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1. BHelUHwWe TpeboBaHuSA

Tabnuua 1.1

Komnemenyun @IOC: OK.5 cinocodHocTh K KOMMYHHKAIIH B YCTHOH H IHCHbMeHHOI opMax Ha pycckoM H
WHOCTPAHHOM SI3BIKAX [IJISI peIeHHst 32129 MEeKINTHOCTHOI0 H MEKKYILTYPHOT0 B3AHMOXEHCTBHUSI; ¢ uacmu

CLEOYIONUX PE3YTIbMIANI0e OOy eHUA:

31. 3HaTb I/IHOCTpaHHbIl7I A3bIK A1 MEX/TMYHOCTHOrO OBLLEHUS C WNHOCTPaHHbIMW NapTHEPaMU

y2. yMETb BbICTPanBaTh MEXKY/bTYPHYHO, AEN0BYH0, NPOECCMOHAbHYIO KOMMYHUKALWIO C Y4YETOM
MCUXOMOrMYECKIMX, NOBEEHUECKUX, COLMABHBIX XapaKTePUCTVK NapTHEPOB Ha PYCCKOM W MHOCTPaHHOM

A3blKax

y4. yMeTb OFMYECKN BEPHO, apryMEHTMPOBAHO W ICHO CTPOUTb YCTHYIO U MUCbMEHHYHO pedb B cepe

NPothecCMOHaIbHOM [IeATENbHOCTY Ha PYCCKOM M MHOCTPAHHOM S13blKe

2. TpeboBaHus HI'TY K pe3ynbTaTaM 0CBOEHUS ANCLUUM/INHbI

Tabnuua 2.1

Pe3ynbTaTbl U3yUeHUS AUCLUM/INHBI MO YPOBHSIM 0CBOEHUS (MMETb
npeAcTaBneHWe, 3HaTb, YMeTb, BNafieTh)

PopmMbl OpraHmsaLnu
3aHATWI

VIHOCTpaHHbIii S3bIK

napTHepamu

OK.5.31 3HaTb MHOCTPAHHbIN A3bIK 4151 MEXIMYHOCTHOIO 06LLEHMSA C MHOCTPaHHbLIMU

1.3HaTh OCHOBHYIO IIPO(DECCHOHAIBHYIO TEPMUHOIOTHIO B paMKax U3ydaeMoit
TeMaTHKH.

Nekumu; MNpakTUYecKme 3aHATUS;
CamocTosaTensHas paborta

2.3HaTh OCHOBHBIC JIEKCHYIECKHUE, TPaMMAaTHICCKHE U CTUIIUCTHIECKNE HOPMBI
H3YJaceMOro s3blKa

Nekumu; MNpakTUYecKme 3aHATUS;
CamocTosTenbHas paboTa

OK.5.y2 ymeTb BbICTpaMBaTb MEXKY/bTYPHYIO, Ae/10BYI0, MPOECCUOHASIbHYIO
KOMMYHMKaUMIO C YY4EeTOM MCUXONOTMMUYECKNX, MOBELEHYECKMX, COUMaTIbHbIX XapaKTepPUCTUK
NapTHEPOB Ha PYCCKOM N MHOCTPAHHOM SA3bIKax

3.Bna JETH HaBbIKaMM JEIIOBOTO O6]]16HI/I}I B U3y"JacMbIX THUIIOBBIX PCUEBBIX
CUTyallusXx.

Nekumn; MNpakTUYecKme 3aHATUS;
CamocToaTenbHas paboTa
OK.5.y4 YMETb JIOTMYECKWN BEPHO, apryMmeHTMPOBaHO N ACHO CTPOUTb YCTHYIO N MNCbMEHHYIO
peYyb B ccpepe I'IpO(*)ECCVIOHaﬂbHOVI NEATE/NTIBHOCTUN Ha PYCCKOM N MHOCTPAHHOM A3bIKE

4. YMeTh TOHUIMAaTh OCHOBHOE COJZIEPKaHNE U U3BJIEKATH H606XOI[I/IMyIO HEKU'I/II/I; ﬂpaKque(;Kme 3aHATUS;
HH(POPMAITHIO W3 YCTHBIX U IACHMEHHBIX [IPATMaTHISCKAX TEKCTOB. CamocToaTeNnbHas paboTa

