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1. BHelUHwWe TpeboBaHuSA
Tabnuua 1.1

Komnemenyuna @IO0C: OK.4 cnocodHocTh K KOMMYHHKAIIH B YCTHOH H IHCHbMeHHOI opMax Ha pycckoM H
WHOCTPAHHOM SI3BIKAX [IJISI peIeHHst 32129 MEeKINTHOCTHOI0 H MEKKYILTYPHOT0 B3AHMOXEHCTBHUSI; ¢ uacmu
CLEOYIONUX PE3YTIbMIANI0e OOy eHUA:
31. 3HaTb I/IHOCTpaHHbIl7I A3bIK 419 MeXX/TMYHOCTHOIo 06LLI,€‘HI/IFI C MHOCTPaHHbLIMUW NapTHepamn
y2. YMeTb BbICTpamBaTb MEXKYbTYPHYIO, 1eN0BYI0, NPO(ECCHOHANBbHYH KOMMYHUKALIMIO C YH4ETOM
MCUXONOTUUYECKMX, MOBEAEHYECKMX, COLMANbHbIX XapaKTePUCTMK NapTHEPOB Ha PYCCKOM W MIHOCTPaHHOM
A3blKax

y4. yMETb NIOFMYECKN BEPHO, apryMEHTUPOBAHO U SICHO CTPOWTL YCTHYHO 1 MCbMEHHYIO peyb B cthepe
NpogeccoHaNbHON AesTeNbHOCTM Ha PYCCKOM M MHOCTPAHHOM SI3bIKE

2. TpeboBaHus HI'TY K pe3ynbTaTaM 0CBOEHUS ANCLUUM/INHbI

Tabnuua 2.1
PEBy}'IbTaTbI N3y4yeHna ANCLUNNANHBI N0 YPOBHAM OCBOEHUA (VIMeTb CDOprI opraHmsayumu
npescTaB/ieHWe, 3HATb, YMeTb, BNaJeTh) 3aHATUIA

VIHOCTpaHHbIii S3bIK

OK.4.31 3HaTb MHOCTPaHHbI A3bIK 4151 MEX/IMYHOCTHOIO 06LLLEHNSA C UHOCTPAHHbIMU
napTHepamu
1.3HaTh JlekcuKy IpodeccHOHaNbHOU ceprl B paMKax H3ydaeMoil TeMaTHKH

MpakTnyeckme 3aHATUS;
CamocTosTenbHas pabota

2.3HaTh JIEKCHUKO-TPaMMaTHIECKUE SIBIICHU U3YIaeMOT'0 A3BIKa ﬂpaKqueCKme 3aHATUS;

CamocToaTesibHas paboTa

3.ymeTh paboTaTh ¢ MOHO-, OUIIMHIBAlIbHBIMY CIIOBAPSIMU MpaKTUYeCKMe 3aHATUS;

CamocToaTefibHas paboTa

4.ymeTh BecTH Oeceqy Ha TeMBI cepsl MpodeccHoHaIFHOTO 00MeHAS MpaKTUYECKME 3aHATUS;

CamocTtoaTefibHas paboTa

S.YMGTL BOCIIpPUHHUMATE Ha CIIYX ayTEHTUIHYIO JUATTOTHICCKYIO H MOHOIOIMICCKYIO
Pe€Yb B paMKax HpeIUIO)I(eHHOﬁ TEMATHKH - B BUJ€ OTBETOB Ha BOIIPOCHI IO
MPpOCIYIMaHHOMY, BOCIIPOU3BE ACHUA COACPIKAaHUS IPOCITYIIaHHOI'O IO IJIaHy U T. A,

MpakTnyeckme 3aHATUS;
CamocTonTenbHas paboTa

6.yM€TI> U3BJICKATH HeO6XOI[HIMyIO I/IH(i)OpMalII/IIO U IMMOHUMAaTh OCHOBHOEC
COJIEPIKAHUE MMUCHbMEHHDBIX W YCTHBIX TEKCTOB B paMKax H3yqaeMoﬁ TEMaTHKH

MpakTnyeckme 3aHATUS;
CamocTonTeNibHas paboTa

OK.4.y2 ymMeTb BbICTPanBaTb MEXKY/IbTYPHYHO, IeNI0BYH0, NPOECCUOHATbHYHO
KOMMYHUKALMIO C Y4ETOM MCUXO/IOTNYECKMX, NOBEAEHYECKMX, COLMANbHbIX XapaKTePUCTUK
NapTHEPOB Ha PYCCKOM U MHOCTPAHHOM S13blKax

7. AMeTH IpeIcTaBIeHHe O MPOohecCHOHANTBHON STHKE B Pa3HBIX KYJIBTYpax MpaKTUYECKue 3aHATUS;

CamocTosaTenbHast pabota

8.yMeTh HCIONB30BaTh STHKETHBIE (DOPMYIIBI B YCTHON M IMCHMEHHON
KOMMYHHUKAIIH B chepe IpodeccHoHaIpro oOmeHns

MpaKTUYecKme 3aHATUS;
CamocToaTenbHas pabota

9. mmeTh MPEACTAaBIKEHE O IIpaBUllax JICITOBOI'O DTHKETA npaKqueCKme 3aHATUS;

CamocToaTenbHast paboTta

10.BJ’[EI}I€TB HaBBIKaMHu O6IL[6HI/I$I B PECUECBLBIX CUTyaIusaX B paMKax HBY‘IaeMOﬁ
TEMaTHKH

MpakTnyecKkme 3aHATUS;
CamocTosTenbHas pabota

OK.4.y4 yMeTb NIOrMYeCKN BEPHO, apryMeHTUPOBAHO U AICHO CTPOUTb YCTHYHO U MUCbMEHHYHO
peyb B chepe NpothecCnoHaNbHOM AeATeNbHOCTM Ha PYCCKOM Y MHOCTPaHHOM S3bIKe

11.38aTh CTPYKTYPY IIUCHMEHHBIX IIPOH3BE ICHAH), HCIIOIBb3YEMBIX B HHOCTPAHHOM
3bIKa B cepe mpodecCHOHaILHOTO 00IMEeHus

MpaKTNyecKme 3aHATUS;
CamocToaTenbHast paboTta

12.mMeTs Ipe/icTaBIeHHe O TUIIAX MIMCbMEHHBIX IIPOU3BEICHAN, NCTIONB3YEMBIX B
HHOCTPaHHOM SI3BIKE B chepe IpodecCHOHAILHOTO OOIIeHIS

MpakTnyeckume 3aHATUS;
CamocTosTenbHas paboTa

134yMeTb TpaMMaTUIECKU IPaBUIIBHO U JIEKCUIECKH COIEPKATEIBHO CTPOUTH
BBICKA3bIBAHUC HAa MHOCTPAHHOM S3bIKE.

MpakTnyeckme 3aHATUS;
CamocToaTesibHas paboTa

14 .ymeTh yHoTpeOIITh U3y4eHHBIE IEKCUKO-TPaMMaTHIECKUE CTPYKTYPHL B
KOMMYHUKaTHBHBIX CHTYaIHSIX IIPO(HecCHOHANBHOTO OOIEeHHS

MpakTnyeckme 3aHATUS;
CamocToaTtesibHas paboTa




15.BH€1,HBTI> HaBBIKaMH¥ aHATTUTHICCKOT'O MBITTUICHHUS, JIOTHIECKOTO ITOCTPOCHUS
MaTepuaila ¢ I'IOCJ'IC,D;_V}OLHei/‘I €ro Hpe3eHTaLIHBﬁ Ha MHOCTPaHHOM SI3bIKC

MpaKTNyecKme 3aHATUS;
CamocToaTenbHast paboTta

3. CofiepykaHuvie 1 CTPYKTypa y4e6HO AUCUMNANHbI

Tabnmua 3.1
CcCblIKM Ha
~ | AKTUBHbIE
TeMbl NPaKTUYECKNX 3aHATUN Yachbl pesynbTaThl YyebHada aesaTeNlbHOCTb
(popmbl, yac, 06y4eHus

Cemectp: 1

AnpakTnyeckas eAMHNLA: NEKCUYECKIME eaMHMLbI, FPAMMaTMYeCKMe HaBbIKW, OCHOBHbIE
rpamMmmaTiryecKue sIBNIeHNs, NpaBu/ia PeYeBoro 3TUKeTa, AUanornyeckas U MOHOMOrMyeckas pedb ¢
CMO0/Ib30BAHMEM NIEKCMKO-TpaMMaTUYECKUX CPEACTB B KOMMYHUKATUBHbIX CUTyaLMsX, MOHUMaHWe
AVaNIOrMYeckKoli U MOHOJIOrMYECKOl peun B cepe NPOGeccMoHaNbHOro 06LLEHNS, UTeHWe, MNCbMO
(KOMMYHMKAaTUBHO-HanpaB/ieHHOe 06y4eHVe YeTbIPEM BUAaM PeYeBoli AeATeNIbHOCTU: YTEHNIO,
rOBOPEHWIO, ayanpPOBaHUIO, MUCbMY)

1. 1. Brands

- reasons for liking and disliking
brands

- brand management

- why we need brands

- the secret of a really successful
brand

- how to help a company with its
branding

- outsourcing production
Language Work

- words that go with brand and
product:

- Present Simple, Present
Continuous

Skills: Taking part in meetings
Writing: e-mail

Case study: Solve the problems of a

leading brand

14

18

3HaKOMCTBO C HOBbIM
NEKCUYECKMM MaTeprasiom
(cnoBamm 1 BbIpXXEHMAMU NO
Teme moayns), 0TpaboTka
NEKCUYECKOro MaTepuana B
YNPaXXHEHNSX, HarnpaBNeHHbIX
Ha ero 3akpenneHue, 1
COBCTBEHHBIX BbICKa3bIBaHMSX,
nocresytoLas aKTmBr3aLms
NEKCUYECKOro MaTepuaia B peun
yepes 06CyXaeHve B napax um
MMWKPOrpynnax; NpocnyLnBaHme
ayTEHTWUYHbIX MaTepUasos;
pa3BUTHE C/yXOBbIX HABbIKOB C
LIe/Ibi0 MONYyYeHMs HopMaLmu,
poneBas Urpa B napax ¢ ONopon
Ha NIeKCUKY ayamomarepuana;
YTeHVe ayTEeHTUYHOro TeKcTa Mo
TeMe MOAYNA, BbINOIHEHNE
yNpaxXHeHW Ha NPOBEPKY
NOHMUMaHWS NPOYUTAHHOTO,
BblfjeNIeHV e OCHOBHbIX
CTPYKTYPHBIX 1 CMbIC/I0BbIX
3/1EMEHTOB TEKCTA,
MOHO/I0MMYeCcKoe BbICKa3blBaHWe
C OMOpOI Ha cAaenaHHble
3aMeTKM 1 C UCNO/b30BaHUEM
aKTWBHOW NIEKCUKMN TEKCTA;
MOBTOP rPamMmMaTNyeckoro
maTepuana 1 BbINOHEHWE
ynpaKHeHW Ha 6a3e aKTUBHOM
NEKCWKW; COCTaBNEHNE
AVanoros, CUTyaumin ons
0TPaboTKN NPeAIOXEHHbIX
NEKCUKO-TpamMmMaTnyecKmx
CTPYKTYP, UCNO/b30BaHNE UX B
PO/EBbIX CUTYaUUSAX-AMasorax;
paboTa B rpynnax Haj
peLleHreM NoCTaBEHHOM
npo6aemMbl N0 TeMe MOAYNS;
npoBepoyHas paboTa rno Teme




2.2.. Travel

- travel experiences

- a business traveller's priorities
- air rage

Language Work:

- British and American travel words

- talking about the future

Skills: making arrangments on the
phone

Writing: e-mail

Case studty: Choose a suitable
hotel for a seminar in France

10

18

YuebHas LeAaTeNlbHOCTb,
yKasaHHaa B Mogyne 1 cemecTpa
1, npefycMOTpeHa Ha maTtepuasne
Kaxxgoro mofyns pabouei
nporpammbl.

CemecTp: 2

AnpakTnyeckas eagnHMLA: NeKCUYeCKMe eiMHNLbI, rpaMMaTuyecKne HaBbIKWN, OCHOBHbIE
rpammaTuyeckue sB/IeHNS, NpaBuia PpevyeBoro aTUKeTa, AUasiorMyeckas 1 MOHO/OrMYecKas peydb ¢
MCMONb30BaHNEM JIEKCUKO-rpaMmMaTUYeCKMX CPeACTB B KOMMYHUKATUBHbIX CUTyaumsX, MOHUMaHWe
ANaN0rMYecKOom 1 MOHOIOTMYECKO peyn B cchepe NpodieCCMOHaIbHON0 06LLEHNS, YTEHNE, MUCbMO
(KOMMYHMKaTMBHO-HarnpaB/ieHHOE 00y4YeHNe YeTbIPEM BUAAM PEUYEBON AEATENbHOCTU: YTEHMIO,

rOBOPEHWI0, ayAMPOBaHUIO, NMNCbMY).

3. 3. Organization

- company structure

- good and bad qualities of an
organisation

- a successful organisation

- advising companies on
organisation and change

- the ways in which successful
companies are similar

Language work: noun combinations

Skills:

- socialising: introductions and
networking

Writing: report

Case study: Choose the best way to
reorganise customer services

10

15

YuebHas 1esTeNbHOCTb,
yKasaHHaa B Mogayne 1 cemecTpa
1, npegycMoTpeHa Ha MaTepuane
KaXkaoro Mofyns pabouei
nporpamMmm..

4. 4. Change

- attitudes to change in general and
at work

- change in retailing

- pragrammes of change

- areas that are important to focus
on when planning change
Language work:

- words for describing change

- past simple and present perfect
Skills: taking part in meetings
Writing: action minutes

Case study: Agree on changes at a
company that has been taken over

10

14

YuyebHas LeAaTeNlbHOCTb,
yKasaHHaa B Mogyne 1 cemecTpa
1, npefycMOTpEeHa Ha MaTepuane
KaXgoro mofyns paboyei
nporpamme!.




5. 5. Money

- attitudes to money

- dealing with figures

- financial terms

- rasing business capital

- reporting financial success
Language work:

- words and expressions for talking
about finance

- describing trends

Skills:

- deaking with figures

Writing: e-mail

Case study: Angel Investments:
Choose a company to invest in

YuebHas 1esTeNbHOCTb,
yKasaHHaa B Mogayne 1 cemecTpa
1, npegycMOoTpeHa Ha MaTepuane
KaXkaoro Mofyns pabouei
nporpamm..

6. 6. Advertising

- good and bad advertisements

- advertising media and methods of
advertising

- successful advertising

- planning an advertising campaign
Language work:

- words and expressions for talking
about advertising

- articles

Skills: presentations

Writing: summary:

Case study: Create and present an
advertising campaign

YyebHas [eaTeNnbHOCTb,
ykasaHHaa B Mogayne 1 cemecTtpa
1, npegycMoTpeHa Ha matepuane
KaxK0ro mofyns pabouyeit
nporpamml.

7. 7. Cultures

- what is culture

- cultural awareness

- cultural advice

Language work:

- idioms for talking about business
relationships

- modals of advice, obligation, and
necessity

Skills: social English

Writing: e-mail

Case study: Visitors from China:
Plan a visit by a Chinese
manufacturer

YuebHas [eaTeNbHOCTb,
yKa3aHHaa B Mogyne 1 cemecTpa
1, npefycMOTpeHa Ha martepuasne
KaKoro mofyns pabouei
nporpammb!.

CemecTp: 3

AnpakTnyeckas egnHMLA: NeKCUYeCKme eiMHNLbI, rpaMMaTuyecKne HaBbIKW1, OCHOBHbIE
rpammaTuyeckue sB/IeHNS, NpaBuia PpevyeBoro aTUKeTa, AUasiorMyeckas 1 MOHO/OrMYecKas peydb ¢
MCMONb30BaHNEM JIEKCUKO-rpaMmMaTUYeCcKnX CPeACTB B KOMMYHUKATUBHbIX CUTyaumsX, MOHUMaHWe
ANaNOrMYecKom 1 MOHOIOMMYECKOI peyn B cchepe NpodieCCMOHaIbHON0 06LLEHNS, YTEHNE, MUCbMO
(KOMMYHMKaTMBHO-HarnpaB/ieHHOE 00y4YeHNe YeTbIPEM BUAAM PEUYEBON AEATENbHOCTU: YTEHMIO,

rOBOPEHNI0, ayAMPOBaHUIO, NMNCbMY),




8. 8. Employment

- factors which are important for
getting a job

- recruitment process

- retaining good staff

- headhunting

Language work:

YyebHas [esTeNbHOCTb,

- indirect questions and statements 1,10, 11,12, " JykasaHHas 8 Mofiyne 1 cemectpa
q - . 10 15 |13, 14, 15, 2, 3, |1, npeaycMOTpeHa Ha maTtepuane
- words to describe the recruitment o
4,5,6,7,8,9 |Kaxagoro mogyns paboyer
process and personal character
e : . nporpamml.
Skills: managing meetings
Writing
- CV and letter of application
Case study: Choose the best
candidate for the job of General
Manager
9.9. Trade
- globalisation
- free trade
- fair trade
Language work: YuebHas 1eSTeNbHOCTb,
- words for talking about 1, 10,11, 12, |yka3aHHas B Mopyne 1 cemectpa
international trade 10 14 |13, 14, 15, 2, 3, |1, npegycMOTpeHa Ha maTepuase
- conditions 4,5,6,7,8,9 |kaxagoro moayns pabouei
Skills: negotiationg nporpammbI.
Writing: e-mail
Case study:
Negotiate a deal with an overseas
guitar manufacturer
10. 10. Quality
- ideas of quality
- quality control and customer
service
- old-fashioned quality
- quality management YuebHas LeaTeNlbHOCTb
Language work: '
; . 1, 10,11, 12, |yka3aHHas B Mopyne 1 cemecTpa
- words for talking about quality
] 10 14 |13, 14, 15, 2, 3, |1, npegycMoTpeHa Ha maTepuase
control and customer service o
NP 4,5,6,7,8,9 |kaxkgoro mogyns pabouei
- gerunds and infinitives DOIDAMMbI
Skills: complaining on the porp '
telephone
Writing: report
Case study: Work out an action
plan following complaints from
passangers
11. 11. Ethics
- ethics at work
- unethical activities
- honesty and dishonesty
- a question of ethics
. . YuyebHas LeAaTeNlbHOCTb,
- responsible business
. 1,10, 11, 12, |ykasaHHad B Mopayne 1 cemectpa
- the co-operative bank
) 10 14 |13, 14, 15, 2, 3, |1, npegycMOTpeHa Ha maTepuase
Language work: o
4,5,6,7,8,9 |kaxagoro mogyns pabouei

- words to do with honesty and
dishonesty

- narrative tenses

Skills: problem-solving
Writing: letter

Case study: Profit or principle?

Mporpammil.




12. 12. Leadership

- the qualities of good leadership

- leadership qualities

- the winning formula behind Ikea's
success

Language work:

- words to describe character

- relative clauses

Skills: decision-making

Writing: e-mail

Case study: Discuss ideas to save a
failing music retailer

10

15

YuebHas LeAaTeNlbHOCTb,
yKasaHHaa B Mogyne 1 cemecTpa
1, npefycMOTpeHa Ha maTtepuasne
Kaxxgoro mofyns pabouei
nporpammbl.

CemecTp: 4

AnpakTnyeckas eagnHMLA: NeKCUYeCKMe eiMHNLbI, rpaMMaTuyecKne HaBbIKWN, OCHOBHbIE
rpammaTuyeckue sB/IeHNS, NpaBuia PpevyeBoro aTUKeTa, AUasiorMyeckas 1 MOHO/OrMYecKas peydb ¢
MCMONb30BaHNEM JIEKCUKO-rpaMmMaTUYeCKMX CPeACTB B KOMMYHUKATUBHbIX CUTyaumsX, MOHUMaHWe
ANaN0rMYecKOom 1 MOHOIOTMYECKO peyn B cchepe NpodieCCMOHaIbHON0 06LLEHNS, YTEHNE, MUCbMO
(KOMMYHMKaTMBHO-HarnpaB/ieHHOE 00y4YeHNe YeTbIPEM BUAAM PEUYEBON AEATENbHOCTU: YTEHMIO,

rOBOPEHNIO, ayAVPOBaHMI0, MUCbMY):

13. 13. Innovation

- innovations in your daily life and
in the twentieth century

- describing innovations

- innovation at Procter and Gamble
- presentation techniques

YuebHas JesaTeNbHOCTb,

Lanauage work: 1, 10,11, 12, |yka3aHHas B Mopyne 1 cemectpa
guag o . 10 18 |13, 14, 15, 2, 3, |1, npegycMOTpeHa Ha maTepuase
- words and expressions to describe o
. . 4,5,6,7,8,9 |kaxagoro moayns pabouei
innovations
X nporpamm..
- passives
Skills: presentation techniques
Case study: Style is everything:
prepare a product presentation for a
competition
14. 14. Competition
- how competitive you are
- losing competitive edge
- staying compe.tltlve YuebHast AeATeNIbHOCT,
Language work:
. . 1, 10,11, 12, |ykasaHHas B Mopyne 1 cemectpa
- Idioms for sport to describe
s 10 18 |13, 14, 15, 2, 3, |1, npeaycMOTpeHa Ha maTtepuane
competition o
4,5,6,7,8,9 |Kaxaoro mogyns paboyel

- modals of probability
Skills: negotiation

Writing: e-mail

Case study: Choose the best
supplier

nporpaMmbi.

4. CamocTosiTe/lbHasA pa6oTa 06yyatoLLerocst

CcCbI/IKU Ha
o Yacbl Ha Yacbl Ha
Ne Buabl caMOCTOATE/IbHON PaboThbl pesynbTaTthbl
BbIMNO/IHEHWE [KOHCY/TbTaLNK
06yu4eHus
Cemectp: 1
1,10, 11, 12,
1 |[lMogrotoBKa K 3aHATUAM 13,14, 15, 2, 3, |20 1
4,5,6,7,8,9




CucteMaTUyeCcKn roToBACh K 3aHATUAM, CTYeHTbI MPMO6PETa0T HaBbIKW YCTHOM, MUCbMEHHOR peyn,
CTPYKTYPUPYIOT 3HAHWS B COOTBETCTBUM C TeMaMmu Kypca.: ToH4YapeHKo E.C. AHINIACKNIA A3bIK
[2neKTpoHHBI pecypc]: COOPHMK TEKCTOB Ha aHrIMInCKoM s3bike/ E.C. MoHYapeHko, IM.A.
XpuctohopoBa— IMEKTPOH. TEKCTOBbIE JaHHble.— M.: MOCKOBCKas rocyjapCTBeHHas akafemus BOAHOr0
TpaHcnopTa, 2014.— 60 c.— Pexxum goctyna: http://www.iprbookshop.ru/47923.html.— 3B6C «IPRbooks»
English grammar [91eKTpoHHbIN pecypc]: yuebHoe nocobue No rpaMmMaTuKe aHrIMACKOro A3bika Ans
CTYLEHTOB HesA3bIKOBbIX creuunanbHocTel/ FO.A. BaHoBa [U Ap.].— DNeKTPOH. TEKCTOBbIE faHHble.—
Capartos: By3oBckoe o6paszoBaHue, 2015.— 213 ¢.— Pexxum goctyna:
http://www.iprbookshop.ru/27158.html.— 3B6C «IPRbooks» Emmerson P. Five-Minute Activities for
Business English : [Handbook for Language Teachers] / Paul Emmerson, Nick Hamilton ; cons., ed. Penny
Ur ; [ser. ed. S. Thornbury]. - Cambridge, 2009. - 112 p.. - INep. 3arn.: MNpakTnyeckne NATUMUHYTKA NS
[1e/10BOr0 aHIIMNCKOTO A3blKa : CNPaBOYHOE NoCo6ve /19 NpenojasaTteneil MHOCTPaHHbIX A3bIKOB.
borgaHosa T.I". "pammaTunKa aHIUIACKOTO S3blKa B Tabnmuax [SneKTpoHHbIN pecypc]: yuebHoe nocobme/
T.I'. borgaHoBa, V.B. MaHYeHKO— SNeKTPOH. TEKCTOBbIe AaHHble.— KpacHogap: KOXHbIA MHCTUTYT
MeHeKMeHTa, 2011.— 78 c.— Pexxum goctyna: http://www.iprbookshop.ru/9752.html.— 36C
«IPRbooks»
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HanucaHne aenoBoi KoppecnoHAEHUUM NO NPeANOXEHHOM TeMaTUKe:
1. Agendas
2. Action Minutes
3. Action Plan

4. Presentation

5. CV and Letter of Application

6. Messages, faxes, letters, emails

CTyfieHTbl yyaTcsa BECTM [e/10BYI0 NMepenuncky B COOTBETCTBUN C MEXAYHAPOAHbLIMY CTaHAapTaMu
(othopmneHue, CTPYKTYpUpPOBaHME, A3bIK U CTU/b).

