your opinion? Give your reasons.

2. Describe the recruitment process from the point of view of an employer.

3. Describe the recruitment process from the point of view of an applicant.

4. The article Motivating high-calibre staff talks about people who are high performers. Tell
what kind of people they are (their qualities), what problems of losing high performers are and what
the motivating factors (10) are.

5. What does Dr Simon Kingston, who works for the international executive search consultants,
talk about how they identify and attract the best candidates for a particular job?

Advertising

1. Recap advertising media and methods of advertising and verbs to do with advertising. Give
your examples.

2. Answer the question that is the title of the article What Makes Nike’s Advertising Tick?

3. Which key elements of a really good advertising campaign does Jeremy Thorpe Woods,
Head of Planning at Saatchi and Saatchi, a leading advertising agency, talk about? And what is the
most important thing about advertising nowadays?

4. What typical planning and launch stages of an advertising campaign does Jeremy Thorpe
Woods, Head of Planning at Saatchi and Saatchi, a leading advertising agency, talk us through?



denepanpHOE TOCYIapCTBEHHOE OI0/KETHOE 00pa30BaTEIbHOE YUPEKICHNES
BBICIIETO 00Pa30BaHUs
«HoBocuOupckuii rocy1apcTBEHHBIH TEXHUUECKHH YHUBEPCUTETY

Kadenpa nHOCTpaHHBIX S3bIKOB TYMaHUTAPHOTO (paKynbTeTa

IHacnopr

pacueTHO-rpadguueckoro 3aaanus (pedepara)

0 AUCHUIUIMHE «JleJI0BOM MHOCTPAHHBIN A3BIK», 2 CEMECTP

1. MeToauKa oleHKH

B pamkax pacuetHo-rpaduueckoro 3amanus (pedepara) Mo AMCHHUILIMHE CTYICHTHI
JIOJDKHBI BBITIOJHHUTH pedepaTuBHOE MHUHHU-HCCIENOBAHWE O WHTEPECYIOLIeH MpoliieMaTHKe
(cm. m4). Pedepar momkeH coctosTh H3 TpEX maparpadoB, B KaKIOM H3 KOTOPBIX
NPE/ICTABICHO HCCIIEIOBAHUE JSSITEIBHOCTH MEXKIYHAPOIHOW 00pa3oBaTebHONW KOMITAHUU /
YUPEKICHUS B aCIIEKTAaX U3y4aeMbIX TEM.

Pedepar nomken ObITh WHPOPMATUBHBIM, OTJIWUYATHCS IOJHOTOW  W3JIOKCHUS,
OOBEKTUBHO IepeiaBaTh COJACPKAHHWE MEPBUYHOIO TEKCTAa, KOPPEKTHO OICHHWBATh MaTrepual,
COJICp KAIIMIICS B TICPBOMCTOYHHUKE. Pedepar 1omkeH comepkaTh penpoayKTHBHBIC (ParMEeHTHI,
BOCIIPOM3BO/ISIINE COACPKAaHUE TIEPBHYHOIO TEKCTa (pedepar-KOHCIEKT, pedepar-pe3tomMe), u
OPOAYKTHBHBIC, COACPIKAIMEC KPUTHYECKOE MM TBOPYECKOE OCMBICICHHE pedeprupyemMoro
uctouHuka (pepepar-o630p).

Pedepar odopmiisieTcs B BuIE pyKOIKCH, U3JIaralomiel Coaep:KaHue UCCIICIOBAHUS U €ro
OCHOBHBIE PE3YyJIbTATHI.