Nekumn; MNpakTUYecKme 3aHATUS;
CamocToaTenbHas paboTa

S.BHHI[ETB HaBbIKaMH INIAHUPOBAHW W IIOATOTOBKH IIPE3CHTAIIUHA

3. CopepxxaHue 1 CTPYKTypa y4e6HOM ANCUMNINHBI

Tabnuua 3.1
CcbINKN Ha
o AKTUBHbIE
Tembl nekuumn Yacbl pe3ysibTaThbl YyebHasa aesaTeNlbHOCTb
hopMblI, yac.
0byyeHus

Cemectp: 1

OnpakTndeckas eguHmua: OCHOBHbIE NOHATUA U TepMUHonorms (1)

W3yueHre maTeprasioB o TMnax
[EeN0BbIX KyNbTyp.
MpocnyLwnBaHWe parMeHTOB
WNHTePBbIO. AHa/IN3 1
obcyxaeHve matepuana. O63op
TEMaTUYECKON NEKCUKN 1
(hyHKUMOHaNbHO HEO6X0ANMOIA
rpaMmatukn. PekoMmeHgauwmin no
npegoTBpaLlLeHuno
MEXKY/IbTYPHbIX KOH(PNKTOB B
opraHusaumm.

1. Tnbl AENOBbLIX KYNbTYP 2,3, 4

AnpakTnyeckasn eanHMLA: YCTHOE M NMUCbMEHHOe JenoBoe obLleHne (1)




4. YCTaHOB/1IEHME KOHTaKTOB Mo
nepenmcke

1,2,4

M3yyeHmne obpa3Los e-mail
KoppecnoHAeHuun. 3yyeHne
0COGeHHOCTEN e-mail sTukeTa B
nenosoii cthepe. OCOBGEHHOCTY
(hopmasibHOro CTUNA
MMCbMEHHOM peyn.

CemecTp: 2

AunpakTnyeckasn eanHumua: OCHOBHbIE MOHATUA U TepMUHONIOrns (2)

7. OCHOBHble CTPYKTYpHbIe
0COGEHHOCTY M3y4aeMoro si3bika

2,4

PaccmaTpuBatoTCA OCHOBHbIE
0COBEHHOCTU rpaMMaTUHeCKOi
CUCTEMbI N3Y4aeMOro A3bIKa, ee
OT/INYMS OT CUCTEMBI PYCCKOro
A3bIKa. BbIABNAIOTCA OCHOBHbIE
TPYAHOCTW NepeBoja Ha
NEKCUYECKOM U
rpaMmMaT4ecKoM YPOBHE.
PaccmatpuBaroTca
OTNINUYNTENbHbIE OCOOEHHOCTM
OM3HEC-TEPMUHOMOTNN,
OCHOBHbI€e TWMbl COBapeii 1 nx
BO3MOXXHOCTV ANSA PeLLeHNS
pa3NNYHbIX 3aga4 npu
N3y4eHNM/MCNob30BaHNM
MNHOCTPAHHOT O A3bIKa.

CemecTp: 3

AvpaakTuyeckas earHULA: YCTHOE M MUCbMEHHOE AeNoBoe 06LLeHMe (3)

Mpumepbl 4eN0BbIX
npeseHTaLuiA, aHanm3 nx
CTPYKTYpbl. AHann3 cTpateruni u
TakTUK oparopa. O630p

12. fenoBas npeseHTaums 0 2 1,23,4,5 o
TEMaTNYECKOMW NTIEKCUKN 1
(hYHKLMOHaNIbHO HEOOXO0ANMOIA
rpammaTtuKm, peyeBbiX KuLLe.
MoAroToBKa NpeseHTaLuu.

CemecTp: 4

AnpakTnyeckasn eguHMLA: YCTHOE M NMMCbMEHHOE fe/10Boe 06LeHe (4)
V3yueHre 06pa3LoB Aen0Boit
KoppecnoHgeHuun. O63op
TeMaTNYEeCKOl NEKCUKN 1

16. Nepenucka ¢ KnveHTamn. Bugpl 0 2 1234 (hyHKLMOHaNbHO HEO6X0AMMO

[enoBbIX N1cem T rpaMMaTnKn, peyeBbIX KuLle B
PasNMUHbIX TUMAX MUCEM.
CocTaBfeHue [enoBbIX MUCEM MO
obpasuam.