MofroToBKa NpeseHTauuiA No NPeAsIOXKEHHON TeMaTUKe AUCLUMNINHBI.

CTyfeHTbl NPMOGPeTatOT HaBbIKV U3M0XEHUSA CBOE TOUKM 3pEHNS B paMKax BblOpaHHOM TeMbl, ON1pasch
Ha OpUrMHaNbHYIO IMTEPAaTYpPY, UCMOSb3ys NPUOOPETEHHbIE 3HAHWS, YMEHWS N HaBbIKW.

MucbMeHHOe peLleHve Npobnembl, NpesIoXeHHON B pasaene Case Study. CTyAeHTbl y4aTCsi HAXO4UTD,
aHa/IM3npoBaTb U COMOCTaB/ATb AaHHble, (haKTbl, TEHAEHUMW; feN1aTb BbIBOAbLI Y HAXOLUTb NYTU peLLeHns
npo6nemsl.: FoHYapeHKOo E.C. AHIIMACKNIA A3bIK [ONEKTPOHHBIN pecypc]: CO0PHMK TEKCTOB Ha
aHrnuiickom a3bike/ E.C. MoHuapeHKo, IN.A. XpuctohopoBa— DNEKTPOH. TEKCTOBbIE laHHble.— M.:
MoCKOBCKas rocyfapctseHHas akafeMmsa BogHOro TpaHcnopra, 2014.— 60 c.— Pexxum goctyna:
http://www.iprbookshop.ru/47923.html.— 3BC «IPRbooks» English grammar [21eKTpoHHbI pecypc]:
yue6HOe nMoco6yre No rpaMMaTKe aHIIMACKOTO A3bIKa AN CTYAEeHTOB HeA3bIKOBbIX creuuansHocTen/ FO.A.
VBaHOBa [M Ap.].— SNeKTPOH. TEKCTOBbIE faHHble.— CapaTtoB: By30oBcKoe obpasoBaHue, 2015.— 213 ¢.—
Pexxum poctyna: http://www.iprbookshop.ru/27158.html.— 3BC «IPRbooks» Emmerson P. Five-Minute
Activities for Business English : [Handbook for Language Teachers] / Paul Emmerson, Nick Hamilton ;
cons., ed. Penny Ur ; [ser. ed. S. Thornbury]. - Cambridge, 2009. - 112 p.. - MNep. 3arn.: MNpakTnyeckune
NATUMUHYTKU AN AeN0BOr0 aHMMIACKOTO A3bIKa : CpaBoYHOe Nocobue Ans npenogasatenei
MHOCTPaHHbIX A3bIKOB. borgaHosa T.I. 'paMmaTtiKa aHrIMACKOro A3blKa B Tabmuax [SneKTpOHHbIN
pecypc]: yue6Hoe nocobwe/ T.I". borgaHosa, W.B. MaHYeHKO— DNeKTPOH. TEKCTOBbIE AaHHble.—
KpacHogap: FOXHbIin MHCTUTYT MeHegpKMeHTa, 2011.— 78 c.— Pexxkum goctyna:
http://www.iprbookshop.ru/9752.html.— 3b6C «IPRbooks»

1,10, 11, 12,
3 |MNopgroToBka K arrectauun 13,14, 15,2, 3, |2 1
4,5,6,7,8,9




CopgepxaHue 3avera:

1. TeKCTbl Ha MEPEBO/ C aHIIMIACKOr0 Ha PyCCKUI.

2. Jlekcuka Ans nepeBoga C pycCKoro Ha aHrIMncKui

3. Tembl 4n15 YCTHOTO BbICKa3blBaHWA

[MoBTOpeHWe NEKCMYECKOro 1 rpaMMaTUYecKoro MaTepmana, 3y4eHHOro B TeyeHne cemectpa. Nogrortoska
K YCTHOMY OTBETY NO NPeAn0XeHHbIM 3apaHee BOnpocam, BXOAALLMM B COCTaB 3a4eTa. TpeHMpoBKa U
pasBuTHe YMeHWs nepefaBaTb MHHOPMALMIO Ha aHTIMACKOM Si3blKe.

: FoHuapeHko E.C. AHINIACKMI A3bIK [DNeKTPOHHbIN pecypc]: COOPHMK TEKCTOB Ha aHI/IMNCKOM A3blke/
E.C. lNoHuapeHKo, I".A. XpuctodopoBa— INEKTPOH. TEKCTOBbIE AaHHble.— M.: MOCKOBCKas
rocyfapcTBeHHas akafemms BOAHOro TpaHcnopTa, 2014.— 60 c.— Pexxum goctyna:
http://www.iprbookshop.ru/47923.html.— 3BC «IPRbooks» English grammar [21eKTpoHHbI pecypc]:
yue6HOe nocobure No rpaMMaTKe aHIIMACKOTO A3bIKa A1 CTYAEeHTOB HeA3bIKOBbIX creuuansHocTen/ FO.A.
VBaHoBa [M ap.].— 3NeKTPOH. TEKCTOBbIE AaHHble.— CapaTtoB: By3oBcKoe obpasoBaHue, 2015.— 213 c.—
Pexxum goctyna: http://www.iprbookshop.ru/27158.html.— 3BC «IPRbooks» Emmerson P. Five-Minute
Activities for Business English : [Handbook for Language Teachers] / Paul Emmerson, Nick Hamilton ;
cons., ed. Penny Ur ; [ser. ed. S. Thornbury]. - Cambridge, 2009. - 112 p.. - Mep. 3arn.: [NpakTnyeckune
NATUMUHYTKU AN AeI0BOr0 aHMMIACKOTO A3bIKa : CpaBoYHOe Nocobue Ans npenogasatenei
MHOCTPaHHbIX A3bIKOB. borgaHosa T.I. 'paMmaTtiKa aHrIMCKOro A3blKa B Tabimuax [SneKTpOHHbIN
pecypc]: y4e6Hoe nocobue/ T.I. borgaHosa, U.B. MaHYeHKO— SNEKTPOH. TEKCTOBbIE JaHHble.—
KpacHogap: FOXHbIin MHCTUTYT MeHempKMeHTa, 2011.— 78 c.— Pexxum goctyna:
http://www.iprbookshop.ru/9752.html.— 3b6C «IPRbooks»

CemecTp: 2
1,10, 11, 12,
1 |[lMogroToBKa K 3aHATUAM 13, 14, 15, 2, 3, |18 3
4,5,6,7,8,9

CucteMaTUyeCKn roToBACh K 3aHATUAM, CTYEHTbl MPMOGPETA0T HaBbIKW YCTHOW, MUCbMEHHON peyu,
CTPYKTYPUPYIOT 3HAHMS B COOTBETCTBMM C TeEMamy Kypca.: ToHuapeHKo E.C. AHINIACKWUIA A3bIK
[3neKTpoHHBI pecypc]: COOPHMK TEKCTOB Ha aHrMInCKOM s3bike/ E.C. MoHYapeHKo, IM.A.
XprcTohopoBa— INEKTPOH. TEKCTOBbIE AaHHble.— M.: MOCKOBCKas rocyjapcTBeHHas akafemMms BOAHOIO
TpaHcnopTa, 2014.— 60 ¢.— Pexxum goctyna: http://www.iprbookshop.ru/47923.html.— 3B6C «IPRbooks»
English grammar [9neKTpoHHbIl pecypc]: y4e6HOe Nocobme No rpammaTKe aHrMIACKOTO S3blKa A/1s
CTYLEHTOB HesA3blKOBbIX creuuanbHocTeld/ FO.A. BaHoBa [U Ap.].— DNeKTPOH. TEKCTOBbIE JaHHble.—
Caparos: Bysosckoe o6pasoBaHue, 2015.— 213 c.— Pexxum goctyna:
http://www.iprbookshop.ru/27158.html.— 3BC «IPRbooks» Emmerson P. Five-Minute Activities for
Business English : [Handbook for Language Teachers] / Paul Emmerson, Nick Hamilton ; cons., ed. Penny
Ur ; [ser. ed. S. Thornbury]. - Cambridge, 2009. - 112 p.. - NMep. 3arn.: MNpakTuyeckne NATUMUHYTKN 415
[e/10BOT0 aHIIACKOro A3blKa : CPaBOYHOE MOCO6Ve Ana npenogasarteneil MHOCTPaHHbIX A3bIKOB.
borgaHoBa T.I". MpammMaTunKa aHIMIACKOTO Si3blKa B Tabnmuax [SneKTpoHHbIN pecypc]: yuebHoe nocobme/
T.I'. borpaHoBa, .B. MaH4YeHKO— JNeKTPOH. TEKCTOBbIE AaHHble.— KpacHoaap: KOXHbI UHCTUTYT
MeHeKMeHTa, 2011.— 78 c.— Pexxum goctyna: http://www.iprbookshop.ru/9752.html.— 36C
«IPRbooks»
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HanucaHvie 4enoBovi KOPpPecrnoHAeHLMN MO NPeAI0KEeHHON TeMaTHKe:

1. Agendas

2. Action Minutes

3. Action Plan

4. Presentation

5. CV and Letter of Application

6. Messages, faxes, letters, emails

CTyAeHTbl yuaTcs BeCTM [e/I0BYIO NMEPENMCKY B COOTBETCTBUM C MEX/AYHAPOAHbIMY CTaH4apTaMu
(othopmneHure, CTPYKTYpUpOBaHWe, A3biK 1 CTUND).

MofroToBKa Npe3eHTauuiA No NPeaIoXeHHON TeMaTuKe AUCLUMNIINHBI.

CTyeHTbl NPMOGPETAIOT HaBbIKW M3M0XEHUS CBOEN TOUKN 3pEHMS B paMKax BblOpaHHOW TeMbI, ONMPasich
Ha OpUrMHaNbHY0 MTEpaTypy, UCNO/Mb3ys NPUOOPETEHHbIE 3HAHWS, YMEHWS N HaBbIKW.

MucbMeHHOe peLLieHne Npo6ieMbl, Npea/ioxXeHHON B pasgene Case Study. CTyfAeHTbI yuaTcs HAXO4UTb,
aHaIM3MpoBaTh M COMOCTaB/IATL AaHHbIe, (PaKTbl, TEHAEHUMW; AenaTb BbIBOAbI U HAXOAWUTL MYTW peLleHns
npob6nembl.: OHYapeHKO E.C. AHTNUIACKUIA A3bIK [DNEKTPOHHBIA pecypc]: COOPHUK TEKCTOB Ha
aHrnminckom a3bike/ E.C. FoHuapeHKo, . A. XpuctoopoBa— 3MeKTPOH. TEKCTOBbIE faHHble.— M.:
MockoBcKas rocyaapcTseHHas akafemmns BogHOro TpaHecnopta, 2014.— 60 ¢c.— Pexxkum goctyna:
http://www.iprbookshop.ru/47923.html.— 3BC «IPRbooks» English grammar [31eKTpOoHHbIi pecypc]:
y4yebHOe Nocobme Mo rpamMmMaTUKe aHIIMIACKOrO A3bIKa N5 CTYIEHTOB HES3bIKOBbLIX CneumanbHocTel/ HO.A.
VBaHOBa [ gp.].— SNeKTPOH. TEKCTOBbIE AaHHble.— CapaTtos: By3oBcKoe obpasoBaHue, 2015.— 213 c.—
Pexxum poctyna: http://www.iprbookshop.ru/27158.html.— 3b6C «IPRbooks» Emmerson P. Five-Minute
Activities for Business English : [Handbook for Language Teachers] / Paul Emmerson, Nick Hamilton ;
cons., ed. Penny Ur ; [ser. ed. S. Thornbury]. - Cambridge, 2009. - 112 p.. - Nep. 3arn.: MNpakTn4eckune
NATUMUHYTKW NS 1eI0BOr0 aHMMINCKOT0 A3bIKa : CpaBoYHOE Nocobue Ans npenosasarenei
MHOCTPaHHbIX A3bIKOB. borgaHosa T.I. FpaMMaTiKa aHrIMICKOTO A3blKa B Tabimuax [SneKTPOHHbI
pecypc]: y4ebHoe nocobue/ T.I". borgaHosa, U.B. MaHUYeHKO— 3MeKTPOH. TEKCTOBbIE AaHHble.—
KpacHopgap: KOXHbIil MHCTUTYT MeHeKMeHTa, 2011.— 78 ¢c.— Pexxum gocTyna:
http://www.iprbookshop.ru/9752.html.— 36C «IPRbooks»

1,10, 11, 12,
3 |lMoproToBKa K atTectaymm 13,14,15,2,3, |2 1
4,5,6,7,8,9

CopepxxaHue 3a4eTa:

1. TekcTbl Ha NepPeBOA C aHMIUINCKOTO Ha PYCCKUIA.

2. lekcmka ans nepeBoga ¢ PyCCKOro Ha aHrNMCKMIA

3. Tembl N5 YCTHOTO BbICKa3blBaHWSA

IMoBTOpPEHME NEKCUYECKOro U rpaMMaTMYecKoro Matepuana, U3y4eHHOro B Te4eHue ceMecTpa. loarotoska
K YCTHOMY OTBETY MO0 MpeLI0XeHHbIM 3apaHee BONpocaM, BXOAALLMM B COCTaB 3a4eTa. TpeHnpoBKa 1
pasBuTVe YMEHMSA NepefaBaTb MHDOPMALIMIO Ha aHTIMIACKOM fi3blke.: [ToHYapeHKOo E.C. AHIUACKMNIA A3bIK
[GNeKTpOHHBIA pecypc]: CO0PHUK TEKCTOB Ha aHINniAckoMm si3bike/ E.C. FoHYapeHKo, M.A.
XpvcTogopoBa— IMEKTPOH. TEKCTOBbIE AaHHble.— M.: MOCKOBCKas rocyapcTseHHas akafemmns BOLHOMo
TpaHcnopTa, 2014.— 60 c.— Pexxum goctyna: http://www.iprbookshop.ru/47923.html.— 3BC «IPRbooks»
English grammar [3neKTpoHHbI pecypc]: y4e6HOe Nocobme No rpaMmaTKe aHrIMIACKOTO A3blKa ANs
CTYZIEHTOB HesA3bIKOBbIX crieumanbHocTeir/ FO.A. BaHoBa [ Ap.].— SNMeKTPOH. TEKCTOBbIE AaHHble.—
CapaTtos: By3oBckoe o6pasoBaHue, 2015.— 213 ¢c.— Pexxum goctyna:
http://www.iprbookshop.ru/27158.html.— 3BC «IPRbooks» Emmerson P. Five-Minute Activities for
Business English : [Handbook for Language Teachers] / Paul Emmerson, Nick Hamilton ; cons., ed. Penny
Ur ; [ser. ed. S. Thornbury]. - Cambridge, 2009. - 112 p.. - Mep. 3arn.: MNpakTtuyeckne NATUMUHYTKN ANs
[I€/10BOr0 aHrIMNCKOTO A3bIKa : CNPaBOYHOE Nocobue 419 npenojasarteneil MHOCTPaHHbIX A3bIKOB.
BorgaHosa T.I". FpammaTvKa aHIIMIACKOr0 A3blKa B Tabnmuax [Sn1eKTPOHHBIA pecypc]: yuebHoe nocobue/
T.I'. BorgaHoBa, V1.B. MaH4eHKO— DNeKTPOH. TEKCTOBbIE AaHHble.— KpacHogap: KOXHbIA NHCTUTYT
MeHeKMeHTa, 2011.— 78 c.— Pexxum goctyna: http://www.iprbookshop.ru/9752.html.— 36C
«IPRbooks»
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CucteMaTUyeCcKn roToBACh K 3aHATUAM, CTYeHTbI MPMO6PETa0T HaBbIKW YCTHOM, MUCbMEHHOR peyn,
CTPYKTYPUPYIOT 3HAHWS B COOTBETCTBUM C TeMaMmu Kypca.: ToH4YapeHKo E.C. AHINIACKNIA A3bIK
[2neKTpoHHBI pecypc]: COOPHMK TEKCTOB Ha aHrIMInCKoM s3bike/ E.C. MoHYapeHko, IM.A.
XpuctohopoBa— IMEKTPOH. TEKCTOBbIE JaHHble.— M.: MOCKOBCKas rocyjapCTBeHHas akafemus BOAHOr0
TpaHcnopTa, 2014.— 60 c.— Pexxum goctyna: http://www.iprbookshop.ru/47923.html.— 3B6C «IPRbooks»
English grammar [91eKTpoHHbIN pecypc]: yuebHoe nocobue No rpaMmMaTuKe aHrIMACKOro A3bika Ans
CTYLEHTOB HesA3bIKOBbIX creuunanbHocTel/ FO.A. BaHoBa [U Ap.].— DNeKTPOH. TEKCTOBbIE faHHble.—
Capartos: By3oBckoe o6paszoBaHue, 2015.— 213 ¢.— Pexxum goctyna:
http://www.iprbookshop.ru/27158.html.— 3B6C «IPRbooks» Emmerson P. Five-Minute Activities for
Business English : [Handbook for Language Teachers] / Paul Emmerson, Nick Hamilton ; cons., ed. Penny
Ur ; [ser. ed. S. Thornbury]. - Cambridge, 2009. - 112 p.. - INep. 3arn.: MNpakTnyeckne NATUMUHYTKA NS
[1e/10BOr0 aHIIMNCKOTO A3blKa : CNPaBOYHOE NoCo6ve /19 NpenojasaTteneil MHOCTPaHHbIX A3bIKOB.
borgaHosa T.I". "pammaTunKa aHIUIACKOTO S3blKa B Tabnmuax [SneKTpoHHbIN pecypc]: yuebHoe nocobme/
T.I'. borgaHoBa, V.B. MaHYeHKO— SNeKTPOH. TEKCTOBbIe AaHHble.— KpacHogap: KOXHbIA MHCTUTYT
MeHeKMeHTa, 2011.— 78 c.— Pexxum goctyna: http://www.iprbookshop.ru/9752.html.— 36C
«IPRbooks»

1,10, 11, 12,
2 |[dononHuTenbHas yyebHas AedTeNbHOCTb 13,14,15,2,3, |8 2
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HanucaHne aenoBoi KoppecnoHAEHUUM NO NPeANOXEHHOM TeMaTUKe:
1. Agendas
2. Action Minutes
3. Action Plan

4. Presentation

5. CV and Letter of Application

6. Messages, faxes, letters, emails

CTyfieHTbl yyaTcsa BECTM [e/10BYI0 NMepenuncky B COOTBETCTBUN C MEXAYHAPOAHbLIMY CTaHAapTaMu
(othopmneHue, CTPYKTYpUpPOBaHME, A3bIK U CTU/b).

MofroToBKa NpeseHTauuiA No NPeAsIOXKEHHON TeMaTUKe AUCLUMNINHBI.

CTyfeHTbl NPMOGPeTatOT HaBbIKV U3M0XEHUSA CBOE TOUKM 3pEHNS B paMKax BblOpaHHOM TeMbl, ON1pasch
Ha OpUrMHaNbHYIO IMTEPAaTYpPY, UCMOSb3ys NPUOOPETEHHbIE 3HAHWS, YMEHWS N HaBbIKW.

MucbMeHHOe peLleHve Npobnembl, NpesIoXeHHON B pasaene Case Study. CTyAeHTbl y4aTCsi HAXO4UTD,
aHa/IM3npoBaTb U COMOCTaB/ATb AaHHble, (haKTbl, TEHAEHUMW; feN1aTb BbIBOAbLI Y HAXOLUTb NYTU peLLeHns
npo6nemsl.: FoHYapeHKOo E.C. AHIIMACKNIA A3bIK [ONEKTPOHHBIN pecypc]: CO0PHMK TEKCTOB Ha
aHrnuiickom a3bike/ E.C. MoHuapeHKo, IN.A. XpuctohopoBa— DNEKTPOH. TEKCTOBbIE laHHble.— M.:
MoCKOBCKas rocyfapctseHHas akafeMmsa BogHOro TpaHcnopra, 2014.— 60 c.— Pexxum goctyna:
http://www.iprbookshop.ru/47923.html.— 3BC «IPRbooks» English grammar [21eKTpoHHbI pecypc]:
yue6HOe nMoco6yre No rpaMMaTKe aHIIMACKOTO A3bIKa AN CTYAEeHTOB HeA3bIKOBbIX creuuansHocTen/ FO.A.
VBaHOBa [M Ap.].— SNeKTPOH. TEKCTOBbIE faHHble.— CapaTtoB: By30oBcKoe obpasoBaHue, 2015.— 213 ¢.—
Pexxum poctyna: http://www.iprbookshop.ru/27158.html.— 3BC «IPRbooks» Emmerson P. Five-Minute
Activities for Business English : [Handbook for Language Teachers] / Paul Emmerson, Nick Hamilton ;
cons., ed. Penny Ur ; [ser. ed. S. Thornbury]. - Cambridge, 2009. - 112 p.. - MNep. 3arn.: MNpakTnyeckune
NATUMUHYTKU AN AeN0BOr0 aHMMIACKOTO A3bIKa : CpaBoYHOe Nocobue Ans npenogasatenei
MHOCTPaHHbIX A3bIKOB. borgaHosa T.I. 'paMmaTtiKa aHrIMACKOro A3blKa B Tabmuax [SneKTpOHHbIN
pecypc]: yue6Hoe nocobwe/ T.I". borgaHosa, W.B. MaHYeHKO— DNeKTPOH. TEKCTOBbIE AaHHble.—
KpacHogap: FOXHbIin MHCTUTYT MeHegpKMeHTa, 2011.— 78 c.— Pexxkum goctyna:
http://www.iprbookshop.ru/9752.html.— 3b6C «IPRbooks»
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CofepxaHue 3ayeTa:

1. TeKCTbl Ha MEPEBO/ C aHIIMIACKOr0 Ha PyCCKUI.

2. Jlekcuka Ans nepeBoga C pycCKoro Ha aHrIMncKui

3. TeMbl 4N15 YCTHOTO BbICKa3bIBaHNS

IMoBTOpPEHME NIEKCUYECKOr0 1 rpaMMaTMYecKoro Matepuana, U3y4eHHOro B TeyeHue ceMecTpa. Noarotoska
K YCTHOMY OTBETY M0 NPeL/I0XKeHHbIM 3apaHee BONpocam, BXOAALLMM B COCTaB 3a4eTa. TpeHMpoBKa U1
pasBuTHe YMeHWs nepefaBaTb MHPOPMALMIO Ha aHTIMACKOM 5i3blke.: MoHYapeHKo E.C. AHINIACKUIA A3bIK
[3neKTpoHHBI pecypc]: COOPHMK TEKCTOB Ha aHrMInCKOM s3bike/ E.C. MoHYapeHKo, IM.A.
XpuctohopoBa— IMEKTPOH. TEKCTOBbIE JaHHble.— M.: MOCKOBCKas rocyjapCTBeHHas akafemus BOAHOr0
TpaHcnopTa, 2014.— 60 c.— Pexxum goctyna: http://www.iprbookshop.ru/47923.html.— 3b6C «IPRbooks»
English grammar [3neKTpoHHbI pecypc]: y4e6HOe nocobme No rpaMmaTKe aHrIMACKOro A3blka Ans
CTYLEHTOB HesA3blKOBbIX creuunanbHocTeld/ FO.A. iBaHOBa [U Ap.].— DNeKTPOH. TEKCTOBbIE JaHHble.—
Capartos: Bysosckoe o6pasoBaHue, 2015.— 213 c.— Pexxum goctyna:
http://www.iprbookshop.ru/27158.html.— 3BC «IPRbooks» Emmerson P. Five-Minute Activities for
Business English : [Handbook for Language Teachers] / Paul Emmerson, Nick Hamilton ; cons., ed. Penny
Ur ; [ser. ed. S. Thornbury]. - Cambridge, 2009. - 112 p.. - Mep. 3arn.: MNpakTtuyeckne NATUMUHYTKN 415
[eN10BOT0 aHIIACKOrO A3bIKa : CPaBOYHOE MOCO6Ve Ana npenogasateneil MHOCTPaHHbIX A3bIKOB.
borgaHoBa T.I". "pammaTunKa aHIMIACKOTO Si3blKa B Tabnmuax [SneKTpoHHbIN pecypc]: yuebHoe nocobme/
T.I. borgaHoBa, W.B. MaHYeHKO— SNeKTPOH. TEKCTOBbIe AaHHble.— KpacHogap: KOXHbIA MHCTUTYT
MeHeLKMeHTa, 2011.— 78 c.— Pexxum goctyna: http://www.iprbookshop.ru/9752.html.— 36C
«IPRbooks»

CemecTp: 4
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CucteMaTUyeCKn roToBACh K 3aHATUAM, CTYEHTbl MPMOGPETA0T HaBbIKW YCTHOW, MUCbMEHHON peyu,
CTPYKTYPUPYIOT 3HAHMS B COOTBETCTBMM C TeEMamy Kypca.: ToHuapeHKo E.C. AHINIACKWUIA A3bIK
[3neKTpoHHBI pecypc]: COOPHMK TEKCTOB Ha aHrMInCKOM s3bike/ E.C. MoHYapeHKo, IM.A.
XprcTohopoBa— INEKTPOH. TEKCTOBbIE AaHHble.— M.: MOCKOBCKas rocyjapcTBeHHas akafemMms BOAHOIO
TpaHcnopTa, 2014.— 60 ¢.— Pexxum goctyna: http://www.iprbookshop.ru/47923.html.— 3B6C «IPRbooks»
English grammar [9neKTpoHHbIl pecypc]: y4e6HOe Nocobme No rpammaTKe aHrMIACKOTO S3blKa A/1s
CTYLEHTOB HesA3blKOBbIX creuuanbHocTeld/ FO.A. BaHoBa [U Ap.].— DNeKTPOH. TEKCTOBbIE JaHHble.—
Caparos: Bysosckoe o6pasoBaHue, 2015.— 213 c.— Pexxum goctyna:
http://www.iprbookshop.ru/27158.html.— 3BC «IPRbooks» Emmerson P. Five-Minute Activities for
Business English : [Handbook for Language Teachers] / Paul Emmerson, Nick Hamilton ; cons., ed. Penny
Ur ; [ser. ed. S. Thornbury]. - Cambridge, 2009. - 112 p.. - NMep. 3arn.: MNpakTuyeckne NATUMUHYTKN 415
[e/10BOT0 aHIIACKOro A3blKa : CPaBOYHOE MOCO6Ve Ana npenogasarteneil MHOCTPaHHbIX A3bIKOB.
borgaHoBa T.I". MpammMaTunKa aHIMIACKOTO Si3blKa B Tabnmuax [SneKTpoHHbIN pecypc]: yuebHoe nocobme/
T.I'. borpaHoBa, .B. MaH4YeHKO— JNeKTPOH. TEKCTOBbIE AaHHble.— KpacHoaap: KOXHbI UHCTUTYT
MeHeKMeHTa, 2011.— 78 c.— Pexxum goctyna: http://www.iprbookshop.ru/9752.html.— 36C
«IPRbooks»

1,10, 11, 12,
2 |[dononHuTenbHas yyebHasn AedATeNbHOCTb 13,14, 15,2, 3, |4 3
4,5,6,7,8,9




HanucaHvie 4enoBovi KOPpPecrnoHAeHLMN MO NPeAI0KEeHHON TeMaTHKe:

1. Agendas

2. Action Minutes

3. Action Plan

4. Presentation

5. CV and Letter of Application

6. Messages, faxes, letters, emails

CTyAeHTbl yuaTcs BeCTM [e/I0BYIO NMEPENMCKY B COOTBETCTBUM C MEX/AYHAPOAHbIMY CTaH4apTaMu
(othopmneHure, CTPYKTYpUpOBaHWe, A3biK 1 CTUND).