2. Kpurepun onenkn

» PaboTta cunTaercs He BBINMOJHEHHOM, €CIIM BBITOJIHEHB HE Bce dYacTu pedepara,
OTCYTCTBYET aHAIIU3 JIEATEIHbHOCTH MEKTyHAPOTHON 00pa3oBaTEIbHON KOMITAHUH / YUPEKICHUS
B aCIIEKTax U3y4aeMbIX TEM, 3BIKOBOE oopmiteHne pedepara He COOTBETCTBYET IMOCTaBICHHON
KOMMYHHUKaTHBHOM 3a71aue, — orieHKa coctapiseT 0-12 6amnos;

* PaGora cumTaeTcs BBIMOJHEHHON Ha IIOPOrOBOM YpOBHE, e€ciu TeMa pedepara
packpbITa, coJiep:KaHue, CTPYKTypa U oopMIIeHHE COOTBETCTBYIOT TpeOOBaHUSAM K pedeparam,
HO MPHUCYTCTBYIOT HETOYHOCTH B BBIBOJAX IO pe3yjIbTaTaM paOOTHI; BEIpaKEHHUE COOCTBEHHOTO
MHEHHUS 10 TMpo0iieMe He BCeraa MPUCYTCTBYET, CTYAEHT BIAJCET COOTBETCTBYIOIIUM
MOHATHHHBIM ¥ TEPMUHOJIOTHYECKHM ariapaToM, HO HE OYCHb YBEPEHHO; S3BIKOBOC
odopmiieHrne pedepara B OCHOBHOM COOTBETCTBYET MOCTaBICHHOW KOMMYHHKATHBHOW 3aaue,
HO MPUCYTCTBYIOT SI3bIKOBBIC OIMTUOKHU — OIleHKa cocTaniseT 13-15 6aios;

» PaboTa cunrtaercs BHIOJTHEHHON HA 0a30BOM YpOBHE, €CJIM TeMa pedepara MOJTHOCTHIO
packpbITa, CoJIepKaHue, CTPYKTypa U 0OpMIICHHE COOTBETCTBYIOT TPeOOBAaHUAM K pedeparam,
HAJIMYUE JOCTATOYHO TIyOOKHX BBIBOJIOB MO pe3yjbTaTaM palOThI; BHIpaK€HHE COOCTBEHHOTO
MHEHUS M0  TpoOJieMe;  CTYACHT  BIIQJCET  COOTBETCTBYIOIIUM  IMOHSATHHHBIM U
TEPMHHOJIOTHYECKHM ammapaToM, si3bIkoBoe odopmiieHHe pedepaTa B OCHOBHOM COOTBETCTBYET
MOCTABJICHHOW KOMMYHHKATHBHOM 33J1a4e, — OIleHKa cocTaBisieT 16-17 6amios;

» PaboTa cuuTaeTcsl BBIOJIHEHHOW Ha MPOJBHHYTOM YPOBHE, €ClIU TeMa pedepara
packpbiTa TJIYOOKO U TOJHOCTBIO, COJEp)KaHUE, CTPYKTypa U O(OpMIIEHHE TOIHOCTHIO
COOTBETCTBYIOT TpeOoBaHMIM K pedeparaMm, Haluuue TIIyOOKHMX BBIBOJAOB IO pe3yjbTaTaM
paboThI; YBEPEHHOE BBIPAKEHHE COOCTBEHHOTO MHEHHS IO MpoOJeMe; CTYACHT YBEPEHHO
BJIQJICET COOTBETCTBYIOIIMM TMOHSATHHHBIM U TEPMHUHOJIOTUYECKUM ammapaToM, SI3bIKOBOE



opopmiieHre pedepara COOTBETCTBYET IMOCTABICHHOW KOMMYHUKATHBHOW 3ajadye, — OIEHKa
cocrasirszeT 18-20 6ayuios.

3. IIkanxa oneHKH

B oOmeii omenke mno aucuumiuHe Oamwiel 3a PI'3  (pedepar) yuuThiBaoTCs B
COOTBETCTBUH C TPaBHIAMH OaJUIbHO-PEHTHHTOBOW CHUCTEMBI, INPHUBEJCHHBIMH B paboueil
poTrpaMMe JUCIUTUINHBL.