Tabnuua 3.2
CcbINIKN Ha
< | AKTUBHbIE
TeMbl NPaKTUYECKNX 3aHATUIA Uacbl | pesynbTaTthl YyebHas feATeNIbHOCTb
(popme, Hac, 06y4eHus

Cemectp: 1

AnpakTnyeckas egnHMLA: YCTHOe M NMUCbMEHHOe JenoBoe obLleHue (1)




2. 3HaKOMCTBO, YCTaHOB/eHME

KOHTaKTa, MOfAepXXaHue pa3rosopa

2,3

TTPULITYWviBarvie [Avial TUT UB.
AHann3 peyeBbIX CTpaTernii 1
TaKTUK CO6eCeJHVKOB.
M3yueHne ocobeHHOCTE
PEYEBOr0 3TMKETA B TUMOBbIX
CUTYyaUmMaX 4enoBOro 06LLeHMA.
3akpensieHne peyeBbIX KuLLe.
BbInonHeHne ynpaHeHWA Ha
3aKpensieHne TeMaTU4ecKoi
NEKCUKMN 1 (DYHKLMOHATbHO
Heo6X0AMMOV rpaMMaTUKK.
CocTaBneHue 1 npeseHTaums
AVaNioroB B 3aflaHHbIX PeYEBbIX

OLIATVALLAGN,.

3. PasroBsop no TeneqoHy

1,2,3,4

M3yyeHmne ocobeHHOCTEN
TenethOHHbIX MEePeroBOpOB.
MpocnylwimBaHme fManoros.
AHann3 peyeBbIX CTPaTernin n
TaKTWK cobeceJHNKOB.
3akpensieHne peyeBbIX KIuLLe.
BbINOMHEHWE yNpaXXHEHWIA Ha
3aKpensieHne TeMaTUYecKoi
NEKCUKN N (DYHKLMOHA/TbHO
HeobX0ANMON rpamMmMaTUKN.
MpeacTasneHne 4Manoros B
3alaHHbIX CMTYyaLuMsX Aen0BOro

06LLIEHNS NO TeNeqoHy.

CemecTp: 2

JnpakTndeckasa efnHULa: YCTHOE U MUCbMEH

HOe fien

0BOe 00LeHue (2)

7. CobecefioBaHme Npu npreme Ha

paboTy

1,2,3,4

W3yyeHne pekomeHpaLumin ans
NPOXOXAeHNs cobeceoBaHUS.
MpocnylumBaHme PparMeHTOB
cobecenoBaHns. AHanm3
peyeBbIX CTpaTernii N TakTUK
cobeceiHNKOB. BbInonHeHme
yNpaXXHeHW Ha 3aKpenneHune
TEMaTUYECKON NEKCUKN 1
(hyHKUMOHaNbHO HEO6X0ANMOIA
rpamMMaTViKu, peyeBblX KILLE.
Ponesas urpa: CobecejoBaHme
npu NpuemMe Ha paborTy.

8. ConpoBoauTefibHoe NUcbMOo

1,2, 4

W3yueHre 06bsBNEHNI O
BaKaHcusX. V3yueHre o6pasuos
COMPOBOAMNTESbHBIX MICEM.
BbinonHeHne ynpaxxHeHWii Ha
3aKpensieHne TeMaTU4ecKoi
NEKCUKMN 1 (DYHKLMOHATbHO
HeobX0AMMON rpaMMaTUKK,
peyeBbIX knuwe. CocTaBneHne
COMPOBOAWTENBHOIO NMMUCbMA.

CemecTp: 3

AnpakTnyeckas efuHMLA: YCTHOE U NUCbMEHHOE [enoBoe o6LueHwue (3)




10. ATTecTaumsa paboTHUKa

2,3,4

MpocnywrBaHve hparMeHToB
Geceppl ¢
OU3HEC-KOHCYNbTaHTOM. AHann3
1 06CYXXAEHNE peYeBbIX
cTpateruin cobecejHNKOB.
BbInonHeHne ynpaxHeHWA Ha
3aKpen/ieHne TeMaTUYecKo
NEKCUKMN N DYHKLMOHATbHO
Heo6X04MMOIA rpaMMaTUKN,
peyeBbIX Knuwe. Ponesas mrpa:
OTu4eT pabOTHMKA.