MofroToBKa Npe3eHTauuiA No NPeaIoXeHHON TeMaTuKe AUCLUMNIINHBI.

CTyeHTbl NPMOGPETAIOT HaBbIKW M3M0XEHUS CBOEN TOUKN 3pEHMS B paMKax BblOpaHHOW TeMbI, ONMPasich
Ha OpUrMHaNbHY0 MTEpaTypy, UCNO/Mb3ys NPUOOPETEHHbIE 3HAHWS, YMEHWS N HaBbIKW.

MucbMeHHOe peLLieHne Npo6ieMbl, Npea/ioxXeHHON B pasgene Case Study. CTyfAeHTbI yuaTcs HAXO4UTb,
aHaIM3MpoBaTh M COMOCTaB/IATL AaHHbIe, (PaKTbl, TEHAEHUMW; AenaTb BbIBOAbI U HAXOAWUTL MYTW peLleHns
npob6nembl.: OHYapeHKO E.C. AHTNUIACKUIA A3bIK [DNEKTPOHHBIA pecypc]: COOPHUK TEKCTOB Ha
aHrnminckom a3bike/ E.C. FoHuapeHKo, . A. XpuctoopoBa— 3MeKTPOH. TEKCTOBbIE faHHble.— M.:
MockoBcKas rocyaapcTseHHas akafemmns BogHOro TpaHecnopta, 2014.— 60 ¢c.— Pexxkum goctyna:
http://www.iprbookshop.ru/47923.html.— 3BC «IPRbooks» English grammar [31eKTpOoHHbIi pecypc]:
y4yebHOe Nocobme Mo rpamMmMaTUKe aHIIMIACKOrO A3bIKa N5 CTYIEHTOB HES3bIKOBbLIX CneumanbHocTel/ HO.A.
VBaHOBa [ gp.].— SNeKTPOH. TEKCTOBbIE AaHHble.— CapaTtos: By3oBcKoe obpasoBaHue, 2015.— 213 c.—
Pexxum poctyna: http://www.iprbookshop.ru/27158.html.— 3b6C «IPRbooks» Emmerson P. Five-Minute
Activities for Business English : [Handbook for Language Teachers] / Paul Emmerson, Nick Hamilton ;
cons., ed. Penny Ur ; [ser. ed. S. Thornbury]. - Cambridge, 2009. - 112 p.. - Nep. 3arn.: MNpakTn4eckune
NATUMUHYTKW NS 1eI0BOr0 aHMMINCKOT0 A3bIKa : CpaBoYHOE Nocobue Ans npenosasarenei
MHOCTPaHHbIX A3bIKOB. borgaHosa T.I. FpaMMaTiKa aHrIMICKOTO A3blKa B Tabimuax [SneKTPOHHbI
pecypc]: y4ebHoe nocobue/ T.I". borgaHosa, U.B. MaHUYeHKO— 3MeKTPOH. TEKCTOBbIE AaHHble.—
KpacHopgap: KOXHbIil MHCTUTYT MeHeKMeHTa, 2011.— 78 ¢c.— Pexxum gocTyna:
http://www.iprbookshop.ru/9752.html.— 36C «IPRbooks»

1,10, 11, 12,
3 |lMoproToBKa K atTectaymm 13,14,15,2,3, |2 3
4,5,6,7,8,9

CofepkaHue aK3ameHa:

1. pethepupoBaHue CTaTb 3KOHOMUYECKOTO/NY6IMLMCTMYECKOTO XapakTepa (06bem ctaTtbn 1500-1800
n.s.)

Bpems BbINonHeHUs 20 MUHYT.

2. BOMPOCHI M0 U3Y4YeHHOMY B CEMECTpPe MaTepuany

3. NepeBo NPeaNoXKeHNA C PYCCKOro Ha aHTr TMIACKWIA

IMoBTOpPEHME NIEKCUYECKOro M rpaMMaTMYecKoro Matepuana, U3y4eHHOro B TeyeHue ceMecTpa. NoaroToska
K YCTHOMY OTBETY M0 Npe/IoKeHHbIM 3apaHee BONpocam, BXOAALLMM B COCTaB 3K3aMeHa. TpeHMpOoBKa U
pasBuTVe YMEHWA NepefaBaTb MHHOPMALIMIO HA aHTIMACKOM Ai3bIK.

: ToHuapeHko E.C. AHIANIACKNI A3bIK [SN1eKTPOHHLIA pecypc]: COOPHMK TEKCTOB Ha aHI/INNCKOM A3blke/
E.C. NoHuapeHKo, I".A. XpuctodopoBa— INEKTPOH. TEKCTOBbIE AaHHble.— M.: MOCKOBCKas
rocyaapcTseHHas akafemmsa BogHoro TpaHcnoprta, 2014.— 60 c.— Pexum gocTyna:
http://www.iprbookshop.ru/47923.html.— 3BC «IPRbooks» English grammar [3neKTpoHHbIV pecypc]:
yue6HOe NMocobyre No rpaMMaTKe aHTIMIACKOTO A3blKa AN CTYAEeHTOB HeA3bIKOBbIX creuyansHocTen/ FO.A.
VBaHoBa [1 Ap.].— 3NeKTPOH. TEKCTOBbIE fAaHHble.— CapaTtoB: By30oBcKoe obpasoBaHme, 2015.— 213 ¢.—
Pexxum poctyna: http://www.iprbookshop.ru/27158.html.— 36C «IPRbooks» Emmerson P. Five-Minute
Activities for Business English : [Handbook for Language Teachers] / Paul Emmerson, Nick Hamilton ;
cons., ed. Penny Ur ; [ser. ed. S. Thornbury]. - Cambridge, 2009. - 112 p.. - Mep. 3arn.: MpakTuyeckme
NATUMUHYTKWU 4719 eN0BOr0 aHIIMMCKOro A3blKa : CrpaBoYHOe Nocobue 19 npenojasarenei
MHOCTPaHHbIX A3bIKOB. borgaHosa T.I. 'paMmaTiKa aHrIMICKOro A3blKa B Tabmuax [SneKTPOHHbIN
pecypc]: y4ebHoe nocobue/ T.I". borgaHosa, U.B. MaHUYeHKO— DMeKTPOH. TEKCTOBbIE JaHHble.—
KpacHogap: KOXHbIi MIHCTUTYT MeHepKMeHTa, 2011.— 78 c.— Pexkum gocTyna:
http://www.iprbookshop.ru/9752.html.— 9b6C «IPRbooks»




5. TexHonorus obyyeHns

[N opraH13auum 1 KOHTPO/ISt CaMOCTONTe/IbHOM PaboThbl 06YYatOLLIMXCS, @ TAKXKe NPOBeAeHUS
KOHCY/NbTaLWii NPUMEHSIIOTCS MH(OPMALMOHHO-KOMMYHUKALMOHHbIE TEXHOMorm (Tabn. 5.1).

Tabnuua 5.1
JeAatenbHoCTb MHdopmMaLMOHHO-KOMMYHMKALUNOHHbIE TEXHONOTNK
e-mail; JTnuHbI TMNOBON caliT; Cpefa 3NeKTPOHHOIO 06yYeHNs

WHpopmumpoBaHme HITY: 3BC
KOoHcynbTMpoBaHme JInuHbIn TUNOBOW caiiT; CpeAa 3NeKTPOHHOro 0byyeHus HIF'TY
KOHTpO/b Cpefia aNneKTpoHHOro 06yyeHns HI'TY
PasmeLLeHre yYebHbIX ,
MATEPUANIOB Cpepa anekTpoHHOro obyyeHns HI'TY; 9b6C

Tabnmuya 5.2

AKTVBHbIE 1 MHTEPAKTVBHbIE DOPMbI MPOBEAEHUS 3aHATUI

Kofbl hopMmupyembIx

Ne HavnmMeHoBaHVe akTUBHbIX (DOPM .
KOMMeTeHLUMIN

1 |[Aunckyccus OK.4;

@®opmHpyeMble YMeHHs: 3]. 3HATh MHOCTPAHHBIN SI3bIK JJIsI MEKJIMYHOCTHOTO OOIIEHHS C
MHOCTPAHHBIMU MAPTHEPAMU; Y2. YMETh BBICTPAUBATE MEKKYJIbTYPHYIO, IEJIOBYIO,
pO(ECCHOHANBHYIO KOMMYHUKALTHIO ¢ YIETOM IICHXOJOTMYECKUX, TIOBEAEHUYECKUX, COLUAITBHBIX
XapaKTepPUCTHUK MApPTHEPOB HA PYCCKOM M MHOCTPAHHOM $I3bIKaX; y4. yMeThb JIOTUUECKH BEPHO,
apTYMEHTHPOBAHO U SICHO CTPOUTh YCTHYIO U MHUCBMEHHYIO peub B cdepe mpodecCHOHATbHOM
ACATCIIBHOCTH HA PYCCKOM U HHOCTPAHHOM S3bIKE

Kpartkoe onucanne npumenennsn: MeTo rpynmoBsix quckyccuid. CoueraeT OTaeIbHbIE
CBOICTBA U (PYHKIIUU TECTOB U EOBLIX Urp. CyTh 3TOTO METOA 3aKJTI0YAETCS B TOM, YTO MHOTHUM
HCITBITYEMbIM HAeTCs OMUHAKOBOE 3aaHHe, KOTOPOE OHH IOJIKHBI BBITIOJTHUTh BHAYAJIE
MHOAUBUAYAILHO H COOTBETCTBEHHO 3a()UKCUPOBATh. 3aTEM HCITBITYEMBIE MIOCPENCTBOM I'PYIIIIOBOrO
o0cyKneHus TOJDKHBI MPUHATH OOIIEE PENIEeHHUE.

2 |Keiic-cTagm |OK.4;

®opmupyembie ymenus: 31. 3HaTh MHOCTPAHHBIN SI3bIK TSI MEXKJIMYHOCTHOTO OOIIEHHS C
WHOCTPAHHBIMU MAPTHEPAMU; V2. YMETh BBICTPAUBATE MEXKYJIbTYPHYIO, IEJIOBYIO,
npodecCHOHANBHYI0 KOMMYHHKALHIO ¢ YI€TOM IICHXOJOTHYECKUX, TOBENEHUECKUX, COLIHATbHBIX
XapaKTEPUCTHK MMAPTHEPOB HA PYCCKOM U MHOCTPAHHOM SI3bIKAX; y4. YMETh JIOTHYECKU BEPHO,
apryMEHTHPOBAHO H SICHO CTPOUTH YCTHYIO M IMMUCBMEHHYIO peub B cepe nmpodecCHoHaTbHON
NEATEeTbHOCTH HA PYCCKOM M HHOCTPAHHOM SI3bIKE

Kparkoe onucanne npumenenns: Ketic-cragu npencrasnser coboil TOBOJBHO CXKATYIO BO
BPEMEHH JIEJIOBYIO UTPY, UCTIOIB30BaHUs KEMCOB MpU paboTe CO CTYASHTAMU SIBJISICTCS
MOJICTUPOBAHUE TUMTHYHBIX KOMMYHUKATHBHBIX CUTyalHil. BakHBIM TOCTOMHCTBOM KeWUC-CTaau U
OPYTUX OEIOBBIX UT'P SBIISIETCS TO, YTO OHU BBITIOIHSIOT HE TOJIBKO TUArHOCTHYECKHE U
MO3HABATENILHBIE, HO U TPSHUHTOBBIE (DYHKIIHH.




3 | TpeHuHr-cemuHap |OK 4;

®opmupyembie yMenusi: 31. 3HaTh MHOCTPAHHBIN SI3bIK ISl MEXKJIMYHOCTHOTO OOIIEHHS C
WHOCTPAHHBIMU MAPTHEPAMH; Y2. YMEThH BBICTPAUBATE MEXKYJILTYPHYIO, IEJIOBYIO,
poeCCHOHATBHYIO KOMMYHHUKALIUIO C YYETOM MICHXOJIOTHUECKUX, MTOBEIEHUYECKHIX, COLUATbHBIX
XapaKTEPUCTHK MMAPTHEPOB HA PYCCKOM U MHOCTPAHHOM SI3bIKAX; y4. YMETh JIOTHYECKU BEPHO,
apryMEHTHUPOBAHO H SICHO CTPOUTH YCTHYIO U MTUCBMEHHYIO peub B cepe mpodeccroHambHON
NEATeTLHOCTH HA PYCCKOM M HHOCTPAHHOM SI3bIKE

Kpatkoe onucanne npumenenus: [ pyrmonunamudeckue yrpaxaeHus. CTposTCs 1Mo MPUHIIUITY
"3meck U cefiyac”, TO €CTh UTPOKU BXKUBAIOTCS B CUTYALIMIO U ACUCTBYIOT UCXOMs U3 Hee. [ maBHoM
LEJTLIO TPYIIIOANHAMUYECKHX YITPAKHEHUH SBIISETCS MPUOOPETeHNe UX YYACTHHUKAMH U TPYIIION B
LIEJIOM COOTBETCTBYIOIIETO OIMBITA PEIIeHUs 32124 U KOJUIEKTUBHOTO B3aumoneticteus. OHu
OpPUEHTHPOBAHBI HA TPEHUHT WX COOCTBEHHBIX YYACTHUKOB. Y YaCTHUKU TPYIIIIOBOM IUCKYCCHUN
MpUOOPETAIOT HEKOTOPHIE HABBIKH KOJIJIEKTUBHOTO B3aUMOACHCTBHUSL.

6. MpaBunna aTTecTauum 06yvaroLMXCca No y4ebHOM ANCUUNINHE

[ns atTecTaymm obyvarowmxca no AUCUMNINHe Ucnosb3yeTcs 6abHO-penTUHIOBas cucTeMa
(BPC), no3BonsoLLas BbICTaBNATb OLEHKMN MO TPaaULMOHHON LKane 1 15-ypoBHeBoit ECTS.
KpaTkast nHopmaums o BPC npmseseHa B Tabsn. 6.1.

Tabnuua 6.1
OueHnBaeMble BUAbI AEATENTbHOCTY 00y4aroLLMXCS '%/Iaﬁ: MaKcrMasbHbI 6an

CemecTp: 1

Iloocomoseka x 3ausAmuam: 25 50
IIpaxmuyeckue 3aHAMUA: 15 30
3auem: 10 20
CemecTp: 2

Ioocomosxka x 3ausmusm: 25 50
IIpaxmuueckue 3aHAmMusL 15 30
Savem: 10 20
CemecTp: 3

Iloocomoeka k 3auamuam: 25 50
[Ipaxmuyeckue 3aHAMUA 15 30
Sauem: 10 20
CemecTp: 4

Iloozomosexa x 3ausmusm: 21 45
lIpaxmuueckue 3auamus; 9 15
Dxzamen: 20 40

B Tabnuue 6.2 npecTaBneHO COOTBETCTBIE POPM KOHTPO/S 3asBNsieMbIM TPeGOBaHMAM K
pe3ynbTaTaM OCBOEHUS AUCLMUMNIINHBI.

Tabnunua 6.2
Kogpl Dopmbl
KOMMeTeH PesvibTaThl 06 KOHTPO/S
i ynbTaTbl 06y4YeHUs
droc 3aueT |3ksamen

OK.4 | 31. 3HaTb MHOCTPaHHbIN A3bIK A/ MEXXIMYHOCTHOMO OBLLEHNSI C UHOCTPaHHbIMM MapTHepaMmn | + +




y2. yMeTb BbICTPanBaTh MEXKY/bTYPHYHO, A€N0BYI0, NPOKECCHOHANbHYI0 KOMMYHUKALIMIO C
YUYETOM MCUXO/OrNYECKMX, MOBEAEHUYECKMX, COLMabHbIX XapaKTePUCTMK NapTHEPOB Ha + +
PYCCKOM M MHOCTPAHHOM $i3bIKax

y4. yMeTb NOrMYECKM BEPHO, apryMEHTUPOBAHO U ICHO CTPOWTb YCTHYHO 1 MUCbMEHHYIO PeYb
B chepe NpodeccnoHanbHOM AeaTeNbHOCTM Ha PYCCKOM U MHOCTPaHHOM A3blKe

®OH/, OLIEHOYHBIX CPEACTB MO AMCLIMMIHE NPeACTaBNeH B NpunoXeHnun Ne 1 K paGoyel
rnporpavme.

7. lutepatypa

OcHoBHas nuTepaTypa
1. Pilbeam A. Market Leader. Working Across Cultures : Business English : [B1/C1] / Adrian
Pilbeam. - Edinburgh, 2010. - 96 p. : ill.. - ITep. 3arn.: Jlunep peraka. [IpakTika Ha OCHOBE Pa3HBIX
KyJIbTYD . AEIOBON aHTTUUCKHAH S3BIK.
2. Strutt P. Market Leader. Essential Business Grammar and Usage : Business English : [A1/B1] /
Peter Strutt. - Edinburgh, 2010. - 221 p. : ill.. - ITep. 3arn.: Jlunep peiaka. ['pamaTrka,
HeoOXoauMast IeJIOBOMY YEJIOBEKY : IEJIOBOM aHTJTMAUCKHUH S3BIK.
3. Cotton D. Market Leader : Business Engltsh Course Book : Intermediate / David Cotton, David
Falvey, Simon Kent. - Edinburgh, 2010. - 175, [1] p. : ill. + 1 DVD-ROM.. - Ilep. 3arn.: Jlugep
PBIHKA : y4eOHUK JeJI0BOTO aHTJIHICKOrO SI3bIKA | CPEOHUN YPOBEHb.
4. J1enoBoii aHTJTHHCKHI SI3bIK [ DIEKTPOHHBIN pecypc|/ — DIeKTPOH. TEKCTOBBIE TaHHBIE. —
ITepms: IlepMckuii rocyaapCTBEHHBIN I'yMaHUTapHO-TIeNaroruueckuil ynusepcurer, 2014 — 47
¢.— Pexum moctyna: http://www.iprbookshop.ru/32034. html.— DBC «IPRbooks»

5. ®unmunmosa M. M. [lenoBoe oOlieHre Ha aHTJTHHCKOM [ DJeKTPOHHBIN pecypc]: yueOHoe
nocobue/ M.M. @ununmnoBa— DIEKTPOH. TEKCTOBbIE HaHHbIe.— M.: MOCKOBCKHIA
rocynapcTBeHHbIN yHuBepcuTeT nMeHu M.B. Jlomonocosa, 2010.— 352 ¢.— Pexum goctymna:
http://www.iprbookshop.ru/13340.html.— DBC «IPRbooks»

6. Mutpomkuna T.B. ['/pamMaTrika aHTIMICKOTO SI3bIKA [ DIEKTPOHHBIN pecypc]:
yueOHO-MEeTOnNYECKOe ITOCOOUE ISl CTYAEHTOB BBICIINX YUE€OHBIX 3aBEIEHHI SKOHOMHUYECKOTO
npodwuis/ T.B. MutpomkuHa— DJIeKTpoH. TekcToBble AaHHbie.— Munck: TetpaCuctemc,
2013.— 304 ¢.— Pesxwum noctyna; http://www.iprbookshop.ru/28068 html.— 3BC «IPRbooks»
7. Job Hunting (Kak ycriemHo npoiitu codecenopanue) [DaeKTpoHHBINH pecypc]/ — DeKTpoH.

tekcroBblie nanHbie.— CI16.: Yausepcuter UTMO, 2012.— 42 ¢.— Pexum noctyna;
http://www.iprbookshop.ru/65738 html.— 3bC «IPRbooks»

[lononHuTenbHaa nauTepaTypa
1. Cotton D. Market Leader : Course Book: Intermediate business English / D. Cotton, D. Falvey,
S. Kent. - Edinburgh, 2000. - 176p. : ill.. - Tlep.3ar.: Jluxep pbIHKA: KH. [JIs1 CTYAEHTA.
2. Cotton D. Market Leader : Practice File: Intermediate business English / D. Cotton, D. Falvey, S.
Kent. - Edinburgh, 2000. - 125p. : ill.. - ITep.3arux.: Jlugep peiHKa.
3. YueOHO-MeTOmMUeCKOe ITOCOOHe 1Mo 00y4eHHIO MPOPECCHOHATBHOMY OOIIEHHIO | (st
CTYyIEHTOB 3KOHOMHYECKUX CTEHAIbHOCTEN, U3yUalOLIUX aHTJIHHUCKUH s13bIK) / [cocT.: H. A.
Koposuna, 1. A. Cusomnanosa, O. K. Cypryrckas ; nox pen. C. b. Hesexxunoii] ; Omckuii roc. yH-T
M. @. M. JToctoeBckoro. - Omck, 2004. - 103 c.
4. Cotton D. Market Leader : Course Book : Intermediate business English / D. Cotton, D. Falvey,
S. Kent. - Edinburgh, 2001. - 176 p. : ill.. - ITep.3aru.: Jlunep peiHKa: KHUra IUIst CTYOEHTA. .
5. Emmerson P. Business English handbook : advanced : the whole of business in one book / Paul
Emmerson. - Oxford, 2007. - 128 p. : ill. + 1ICD-ROM.. - Ilep. 3ara.: CripaBOYHHK MO AETOBOMY
AHTJTUACKOMY SI3bIKY: MPOJBUHYTHIM.




6. Pile L. Market Leader : test File : intermediate Business English / Louise Pile. - [Harlow], 2006. -
42 p. : 1ll.. - ITep. 3armn. : JIugep priHKA: COOPHUK TECTOB IO IEJIOBOMY AHTIIUHCKOMY IUISI CPEIHETO
YPOBHSL.