Buap pabot dopma KOHTPOJIsS BAJIJIbI
MUH. MaKc.
1. AynuTopHasi padoTa: NpakTUYECKUe Pabota Ha 3aHsATHH
3aHATUS 9 15
2. Boinosnenue PI'3 (pedepara): Camocrt.BHEay1.pad 13 20
HUTOTI'O: camocTosiTennbHas paboTa 3a CEMECTP 22 45
3. JlonoyHUTEebHBIE BUABI Y4eOHOI
NEeSATEILHOCTH (MpeMHUaIbHble 0auibl):
- ydactue B KOH(PEPEHIUAX, KOHKYPCax, 20
OJIMMITHAJIAX, TOTIOJIHUTEIbHBIC 3a/1aHUS
-0TpaboOTKa paHee HEBBIITOJIHEHHOTO +1
JIOM. 3a/IaHUs
NTOTI'O: Ganisl 32 CAMOCTOSTENBHYIO 27 60
paboty + aynuropHas pabota (6e3 yuera
MPEMUATIBHBIX U ITPaQHBIX OAIITIOB)
4. JK3aMeH 20 40
Keiic-ctanu 10 20
Y cTHOE BbICKa3bIBaHUE 110 U3YUYEHHOH TeMe 10 20
NTOI'O 3A CEMECTP (6e3 y4era npeMuagbHBIX 0aJIOB) 47 100
4. TlpumepHublii nepedyenn Tem PI'3 (pedepartoB)
1. OG6pa3oBarenbHas 1€ATEAbHOCTD ... YUPEHKACHUS
2. OOydeHue aHTJIMHCKOMY SA3BIKY B ... IIKOJE€ HHOCTPAHHBIX S3BIKOB
3. JesaTenbHOCTb ... U3aTeIbCTBA
4. OO6pazoBaTenbHast JeSITEIbHOCT B PAMKaXx ...MEXIYHAPOJHOTO MPOEKTa
5. Ilpumep oopMiIeHHS TUTYJIBLHOIO JUCTA
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DenepanbHOE FOCYAapCTBEHHOE OI0PKETHOE 00pa30BaTEeIbHOE YUPEXKICHUE
BBICITICTO OOpa30oBaHUs
«HoBocubupckuii rocy1apcTBEHHBIH TEXHUUECKHH YHUBEPCUTET
Kadenpa nHoCTpaHHBIX S3bIKOB TYMaHUTAPHOTO (PaKyIbTETa

HacnopT IK3aMCHa

0 TUCIUTUTHHE «/[eT0BOI HHOCTPAHHBIH SI3BIK», 3 CEMECTP

1. Metoauka oneHKkn

DK3aMeH MPOBOAUTCS B YCTHOH (opme, o Omteram. buer dpopmupyercs 1o cienyronemy
IPaBIITYy: TIEPBOE 3a[aHHE — KEHC-CTaau, BTOPOEe — YCTHOE BBICKAa3bIBaHHE 10 M3Y4YEHHOH Teme. B
XO[e JK3aMeHa IIPEeroJaBareib BIPaBEe 3a/aBaTh CTYACHTY [OMOJHHUTEIbHBIC BOIPOCH IO
U3YYCHHBIM TeMaM (II. 5).

dopma 3K3aMeHANNOHHOT0 O1JIeTa
HOBOCHUBUPCKUI IT'OCYTAPCTBEHHbBIN TEXHUYECKNUI YHUBEPCUTET
daxynpTer PI'O

Bujger Ne 1
K 9K3aMeHY [0 JUCHHUIUIMHE «JeT0BOI MHOCTPaHHBIH S3bIK»

1.Study the case and suggest your solution.
2.Speak on the topic ‘Organisation’.