11. IHCTpyKTMpOBaHue
COTPYAHWKOB

1,2,3

MpocnywrBaHve parMeHToB
WHCTPYKTaXKa paboTHYMKa.
BbInonHeHne ynpaxHeHWin Ha
3aKpenneHne TemMaTUYecKol
NEKCUKN N (DYyHKLMOHA/TbHO
Heo6X0AMMOV rpaMMaTUKu,
peyeBbIX Knuwwe. Ponesas urpa:
VHCTPYKTMpOBaHWe HOBOIO
COTPYAHUKA KOMMNaHWW.

CemecTp: 4

AnaakTuyeckas eayHULA: YCTHOE U NMCbMEHHOE [e/10Boe 06LLeHNe (4)

15. [lenoBble coBeLLaHna U
3acefaHuna

2,3,4,5

M3yyeHmne pekoMeHaaLuii no
MPOBELEHMIO Pa3/INYHbIX BULOB
coBeLlaHuiA. MpocnywmeaHmne
(hparMeHTOB [e/10BbIX
COBEeLLaHNA. AHaNN3 peyeBoro
NoBeAEHNS Y4aCTHNKOB.
BbINOMHEHWE yNpaXXHEHWIA Ha
3aKpennieHne TeMaTUYecKoi
NEKCUKM U (DYHKLUMOHANBbHO
Heo6X04UMOiA rpaMMaTUKN,
peyeBbIX Knuwe. Ponesas urpa:
CosellaHue.

CemecTp: 5

AnpaakTuueckas eauHULIA: YCTHOE U NMCbMEHHOe [enoBoe obLueHue (5)

19. [lenoBble Neperosopsbl

2,3,4,5

O6Cy)KaeHNe OCHOBHbIX TUMNOB
[eN0BbIX NEPeroBopos,
CTpaTernin n TakTUK y4aCTHMKOB.
MpocnywrBaHve (hparMeHToB
neperoBopoB. BbINonHeHWe
yNpaXXHeHW Ha 3aKpernneHune
TEMATMYECKON NTEKCUKN U
(hyHKUMOHaNbHO HEO6X0AMMOIA
rpammaTuKm, peyeBbiX KuLLe.
Ponesas urpa: 3akniouveHme
CHENKN.

20. CocTaBneHue 3asBKN U
KOMMEPYECKOro MpeaoXeHuns

1,2,3,4

M3yyeHne 06pa3LIOB 3a5BOK U
KOMMEpPUeCKNX NPea/IoxXeHWA.
BbInonHeHne ynpaxxHeHWA Ha
3aKpenneHme TemMaTnyecKon
NEKCUKMN 1 (DYHKLMOHATbHO
Heo6X04AMMOV rpaMMaTUKW.
CocTaB/ieHue 3a9BKM.




Tabnuua 3.3

CcbINIKM Ha
TeMbl 419 CaMOCTOATE/IBHOITO | AKTUBHbIe
& N3VYeHUs (hOPMbI, uac Hacel | pesynbTathl YyebHan [eaTeNbHOCTb
y PMBI, ' 06y4yeHust
CemecTp: 2

AnpakTnyeckas egmHnLa: OCHOBHbIE MOHATUSI 1 TEPMUHONOTUSA (2)

5. TexHonorum v 6u3sHec

1,4

V3yueHne maTepranos o
TEXHO/IOMMYECKNX MHHOBALMAX.
MpocnyLwmBaHue parMeHToB
WHTePBbI0. AHaNN3 U
06Cy)XaeHe maTtepuana.
BbinonHeHne ynpaxKHeHWA Ha
3aKpern/ieHve TeMaTU4eckon
NEKCUKN N (PYHKLMOHA/TbHO
Heo6X0AMMOW rpaMMaTUKN.
Case study: CospgaHue
WNHHOBALIVIOHHOT O MPEANpPUATUS.

6. YnpaeneHne 4enoBeYeCKUMU
pecypcamm

1,4

3yyeHne maTepunanios 06
yrnpas/ieHUK YenoBeyecKMu
pecypcamu 1 MOTUBaLMKM Tpya.
MpocnyLwmsaHme parMeHToB
VHTEPBbLIO. AHAIN3 1
o6CyXxaeHne matepuana.
BbInonHeHWe ynpaxHeHWiA Ha
3aKpeneHve TeMaTUyecKoii
NEKCUKMN 1 (DYHKLMOHATbHO
Heo6X04UMOiA rpaMMaTUKM.
Case study: lNMoBsbliweHne
mMoTuMBaLUuM paboTHUKOB B
KomnaHuw. MpeseHTauus:

" peansHas pabora”.