7. Market Leader [Buneosamucs] : intermediate Business English / Dir. by Mark Tuffnell. -
[Harlow], 2005. - 1 Bk (56 min.). - Conepsx. ¢unsmsr; Decision Time, Changing Tack, The Media
Presentation, The Short list, Running into Trouble, From the City, Nature Knows Best.

8. Hobbs M. Market Leader : video resourse Book : intermediate Business / Martyn Hobbs and
Starr Keddle. - [Harlow], 2005. - 48 p. :ill.. - ITep. 3aru. : Jlugep pbiHKa ;| MOCOOHE K BUAEOKYPCY
1O JI€JIOBOMY aHTJIHHCKOMY JIJIsi CPDEIHETO YPOBHSI.

9. Tullis G. New Insights into Business : Students' book / Graham Tullis, Tonya Trappe. -
Edinburgh, 2009. - 176 p. : ill.. - ITep. 3aru.: HoBblii B3rjsin Ha OU3HEC | KHUTA [Tt CTYIEHTOB.

10. Cotton D. Keys to Management : [a course in Business English for upper-intermediate to
advanced students] / David Cotton. - Edinburgh, 2008. - 224 p. : ill.. - Tep. 3arn.: Kioun
YIIPABJIEHHUIO | KYPC AEJI0BOTO aHTJIMHCKOrO SI3bIKA | OT BEPXHETO CPEOHErO YPOBHS A0
MIPOIBUHYTOTO YPOBHSI BJIAJICHUS.

11. Gomm H. Market Leader. Portfolio : business English: video resource Book / Helena Gomm. -
[Harlow], 2002. - 48 p.. - Ilep.3arn.: JTunep peiaka. Portfolio: MeTomuueckoe nocobue k
BUIEOKYPCY IO AeJIOBOMY AHTJIUHCKOMY.

12. JlykesinoBa H. A. HacronbHas kHUra Gm3HecMeHa | Kypc aHTJIMUCKOrO SI3bIKA TI0
KOMMEPYECKON NeATeIbHOCTH U hopmam nesiooit kommyHukanmu / H. A. Jlykesuosa. - M., 2001.
- 570 c.. - 3arn. 06:1.: The Businessman's companion.

13. Jlykpsanosa H. A. The businessman's companion=HacronbHas kaura 6usnecmena : (Kypc
AHTJIUHCKOTO SI3bIKA M0 KOMMEPYECKOU AesiTeIbHOCTH U (popmam Aenooii kommyHukanuu) / H. A.
JlykesHoBa. - M., 2000. - 576 c.

14. Broadhead A. English for Personal Assistants [electronic resource] : : The essential handbook
for doing business internationally / / by Annie Broadhead, Ginni Light. - Wiesbaden :, 2007. : v.:
digital // Springer eBooks. - Pexxum noctyna: http://dx.doi.org/10.1007/978-3-8349-9237-6

15. Tullis G. New Insights into Business : workbook / Graham Tullis, Susan Power. - Edinburgh
Gate, 2004. - 95 p. : 1lL.. - ITep. 3arn.: OcHoBBI OH3Heca: paboyasi TETPALb..

16. Paguenko U.C. OOyueHune TeXHHUKE AETOBOM Oecepl CTyIEHTOB SKOHOMUYECKUX
crieLMaIbHOCTeN [DJIeKTPOHHBIN pecypc|: yuebHo-meTonuueckoe nocodue/ M.C. Panuenko—
DnexTpoH. TekcToBble AaHHbe. — Opck: OpeHOyprekuii rocymapcrseHHbli yHusepcurer, ObC
ACB, Opckuii ryMaHHUTapHO-TEXHOIOrHYeCKHit MHCTUTYT ((rutnan) Opendyprekoro

rocynapctBeHHOro yuusepcureta, 2005.— 104 ¢.— Pexum gocryna:
http://www.iprbookshop.ru/51599.html.— DBC «IPRbooks»

NHTepHeT-pecypchbl
1. OBC HI'TY : http://elibrary.nstu.ru/

2. OBC «MznmarensctBo Jlaney : https://e lanbook.com/
3. OBC IPRbooks : http://www.iprbookshop.ru/

4. OBC "Znanium.com" : http://znanium.com/

S.

8. MeToanyecKoe 1 NPorpammMHoe obecrieyeHue

8.1 MeToanyeckoe obecneyeHme



1. Emmerson P. Five-Minute Activities for Business English : [Handbook for Language Teachers] /
Paul Emmerson, Nick Hamilton ; cons., ed. Penny Ur ; [ser. ed. S. Thornbury]. - Cambridge, 2009.
- 112 p.. - Ilep. 3aru.: IIpakTrueckue MATUMUHYTKHU AJIS1 A€JIOBOIO AHTJIMMCKOTO SI3bIKA |
CIPaBOYHOE MOCOOHE IS TIPETIoIaBaTesiel HHOCTPAHHBIX SI3bIKOB.

2. English grammar [DnextponHsiii pecypc]: yueOHOe mocodue mo rpaMMaTUKe aHTIIHHCKOTO
SI3BIKA JUTSI CTYAEHTOB HEsI3BIKOBBIX crienransaoctei/ FO.A. MBanoBa [u ap.].— DiaekTpoH.
TekcToBble nanHbie.— Capatos: By3osckoe obpazosanue, 2015.— 213 ¢.— Pexum gocryna:
http://www.iprbookshop.ru/27158 html.— DBC «IPRbooks»

3. l'onuapenko E.C. Anrnuiickuii 1361k [ DJIEKTPOHHBIN pecypc|: COOpHUK TEKCTOB HAa aHTJTUMCKOM
s3pike/ E.C. T'onuapenxko, I'. A. XpucrodopoBa— DIeKTPOH. TEKCTOBBIE HaHHBIE.— M.
MockoBcKas rocyiapCTBEHHAs akazieMusi BOOHOro Tpancnopta, 2014, — 60 ¢.— Pexum moctymna:
http://www.iprbookshop.ru/47923 html.— 3BC «IPRbooks»

4, bormanora T.I'. ' paMMaTtika aHTJIMICKOTO SI3bIKA B TAOMHMIAX [DIEKTPOHHBIN pecypc|: yueOHoe
nocooue/ T.I'. bormanosa, U.B. ["'aHueHko— DJIeKTPOH. TEKCTOBLIE MaHHbie.— KpacHonap:

HOxHe1i1 nHCTUTYT MeHemkMeHTa, 201 1. — 78 ¢.— Pexxum gocryna:
http://www.iprbookshop.ru/9752 html.— 3BC «IPRbooks»

8.2 CreumasmsnpoBaHHOe NporpammHoe obecreyeHme
1 ABBYY FineReader
2 ABBYY Lingvo
3 DiSpace - cpena snektponHoro o0yuenns HI'TY
4 Mozilla Firefox
5 Office

9. MaTepuasibHO-TEXHUYECKOe 06ecneyeHme

KomnnekT o060pya0BaHus

Ne HanmeHoBaHue Ha3HaueHue

1 |3KpaH HacTeHHbIi DRAPER npoeLmpoBaHne Buaeopaa ¢ aKpaHa
KOMMbIOTepa Ha 60/1bLLIOM HACTEHHbIN 3KpaH,
AEeMOHCTPaUWs Npe3eHTaumnim

2 |DVD- pekopgep Panasonic DMR-ES35V NMPOCMOTP BMUAEO MaTePUanoB, y4ebHbIX
(h1IbMOB, KMHO(PWILMOB, NOJO6PAHHBIX MO
TemMam mMogynei paboyeli nporpammsl, ¢
AanbHenLein 0TpaboTKON MPOCMOTPEHHOTO
marepuana, NPUMeHsst COBPEMEHHbIe
METOZMKMN UCMONb30BaHWSA ayAMOBU3Ya/IbHbIX
CPefCTB 4715 06yYeHNS NHOCTPaHHOMY A3bIKY

3 |Hoytbyk DELL Vostro 500 B KomnnekTe XpaHuTcsa B nabopatopunt A TP B 2
Kopryce ayanTtopus 604..

4 |Hoytbyk Asus A8Sr T5450 XpaHuTcs Ha Kadeape NA TP B 6 kopriyce
ayantopua 208.

5 |MepcoHanbHbIi komnbioTep CPU Intel Core  |ucnonb3oBaHue VKT gns o6yyeHuns

2Duo E6550 NHOCTPaHHOMY A3bIKY
6 |DVD- pekopgaep Panasonic DMR-ES35V NPUMEHeHWe OnncaHo B NMYHKTE 2 JaHHOro
pasfena
7 |DVD- pekopgaep Panasonic DMR-ES35V NPYMeHEeHMe ONUCaHo B NYHKTE 2 JaHHOr0
pasfena
8 |DVD- pekopaep Panasonic DMR-ES35V NPYMeHEHWE ONUCaHO B NYHKTE 2 JaHHOI0

pasaena




DVD- pekopgep Panasonic DMR-ES35V

NMPYMeHEeHMe ONUCaHo B NyHKTE 2 JaHHOr0
pasfaena

10

DVD- pekopaep Panasonic DMR-ES35V

NPYMEeHEeHME ONUCAHO B NYHKTE 2 JaHHOI0
pasfena

11

DVD- pekopaep Panasonic DMR-ES35V

NPYMEHEHNE ONUCAHO B NYHKTE 2 aHHOr0
pasaena

12

My3bIKa/bHbIN LeHTp Panasonic VK660

npocnyLmnBaHne ayanoMaTepuanos,
nofo6paHHbIX NO Temam MoAy/ein paboueii
nporpammsl, ¢ AanbHelLen 0TPaboTKOM
MPOC/yLaHHOro MaTepuana, NPUMeHss
COBPEMEHHbIE METOAMKM UCNO/b30BaHNSA
ayamnoBm3yasibHbIX CPeACTB AN 06yyeHNs
MHOCTPaHHOMY $i3bIKY

13

My3bIKa/bHbIN LeHTp Panasonic VK660

NMPMMEHEHNE ONMMNCaHO B NMYHKTE 12 paHHoOro
pasaena

14

My3blka/ibHbIN LeHTP Panasonic VK660

MPVYMEHEHNEe ONUCAHO B NYHKTe 12 1aHHOro
pasgena

15

My3blKa/ibHbIV LeHTp Panasonic VK660

MPUMEHEHNE OMNMCAHO B MyHKTe 12 AaHHOro
pasgena

16

My3biKa/bHbIl LeHTP Panasonic VK660

MPUMEHEHWE OMMCAHO B MyHKTe 12 AaHHOTo
pasgena

17

My3bIKa/bHbIN LeHTp Panasonic VK660

NMPMMEHEHNE ONMMNCaHO B NMYHKTE 12 paHHoro
pasaena
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1. OO0001meHHas CTPYKTYPA (POHIA OLEHOYHBIX CPEICTB YUeOHOM THCUMILINHBI
OO60061eHHass CTpyKTypa (OHJA OLEHOYHBIX CPEACTB MO AMCHMIIMHe  HOCTpaHHBIN S3bIK
npuseseHa B Tabnure.

Tabmuna
JTanbl OeHKH KOMIETeHINH
IToxa3zaTenan
DODPMHDYEMbIE copMHpPOBaHHOCTH Meponpusitust
pMHPY KOMIIeTeHIU i TeMbl TEKYLIEero IIpome:xyTouHas
KOMITETeritH (3HAHUS, YMEHHS, KOHTPOJIA arrecranusi (3K3aMeH,
HABBIKH) (KypcoBoii NpoeKT, 3a4er)
PI'3(P) n np.)
OK.4 ciocobHOoCTh K |31. 3HATH 1. Brands - reasons for liking 3auer (3amanus 1, 2, 3

KOMMYHHUKAIINH B
YCTHOU U
MUCBMEHHOU (opmax
Ha PyCCKOM U
MHOCTPaHHOM
SI3BIKAX JUI PELICHUs
3a1a4
MCXJIUMYHOCTHOI'O U
MEXKYIBTYPHOTO
B3aUMOJECHCTBUS

HMHOCTPAHHBIN SI3bIK
JUTSL MEKITHIHOCTHOTO
oO01IeHus ¢
HWHOCTPAaHHBIMHA
MapTHEPaAMH

and disliking brands - brand
management - why we need
brands - the secret of a really
successful brand - how to help a
company with its branding -
outsourcing production
Language Work - words that go
with brand and product: -
Present Simple, Present
Continuous Skills: Taking part
in meetings Writing: e-mail
Case study: Solve the problems
of a leading brand 10. Quality -
ideas of quality - quality control
and customer service - old-
fashioned quality - quality
management Language work: -
words for talking about quality
control and customer service -
gerunds and infinitives Skills:
complaining on the telephone
Writing: report Case study:
Work out an action plan
following complaints from
passangers 11. Ethics - ethics at
work - unethical activities -
honesty and dishonesty - a
question of ethics - responsible
business - the co-operative bank
Language work: - words to do
with honesty and dishonesty -
narrative tenses Skills: problem-
solving Writing: letter Case
study: Profit or principle? 12.
Leadership - the qualities of
good leadership - leadership
qualities - the winning formula
behind Ikea's success Language
work: - words to describe
character - relative clauses
Skills: decision-making Writing:
e-mail Case study: Discuss ideas
to save a failing music retailer
13. Innovation - innovations in
your daily life and in the
twentieth century - describing
innovations - innovation at
Procter and Gamble -
presentation techniques
Language work: - words and
expressions to describe
innovations - passives Skills:
presentation techniques Case

3adeTa (3aMaHus
TIPOTIICAHBI B
[Tacnopre s 3auer 1,
2, 3 cemecTpoB))
Ok3ameH (3amanus 1, 2,
3 sKk3aMeHa (3aaHust
IIpOoINurcCaHbl B
[Tacnopre Ha 3K3ameH
4 cemectpa))




study: Style is everything:
prepare a product presentation
for a competition 14,
Competition - how competitive
you are - losing competitive
edge - staying competitive
Language work: - Idioms for
sport to describe competition -
modals of probability Skills:
negotiation Writing: e-mail Case
study: Choose the best supplier
2.. Travel - travel experiences - a
business traveller's priorities -
air rage Language Work: -
British and American travel
words - talking about the future
Skills: making arrangments on
the phone Writing: e-mail Case
studty: Choose a suitable hotel
for a seminar in France 3.
Organization - company
structure - good and bad
qualities of an organisation - a
successful organisation -
advising companies on
organisation and change - the
ways in which successful
companies are similar Language
work: noun combinations Skills:
- socialising: introductions and
networking Writing: report Case
study: Choose the best way to
reorganise customer services 4.
Change - attitudes to change in
general and at work - change in
retailing - pragrammes of
change - areas that are important
to focus on when planning
change Language work: - words
for describing change - past
simple and present perfect
Skills: taking part in meetings
Writing: action minutes Case
study: Agree on changes at a
company that has been taken
over 5. Money - attitudes to
money - dealing with figures -
financial terms - rasing business
capital - reporting financial
success Language work: - words
and expressions for talking
about finance - describing trends
Skills: - deaking with figures
Writing: e-mail Case study:
Angel Investments: Choose a
company to investin 6.
Advertising - good and bad
advertisements - advertising
media and methods of
advertising - successful
advertising - planning an
advertising campaign Language
work: - words and expressions
for talking about advertising -
articles Skills: presentations
Writing: summary: Case study:
Create and present an
advertising campaign 7. Cultures




- what is culture - cultural
awareness - cultural advice
Language work: - idioms for
talking about business
relationships - modals of advice,
obligation, and necessity Skills:
social English Writing: e-mail
Case study: Visitors from China:
Plan a visit by a Chinese
manufacturer 8. Employment -
factors which are important for
getting a job - recruitment
process - retaining good staff -
headhunting Language work: -
indirect questions and statements
- words to describe the
recruitment process and personal
character Skills: managing
meetings Writing - CV and letter
of application Case study:
Choose the best candidate for
the job of General Manager 9.
Trade - globalisation - free trade
- fair trade Language work: -
words for talking about
international trade - conditions
Skills: negotiationg Writing: e-
mail Case study: Negotiate a
deal with an overseas guitar
manufacturer

OK 4

y2. yMETh
BbICTpanBaThb
MEXKYJIBTYPHYIO,
JICTIOBYIO,
poeCCHOHATIBHYIO
KOMMYHHUKAIIUIO C
YYETOM
MICUXOJIOTHYECKHX,
MOBE/ICHYECKHX,
COLIUATIBHBIX
XapaKTEePUCTUK
MapTHEPOB HA
PYCCKOM H
HWHOCTPAHHOM A3bIKax

1. Brands - reasons for liking
and disliking brands - brand
management - why we need
brands - the secret of a really
successful brand - how to help a
company with its branding -
outsourcing production
Language Work - words that go
with brand and product: -
Present Simple, Present
Continuous Skills: Taking part
in meetings Writing: e-mail
Case study: Solve the problems
of a leading brand 10. Quality -
ideas of quality - quality control
and customer service - old-
fashioned quality - quality
management Language work: -
words for talking about quality
control and customer service -
gerunds and infinitives Skills:
complaining on the telephone
Writing: report Case study:
Work out an action plan
following complaints from
passangers 11. Ethics - ethics at
work - unethical activities -
honesty and dishonesty - a
question of ethics - responsible
business - the co-operative bank
Language work: - words to do
with honesty and dishonesty -
narrative tenses Skills: problem-
solving Writing: letter Case
study: Profit or principle? 12.
Leadership - the qualities of
good leadership - leadership
qualities - the winning formula

3aver (3amganus 1, 2, 3
3aueta (3amaHus
IIpOoINucCaHbl B
[Tacnopte s 3auer 1,
2, 3 cemecTpoB))
Dk3aMeH (3aganus 1, 2,
3 sKk3aMeHa (3agaHusL
MIPOTICAHBI B
[Macmopre Ha SK3aMeH
4 cemectpa))




behind Ikea's success Language
work: - words to describe
character - relative clauses
Skills: decision-making Writing:
e-mail Case study: Discuss ideas
to save a failing music retailer
13. Innovation - innovations in
your daily life and in the
twentieth century - describing
innovations - innovation at
Procter and Gamble -
presentation techniques
Language work: - words and
expressions to describe
innovations - passives Skills:
presentation techniques Case
study: Style is everything:
prepare a product presentation
for a competition 14.
Competition - how competitive
you are - losing competitive
edge - staying competitive
Language work: - Idioms for
sport to describe competition -
modals of probability Skills:
negotiation Writing: e-mail Case
study: Choose the best supplier
2.. Travel - travel experiences - a
business traveller's priorities -
air rage Language Work: -
British and American travel
words - talking about the future
Skills: making arrangments on
the phone Writing: e-mail Case
studty: Choose a suitable hotel
for a seminar in France 3.
Organization - company
structure - good and bad
qualities of an organisation - a
successful organisation -
advising companies on
organisation and change - the
ways in which successful
companies are similar Language
work: noun combinations Skills:
- socialising: introductions and
networking Writing: report Case
study: Choose the best way to
reorganise customer services 4.
Change - attitudes to change in
general and at work - change in
retailing - pragrammes of
change - areas that are important
to focus on when planning
change Language work: - words
for describing change - past
simple and present perfect
Skills: taking part in meetings
Writing: action minutes Case
study: Agree on changes at a
company that has been taken
over 5. Money - attitudes to
money - dealing with figures -
financial terms - rasing business
capital - reporting financial
success Language work: - words
and expressions for talking
about finance - describing trends




Skills: - deaking with figures
Writing: e-mail Case study:
Angel Investments: Choose a
company to investin 6.
Advertising - good and bad
advertisements - advertising
media and methods of
advertising - successful
advertising - planning an
advertising campaign Language
work: - words and expressions
for talking about advertising -
articles Skills: presentations
Writing: summary: Case study:
Create and present an
advertising campaign 7. Cultures
- what is culture - cultural
awareness - cultural advice
Language work: - idioms for
talking about business
relationships - modals of advice,
obligation, and necessity Skills:
social English Writing: e-mail
Case study: Visitors from China:
Plan a visit by a Chinese
manufacturer 8. Employment -
factors which are important for
getting a job - recruitment
process - retaining good staff -
headhunting Language work: -
indirect questions and statements
- words to describe the
recruitment process and personal
character Skills: managing
meetings Writing - CV and letter
of application Case study:
Choose the best candidate for
the job of General Manager 9.
Trade - globalisation - free trade
- fair trade Language work: -
words for talking about
international trade - conditions
Skills: negotiationg Writing: e-
mail Case study: Negotiate a
deal with an overseas guitar
manufacturer

OK.4

y4. yMeTb JIOTHYECKH
BEpHO,
apryMEHTHPOBAHO U
SICHO CTPOHTH
YCTHYIO U
MMUCBMEHHYIO PEYb B
chepe
npodeccuoHaTbHOM
NESITeIBHOCTH Ha
PYCCKOM U
HHOCTPAaHHOM SI3bIKE

1. Brands - reasons for liking
and disliking brands - brand
management - why we need
brands - the secret of a really
successful brand - how to help a
company with its branding -
outsourcing production
Language Work - words that go
with brand and product: -
Present Simple, Present
Continuous Skills: Taking part
in meetings Writing: e-mail
Case study: Solve the problems
of a leading brand 10. Quality -
ideas of quality - quality control
and customer service - old-
fashioned quality - quality
management Language work: -
words for talking about quality
control and customer service -
gerunds and infinitives Skills:
complaining on the telephone

3auer (3aganus 1, 2, 3
3aueta (3amaHus
MIPOTIFICAHBI B
[Macnopre s 3auer 1,
2, 3 cemecTpoB))
Dk3ameH (3amanus 1, 2,
3 sKk3aMeHa (3agaHus
IIpOITMCaHbl B
[TaciopTe Ha 3x3ameH
4 cemectpa))




Writing: report Case study:
Work out an action plan
following complaints from
passangers 11. Ethics - ethics at
work - unethical activities -
honesty and dishonesty - a
question of ethics - responsible
business - the co-operative bank
Language work: - words to do
with honesty and dishonesty -
narrative tenses Skills: problem-
solving Writing: letter Case
study: Profit or principle? 12.
Leadership - the qualities of
good leadership - leadership
qualities - the winning formula
behind Ikea's success Language
work: - words to describe
character - relative clauses
Skills: decision-making Writing:
e-mail Case study: Discuss ideas
to save a failing music retailer
13. Innovation - innovations in
your daily life and in the
twentieth century - describing
innovations - innovation at
Procter and Gamble -
presentation techniques
Language work: - words and
expressions to describe
innovations - passives Skills:
presentation techniques Case
study: Style is everything:
prepare a product presentation
for a competition 14.
Competition - how competitive
you are - losing competitive
edge - staying competitive
Language work: - Idioms for
sport to describe competition -
modals of probability Skills:
negotiation Writing: e-mail Case
study: Choose the best supplier
2.. Travel - travel experiences - a
business traveller's priorities -
air rage Language Work: -
British and American travel
words - talking about the future
Skills: making arrangments on
the phone Writing: e-mail Case
studty: Choose a suitable hotel
for a seminar in France 3.
Organization - company
structure - good and bad
qualities of an organisation - a
successful organisation -
advising companies on
organisation and change - the
ways in which successful
companies are similar Language
work: noun combinations Skills:
- socialising: introductions and
networking Writing: report Case
study: Choose the best way to
reorganise customer services 4.
Change - attitudes to change in
general and at work - change in
retailing - pragrammes of




change - areas that are important
to focus on when planning
change Language work: - words
for describing change - past
simple and present perfect
Skills: taking part in meetings
Writing: action minutes Case
study: Agree on changes at a
company that has been taken
over 5. Money - attitudes to
money - dealing with figures -
financial terms - rasing business
capital - reporting financial
success Language work: - words
and expressions for talking
about finance - describing trends
Skills: - deaking with figures
Writing: e-mail Case study:
Angel Investments: Choose a
company to investin 6.
Advertising - good and bad
advertisements - advertising
media and methods of
advertising - successful
advertising - planning an
advertising campaign Language
work: - words and expressions
for talking about advertising -
articles Skills: presentations
Writing: summary: Case study:
Create and present an
advertising campaign 7. Cultures
- what is culture - cultural
awareness - cultural advice
Language work: - idioms for
talking about business
relationships - modals of advice,
obligation, and necessity Skills:
social English Writing: e-mail
Case study: Visitors from China:
Plan a visit by a Chinese
manufacturer 8. Employment -
factors which are important for
getting a job - recruitment
process - retaining good staff -
headhunting Language work: -
indirect questions and statements
- words to describe the
recruitment process and personal
character Skills: managing
meetings Writing - CV and letter
of application Case study:
Choose the best candidate for
the job of General Manager 9.
Trade - globalisation - free trade
- fair trade Language work: -
words for talking about
international trade - conditions
Skills: negotiationg Writing: e-
mail Case study: Negotiate a
deal with an overseas guitar
manufacturer

2. MeToauKa OLlEHKH 3TanoB (JOpMUPOBAHUS KOMIIETCHIMI B pAMKAaX AMCUHUILIUHBI.

[TpomesxyTouHas aTTecTanys 1o JMCUMIIJIMHE TIPOBOAUTCS B 1 ceMecTpe - B popme 3aueTa, B 2 ceMecTpe
- B (hopme 3auera, B 3 cemectpe - B dopme 3auera, B 4 cemectpe - B GopMe dK3aMeHa, KOTOPBIi
HaIpaBJIeH Ha OLICHKY cpopmupoBanHOCTH KoMmeTeHuuit OK.4.