YTBepxaaro: 3aB. kKapeapoi nomxHocTs, DO
(Toamuck)

(mata)

2. Kpurepun onenku
Kpurepun omeHKH OTBeTa 3a 9K3aMEH CKJIQABIBAIOTCS 3 KOJIMYECTBA OANJIOB 32 KaXKI0€e
3ajaHHe.

. KomMmyHHKaTHBHAsE 3ajadya BBIMONHEHA MeHee dvem Ha 50%, CTpykTypa
BBICKa3bIBaHUS HE COOJIIOJICHA, TPUCYTCTBYIOT MHOTOUYHCIICHHBIC SI3BIKOBBIC OIIMOKU, — OIICHKA
cocrasisteT 0-9 6amos.

. KoMmMyHHKaTHBHAs 3a/1a4a BBIMOJHEHA HE MOJIHOCTHIO, BHICKA3bIBAHHUE B OCHOBHOM
JIOTUYHO, HO UMEET HETIOJHYIO CTPYKTYPY, B SI3BIKOBOM O(OPMIICHUH TPUCYTCTBYIOT OLIHOKH, HO
SI3BIKOBBIEC €IMHHIIBI U CTPYKTYPHI B OCHOBHOM COOTBETCTBYET ITOCTABJICHHOM 3aja4e, — OIEHKa
cocrasisgeT 10-13 6amnos.

° KoMMmyHUKaTHBHAs 3ajja4a BBITOJIHEHA YAaCTUYHO, BBICKA3bIBAHWE B OCHOBHOM
JIOTUYHO U CBSI3HO, SI3bIKOBOE O(hOPMIICHHE B OCHOBHOM COOTBETCTBYET IOCTABJICHHOM 3ajaue, —
oreHka cocrasisier 14-17 Gasuios.



L] KOMMyHI/IKaTI/IBHaH 3aJa4da BbIIIOJJHCHA IIOJIHOCTHIO, BBICKA3bIBAHHUC JIOTHMYHO,
CBSI3HO, SI3BIKOBOC O(OPMIICHHE ITOJHOCTHIO COOTBETCTBYET IIOCTABJICHHOW 3agade, — OICHKA
cocrasiger 18-20 6ayuios.

DK3aMEeH CUMTAeTCs COAHHBIM, €CIM CyMMa OayioB IO 33/JaHHsIM OWJIeTa OCTaBJSIET HE
MmeHee 20 6amtoB (13 40 BO3MOXHBIX).

3. IIIkaja oueHKH
Buasr pabot dopma KOHTPOJIS BAJIJIbI
MUH. Makc.

1. AyauTopHasi padora: NpaKkTUYECKue Pabota Ha 3aHATHH

3aHATHS 9 15
2. Beinmosainenue PI'3 (pedepara): CamocT.BHeaya.pabd 13 20

HUTOT'O: camocTosiTennbHas paboTa 3a CEMeCTp 22 45
3. JlonoyHUTEbHBIE BUABI Y4eOHOI

NEeSATEILHOCTH (MpeMHUaIbHble 0auibl):

- ydactue B KOH(PEPEHIUAX, KOHKYPCax, 20

OJIMMITHAJIAX, TOTIOJIHUTEIbHBIC 3a/1aHUS

-0TpabOTKa paHee HEBBITOJIHEHHOTO +1

JIOM. 3a/IaHUS

NTOI'O: Ganibl 32 CAMOCTOSTENBHYIO 27 60

paboty + aynuropHas pabota (6e3 yuera

IIPEMUAIBHBIX M ITpadHbIX OAJIIOB)
4. JK3aMeH 20 40

Keiic-cranu 10 20

Y cTHOE BBICKA3bIBaHUE 110 U3YUYEHHOHN TEME 10 20

NTOTI'O 3A CEMECTP (6e3 y4yera nmpeMHaIbHBIX 0aJIJIOB) 47 100

HpuMeprle 3aJlaHUA K IK3aMEHY 110 U CHUIIJIHHE ((HQJ'[OBOFI I/IHOCTpaHHbIﬁ A3BIK»

Task1. Study the case and suggest your solution.
YISITORS FROM CHINA

L. Background

Labave 1s a profitable tov retailer based in Minsk region, with subsid-
iaries in 4 towns ol Belarus, Zabava bays its products from suppliers in
some BEuropean countries.