3ayer M dK3aMeH MNpoBoAaATcs B ycTHoW ¢opme. Ilpouenypa 3adera omucana B Ilacmopre 3auera, a
nporeaypa 3k3amena omnucana B [lacmopre sk3ameHa. Bompockl, mpuBeqeHHbIE B TMACIOpTE 3a4eTa U
9K3aMeHa, O3BOJISIOT OIICHUTH ITOKA3aTeNIM CPOPMUPOBAHHOCTH COOTBETCTBYIOIINX KOMITETEHIIUH

OO0mure mpaBuiia BHICTaBICHUS OLEHKH IO AUCITUIUTHHE OTPEICIAIOTCS OAJITbHO-PEUTHHTOBON CHCTEMOH,
NPUBEJCHHON B paboyeil mporpaMme yueOHOH TUCIUIUIHHEI.

Ha ocHOBaHMM NpHUBEIEHHBIX Jajie€ KPUTEPUEB MOXKHO cIelaThb OOLIUM BBIBOJ O C(OPMHPOBAHHOCTHU
xomnereHu OK.4, 3a KOTOpble OTBEUAET IUCUUILUIMHA, HA PA3HBIX YPOBHSX.

O01mas xapakTepucTHKA YPOBHEH 0CBOEHHSI KOMIIETEHIHIA.

Huske moporoBoro. YpoBeHb BBINOJHEHUS padOT HE OTBeYaeT OOJBIIMHCTBY OCHOBHBIX TPEOOBAaHUIA,
TEOPETUUECKOE COJIEPKAHUE Kypca OCBOGHO YaCTHYHO, IPOOEIBI MOT'YT HOCHTh CYILIECTBEHHBIH XapakTep,
HEOOXOMMBbIE MPAKTUYECKHUE HABBIKH PA0OTHI C OCBOCHHBIM MaTepHajioM C(pOPMUPOBAHBI HE JOCTATOYHO,
OOJIBIIMHCTBO TMPEAYCMOTPEHHBIX IMPOrpaMMoil OO0y4deHUs Y4eOHBIX 3a/JlaHUil HE BBIMOJHEHBl WIH
BBINOJIHEHBI C CYIIECTBEHHBIMU omnOkaMu. (50-59 Gansos)

IloporoBplii. YpoBeHb BBHIMONHEHUS pabOT oOTBeYaeT OOJBUIMHCTBY OCHOBHBIX TpeOOBaHUH,
TEOPETHUYECKOE CO/IEPIKAHNE Kypca OCBOCHO YaCTUYHO, HO IIPOOEITbl HE HOCAT CYIIECTBEHHOTO XapaKTepa,
HEOOXOIMMBIC MPAKTHUYECKUE HABBIKA PabOTHI C OCBOSHHBIM MAaTEpHAIOM B OCHOBHOM C(HOPMHUPOBAHBI,
OOJIBIIMHCTBO TPEAYCMOTPEHHBIX MPOrpaMMOil OOy4eHHUsT y4eOHBIX 3aJlaHUll BBHITIOJHEHO, HEKOTOPHIE
BUJIBI 33JIaHUH BBIITOJIHEHKI ¢ omnOkamu. (60-69 6aios)

Ba3oBblii. YpoBeHb BBINOJIHEHUS pabOT OTBEYaeT BCEM OCHOBHBIM TPEOOBAHUSIM, TEOPETHUECKOE
COJIep’)KaHUE Kypca OCBOEHO IOJIHOCTHbIO, 0€3 MpoOesoB, HEKOTOPBIE MPAKTUUYECKUE HABBIKM PabOThI C
OCBOCHHBIM MaTepHajoM c(hOPMHPOBAHBI HEJIOCTATOYHO, BCE MPETyCMOTPEHHBIE MPOTrpaMMOi oOyudeHuUs
yueOHbIE€ 3aJjaHUs BBIOJIHEHBI, KAYECTBO BBIMOJIHEHHUSI HU OJHOTO M3 HUX HE OLEHEHO MUHUMAaJIbHBIM
YHUCIIOM 0aJlIOB, HEKOTOPHIE M3 BBIMTOJIHCHHBIX 33JJaHHi, BO3MOXKHO, coaepxat ommokwu. (70-79 6amios)

IIponBuHYTHIN. YpOBEHb BBINOIHEHUS pabOT OTBEYAET BCeM TPeOOBAHUSAM, TEOPETHUECKOE CO/IEpKaHHe
Kypca OCBOEHO IOJIHOCTHIO, 0€3 Mpo0esioB, HEOOXOAUMbIE MPAKTUYECKUE HABBIKU PabOThl C OCBOEHHBIM
MarepuasioM CcGOPMHUPOBAHBI, BCE TMPEAYCMOTPEHHBIE MPOTrpaMMONl OOydeHUsi y4deOHBbIC 3aJaHus
BBINTOJIHEHBI, KAYECTBO WX BBIIOJIHEHHSI OIICHEHO YHCIIOM 0aiioB, OJM3KUM K MaKCHMAaJIbHOMY.

(80-100 6asoB)



DenepanbHOE TOCYAaPCTBEHHOE OI0KETHOE 00pa30BaTEIbHOE YUPEKICHHE
BBICITIETO OOpa30BaHUs
«HoBocuOupckmii rocy1apcTBEHHBIN TEXHHYECKUI YHUBEPCUTET)»

Kadenpa nHocTpaHHBIX S3bIKOB TYMaHUTAPHOTO (PaKyIbTETA

IHacnopr 3a4era

1o gucuuiuinie «MHoCcTpaHHbIN S3BIK», 1 cemecTp

1. Meroauka oneHKH

3aver mpoBoaMTCS B YCTHOM (popme, mo Owmneram. buier ¢opmupyercs mo ciemyromiemy
IpaBUILY:

IlepBbIii BOIPOC: TEKCT Ha MEPEBOJ C AHIVIMMCKONO Ha PYCCKUH. TemMaTud4eckh TEKCT
COOTBETCTBYET paboyell mporpamme 1o JUCHUIUIMHE. AO3albl TeKCTa MOTYT ObITh HE CBS3aHHBIMU
Mexy cobo. Kaxapid maparpad WDTIOCTpHpYET OIHY M3 M3YYEHHBIX B ceMecTpe TeM. Borpoc
BbIOMpaeTcst U3 cucka «TeKCThl Ha epeBO/l C aHITIMHCKOro Ha PYCCKUI» (CIIMCOK MPUBENICH HUKE).

Bropoii Bompoc: JieKcuKa Ha MepeBOJl ¢ PYCCKOro Ha aHrimickuil. JIekcuka momoOpana B
COOTBETCTBMM C TE€MaMH, MPESyCMOTPEHHbIMM paboyeil mporpamMMoil rmo aucuuiuivHe. Jlekcuka
BbIOMpaeTcst U3 crmcka «JIekcuka i rmepeBofia ¢ PycCKOro Ha aHIIMMCKUID) (CIMCOK MpHUBEICH
HIKE).

Tpernii Bompoc: BeickaspiBaHMe Ha TPEUIOKEHHYIO TeMy. TeMmbl cHOpMyIHpOBaHBI B
COOTBETCTBUM C IpOorpaMMoil mo aucuuiiMHe. Tema BbiOMpaeTcs u3 cnucka «Tembl i yCTHOro
BBICKA3bIBaHMsD) (CITUCOK MPHUBEIECH HUXKE).

B xozxe 3adera mpenojasaTenb BIPaBE 3a/1aBaTh CTYAEHTY JOIOJIHUTEIBHBIE BOIPOCHI W3
oOmiero nepeuns (11. 4).

dDopMma Guiera 1yis 3aUeTa
HOBOCHUBUPCKUI I'OCYJTAPCTBEHHbBIN TEXHUUECKNUIN YHUBEPCUTET
@axynsrer Ob

Buier Ne
K 3aueTy no qucuurianHe « MTHOCTpaHHBIN S3bIK»

1. Read and translate the paragraph from English into Russian

I’d heard that jobs were available on cruise lines. So, I put together a letter explaining what |
was looking for and a CV listing my work experience. | sent these off, with a photo, to some of the
cruise lines and line employment agencies. One of them accepted me after an interview and put me
on their waiting list. Four months later, I was on my way to Miami to join the Crown Princess.

I like the job. I like being the front line, the first point of contact. | know how to smile, although
sometimes on a bad day, it’s hard. I guess the tasks I do are a bit routine if I’'m honest — | check n
arrivals, hand out room keys, process enquiries and reservations. | work shifts, which can be a drag. |
usually start at six in the morning, which is OK because | get off nice and early, but then occasionally
I do the late turn and I don’t finish after midnight — this week I’m doing the late shift.

2. Give the English equivalents for the following Russian words and word combinations
COHCKAaTeIb

NpeIOCTaBUTh pabOTOAATENIO

pestome



COIPOBOXKIAIOIIIEE MUCHMO
MEXIYHapOHask KOPIOparLys

JOJDKHOCTb

OTKa3bIBaTHCA OT

MOTPeOUTETN
JIOTOTHIT

MOBBICUTH Y3HABAEMOCTb TOPrOBOW MapKu
XOpOILIEE COOTHOLLIEHNE LIEHBI U Ka4eCTBa
MPUBS3aHHOCTh MOTpeOUTENEH K OpeHy.

UCHBITATEIBHBIN CPOK U1 HOBBIX COTPYAHUKOB KOMITAHUU
COTPYJIHHUKH OTJeJIa KaJpoB

COHUCKAaTcCJIb

COOTBCTCTBOBATH CYIIECCTBYIOIIIUM KPUTCPHUAM.

3. Speak on the following:
What is the example of how Wolff-Olins, a leading international brand consultancy, helped the
company with its branding

VY1Bepxkaato: 3aB. kadenpoit

2. Kpurepuu oneHKH
ITepBrlii Bonpoc 6mJiera s 3a4era. MakcUMaabHO BOIIPOC OLIEHUBAETCS B 5 OalIOB.
Kpurepun onieHnBaHus EpeBOJa TEKCTA ¢ aHITIMHCKOTO Ha PYCCKHIA:

(moamucs)

JIoIKHOCTE, DO

(mata)

Kpurepun
1 Gann 2 Ganna 3 Ganna 4 Ganna 5 Gannos
CopnepxarenvH | HesxBuBanentH | HeskBuBanentH | Herounoct | [TorpemHoct | DkBUBaJIEHTHBI
ast ast ast b U IIEpeBOAA: | ¥ MEPEBOL:
UJEHTUYHOCTh | Iepeaaya nepenaya nepenayv | MOTPEHIHOCT | COJIepKaTeNlbH
TEKCTa CMBICIIA: CMBICIIA: CMBbICIIA: U mepeBoaa | as
nepeBoia OIHUOKHU OIHUOKHU OIHUOKHU HE WJICHTUYHOCTh
MPEACTABIISIOT MPEACTABISIOT NPUBOAAT | HAPYIIAOT TEKCTa
coboii Tpyboe cobou K obmero nepeBoaa
HCKa)XeHHE HCKa)XEHHUE HETOYHOU | CMbICTA
coJiep>KaHus coJiep>KaHus nepenaye | OpuruHaia
OpUTrvHajna OpUTHHaJja. CMBbICIIa
HerouHnocth OpUTHHANa
nepeaadu HO HE
CMBICTIA! HCKaXKaloT
OLIMOKH ero
MIPUBOJIAT K MTOJIHOCTh
HETOYHOU 10.
nepenaye

« OrBeT Ha TMeEpBBIH BOMPOC Ui 3a4yeTa CUMTACTCd HEyHOBJIETBOPHUTEIbHBIM,

OIleHKa cocTaBnsgeT _1-2 banna.
 OrBeT Ha TMEPBBIA BOMPOC JUI1 3a4eTa 3aCYMUTHIBACTCS Ha MOPOTOBOM YPOBHE, €CIIH

OIICHKA COCTaBJsieT 3 Oana.
* OtBer Ha MEpBBIM BOMPOC Uil 3adeTa 3acCUMTHIBACTCS Ha

0a30BOM ypOBHE,

€CJIn

€CJIn




OLIEHKA COCTaBIIsIeT 4 Oania.
e OTBer Ha MEPBBIA BOMPOC ISl 3a4era 3acUMTHIBACTCS HA MPOABHHYTOM YPOBHE, €CIHU
OIICHKA COCTaBJsIeT 5 6annos.

Bropoii Bonpoc Omiiera ai1s 3avera. MakcuMaibHO BOIIPOC orieHuBaeTcs B 5 OawioB. B Bompoc
Ournera BKIIOYaeTcss 16 JeKCHYEeCKMX €AMHUI] U3 chucka. KpuTepuu OlleHUBAaHUS JIEKCHUKM Ha
IIEPEBOJI C PYCCKOI'0 HA aHIVIMKCKUN:

* OrtBeT Ha BTOPOH BOIPOC JJIsI 3a4€Ta CUNTACTCS HEey10BJIeTBOPUTEIbHbIM, €CIH CTYJCHT AaeT
OKBUBAICHTHI 1-3 JekcrueckuM equHuIaM u3 ciucka. Ouenka coctasisier _1-2  bauna.

* OrtBeT Ha BTOPO# BOIPOC JJIsI 3a4€Ta 3aCUUTHIBACTCS] HA MOPOrOBOM YPOBHE, €CIIH CTYICHT
JIaeT SKBUBAJIICHTHI 4-8 JTEKCUYECKUM €AMHULIAM U3 criucka. OLeHKa coCTaBIsieT 3 bana.

» OrtBeT Ha BTOPO# BOIPOC JJIS 3aUeTa 3aCUUTHIBACTCS HA 0a30BOM YPOBHE, €CJIM CTYACHT JAeT
OKBHUBAJIEHTHI 9-12 nexcudyecknuM enuHuiam u3 cnucka. OneHka coctaBisier 4 bania.

» OrtBeT Ha BTOPOM BOIMPOC JJIsI 3a4eTa 3aCYUTHIBACTCS HAa MPOJABUHYTOM YPOBHE, €CIIU CTYACHT
JaeT SKBUBAICHTHI 13-16 nekcuueckum eauHuaM u3 crnucka. OneHka coctaBisier 5
bannos.

Tpertuii Bonpoc 6uera aJ1si 3a4era. MakcumaibHO Bonpoc otieHuBaercs B 10 6amutoB. Kpurepun
OLICHWBAHUS BBICKA3bIBAHUS HA MIPEIOKEHHYIO TEMY:
« OrtBeT Ha TPETHi BOMPOC IS 3a4eTa CYUTACTCS HeY/10BJIeTBOPUTEIbHBIM, €CITH CTYICHT
TOJIBKO YaCTUYHO CIPABHIICS C peIIeHHEM KOMMYHUKATUBHOM 3a/1auu. Bricka3piBaHue ObLIO
HeOOJBIINM 10 00BeMY (HE COOTBETCTBOBAIO TpeboBaHMsIM Iporpammbl). Habmroaanack y3octh
BoKaOyisipa. OTCYTCTBOBAJIM 3JIEMEHTHI COOCTBEHHOM OLleHKHU. CTyIeHT JoIrycKail 00JIbIIoe
KOJINYECTBO OIIMOOK, KaK S3bIKOBBIX, TaK U oHETHUECKUX. MHOr1ne ook Hapyanu
o0IIeHne, B pe3ylibTaTe Yero BO3HUKAJIO HETOHUMAaHHE.

Onenka cocraBusier _1-2  6anna.
» OtBer Ha TPETUH BOMPOC JJIsI 3aUeTa 3aCUUTHIBACTCS HA IOPOrOBOM YPOBHE, €CITH CTYACHT
CyMeJl B OCHOBHOM PEIINUTh MOCTaBJIEHHYIO PEYEBYIO 3ajlauy, HO AMANa30H S3bIKOBBIX CPEJICTB
OBLT OTpaHUYeH, 00bEM BBICKA3bIBAaHHS HE TOCTUTAT HOPMBL. CTYJIEHT JOMYyCKal S3bIKOBBIC
omnOKU. B HEKOTOPBIX MecTax Hapyllanach MOCIEA0BATEIbHOCTh BhIcka3biBaHus. [IpakTuyecku
OTCYTCTBOBAJIM 2JIEMEHTHI OLIEHKU M BBIPaXCHUsI COOCTBEHHOTO0 MHEHHsI. Peup He Oblia
HYMOIIMOHAIBHO OKpalieHHoH. TeMm peun ObUT 3aMe/ITICHHBIM.

Orenka cocraBusieT _3-5  Oannos.
* OtBer Ha TpeTUH BONPOC /s 3a4eTa 3aCUMTHIBAaeTCs Ha 0230BOM YPOBHE, €CJIM CTYJICHT B
IIEJIOM CIIPABUJICS C TIOCTABJICHHBIMH PeUeBBIMHU 3a7adyamMu. ETo BrICKa3bIBaHHE OBLIO
CBSI3aHHBIM U MOCJIEI0BaTeNbHBIM. VICIIONB30BaCs TOBOJIBHO OONIBIION 00bEM S3BIKOBBIX
CpPEe/CTB, KOTOpPbIE OBUTH yITOTpeOIeHB! MpaBmiibHO. OTHAKO OBLIH cleNTaHbl OTACITBHBIE OMIMOKH,
Hapylarue KOMMyHHUKaluto. TeMi peun ObUT HECKOIBKO 3aMeieH. OTMeuaioch
NIPOM3HOIICHHE, CTPAIAIOIIee CHIILHBIM BIMSTHUEM POIHOTO sI3bIKa. Pedb ObLTa HemoCcTaTOYHO
HMOIMOHAIBHO OKpallleHa. DJIEMEHTHI OLIEHKH UMEJIH MECTO, HO B OOJIbIIEH cTeneHn
BBICKa3bIBaHHUE COJIEPIKAIO HH(DOPMAIHIO M OTPaKAIO KOHKPETHBIE (DaKTHI.

Orenka cocraBnsieT _6-8  bannos.
» OtBeT Ha TPETUH BOMPOC /IS 3a4eTa 3aCYUTHIBACTCS Ha MPOJABUHYTOM YPOBHE, €CIIU CTY/ICHT
B I[€JIOM CIPABUJICS C MOCTABJICHHBIMH PEYEBBIMU 3aa4aMu. Ero BrICKa3bIBaHHE OBLIIO CBS3HBIM
1 JIOTHYECKH TI0CIIeIOBATEIbHBIM. J{Mana30H UCIIOIb3YeMBIX SI3BIKOBBIX CPEJCTB JOCTATOYHO
HIPOK. SI3BIKOBBIE CPeICTBA OBLIN MPABUIIBLHO YIIOTPEOICHBI, MPAKTUYECKU OTCYTCTBOBAIH
OIIMOKH, HApYIIAIOLIME KOMMYHUKALIMIO, WJIM OHHU ObUTH HE3HAUUTEIbHBL. O0BbeM
BBICKA3bIBAaHUSI COOTBETCTBOBAJ TOMY, YTO 33JJaHO MTPOrPAMMOI Ha TAHHOM TOy 00y4eHHS.
Habmroanachk gerkocts peu ¥ JOCTaTOYHO MPaBUIIbHOE Mpou3HolIeHue. Peus Oblia
HYMOILIMOHAIBHO OKpaIlleHa, B HEM MMENTM MECTO He TOJIBKO Mepeiada OTACTbHBIX (JaKTOB
(oTnenpHOM MHGPOPMAIIMH), HO B 3JIEMEHTHI MX OIICHKH, BHIPAXKCHHSI COOCTBEHHOTO MHEHHUSI.
Ornenka cocraBnsier  9-10_ 6annos.



3adeT cuMTaeTCs CIaHHBIM, €CIT CyMMa OaJUIOB TI0 BCEM 3a/IaHHsIM OHJIeTa COCTaBIISICT HE MEHEE
7 OGamnoB (13 _20 BO3MOXHBIX).

3. IlIkajaa oueHKH
Cemectp 1 (cemecTp, 3aKaHUMBAIOIIUNCS 3aUETOM)

Bugsl pabot dopma KOHTPOJIA BAJIJIBI
MUH. Maxc.
1. AyautopHasi pabdora: npakruueckue | PabGora Ha 3aHATHH
3aHSTHS 15 30
2. CamocTrosiTeIbHasi padora: 14 45
3. KoHTpo/IbHbIE MEPONPUATHA:
- IPOMEXYTOYHAs KOHTPOJIbHAS HUCHM. aya. paboTa 2 5
pabora
NTOTI'O 3a camocrosTenbHyto padboTy B cemectpe + KP: 31 65
4. JlononHurenbHbIE BUABI yHEOHOH
JIeATEeITLHOCTH (MPEeMHUAIIbHBIE OAJIIIBI):
- ydyacTue B KOHQEpEHLHUsX,
KOHKYpCax, OJIMMITHAIaxX, 20
JIOTIOJTHUTEIIHHBIC 3aJaHHs
-0TpabOTKa paHee HEBBITOJIHEHHOTO
JIOM. 3aJjaHus +1
HNTOI'O: CamocrosiTenbHas paboTa + ayaAuTOpHas 40 80
pabora (6e3 yuera nmpeMuaIbHbIX 0aJIoB)

o. 3auer 10 20
TEKCT Ha NEPEBO/JI C aHTJIMICKOro Ha PyCCKUM 3 5
JIEKCHKA Ha IIEPEBOJI C PYCCKOI0 Ha AHTJIMHCKUI 3 3)
BBICKA3bIBAaHUE HA NIPEIJIOKEHHYIO TEMY 4 10
NTOTI'O 3A CEMECTP 50 100

(6e3 ydera mpeMuaabHBIX 0aJIOB)

B o061eii onieHke o AMCHUITIMHE OaJlIbl 32 3a4€T YYUTHIBAIOTCSI B COOTBETCTBUH C NPaBUIAMU
0aJUIbHO-PEUTUHTOBOW CHCTEMBI, IPUBEIEHHBIMU B paboueil mporpamMme TUCIUILIHHBIL.

4. Bomnpochl K 3a4eTy N0 AUCHUILINHE «THOCTpaHHBIN S3BIK»
-1-

The cable cars run from 6 a.m. to 1 a.m., Monday through Sunday. At peak times they are
approximately every five to ten minutes. Tickets can be bought at special booths or on the car at $3
for a single ride. Tickets are non-transferable. Special one-day and one-week passes are available.
You can board at any of the stops indicated with the brown cable-car sign. Cable-car riders should
hold on tight and take care when getting on and off.

Package holidays are cheaper than the same holiday bought independently. We’re tour
operators, and so we’re buying in bulk, and we buy in advance — sometimes as much as two years in
advance — and this means that we get good prices for airlines seats, for hotel rooms, for
accommodation, and for other services. I’d say the low cost is the most important advantage.

-2
For information on the world-famous cable cars, press 4. For any other information, including




bike rental, coach tours, and car rental, please hold for an operator. You have chosen option 4. San
Francisco’s historic cable cars have been running since 1873. They provide an unusual and
interesting way to see the city with stunning views. There are three lines.

A lot of reps only survive one season, because it’s very demanding work — we don’t get paid a
lot and we only get one day off a week. | feel a lot more confident about things this time. We work
very long hours, especially on changeover days. We take the guests who are going home to the
airport at six in the morning, and bring back the new group. We then have to get them settled, sort
out any problems, and do the paperwork. So I often don’t finish until midnight on changeover day.

-3

Our hours of work are quite long and we don’t get a regular weekly day off. This ship cruises
around the Caribbean but we don’t get to go ashore at every port. We’re not allowed to mix with the
passengers off duty or use any passenger facilities. But we have got our own social facilities, all food
and accommaodation is free, and the social life on board is amazing.

I’'m mainly in the back office. I don’t deal directly with the public at the desk. On a typical day,
I’m on the phone and the email most of the time. I start the day by checking my email, and that’s set
the agenda for the first part of the morning at least. | have to talk to local businesses, hotel, tour
companies, to check we’re providing the service they want, that we’re stocking their brochures. I get
invited to a lot of social events to network and talk about tourist information services in the city.

-4 —

I’d heard that jobs were available on cruise lines. So, | put together a letter explaining what |
was looking for and a CV listing my work experience. | sent these off, with a photo, to some of the
cruise lines and line employment agencies. One of them accepted me after an interview and put me
on their waiting list. Four months later, | was on my way to Miami to join the Crown Princess.

| like the job. I like being the front line, the first point of contact. | know how to smile, although
sometimes on a bad day, it’s hard. I guess the tasks I do are a bit routine if I’'m honest — | check n
arrivals, hand out room keys, process enquiries and reservations. | work shifts, which can be a drag. |
usually start at six in the morning, which is OK because | get off nice and early, but then occasionally
I do the late turn and I don’t finish after midnight — this week I’'m doing the late shift.

-5_

Look, why don’t you leave your contact details with me and I’ll have a look on the Internet and
in our brochures, and see if | can find anything else for you. Then If you can come in some time next
week.

You get to experience different cultures, coming to Europe to see how they operate and live. In
Europe you see something done differently which can help you with the same procedure back home,
looking at it from a different angle.

He runs in-school programmes for students to teach tourism development, sustainability, and
community tourism. He offers internship and work experience for university students. There are
many aspects: hotels, water sports, tour operation, travel agents.

Bropoii Bonpoc: Jlekcuka 1J1si nepeBoaa ¢ pycCKoro Ha aHIrJIMMCKuii
0TOOp KaHIUIaTOB

oOpazoBaHue

KBaT(DUKAIHS

OTIBIT pabOThI

JMYHBIE Ka4eCTBa.

YUUTHIBATh

COHMCKATeNb

MIPEOCTAaBUTH PA00OTOIATEIIO

pe3tome



COMNPOBOYK/IAIOIIEE TTMCHMO

MEXIYHapOIHAsE KOPIIOPAIHs

JIOJDKHOCTb

OTKa3bIBaThCSI OT

MOTpeOUTEN

JIOTOTHUIT

MIOBBICUTH Y3HABAEMOCTh TOPIOBOW MapKH
XOpOIllee COOTHOIIICHUE 1IEHBI U Ka4eCTBa
NPUBSI3aHHOCTH MoTpeduTeneii k OpeHmy.
UCTIBITATEIHHBIN CPOK U1l HOBBIX COTPYIHHUKOB KOMITAHUU
COTPYIHUKH OTJeTa KaapoB

COHMCKAaTelNb

COOTBETCTBOBATH CYIIECTBYIOIIUM KPUTEPHUSIM.
MHOT'H€ U3BECTHBIE OPEH/IbI

BBIITYCKATh ITPOAYKIIHIO 32 PyOSKOM TI0 JIUTICH3UH.
OTpeOUTETN

MPOJTYKT

CTapOMOJTHBII

CJIMIIKOM JOPOrOM

cobeceoBaHue

CHIJIBHBIC U CJTa0bIe CTOPOHBI

Tpernii Bonpoc: Tembl 1Jis1 YCTHOI0 BbICKA3bIBAHUSA

1. Which reasons for liking and disliking brands were given?

2. Define such partnerships as product launch, brand image, product range, product
endorsement, brand awareness.

3. Define such partnerships as product lifecycle, brand loyalty, brand stretching, product
placement, brand name.

4. What does the consultant at Wolff-Olins, a leading international brand consultancy, think
about what brands are and why we need brands?

5. What does the consultant at Wolff-Olins, a leading international brand consultancy, think
about what the secret of a really successful brand is?

6. What is the example of how Wolff-Olins, a leading international brand consultancy, helped
the company with its branding?

7. On the one hand almost every fashion label outside the top super- luxury brands is either
already manufacturing in Asia or thinking of it. On the other hand the summary of the article
Made in Europe is — Asian consumers think that European luxury goods are of high quality.
The current trend of making such goods in Asia could damage the reputation of these luxury
brands. Comment on this.

8. Tell what the brand image of Harley Davidson is and what problems it could have in future.
What is your point of view of what Harley Davidson can do to preserve its sales?

9. Tell where the name JCB comes from, what was surprising about JCB’s customer research
and what decision JCB made.



DenepanbHOE TOCYAaPCTBEHHOE OI0KETHOE 00pa30BaTEIbHOE YUPEKICHHE
BBICITIETO OOpa30BaHUs
«HoBocuOupckmii rocy1apcTBEHHBIN TEXHHYECKUI YHUBEPCUTET)»

Kadenpa nHocTpaHHBIX S3bIKOB TYMaHUTAPHOTO (PaKyIbTETA

IHacnopr 3a4era

1o gucuuiuinie «MHOCTpaHHBIN S3BIK», 2 CEMECTP

1. Meroauka oneHKH

3aver mpoBoaMTCS B YCTHOM (popme, mo Owmneram. buier ¢opmupyercs mo ciemyromiemy
IpaBUILY:

IlepBbIii BOIPOC: TEKCT Ha MEPEBOJ C AHIVIMMCKONO Ha PYCCKUH. TemMaTud4eckh TEKCT
COOTBETCTBYET paboyell mporpamme 1o JUCHUIUIMHE. AO3albl TeKCTa MOTYT ObITh HE CBS3aHHBIMU
Mexy cobo. Kaxapid maparpad WDTIOCTpHpYET OIHY M3 M3YYEHHBIX B ceMecTpe TeM. Borpoc
BbIOMpaeTcst U3 cucka «TeKCThl Ha epeBO/l C aHITIMHCKOro Ha PYCCKUI» (CIIMCOK MPUBENICH HUKE).

Bropoii Bompoc: JieKcuKa Ha MepeBOJl ¢ PYCCKOro Ha aHrimickuil. JIekcuka momoOpana B
COOTBETCTBMM C TE€MaMH, MPESyCMOTPEHHbIMM paboyeil mporpamMMoil rmo aucuuiuivHe. Jlekcuka
BbIOMpaeTcst U3 crmcka «JIekcuka i rmepeBofia ¢ PycCKOro Ha aHIIMMCKUID) (CIMCOK MpHUBEICH
HIKE).

Tpernii Bompoc: BeickaspiBaHMe Ha TPEUIOKEHHYIO TeMy. TeMmbl cHOpMyIHpOBaHBI B
COOTBETCTBUM C IpOorpaMMoil mo aucuuiiMHe. Tema BbiOMpaeTcs u3 cnucka «Tembl i yCTHOro
BBICKA3bIBaHMsD) (CITUCOK MPHUBEIECH HUXKE).

B xozxe 3adera mpenojasaTenb BIPaBE 3a/1aBaTh CTYAEHTY JOIOJIHUTEIBHBIE BOIPOCHI W3
oOmiero nepeuns (11. 4).

dDopMma Guiera 1yis 3aUeTa
HOBOCHUBUPCKUI I'OCYJTAPCTBEHHbBIN TEXHUUECKNUIN YHUBEPCUTET
@axynsrer Ob

Buier Ne
K 3aueTy no qucuurianHe « MTHOCTpaHHBIN S3bIK»

1. Read and translate the paragraph from English into Russian

What have we got that might interest you? Let’s see. There are a couple of things that I can think
of straight away. Of course, a lot depends on what you’re interested in doing in Australia. Did you
have anything in mind?

In the past tour operators sold almost entirely through travel agents, but today they also use direct
selling. This strategy eliminates the travel agents from the chain of distribution, and this reduces the
final cost of the holiday package because direst sell operators do not have to pay commission to a
travel agent. Many smaller tour operators prefer to deal directly with their clients. Not all tour
operators sell the same type of holiday. The really big operators, the mass market operators, produce
low-cost holidays to traditional sea, sun, and sand destinations.

2. Give the English equivalents for the following Russian words and word combinations
0TOOp KaHIU/IaTOB

oOpazoBaHue

KB (UK



OTTBIT PA0OTHI

JIMYHBIC Ka4eCTBa.
YUYHUTHIBATh

COHMCKaTeNb

NPEIOCTaBUTh pabOTOAATEIO
pestome

CONPOBOYK/IAIOIIIEE TTHCHMO
MEXTyHapOIHAs KOPIOpaIHs
JIOJDKHOCTb

OTKa3bIBAThCSI OT
MOTPEeOUTETH

JIOTOTHIT

HIOBBICHTh Y3HaBAEMOCTh TOPTOBOM MapKu

3. Speak on the following:
Which examples of typical cultural mistakes made by people doing business internationally gives
Jeff Toms, Marketing Director at the International Briefing Centre a t Farnham Castle?

YTBepxkaaro: 3aB. Kadeapoi JIoJpKHOCTE, DO

(Tmoamuck)
(mata)

2. Kputepuu onieHKH
IlepBblii Bonpoc OuJiera 1Jis1 3a4eTa. MakCUMaiIbHO BONIPOC OLIEHUBAETCS B 5 OalIoB.
Kpurepun onieHMBaHus IEPEBOAA TEKCTA C AHTJIMHCKOTO HA PYCCKUM:

Kpurepun
1 Gamn 2 Ganna 3 damna 4 Ganna 5 6amnoB
Copepxarensn | HesxBuBanentH | HeskBuBanentH | Herounoct | [TorpemrHoct | DKBUBallEHTHBI
ast ast ast b Y IIEpeBO/A: | ¥ IEPEBOJ:
UICHTUYHOCTh | Mepeaaya nepenavya nepesavyd | MOTPEIIHOCT | COAepIKaTelbH
TEKCTa CMBICJIA: CMBICIIA: CMEBICIA: W miepeBoga | as
nepeBojaa OIIINOKHU OIIINOKHU OIITNOKHU HE HACHTUYHOCTD
MIPEJICTABIISIOT MIPEJICTABIISIOT MPUBOJAT | HAPYIIAIOT TEKCTa
co0oii rpyboe co0oif K o0mrero nepeBoja
HCKa)KEHHE HCKa)KEHHE HETOYHOH | CMBIC/A
coJiepKaHus coJiep>KaHus nepenaye | OpuruHaia
OpHUTHHAJIA OpHUTHHAJIA. CMEBICTIA
HetouHnocThb OpUTHHAJNIA
nepeIavyn HO HE
CMEICJIA: HCKaKAIOT
OIIUOKU ero
MPUBOIST K MMOJHOCTh
HETOYHOM 0.
nepenaye

e OtBer Ha HCpBLIfI BOIIPOC 1A 3a4€Ta CUYHUTACTCA HEYAOBJECTBOPUTEC/IbHBIM,

OIleHKa cocTaBisgeT _1-2 oana.

* OtBer Ha MEpBBIA BONPOC JUI 3adeTa 3acCUMTHIBACTCS Ha MOPOrOBOM YpOBHE,
OIICHKA COCTaBIsIeT 3 baiia.
« OrBeT Ha MeEpBBIM BOIPOC Uil 3adeTa 3aCUUTHIBAETCS Ha 0a30BOM YpOBHE,
OIICHKA COCTaBIsieT 4 banna.
* OtBer Ha MNEPBBI BOMPOC ISl 3aueTa 3aCUMTHIBACTCSA HA MPOABHHYTOM YPOBHE,

€CJIn

€CJIn

CCJIn

€CJIn




OLICHKA COCTaBJISIET 5 0annos.

Bropoii Bonpoc OusieTa 115 3a4era. MakcuMalbHO BOIIPOC OICHMBAaeTCs B 5 OawioB. B Bompoc
Ournera BKIIOYaeTcss 16 JEKCHYEeCKUMX €AMHUI] U3 chucka. KpuTepuu OlleHUBAHUS JIEKCUKU Ha
IIEPEBOJI C PYCCKOI'0 HA QHIVIMKCKUN:

* OrtBeT Ha BTOPOH BOIPOC JJIsI 3a4€Ta CUNTACTCS HEey10BJIeTBOPUTEIbHbIM, €CIH CTYJCHT AaeT
OKBUBAICHTHI 1-3 JekcrueckuM equHuIaM u3 cnucka. Ouenka coctasisier _1-2  bauna.

* OrtBeT Ha BTOPO# BOIPOC JJIsI 3a4€Ta 3aCUUTHIBACTCS] HA MOPOrOBOM YPOBHE, €CJIH CTY/ICHT
JAeT SKBUBAICHTHI 4-8 JIEKCUYECKUM eIUHUIaM 3 crircka. OneHka cocrapiser 3 bania.

* OrtBeT Ha BTOPO# BOIPOC JJIS 3aUeTa 3aCUUTHIBACTCS HA 0a30BOM YPOBHE, €CJIM CTYACHT JaeT
OKBHUBAJICHTHI 9-12 neKkcudyecknuM enuHuIam u3 ciucka. OneHka cocTaBisier 4 bania.

* OrtBeT Ha BTOPOH BOIMPOC JJIsl 3a4eTa 3aCYUTHIBACTCS HAa MPOJABUHYTOM YPOBHE, €CIIU CTYACHT
JaeT SKBUBAICHTHI 13-16 nekcuueckum eauHUIAaM U3 crucka. O1eHka cocTaBiasieT 5
bannos.

Tpertuii Bonpoc 6uiera aJisi 3a4era. MakcumaibHO BoIpoc oreHuBaercs B 10 6amuioB. Kpurepun
OLICHWBAHUS BBICKA3bIBAHUS HA MTPETIOKEHHYIO TEMY:
« OrtBeT Ha TPETHi BOMPOC IS 3a4eTa CYUTACTCS HEeY/10BJIeTBOPUTEIbHBIM, €CITH CTYACHT
TOJIBKO YaCTUYHO CIPABHIICS C peIIeHHEeM KOMMYHUKATUBHOM 3a/1auu. Bricka3piBaHue ObLIO
HEeOOJBIINM 10 00BeMY (HEe COOTBETCTBOBAJIO 00bEMY U3YYEHHOro MaTepuaina). Habmromanach
y30CTh BOKaOyJisipa. OTCYTCTBOBAIIU 3JIEMEHTHI COOCTBEHHOM OIleHKU. CTYyIEHT T0mycKall
00JIb1110€ KOTMYECTBO OIMIMOOK, KaK S3bIKOBBIX, TaK U (hoHETHUECKUX. MHOrHe oImmuoOKy HapyIaim
o0IIIeHre, B pe3ylIbTaTe Yero BO3HUKAJIO HETOHUMAaHHE.

Onenka cocrasusier _1-2  6anna.
» OtBer Ha TPETUH BOMPOC JJISI 3aUeTa 3aCUUTHIBACTCS HA IOPOrOBOM YPOBHE, €CITH CTYACHT
CyMeJl B OCHOBHOM PEIINUTh MOCTABJICHHYIO PEUYEBYIO 337a4y, HO IMANa30H A3bIKOBBIX CPECTB
OBLT OTpaHUYEH, 00bEM BBICKA3bIBAaHHS HE TOCTUTAT HOPMBL. CTYIEHT JOMyCKall sI3bIKOBBIC
omnOku. B HEKOTOpBIX MecTax HapylIagach MOCIEA0BaTEIbHOCTh BbICKa3bIBaHUsA. [IpakTuueckn
OTCYTCTBOBAJIM 2JIEMEHTHI OLIEHKH M BBIPAXKEHHUSI COOCTBEHHOTO MHEeHHUs. Peub He Oblita
HMOIIMOHAIBHO OKpalleHHOM. TeMn peun Obl1 3aMe/JIEHHBIM.

Orenka cocraBusier _3-5  Oannos.
* OtBer Ha TpETUH BONPOC /s 3a4eTa 3aCUUTHIBAaeTCs Ha 0230BOM YPOBHE, €CJIM CTYJICHT B
IIEJIOM CIIPABUJICS C TIOCTABJICHHBIMH PEUEBBIMU 3a7adyamMu. ETo BbICKa3bIBaHUE OBLITO
CBSI3aHHBIM M I1OCIIEI0BaTEIbHBIM. VICIIOIB30BAJICS TOBOIBHO OOJIBIION 00BEM SA3BIKOBBIX
CPENCTB, KOTOPBIE OB yIOTPeOIeHBI TTpaBUiIbHO. OTHAKO ObUTH ClIeTIaHbl OTACIbHBIC OIIHOKH,
Hapylarue KOMMyHHUKanuto. TeMi peun ObUT HECKOIBKO 3aMeieH. OTMevaoch
MIPOM3HOIICHNE, CTPAIAIOIIee CHIILHBIM BIMSTHUEM POIHOTO sI3bIKa. Pedb ObLTa HeroCcTaTOYHO
HMOIMOHAIBHO OKpallleHa. DJIEMEHTHI OLIEHKH UMEJIU MECTO, HO B OOJIbIIEH CTeneHn
BBICKa3bIBaHHUE COJIEPIKAIO HH(DOPMAIHIO M OTPAKAIO KOHKPETHBIE (DaKTHI.

Orenka cocraBnsieT _6-8  Oannos.
» OTBeT Ha TPETUH BOMPOC /IS 3a4eTa 3aCYUTHIBACTCS Ha MPOJABUHYTOM YPOBHE, €CIIU CTY/ICHT
B 1I€JIOM CHPABUJICS C MIOCTABJICHHBIMH peueBbIMU 3a7ayaMu. Ero BbIcKa3pIBaHUE OBIIIO CBSA3HBIM
1 JIOTHYECKH TI0CIIeIOBATEbHBIM. J{Mana30H UCIIOIb3YeMbIX SI3BIKOBBIX CPEJICTB JOCTATOYHO
MIMPOK. SI3BIKOBBIE Cpe/ICTBA OBLIN MPABHIBHO YIIOTPEOICHbI, TPAKTUYECKH OTCYTCTBOBAIIN
OIIMOKH, HApyIIAOU[1e KOMMYHHUKAIMIO, WJIX OHU ObLIIN He3HAUUTENIbHbl. O0beM
BBICKa3bIBAaHUS COOTBETCTBOBAJI TOMY, YTO 3a/1aHO IIPOTPaMMOil Ha JaHHOM Oy 00y4eHusl.
Habmroanachk Jerkocts pey ¥ JOCTaTOYHO MPaBUIIbHOE IPOU3HOIIeHe. Peusb Obla
HMOIMOHAIBHO OKpaIlleHa, B Hel MMETIM MECTO He TOJIBKO Mepeada OTAEIbHBIX (DaKTOB
(oTaenbHOM HHPOPMAIIHMH), HO M DJIEMEHTBI X OIIEHKH, BRIPAKCHUS COOCTBEHHOTO MHEHHSI.
Ornenka cocraBnsier  9-10_ 6annos.

3ayeT cyuTaercs CHaHHBIM, €CJIM CyMMa 0aJLIoB 110 BCEM 3aJaHsAM Omitera COCTaBJIsICT HE MEHEE



7 6amnoB (13 20 BO3MOXKHBIX).

3. IlIkanaa oueHKH
Cemectp 2 (cemecTp, 3aKaHUMBAIOIIUNCS 3a4ETOM)

Bunsl pabot dopma KOHTPOJISA BAJIJIBI
MUH. MaKc.

1. AyautopHasi pabdora: npakruueckue | PabGota Ha 3aHATHH

3aHSTHS 15 30
2. CamocTrosiTeIbHasi padoTa: 14 45
3. KoHTpo/IbHbIE MEpONPUATHA:

- MPOMEXKYTOYHAST KOHTPOJIbHAS MUCHM. ayj. pabora 2 5

pabora

NTOTI'O 3a camocrosTenbHyto padboTy B cemectpe + KP: 31 65

4. JlononHurenbHbIE BUABI YHEOHOH

JIeATEILHOCTH (MpeMUAIbHBIE OaJIbI):
- ydyactue B KOHQEpEHLHUSX,
KOHKYpCax, OJIMMITHAIaxX, 20
JIOTIOTHATEIILHBIC 33 JaHus
-0TpabOTKa paHee HEBBIITOJIHEHHOTO

JIOM. 3aJjaHus +1
HUTOI'O: CamocTositensHas paboTa + ayIuTopHas 40 80
pabota (6e3 yueTa nmpeMUuaIbHBIX 0AJIJIOB)

o. 3auer 10 20
TEKCT Ha NePEeBO/I C aHTJIMICKOro Ha PyCCKUM 3 5
JIEKCHKA Ha NIEPEBOJI C PYCCKOI0 Ha AHTJIMHCKUI 3 3)
BBICKA3bIBAaHUE HA NPEAJIOKEHHYIO TEMY 4 10
NTOTI'O 3A CEMECTP 50 100

(6e3 ydera mpeMuaabHBIX 0aJJIOB)

B o061eii onieHke no AMCHUITIIMHE OaJlIbI 32 3aUeT YYUTHIBAIOTCSI B COOTBETCTBUHM C MTpaBUIIaMU
0aJUIbHO-PEUTUHTOBOM CHCTEMBI, IPUBEIEHHBIMU B paboueil mporpamMme TUCIUILIMHBIL.

4. Bompochl K 324eTy N0 AUCHHUIINHE «ITHOCTpaHHBIN S3bIK»

IepeBolii Bonpoc: TexkceTbl Ha EPEBOJ C AHIVIMHCKOI0 HA PYCCKMIA
-1—

You can take the full-board option with all the meals. But if I were you, I’d take half-board. Full-
board is too much for most people, and with half-board you have the fun of choosing where to have
lunch each day.

Tourism is a fast-growing business. Key developments in the last 150 years have led to the rise
of mass tourism. There have been technical developments in transport, in particular the appearance of
air travel and charter flights. There have been changes in working practices, with workers getting
paid holiday time and working shorter and more flexible hours. But new concerns and worries appear
every year, for example the value of their currency changes. New destinations and ew sources of
tourists also seem to emerge every year.

-2

What have we got that might interest you? Let’s see. There are a couple of things that I can think
of straight away. Of course, a lot depends on what you’re interested in doing in Australia. Did you
have anything in mind?

In the past tour operators sold almost entirely through travel agents, but today they also use direct




selling. This strategy eliminates the travel agents from the chain of distribution, and this reduces the
final cost of the holiday package because direst sell operators do not have to pay commission to a
travel agent. Many smaller tour operators prefer to deal directly with their clients. Not all tour
operators sell the same type of holiday. The really big operators, the mass market operators, produce
low-cost holidays to traditional sea, sun, and sand destinations.

-3

Probably your best option is to travel out to Australia independently, and then once you’re there,
tale a tour run by a local tour operator. There’s loads you can do from there.

I get people right now because of the Internet. Our site is able to generate business because we
have registered with several search engines. It’s able to give us business from all over the world.

Fortunately, a new kind of travel is now in fashion. Today’s tourists are leaving the high-rise
hotel and European comforts. Instead they are looking for more authentic experiences. On the wild
coast of South Africa, young tourists ride horses on unspoilt beaches and make their way through
hills of subtropical vegetation. In the evening they sit round the fire before going to bed in simple
tents and lodges. The experience is not offered by an international tour operator. The tour guides are
paid two and a half times the average rate of pay.

-4 —

Kenya offers a diverse range of interests for visitors. We have 300 kilometers of coast, with
some lovely long beaches. There are coral reefs, and swimming in the sea is safe from sharks and sea
creatures. You can also go hiking in the hills and mountains. You can also come for golf. We have
39 golf courses, so you can integrate a golfing holiday — safari, beach, golf.

Travel agents are professionals who provide value by helping save time and money. They act as
travel consultants, offering personal services for their clients. Clients who turn to a travel agent want
the advice and expertise of a professional who analyses current promotions, explains the small print,
such as cancellation charges and restrictions, makes recommendations on travel options, gets
problem solved.

Both consumers and travel professionals benefit from the Internet. The Internet gives travelers
the ability to shop for attractive offers or packages. It has also helped many travel agencies, hotels,
resorts, and other travel-related suppliers to grow by bringing in business through websites.

-5_

It’s a farm trip — a familiarization trip. I’'m a tour operator, part of a group of tour operators.
We’re being taken out to Thailand because we need to see what the facilities will be like for our
tourists. We want to start a new tour programme there for the Italian market.

Can you give me one more reason for taking a package holiday? — Well, it’s been organized by
professionals. So, as tour operators we’ve been to the destination. We’ve confirmed that the hotel
meets our standards and we’ve checked with local guides.

Air travel usually means a short-haul or long-haul international flight, operating from large
airports, which in big cities often have more than one terminal building. But in some more remote
places there may be little more than a small airstrip with only one simple runway for planes to land
and take off. At some tourist destinations air transport may include short transfers or sightseeing trips
by helicopter.