M1 Wan 5in, head of 4 oy manufacturing firm based in China, is go-
ing 1o visit vour firm. He will be accompanied by his Export Manager,
Lee Dong. The purpose ol his visit is to get to know the Zabava manage-
ment better and to learn more aboul the company. He may set up a joint
venture with Zabava il he has confidence in them and considers them Lo
be a snitable pariner. This is Mr Van Sin and Mr Dong’s first visit to vour
company and Lo Your country,




Docoment L.

MEMO

From: Chiel Executive

To: Manager, Public Relations

Date 1 October

Subject: Mr Van Sin’s visil

Mr Van Sin and Mr Lee Dong will arrive at 7.30 am on Monday,
22 November and leave at 6.40 pm on Thursday, 25 November.

When vou prepare the drali programme of the visit, please sched-
ule a meeting (morning or afternoon) during which we can discuss our
business plans with Mr ¥an Sin and Mr Dong. Also, make sure that our
visitors have opportunities to meet our stafl and gain a completle under-
standing of our business.

Above all, we do not want to make any cultural mistakes during the
vigit. We want Mr Van Sin and Mr Dong to leave with an excellent im-
pression of our company and the way we treal our foreign visitors.

To help vou plan the visit, | enclose some comments from our man-
ager in Hong Kong, Dmitry lgnatovich. He knows both our visitors well,
and he is an expert on Chinese business culture.

Docoment L1
COMMENTS FROM D. IGNATOVICH

a. Chinese relationsiips are based on personal irust and respect. Ev-
erything you do during the visit must show that you consider Mr Sin and
Mr Dong to be important people.

b. Refationship building activities and a successful social programme
will be more important than business meeting.

c. Mr Sin communicates fairly well in English, but has some problems
understanding difficult expressions. Mr Dong has o much higher level of
Engliviy.

d. Both men are rather fussy about food. For example, Mr Sin way un-
happy when he had fo attend a wine and cheese party last year — he hates
cheese, They both enfoy high guality alcoholic drinks.

. Your visitors will expect to have some basic information about Zabea-
va, and to be offered activities which give them better understanding of the
COMPa.

1 Mr Van Sin and Mr Dong will be particularly inferested in your ware-
housing facilities and in your sales network.

£ Be carefidd about topics for divcussion at social events. Do not embar-
rass your visttors by infroductng “difficult " fopics.

k. They will be eager to learn about your couniry and its culture,

i Punctuafity is very important fo Mr Van Sin. He gefs angry if people
arrive late af g meefing — he thinks it shows a loek of respect.

1. “Sincerity " iv @ word which Mr Sin and Mr Dorg wse freguently. They
value i a lot.
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Key gquestions lor the planning commitles

1. Where will the visitors stay?

2. Who will meet them?

3. Whalt transport will be used?

4. What arrangements should be made for meals?

5. When will the business meeting take place?

6. What departments, ollices will they visit?

7. What topics will be suitable for discussion at meals?

Task 2.Speak on the topic ‘Organisation’
S. IIpuMepHBIE€ BONIPOCHI 110 TEMaM IMCUHUILIHHBI «/1€/10BOil HHOCTPAHHBIH A3BIK»
Organisation

1. What makes you proud to work at a company?
2. How can an organization support professional development and career growth?
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How can be risk-taking encouraged, and what can happen when people fail?
What role can company values play in hiring and performance reviews?
What are common changes that employees want to have about the company if they could?

Money
What is the name of money you borrow from the bank
What is the name of the automatic machine from which you take cash?
What is the name of the money you borrow to buy a house?
What do you do if you haggle, or barter?
Which department of a government deals with money?

Cultures
Have you ever worked in another country?
What difficulties can working abroad have?
If you could choose, where would you like to work abroad?
What work experience have you had with colleagues from abroad?
What are some cultural differences between your country and foreign countries your
company does business with?