Bropoii Bonpoc: Jlekcuka UIs epeBoa ¢ pyCCKOro Ha aHIJIMACKUI
0TOOp KaHIU/IaTOB
oOpazoBaHue

KB (UK

OITBIT PAOOTHI

JIMYHBIC Ka4ecTBa.
YYHUTHIBATh

COMCKaTelb

NpeIOCTaBUTh pabOTOAATENIO
pestome

CONPOBOYK/IAIOIIEE TTMCHMO



MEXIYHAPOIHAST KOPIIOPAITHS
JIOJDKHOCTb

OTKa3bIBAThCSI OT

MOTPEeOUTETH

JIOTOTHIT

TIOBBICHTh Y3HaBAEMOCTh TOPTOBOM MapKH

XOpOIIIee COOTHOIIICHUE IIEHBI i KAYeCTBA

NPUBSI3aHHOCTH MOTpeOuTeNeil kK OpeHy.

UCIIBITATEIIBHBINA CPOK [Tl HOBBIX COTPYIHUKOB KOMITAHUH
COTPY/IHUKH OTJIeNa KaJpOB

COUCKATeIb

COOTBETCTBOBATH CYIIECTBYIOIIMM KPHUTEPHUSIM.

MHOTY€ U3BECTHBIC OPEH/IBI

BBIITYCKATh MTPOJIYKIIUIO 32 PyOEKOM IO JIMIICH3HH.
MOTpeOUTETN

HPOJYKT

CTapOMO/THBII

CITHILIIKOM JIOPOTOM

co0ecetoBaHue

CHJIBHBIC U CJ1a0bIe CTOPOHBI

Tpertuii Bonpoc: Tembl 111 yCTHOTO BbICKa3bIBAaHUS

1. Describe SOL, the company presented in the article Dirty Business, Bright Ideas.

2. What does Richard Brown, the managing partner of Cognosis, a management consultancy in

London, say about analyzing the character of a business?

3. What is the example of how a business changed its organization and why that Richard Brown, the

managing partner of Cognosis, a management consultancy in London, gives?

4. According to Richard Brown, the managing partner of Cognosis, a management consultancy in

London, are some types of business organization always more successful than others?

5. Define the following financial terms: shares, investment, recession, revenues, bankruptcy,
and earnings per share.

6. Define the following financial terms: gross margin, debt, stock market, a forecast, pre-tax
profits, and a dividend.

7. According to Hugh Campbell, the founder of GP Capital, a London-based finance firm which
raises money for entrepreneurs, what are the best ways for a new business to raise money?

8. What does Hugh Campbell, the founder of GP Capital, a London-based finance firm which
raises money for entrepreneurs, say of how venture capitalists select the best companies to
invest in?

9. According to Hugh Campbell, the founder of GP Capital, a London-based finance firm which
raises money for entrepreneurs, what company is an example of a really good business
proposal?

10. Has Hugh Campbell, the founder of GP Capital, a London-based finance firm which raises
money for entrepreneurs, ever missed investing in any big business opportunity?

11. Report financial success of Wal-Mart for the period mentioned in the article Wal-Mart.

12. Report financial success of Target Stores for the period mentioned in the article Target
Stores.

13. Give the definitions for the following word partnerships: tax refunds, quarterly earnings,
price pressure, consumer spending, and international division.

14. What does Jeff Toms, Marketing Director at the International Briefing Centre at Farnham
Castle, tell about training courses which prepare people to do business internationally?

15. According to Jeff Toms, Marketing Director at the International Briefing Centre at Farnham
Castle, what are the personality traits that help in doing business internationally?

16. Which examples of typical cultural mistakes made by people doing business internationally



gives Jeff Toms, Marketing Director at the International Briefing Centre a t Farnham Castle?
17. What are the meanings of the following idioms: to put one’s foot in it, to get on like a house
on fire, to see eye to eye, to break the ice, to get into hot water, to be like a fish out of water?
18. What advice is given to a business visitor to Italy?
19. What advice is given to a business visitor to the UAE?
20. What advice is given to a business visitor to South Korea?
21. What advice is given to a business visitor to Brazil?



DenepanbHOE TOCYAaPCTBEHHOE OI0KETHOE 00pa30BaTEIbHOE YUPEKICHHE
BBICITIETO OOpa30BaHUs
«HoBocuOupckmii rocy1apcTBEHHBIN TEXHHYECKUI YHUBEPCUTET)»

Kadenpa nHocTpaHHBIX S3bIKOB TYMaHUTAPHOTO (PaKyIbTETA

IHacnopr 3a4era

1o gucuuiuinie «MHOCTpaHHBIN S3BIK», 3 CEMECTP

1. Meroauka oneHKH

3aver mpoBoaMTCS B YCTHOM (popme, mo Owmneram. buier ¢opmupyercs mo ciemyromiemy
IpaBUILY:

IlepBbIii BOIPOC: TEKCT Ha MEPEBOJ C AHIVIMMCKONO Ha PYCCKUH. TemMaTud4eckh TEKCT
COOTBETCTBYET paboyell mporpamme 1o JUCHUIUIMHE. AO3albl TeKCTa MOTYT ObITh HE CBS3aHHBIMU
Mexy cobo. Kaxapid maparpad WDTIOCTpHpYET OIHY M3 M3YYEHHBIX B ceMecTpe TeM. Borpoc
BbIOMpaeTcst U3 cucka «TeKCThl Ha epeBO/l C aHITIMHCKOro Ha PYCCKUI» (CIIMCOK MPUBENICH HUKE).

Bropoii Bompoc: JieKcuKa Ha MepeBOJl ¢ PYCCKOro Ha aHrimickuil. JIekcuka momoOpana B
COOTBETCTBMM C TE€MaMH, MPESyCMOTPEHHbIMM paboyeil mporpamMMoil rmo aucuuiuivHe. Jlekcuka
BbIOMpaeTcst U3 crmcka «JIekcuka i rmepeBofia ¢ PycCKOro Ha aHIIMMCKUID) (CIMCOK MpHUBEICH
HIKE).

Tpernii Bompoc: BeickaspiBaHMe Ha TPEUIOKEHHYIO TeMy. TeMmbl cHOpMyIHpOBaHBI B
COOTBETCTBUM C IpOorpaMMoil mo aucuuiiMHe. Tema BbiOMpaeTcs u3 cnucka «Tembl i yCTHOro
BBICKA3bIBaHMsD) (CITUCOK MPHUBEIECH HUXKE).

B xozxe 3adera mpenojasaTenb BIPaBE 3a/1aBaTh CTYAEHTY JOIOJIHUTEIBHBIE BOIPOCHI W3
oOmiero nepeuns (11. 4).

dDopMma Guiera 1yis 3aUeTa
HOBOCHUBUPCKUI I'OCYJTAPCTBEHHbBIN TEXHUUECKNUIN YHUBEPCUTET
@axynsrer Ob

Buier Ne
K 3aueTy no qucuurianHe « MTHOCTpaHHBIN S3bIK»

1. Read and translate the paragraph from English into Russian

To begin any sakes process, it is important to raise your customer’s awareness of the products your
travel agency offers. Adverts in the agency window, for example, attract people’s attention and may
bring them into the shop.

San Francisco has a variety of transit options for visitors: ferry crossing, buses and metro services,
train system, including services to airport, the world-famous cable cars. For any other information,
including bike rental, coach tours and car rental please hold for an operator.

Official Rating — 3* - Bad and Breakfast/Half-board. A comfortable, 3-star hotel situated in a garden
of palm trees, next to the lovely beach and within walking distance of the city center. The main
restaurant in the hotel serves a large American-style breakfast and dinner buffet.

2. Give the English equivalents for the following Russian words and word combinations
MIPUBSI3aHHOCTb TIOTPEOUTENEH K OpeH Ty.

HUCIIBITATEILHBIN CpOK JIsI HOBBIX COTPYAHUKOB KOMITAHUN

COTPYOHUKU OTZENAa KaIpOB



COHCKATEIIb

COOTBETCTBOBATH CYIIECTBYIOIIUM KPUTEPHUSIM.
MHOTHE U3BECTHBIC OPCH/IBI

BBIITYCKATh MTPOAYKIIHIO 33 PyOeKOM TIO JIUTICH3UH.
MOTPeOUTETN

MPOTYKT

CTapOMOJTHBII

CJIIIKOM JOPOrOM

co0eceroBaHue

CUJIbHBIE U cJ1a0ble CTOPOHBI

JINYHBIE KAYeCTBa.

YYUTHIBATH
COHCKATCIIb

3. Speak on the following:
Which advice would Dr Simon Kingston, who works for the international executive search
consultants, give to someone planning an ambitious business career

VY1Bepxkaato: 3aB. kadenpoit

2. Kpurtepum omeHKH
ITepBrlii Bonpoc 6mJiera s 3a4era. MakcuMaabHO BOIIPOC OLIEHUBAETCS B 5 OaJljIOB.
Kpurepun onieHnBaHus EpeBOJa TEKCTA C aHITIMHCKOTO Ha PYCCKHIA:

(moamucs)

JIoIKHOCTL, DO

(mata)

Kpurepun
1 Gann 2 Ganna 3 Ganna 4 Ganna 5 Gannos
CopnepxarenpH | HesxBuBanientH | HeskBuBanmentH | Herounoct | [TorpemHoct | DkBUBaJIEHTHBI
ast ast ast b Y IIEpeBOAA: | ¥ MEPEBOL:
UJCHTUYHOCTh | Iepeaaya nepenaya nepenayd | MOTPEHIHOCT | COJIepKaTeNlbH
TEKCTa CMBICIIA: CMBICIIA: CMBbICIIA: U mepeBoja | as
nepeBoia OIHUOKHU OIHUOKHU OIHUOKHU HE WJICHTUYHOCTh
MPEACTABIISIOT MPEACTABISIOT NPUBOAAT | HAPYIIAOT TEKCTa
coboii rpyboe cobom K o01ero nepeBojia
HCKa)XeHHE HCKa)XKeHHE HETOYHOU | CMbICTa
coJiepKaHus coJiep>KaHus nepenaye | OpuruHaia
OpUTrvHajna OpUTHHaJja. CMBbICIIa
HerouHnocth OpUTHHANa
nepeaadu HO HE
CMBICTIA! HCKaXKaloT
OLIMOKH ero
MIPUBOJIAT K MIOJIHOCTD
HETOYHOU 10.
nepenaye

« OrBeT Ha TMEpBBIH BOMPOC Ui 3a4eTa CUMUTACTCd HeyHOBJIETBOPHUTEIbHBIM,

OIleHKa cocTaBnsgeT _1-2 banna.

€CJIn

 OtBeT Ha TMeEpBBIM BOMPOC Ui 3adeTa 3aCUUTHIBAETCS HA IMOPOrOBOM YPOBHE, €CIU
OIICHKA COCTaBJsieT 3 Oana.
* OtBer Ha MEpBBIM BOMPOC Uil 3adeTa 3acUUTHIBACTCS Ha
OLICHKA COCTaBIsIET 4 bania.

0a30BOM ypOBHE, €CIIH



* OtBeT Ha MEpBBIM BONPOC Ul 3adeTa 3acUMTBHIBAECTCS Ha NMPOABHHYTOM YPOBHE, €CIU
OILICHKA COCTaBJISIET 5 Oannos.

Bropoii Bonpoc 6msiera 1iisi 3auera. MakcuManbHO BOIIPOC OllEHUBaeTcs B 5 OaywioB. B Bompoc
Ounera BKIIOYaeTcss 16 JeKCHYeCKUX €AMHUL] M3 cnucka. KpuTepuu OLiEHMBaHUS JIEKCUKM Ha
MEPEBOJ] C PYCCKOrO Ha aHTJIMICKUIA:

* OtBeT Ha BTOPOI1 BOIIPOC IS 3a4€Ta CYUTACTCS HEY/A0BJIETBOPUTEIbHBIM, €CJIU CTYJICHT J1aeT
9KBUBAJICHTHI 1-3 nekcruecKkuM enuHuIaM U3 ciucka. Ouenka coctaisier _1-2  6bana.

* OtBeT Ha BTOPOI1 BOIPOC IS 3a4€Ta 3aCYUTHIBAECTCSA HA MOPOTOBOM YPOBHE, €CIIU CTYJICHT
JTAeT SKBUBAJICHTHI 4-8 JIeKCMUYECKUM equHUIaM U3 criucka. OueHka cocrasiser 3 banna.

* OtBeT Ha BTOPOI1 BOIPOC ISl 3aU€Ta 3aCYUTHIBACTCS HA 0230BOM YPOBHE, €CJIM CTYJICHT JaeT
SKBHUBAJICHTHI 9-12 nekcuyeckuM enrHuLaM U3 cnucka. OleHka cocTaBiser 4 bania.

* OtBeT Ha BTOPOI BOIPOC IS 3a4€Ta 3aCUUTHIBAETCS HA MPOJABUHYTOM YPOBHE, €CJIA CTY/ICHT
JTaeT SKBUBAIEHTHI 13-16 jgexcuueckuM equHuam u3 ciucka. OLueHka cocTaBisieT 5
bannos.

Tpernii Bonipoc 6uiieTa 1715 3ayeTa. MakcuMabHO Bonpoc orieHuBaercs B 10 6amioB. Kpureprin
OLICHUBAHUS BBICKA3bIBAaHUS HA MIPEITI0KEHHYIO TEMY:
* OtBeT Ha TPETUI BOIPOC /IS 3a4eTa CUNTACTCS HEYAOBJIE€TBOPUTEIBHBIM, €CIIU CTYIACHT
TOJIBKO YaCTUYHO CIPABUJICS C pellleHMeM KOMMYHUKATUBHOM 3a/1auu. Bricka3biBaHue ObLIO
HEOOJIBIIIM 110 00BEMY (HE COOTBETCTBOBAIIO 00hEMY M3Y4YCHHOT0 MaTepuaiia). Habmromanach
y30C¢Th BoKaOyssipa. OTCYTCTBOBANIM 3J1€MEHThI COOCTBEHHOM o1leHKH. CTyIeHT 10ImycKai
00JIBIIIOE KOJTMYECTBO OIMIMOOK, KaK S3bIKOBBIX, TaK U (poHeTHUECKIX. MHOTHE OMMOKN HapyIIain
o011leHHe, B Pe3yJIbTaTe Yero BO3HUKAJIO HEOHUMAHUE.

Ornenka cocrapnser _1-2  bama.
* OtBer Ha TpETUi BONPOC /IS 3aUeTa 3aCUUTHIBAECTCS HA IOPOTOBOM YPOBHE, €CJIH CTYACHT
CyMeJI B OCHOBHOM PEIINTh TIOCTABICHHYIO PEYEBYIO 331a4y, HO IMANa30H S3bIKOBBIX CPECTB
ObUT OrpaHUYEH, 00bEM BBICKA3bIBAHUS HE TOCTUTAT HOPpMBL. CTYJEHT AOMYCKal S3bIKOBbIE
omOKH. B HEKOTOPBIX MecTax Hapymagach MOCIEA0BATEIFHOCTh BRICKA3bIBaHUs. [IpakTudeckn
OTCYTCTBOBAJIM 3JIEMEHTHI OLIEHKU U BBIPAXKEHUSI COOCTBEHHOI0 MHEeHHUs. Peub He Oblia
HMOLIMOHAIBHO OKpalleHHo. TeMm peun Obul 3aMeITIEHHBIM.

Onenka cocraBiser _3-5  6annos.
* OtBer Ha TPETUH BOMPOC JJIsI 3a4€Ta 3aCUMTHIBACTCS HAa 0230BOM YPOBHE, €CJIH CTYJICHT B
LIEJIOM CIPABUJICS C TIOCTAaBJICHHBIMHU peueBbIMHU 3a7auaMu. ETo BbICKa3bIBaHHE ObLIO
CBSI3aHHBIM H ITOCIIEIOBATEIHHBIM. VICIIOIR30BAJICS TOBOIBHO OOJBIION 00BEM S3BIKOBBIX
CpPEeZCTB, KOTOpPbIe ObUIM yIOTpeOIeHb! npaBmiibHO. OHAKO OBLIN c/eNaHbl OTAEIbHBIE OIINOKH,
HapyIlIaoie KOMMyHUKaluio. TeMi peun Obul HeCKoJIbKO 3amensieH. OTMeqanoch
IPOM3HOLIEHNE, CTPAJAloIIee CUIILHBIM BIMSHUEM POJHOTO si3bIKa. Peub ObuIa HET0OCTaTOYHO
AMOITMOHAIBHO OKpaIllieHa. DJIEMEHTHI OIIEHKH UMEJA MECTO, HO B OOJIBIIEH CTETIeHN
BBICKa3bIBAaHUE COJIEPKAIO0 MH(DOPMAIMIO U OTPa)Kalo KOHKPETHbIE (DAKTHI.

Orenka cocraBisieT _6-8  bannos.
* OrtBer Ha TpETUI BOMPOC /I 3a4eTa 3aCUUTHIBACTCS Ha MPOJABUHYTOM YPOBHE, €CIIU CTY/IEHT
B IIEJIOM CIPABUJICS C MIOCTABJICHHBIMH PEUEBBIMU 3a/1a4aMi. Ero BeICKa3bIBaHUE OBIIIO CBSI3ZHBIM
U JIOTUYECKHU TIOCIIeJ0BATEIbHBIM. J[Hana3oH UCTIONb3YEMBIX SA3BIKOBBIX CPEJICTB IOCTATOYHO
MIMPOK. SI3BIKOBBIE CpeICcTBA OBLTH MPABMIILHO YIIOTPEOICHBI, MPAKTHYECKH OTCYTCTBOBAIH
OLIMOKH, HapyIIaroIue KOMMYHUKALIUIO, MJTH OHU OBbLIM He3HAunuTeNbHbL. O0BeM
BBICKa3bIBaHUS COOTBETCTBOBAJ TOMY, YTO 3a/IaHO ITPOTPAMMOil Ha TaHHOM TOY O0y4eHHUSI.
Habmioganach JerkocTb peud U JOCTaTOYHO MPaBUIbLHOE Mpou3HoIIeHne. Peus Oblta
SMOLMOHAJIBHO OKpallleHa, B HEW MMENIM MECTO HE TOJIBKO Mepesiadya OTAENbHBIX (PAKTOB
(oTnenbHOM HH(pOpPMAIMK), HO U JIEMEHTHI UX OLIEHKH, BBIPAXKECHHUSI COOCTBEHHOTO MHEHHUSL.
Ouenka cocrapisger  9-10_ bannos.



3a4er cYMTACTCS CTAHHBIM, €CJIM CyMMa OAJIJIOB 110 BCEM 33JaHUSIM OHMJIETa COCTABIISICT HE MEHEe
7 GamnoB (3 20 BO3MOXKHBIX).

3. HIkana oueHkn
Cemectp 3 (cemecTp, 3aKaHYMBAIOIIUNCS 3a4ETOM)

Bunpr pabot dopma KOHTPOJIS BAJIJIbI
MUH. Makc.
1. AynutopHas padora: npaktudeckue | Pabora Ha 3aHSATHH
3aHATUS 15 30
2. CamocrosiTeibHas padoTa: 14 45
3. KoHTpoJibHbIe MepONIPUSITHS:
- IPOMEXYTOYHAsl KOHTPOJIbHAs MUChM. ayA. paboTa 2 )
pabora
NTOI'O 3a camoctosTenbHyI0 padboTy B cemectpe + KP: 31 65
4, JlononHuTtenbHbIEe BUABI YIEOHOMN
JeSTENIbHOCTH (IIpeMUaIbHbIE OallIbl):
- ydqactue B KOH(PEPEHIUSX,
KOHKYpCaXx, OJIMMITHA]IaX, 20
JIOTIOTHUTEIIbHBIC 3aJaHUs
-0TpaboTKa paHee HEBBITOITHEHHOTO
JIOM. 3aJlaHUs +1
NTOI'O: CamocrositenpHast paboTa + ayIuTopHas 40 80
pabota (0e3 yyeTra npeMuaJIbHbIX 0aJJIoB)

5. 3aver 10 20
TEKCT HA MEPEBOJ C AHTJIMICKOr0 Ha PYCCKUI 3 S)
JIEKCHKAa Ha TIEPEBOJ] C PYCCKOTO Ha aHTTHICKUI 3 5
BBICKA3bIBAHUE HA IIPEIIOKEHHYIO TEMY 4 10
NTOTI'O 3A CEMECTP 50 100

(6€3 yuera mpeMHaIbHBIX OAJIJIOB)

B o0meit onieHke Mo AUCHUIUTMHE OaJUTbl 32 3aU€T YUUTHIBAIOTCSA B COOTBETCTBUU C IIPAaBUIAMHU
OaIbHO-PEUTUHIOBOM CHCTEMBI, IPUBEACHHBIMU B paboyeill mporpaMme JUCIUIINHEL.

4. Bompochl K 324€Ty N0 AUCHHUILINHE «THOCTpaHHBIN S3bIK»

IepeBolii Bonpoc: TexkceTbl Ha EPEBOJ C AHIVIMHCKOI0 HA PYCCKMIA

-1-
To begin any sakes process, it is important to raise your customer’s awareness of the products your
travel agency offers. Adverts in the agency window, for example, attract people’s attention and may
bring them into the shop.
San Francisco has a variety of transit options for visitors: ferry crossing, buses and metro services,
train system, including services to airport, the world-famous cable cars. For any other information,
including bike rental, coach tours and car rental please hold for an operator.
Official Rating — 3* - Bad and Breakfast/Half-board. A comfortable, 3-star hotel situated in a garden
of palm trees, next to the lovely beach and within walking distance of the city center. The main
restaurant in the hotel serves a large American-style breakfast and dinner buffet.

-2
Accommodation. Twin and family rooms that can accommodate up to 4 guests. Modern furnishing

with bright colours. Air-conditioning, save, private bathroom with WC. Balcony with partial sea
view. Hotel facilities include an outdoor swimming pool, small golf course, tennis court, woodland




walks and children’s play area.

Many customers want time to think. The best thing to do is to get their contact details and invite them
to take the brochures home and browse through them. If you have done a good job of presenting a
product, they will probably be back a few days later.

Land travel is probably the most diverse category. It includes rail journeys by trains, departing from a
large terminus and stopping at stations en route. Passengers sit in separate cabins or coaches. The
most common forms of transport by road for tourists, if they don’t have their own car, are also called
coaches. These vehicles can travel from city to city along fast motorways.

Bropoii Bonpoc: Jlekcuka 1151 epeBojia ¢ PyCCKOro Ha aHIJIMHCKHIA
0TOOp KaHIUJIATOB

oOpazoBaHue

KBaTU(DUKAITHS

OITBIT PAOOTHI

JIMYHBIC KAYECTBA.

YYHUTHIBATh

COMCKaTeIb

NpPEeIOCTaBUTh pabOTOAATEIIO

pe3tome

CONPOBOYK/IAIOIIEE TTHCHMO

MEXTyHAPOIHAS KOPIIOpALIHs

JIOJDKHOCTb

OTKa3bIBaTHCSI OT

MOTpeOUTETN

JIOTOTHIT

TIOBBICHTH Y3HaBAEMOCTh TOPTOBOM MapKH
XOpolIee COOTHOIIEHHE 1IEHbI U Ka4eCTBa
NPUBS3aHHOCTB MOTpeOUTENEH K OpeHy.
UCIIBITATENIbHBIA CPOK ISl HOBBIX COTPYIHUKOB KOMITAHUH
COTPY/IHUKH OT/IENA KaJpOB

COHMCKaTeNb

COOTBETCTBOBATH CYIIECTBYIOIINM KPHUTEPHSIM.
MHOTHE U3BECTHBIE OpEHIbI

BBIITYCKATh MTPOJIYKIIUIO 32 PyOEKOM TIO JIMIICH3HH.
MOTpeOUTENu

TPOYKT

CTapOMOJTHBII

CJINIIKOM JIOPOTOM

cobecenoBaHue

CHJIBHBIC U CJ1a0bIe CTOPOHBI

Tperunii Bonpoc: Tembl 111 YCTHOI'0 BBICKa3bIBAHUS

1. Remember 16 factors mentioned that are important for getting a job. What are the five most
important ones in your opinion? Give your reasons.

2. Describe the recruitment process from the point of view of an employer.

3. Describe the recruitment process from the point of view of an applicant.

4. The article Motivating high-calibre staff talks about people who are high performers. Tell
what kind of people they are (their qualities), what problems of losing high performers are
and what the motivating factors (10) are.

5. What does Dr Simon Kingston, who works for the international executive search consultants,
talk about how they identify and attract the best candidates for a particular job?

6. Which advice would Dr Simon Kingston, who works for the international executive search
consultants, give to someone planning an ambitious business career



DenepanbHOE TOCYAaPCTBEHHOE OI0KETHOE 00pa30BaTEIbHOE YUPEKICHHE
BBICITIETO OOpa30BaHUs
«HoBocuOupckmii rocy1apcTBEHHBIN TEXHHYECKUI YHUBEPCUTET)»

Kadenpa nHocTpaHHBIX S3bIKOB TYMaHUTAPHOTO (PaKyIbTETA

HﬂCHOpT IK3aMEHA
1o gucuuiuinie «MHOCTpaHHBIN S3BIK», 4 CEMECTpP

1. Meroauka oneHKH

DK3aMeH NpOBOJUTCS B YCTHOHU (hopme, 1o Omieram. buner ¢opmupyercs o criemyromemy
IpaBUILY:

IlepBbrit Bompoc: YUrteHue Tekcra. BbIONHEHME 3aJaHuil HA ITOHMMAaHWE ITPOYUTAHHOIO.
BeickasbiBaHue CBOCH TOUKM 3PEHUS Ha NPEIVIOKEHHBIM BOIPOC B COOTBETCTBHU C COAEPKAHUEM
TekcTa. TeKCT BBIOMpaeTcs CTYICHTOM OT/ACIBHOW KapTOYKOH (CIMCOK «TeKCThl A SK3aMeHa»
MIPUBEIICH HIDKE).

Bropoii Bompoc: OtBer Ha JBa BOmpoca IO HM3yYCHHOMY MaTepuany. Bompocs
copMyIIMpOBaHbl B COOTBETCTBUM C IpOrpaMMoOM MO jaucuuiuivHe. Bompockl aist Ounera
BBIOMPAIOTCS U3 CUCKa «BOIPOCHI 10 N3y4eHHOMY MaTepuaity» (CIHUCOK MPHBEIICH HIDKE).

Tperuii Bompoc: nepeBOA NPEAJOKEHUM € PYyCCKOro Ha aHrivickuil. Jlekcuuecku
NPEAIOKEHHSI T0JJ00paHbl B COOTBETCTBUU C TEMaMHU, IIPEIyCMOTPEHHBIMU paboueil porpamMmoil 1o
muctuiuee. [petoxkenust BeiOuparoTes U3 crnucka «lIpeuioxenus At nepeBojia ¢ pycCcKoro Ha
AHIIMICKUID) (CIIMCOK PUBEICH HUXKE)

B xozxe sk3ameHa npernojasarellb BIPaBe 3a1aBaTh CTYACHTY JOIOIHUTEIBHBIE BOIIPOCH U3
oOmiero nepeuns (11. 4).

(I)opMa 3K3aMCHAIITMOHHOT'O 6I/IJ'IeTa
HOBOCHUBUPCKU IT'OCYJIAPCTBEHHbBIN TEXHUUECKWUIN YHUBEPCUTET
@axynsrer Ob

Buier Ne
K 3K3aMeHy 1o Auciuiuinie « HOCTpaHHBIN SA3bIKY

1. Choose the card with the text. Read the text. Do the tasks and express your opinion on the
question suggested.

2. Answer the questions to the to the issues the course covers
According to Hugh Campbell, the founder of GP Capital, a London-based finance firm which
raises money for entrepreneurs, what company is an example of a really good business proposal?

3. Translate the sentences from Russian into English:

- Ilpu orbGope KaHAMJIATOB YUMTHIBAIOTCS WX OOpa3oBaHHe, KBaJU(UKAIMs, ONBIT paboThl U
JIMYHBIC Ka4YECTBaA.

- Couckarenb JOHKEH MPeOCTaBUTh pabOTOJATEIIO CBOE PE3IOME M COTPOBOXKIAIOIIEE MTHCHMO.
- MexayHapoaHas Kopropamnusi NpejioKuila eMy XOPOILIYIO JOKHOCTb, HO OH OTKA3aJCs OT
Hee.

- He Bce morpeburenu y3HAOT Haml JIOTOTUI. Ham HY)XHO TOBBICHTH y3HABa€MOCTh HaIEH
TOPrOBOM MapKHu.



- Xopoliee COOTHOIICHUE [IEHBI U KaueCTBa OOBSICHACT MPUBS3aHHOCTH IMOTPEOUTENICH K 3TOMY
Openny.

YTBepxkaaro: 3aB. kadeapoi IoJpkHOCTh, DO
(moamnuch)

(nata)

2. Kpurtepum omeHKH

ITepBrlii Bonpoc OmJiera s 3k3aMena. MakcumaibHO Bonpoc olieHuBaetcs B 10 6anios

* OrtBeT Ha YeTBEPTHI BOMPOC /IS SK3aMEHA CUMTACTCS Hey/10BJIeTBOPUTEIbLHBIM, €CITU
CTYZEHT BBIIIOJIHWJI MEHEE TI0JI0BUHBI 3aJJaHUl Ha MIOHMMaHUE IIPOYUTAHHOIO K TeKcTy. [Ipu
OTBETE Ha BOMPOC OTCYTCTBOBAJIH JIEMEHTHI COOCTBEHHOM OLIEHKHU. 3BY4Yall TEKCT UACHTUYHBIH
ucxonHomy. CTyIeHT J1oImycKail O0JIbIIOE KOJIMYECTBO OIMOOK, KaK S3bIKOBbBIX, TAK U
donernueckux. MHorue ommOKy Hapymanyd o0IIeHUE, B Pe3y/IbTaTe Yero BOZHUKAJIO
HETMIOHUMaHHUE.

Onenka cocraBusier _1-2  6anna.

* OrTBeT Ha YETBEPTHINA BOMPOC AJIs IK3aMEHA 3aCUUTHIBAETCSL HA IOPOTOBOM YPOBHE, €CIIN
CTYJCHT BBITIOJIHUJI TOJIOBUHY 33/IaHU{ HA TOHUMAaHUE MPOYUTAHHOTO K TekcTy. [Ipu oTBeTe
Ha BOIIPOC CTYJIEHT JIOIyCKall I3bIKOBbIE OMMOKH. B HEKOTOpBIX MecTax Hapylanach
MOCJIEI0BATENbHOCTD BbICKa3bIBaHU. [IpakTHUecK OTCYTCTBOBAIN 3JIEMEHTHI OLICHKU U
BBIPKEHMS] COOCTBEHHOT'O MHEHHS. Peub He ObLTa SMOIIMOHAIIBHO OKpAIIeHHOU. TeMIt peun
ObUT 3aMe/IJICHHBIM.

Orenka cocraBusier _3-5  Oannos.

+ OtBer Ha YeTBEPTHII BONPOC IS SK3aMEHa 3aCUMTHIBAeTCS Ha 6230BOM YPOBHE, €CIIU CTYJIEHT
BBITIOJIHIII OOJIbIIIE MTOJIOBUHBI 3a/IaHUI Ha MOHMMAaHKUE TPOYUTAHHOTO K TeKcTy. [Ipu oTBeTe
Ha BOIIPOC €ro BhICKa3bIBaHHE OBLIO CBSI3aHHBIM U IOCIe10BaTeNbHBIM. Mcnonb3oBancs
JIOBOJIbHO OOJIBIION 00BEM SI3BIKOBBIX CPEACTB, KOTOPBIE OBLIIN YIOTPEOIEHBI IPABUIIBHO.
OpnHako ObLTH caeNiaHbl OTAENbHbIE OIMOKHY, HApYIIAIOe KOMMYHUKAIUIO. TemI peuu Obll
HECKOJIbKO 3aMe]ieH. OTMedanoch MPOU3HOIIEHHE, CTPajatollee CUIbHBIM BIUSHUEM
POIHOTO si3bIKa. Peub ObUIa HETOCTATOYHO SMOIIMOHAIBHO OKpAIlIeHa. DJIEMEHThI OLIeHKH
MUMEJH MECTO, HO B 0OJIbIIEH CTENeHU BhICKa3bIBAaHUE COIEPKATI0 HH(OPMALIUIO U OTPAXKaJIO
KOHKpeTHbIE QakThl. OLleHKa cocTaBisieTr 6-8  bOannos.

» OTBeT Ha YeTBEPTHII BOMPOC AJIs IK3aMEHA 3aCUNTHIBAETCS Ha MPOABUHYTOM YPOBHE, €CIIH
CTYZCHT BBIIIOJHIII PAaBUIIBHO NMPAKTHYECKH BCE 3aJaHUs HA MOHUMaHKUE TPOYUTAHHOTO K
TekcTy. Ero Beicka3piBaHHE ObLIO CBSI3HBIM U JIOTHYECKH I1OCIIEI0BaTEIbHBIM. J(Mana3ox
UCTIOJIb3YEMBIX SA3BIKOBBIX CPEJICTB JIOCTATOYHO IUPOK. SI3bIKOBBIE CpeACTBA OBLIH
MPAaBWJIBHO YIOTPEOIEHbI, IPAKTUUECKHU OTCYTCTBOBAJIM OLINOKH, HapyLIatOIIHe
KOMMYHHKAIIUIO, MJIX OHU ObUTM He3HauMTeIbHbI. Habmoaanack JerkocTb peun u
JIOCTaTOYHO MPaBUIbLHOE IPOU3HOIIEeHNE. Peub Obljia SMOIIMOHATIBHO OKpallleHa, B Hel uMenu
MECTO He TOJIBKO Mepeaya OTAeNbHbIX (aKkToB (OTAETbHON HH(DOPMAIUH), HO U 3JIEMEHTHI
UX OIIEHKH, BBIpaYKEHHS coOOCTBeHHOT0 MHeHMsI. OnieHka cocraBiser  9-10 6annos.

Bropoii Bonipoc 0mera 1uist 3k3aMeHa. MakcHMabHO OTBET Ha IIOCTABJIEHHBINH BOIIPOC
orenuBaetcs B 10 6aioB. Ha sk3aMeHe cTyieHTy npeajiaraeTcst OTBETUTh Ha JIBa BOIIPOCA, TAKUM
00pa3om, 3a Bech Bonpoc Ouiiera MakcuMaibHbli 6amt 20. Kputepuu olieHHBaHUS BHICKA3bIBAaHUS
IO BOIIPOCY, CPOPMYINPOBAHHOMY B COOTBETCTBUH C TEMAaMHU MPEYCMOTPEHHBIMU paboyeit
IIPOrpamMMON:



* OrtBer Ha TPETUI BONPOC I SK3aMEHa CUUTACTCS HEYA0BJIEeTBOPUTEIbLHBIM, €CIIU CTYACHT
TOJIBKO YaCTUYHO CIPABUIICS € pellleHMeM KOMMYHUKATUBHOM 3a/1auu. Beicka3biBaHue ObLIO
HEeOOJBIINM 1O 00bEMY (HE COOTBETCTBOBAIIO cojiep kaHMi0). Habmromanacek y30cTh
BOKaOyispa. M3ydeHHsblit MaTeprai He ObLT packpbIT. OTCYTCTBOBAIIM 31EMEHTHI COOCTBEHHOM
otieHKH. CTyAEHT JomycKall 00JIbIIOe KOJTMUECTBO OMIMOOK, KaK SI3bIKOBBIX, TaK U
¢donernyeckux. MHorue omMOKN Hapyainy oOIIeHUe, B pe3yJIbTaTe 4ero BO3HUKAJIO
HETIOHUMAaHHE.

Onenka cocraBusier _1-2  6anna.

* OrtBer Ha TPETUH BOMPOC I 3K3aMEHa 3aCUUTHIBACTCS HA MOPOTrOBOM YPOBHE, €CIIU CTYICHT
CyMeJl B OCHOBHOM PEIINUTh MOCTABJICHHYIO PEYEBYIO 3a1a4y, HO IMaNa30H A3bIKOBBIX
CpeACTB OBUT OTPaHUYEH, 00bEM BBICKA3bIBAaHHS HE TIO3BOJISUT PACKPBITH BOIIPOC B MTOJTHOM
o0bemMe. [IpakTHuecKkn OTCYTCTBOBAIM JIEMEHTHI OLIEHKH U BBIPa)KEHUSI COOCTBEHHOTO
MHeHHs. Peupb He OblIa SMOIMOHAIBHO OKpaIeHHOH. Temi peun ObLT 3aMe IEHHBIM.
Onuenka cocraBnsier _3-4  bannos.

* OrtBer Ha TPETUH BOMPOC /IS SK3aMEHA 3aCUUTHIBAETCS Ha 6a30BOM YPOBHE, €CIIH CTYACHT B
LIEJIOM CIPABUJICA C MIOCTABJIECHHBIMH peueBbIMU 3a7ayaMu. Ero Bbicka3bpiBaHue ObLIO
CBSI3aHHBIM H ITOCIIEIOBATEIbHBIM. VICIIOIB30BAJICS TOBOIBHO OOJBIION 0OBEM S3BIKOBBIX
CpPEeZCTB, KOTOpPbIE ObUIM YIOTpeOeHbI NpaBuiIbHO. OIHAKO OBLIM CIeNIaHbl OTACIbHBIE
OIIMOKH, HApyIIAroIIe KOMMYHUKaNUi0. TeMn pedn ObUT HECKOIBbKO 3aMeiieH. Peus Obla
HEI0CTaTOYHO 3MOLIMOHAIBHO OKpalleHa. DJIEMEHThI OLIEHKH UMeJId MecTo. Bricka3piBaHue
coJiepkaiio HHPOPMAIIHIO U OTPAKAIO KOHKPETHBIC (haKTHI.

Oruenka cocraBnsier _6-8  bannos.

» OtBeT Ha TPETUI BOMPOC /I SK3aMEHA 3aCUNTHIBACTCS Ha MPOJABUHYTOM YPOBHE, €CIIH
CTYZCHT B 11€JIOM CIIPaBWJICS C ITOCTABJICHHBIMU PEUYEBBIMU 3a/1a4aMu. Ero BeIcKa3bIBaHUE
OBLTO CBSI3HBIM H JIOTHYECKH ITOCIIE0BATEIBHBIM. /lHama3oH HCIOMb3yeMbIX S3bIKOBBIX
CPEACTB JOCTATOYHO LIMPOK. SI3bIKOBBIE CPEACTBA ObUIN MPABUIIBHO YIIOTPEOIEHBDI,
NPaKTUYECKH OTCYTCTBOBAIIM OMIMOKH, HAPYIIAIONIIEe KOMMYHHUKAINIO, MJIH OHHA OBLTH
He3HauuTelbHbl. O0BbEeM BbICKa3bIBaHUS COOTBETCTBOBAJI TOMY, UTO 33/1aHO ITPOrpaMMOi Ha
JTAaHHOM roy oOy4yenus. HaOnroanack JIETKOCTh pevd U TOCTaTOYHO MPaBUIHHOE
npousHouleHre. Peub Obljia SMOLIMOHAIBHO OKpallleHa, B He UMeNId MECTO HE TOJIBKO
nepegava OTAeIbHBIX PaKTOB (OTAEIbHON HH(OPMAIINN), HO U 3JIEMEHTHI UX OLIEHKH,
BbIpa)keHUs coOcTBeHHOro MHeHus. Ouenka cocrasnser  9-10_ bannos.

Tperunii Bonpoc 0uiera aisi Ik3amMena. MakcuManbHO Bompoc orneHnBaercss B 10 6amios. B

BOIIPOC OMyIeTa BKIIIOYACTCS 5 MPEIIOKEHWH Ha MEepeBOj ¢ PYCCKOTO Ha aHITIMHCKMN W3 CIHCKA.

Kaxnoe mnpemioxkeHne OIEHMBaeTcs MakcUMadbHO B 2 Oamwia. Kpurepunm oneHuBaHus

IIPEUIOKEHUH Ha TIEPEBOJI C PYCCKOI'0 Ha aHTTIMNCKUM:

* OrtBeT Ha BTOPOM BOIPOC JJIs 9K3aMEHa CUUTACTCS HEeY10BJIeTBOPUTEIbHbIM, €CIH CTYJCHT
nepeBoIUT 1 mpeanoxkeHne JIEKCHIeCKH U TpaMMaTHIecKu TouHO. OreHka cocrasiser _1-
2 bama.

» OrtBeT Ha BTOPOM BOIPOC /ISl IK3aMEHa 3aCUNUTHIBAETCS] HA MOPOrOBOM YPOBHE, €CIIM CTYIEHT
NEPEBOIUT 2 TPETIOKESHHUS JICKCHIECKH U TPAaMMAaTHIeCKH TOYHO. OIleHKa COCTaBIsIeT _3-

5  6ana.

* OrtBeT Ha TpeTHii BOMpOC IJIsl SK3aMEeHa 3aCUUTHIBAeTCSl Ha 0a30BOM YPOBHE, €CJIU CTYACHT
nepeBOUT 3-4 MpeAoKEHHs JIEKCUUECKH U TpaMMaTudecku TouHo. O1leHKa cocTaBiiseT _6-
8  6amnos.

» OrtBeT Ha TpeTHii BONPOC IS SK3aMEHA 3aCUNTHIBAETCS HA MPOABUHYTOM YPOBHE, €CIH
CTYAEHT MEPEBOJUT S5 MPEI0KEHUN JTJEKCUYECKH U TpaMMaTH4YeCKu ToYHO. O1ieHKa
cocraBnsier _ 9-10 _ 6annos.

DK3aM€eH CUHTAETCA CHaHHbIM, €CJIM CyMMa GaHHOB 10 BCEM 3alaHUSAM 61/IJICT a COCTaBJIAACT HE MCHEC
_9 OamnoB (3 40 BO3MOXKHBIX).



3. HIkana oueHkn
Kapra nHauucienus 6a,108
CemecTp 4 (cemecTp, 3aKaHYMBAIOIIUICS YK3AMEHOM )

Bunsr pabot ®dopma KOHTPOJIS BAJIJIbI
MUH. MaKc.
AynuTtopHasi padoTa: IpaKTHYECKUE 3aHITUS Pabota Ha 3aHATHH
9 15
CamocTrosiTesibHAs1 padoTa: 8 (BumoB 8 (BumoB
pabor) x 2 pabor) x 4
KoHTpoJbHas padora 5 13
HNTOI'O: camocTosiTenpHas paboTa 3a ceMecTp 21 45

JloToTHUTENBHEIC BUJIBI YUSOHOH NEATEIBHOCTH
(TIpemMuaNIbHBIE OAIIIBI):

- ygacTe B KOH(epeHIHAX, KOHKypcax, 20
OJIMMITHaaax, JOMOJHUTCIIBHBIC 3a1aHUA

-0TpabOTKa PaHEe HEBBIMOJIHEHHOTO JIOM. +1
3aqaHus

HNTOI'O: 6amibl 32 caMOCTOSTENFHYIO paboTy + 30 60

aynuTopHas paboTa (0e3 yuera IpeMUaIbHbBIX U
mrpadHBIX 0aJITOB)

JK3aMeH 20 40
Pabora c Tekctom 5 10
OTBeT Ha BOMPOCHI O U3YYCHHOMY MaTepHay 10 20
[lepeBoa npeaIoKeHMI ¢ PyCCKOTO Ha aHTJIMHCKUI 5 10
HUTOI'O 3A CEMECTP 50 100

(6e3 y4era nmpeMUaTbHBIX 0aJIOB)

B o61eit ornieHke 1Mo AUCHUIUIMHE 3K3aMEHALMOHHBIE OAIbl YYUTHIBAIOTCS B COOTBETCTBUU C
npaBwiaMyd  OaJlJIbHO-PEUTUHIOBOM  CHUCTEMBI, NPHUBEIEHHBIMM B paboueil mporpamme
JUCLUTIIIUHBI.

4. Bompochl K 3K3aMeHy 110 AucuunIuHe « THocTpaHHbIN S3bIK»

Iepsolii Bonpoc: Texcrsbl AJ1s1 IK3aMeHa

Read the article. Write a short paragraph conveying the main information concerning the topic
“Types of research in PR’

The topic of public relations research is vast. The article discusses research in general including
the two basic approaches to research.

Research involves the collection of data or information. Data are simply observations about the
world around us.

Research can be divided into two general approaches: qualitative and quantitative.

Qualitative methods are descriptive and interpretive. Researchers collect data that provides
descriptions of behaviors or events in a naturalistic setting — the data are collected in the “real
world” rather than a laboratory. Researchers then interpret what the data mean. Different
researchers can derive different interpretations from the same data. That is why qualitative
methods are considered subjective; the data are open to multiple interpretations and all can be
correct. Qualitative researchers are not trying to generalize their results beyond the sample they
have studied. Their results only apply to the sample they studied.

Quantitative research is objective and reduces data to numbers. These numbers are then analyzed
by using accepted statistical principles and statistical tests. The agreement on the statistical
measures and principles makes the results objective. Multiple researchers looking at the same
data analysis should reach the same basic conclusions. For example, a basic statistical test is the
correlation. A correlation looks for relationships between two variables. It indicates if two things
vary in a similar fashion. For instance, the value of one variable increases each time the value of
a second variable increases. Each statistical test has an accepted level of significance, a point at




which the finding is considered important. The level of significance in public relations research
tends to be 0.05. That means the results have only a 5 in 100 chance of being an accident. This
means that if 10 researchers ran the same set of data and the correlation had a significance of
only 0.10, all 10 would say there is no relationship. The reliance on numbers and statistics
provides the agreement that makes quantitative research objective. Moreover, quantitative
researchers are trying to generalize. They want to claim that the results should hold true for the
general population and not just their sample. Researchers have a variety of methods for
collecting data. Qualitative research might use surveys or experiments. Quantitative researchers
might use case study or focus groups. The way you collect data reflects your general orientation
to research and whether it is qualitative or quantitative.

Coombs W. T. Public relations research // Encyclopedia of public relations / Ed. Robert
L. Heath. Volume 2. Sage Publications, 2005. pp. 692-693.

Bropoii Bonpoc: Bonnpockl 10 H3y4eHHOMY MaTepHAaJLy

The questions to the issues the course covers:

1. What does Hugh Campbell, the founder of GP Capital, a London-based finance firm
which raises money for entrepreneurs, say of how venture capitalists select the best companies to
invest in?

2. According to Hugh Campbell, the founder of GP Capital, a London-based finance firm
which raises money for entrepreneurs, what company is an example of a really good business
proposal?

3. Has Hugh Campbell, the founder of GP Capital, a London-based finance firm which
raises money for entrepreneurs, ever missed investing in any big business opportunity?

4. Report financial success of Wal-Mart for the period mentioned in the article Wal-Mart.
5. Report financial success of Target Stores for the period mentioned in the article Target
Stores.

6. Recap advertising media and methods of advertising and verbs to do with advertising. Give
your examples.

7. Answer the question that is the title of the article What Makes Nike’s Advertising Tick?

8. Which key elements of a really good advertising campaign does Jeremy Thorpe Woods,
Head of Planning at Saatchi and Saatchi, a leading advertising agency, talk about? And what
is the most important thing about advertising nowadays?

9. What typical planning and launch stages of an advertising campaign does Jeremy Thorpe
Woods, Head of Planning at Saatchi and Saatchi, a leading advertising agency, talk us
through?

Tpernii Bonpoc: Ilpensioxkenust 11 nepeBoaa ¢ pyccKOro Ha aHrJIMACKUIA

1. Ilpu oT6ope KaHAUIATOB YUUTHIBAIOTCS UX 00pa3oBaHue, KBaIU(UKAIIKS, OBIT pabOThI U
JMYHbIE KauecTBa.

2. Cowuckaremnb I0JKEH NPeA0CTaBUTh PA0OTOIATEIIO CBOE PE3IOME U COMPOBOXKIAIOIIEE
IIMCBMO.

3. MexayHapoaHas KOproparus Mpeuiokuia eMy XOpOoIIyio TOJKHOCTb, HO OH OTKa3aJICsl OT
Hee.

4. He Bce moTpeOUTENN y3HAIOT HAL JIOTOTHUI. HaM HY»KHO MOBBICUThH y3HABAEMOCTh Halllel
TOPrOBON MapKH.

5. Xopomuiee COOTHOIIEHUE IIEHbl U KauecTBa 00BACHSAET MPUBSI3aHHOCTh OTPeOUTENeH K
3TOMY OpeHYy.

6. HcnblTarenbHbIH CPOK /U1 HOBBIX COTPYIHUKOB KOMITAHUH JUTUTCSI TPU MECSILIA.

7. CoTpyIHHKH OTAEJa KaJpOB BHUMATEIBHO U3Y4alOT PE3IOMe, YTOOBI BBISICHUTH, KTO U3
COMCKaTeliel COOTBETCTBYET CYIIECTBYIOLIUM KPUTEPHUSIM.

8. MHorue n3BecTHbIE OpPEHIbI BBITYCKAIOT MPOAYKIIUIO 32 pyOSKOM I10 JTUICH3HH.



9. Kak mHe npezcTaBisiercs, TOTPeOUTENH COUTYT ITOT MPOJYKT CTAPOMOJIHBIM U CIHUILIKOM
JIOPOTUM.

10. Ha cobecetoBaHMM COMCKATENS YAaCTO CIPAIIMBAIOT O TOM, KAKOBHI €T0 CHIIbHBIE U clla0ble
CTOPOHBI.