CemecTp: 3

AunpakTnyeckasn eanHumua: OCHOBHbIE MOHATUA U TepMuHonorus (3)

9. YnpasneHve opraHu3aLyen

10

1,4

3yueHne maTepuranos o
CTPYKTYpe OpraHun3aumii.
MpocnywrBaHve parMeHToB
WHTEPBbLIO. AHAIN3 1
06CyXXaeHne maTtepuana.
MogrotoBka npeseHTaLmm
KomnaHuu. BbinonHeHne
ynpaXXHeHUI Ha 3aKpeneHue
TEMaTUYECKON NIEKCUKN 1
(hyHKLMOHaNbHO HEOOX0ANMOIA
rpammMatuvkm. Case study:
BbipaboTka pekomeHaaLuii no
peopraHn3aLMm KOMnaHuu.

CemecTp: 4

AvpakTnyeckas egnHuLa: OCHOBHbIe NOHATUS U TepMUHONOrus (4)




13. MapkeTuHr 0

1,4

W3yyeHne maTepuanos 06
OCHOBHbIX MOHATUSAX
MapKeTuHra. MpocnywmsaHmne
(hparMeHTOB MHTEPBbLID. AHaNIN3
1 06CyXAeHNe MaTepuana.
BbinonHeHWe ynpaKHeHWIA Ha
3aKpensieHne TeMaTU4ecKoi
NEKCUKMN U DYHKLMOHATbHO
Heo6X0ANMON rpamMmMaTUKN.
Case study: BbipaboTka
MapKeTUHIOBOWA cTpaTernm
opraHusauyn.

14. dVHaHCbI 1 ByXranTepcKuii
yyeT

1,4

VIsyHeHVIE WriHdHLUBUN
oTyeTHocTW. MpocnylumneaHue
(hparMeHTOB MHTEPBLID. AHAIN3
1 06CyXaeHne MaTepuana.
BbinonHeHne ynpaxxHeHWii Ha
3aKpern/ieHne TeMaTU4yecKon
NEKCUKMN 1 (DYHKLMOHATbHO
Heo6X0AMMOV rpaMMaTUKN.
Case study: PelueHve
npo6aeMHo cuTyalun B
KoMnaHuu. Pa3paboTka

AlaaLoe _AaaLIA

CewmecTp: 5

AvpakTuueckas eagnHuLa: OCHOBHbIE NOHATUSA U TepMuHonorus (5)

17. ¥YnpasneHue npoueccamu 0

1,4

W3yueHre maTepnanos 06
ynpaBieHNN Ka4yecTBOM
(KaiizeH), ynpasneHum
nocTaBKamu 1 NIOTUCTHKE.
MpocnyLwmnBaHme parMeHToB
VHTEPBbIO. AHAIN3 1
06cyXaeHne maTeprana.
BbINOMHEHWE yNpaXXHEHWIA Ha
3aKpensieHne TeMaTUYecKoi
NEKCUKMN N DYHKLMOHATbHO
HeoOX0ANMON rpamMMaTUKN.
Case study: PeopraHuszauus
LIenwn NocTaBoK.

18. Ctparernyeckoe niaHMpoBaHvie
N NPUHATNE PeLLeHNi

1,4

M3yyeHne maTepunanos no
cTpaTernyecKkomy
NNaHNPOBaHNIO AeATENIbHOCTY
opraHusauuu. MpocnylumsaHue
(pparMeHTOB VHTEPBLID. AHA/IN3
1 06CYyXXAeHNe maTepuana.
BbinonHeHne ynpaxxHeHwii Ha
3aKpenneHme TemMaTnyecKon
NEKCUKMN 1 (DYHKLMOHATbHO
Heo6X04AMMOV rpaMMaTUKN.

SWOT-aHanus.
4. CamocTosiTe/lbHas paboTa oby4atoLerocs
CcCbI/IKU Ha
o Yacbl Ha Yacbl Ha
Ne Buabl caMOCTOATE/IbHON PaboThbl pesynbTaTthbl
BbIMNO/IHEHWE [KOHCY/TbTaLnK

06yu4eHus

Cemectp: 1
1 |KOHTpO/bHbIe paboThbl 1,2, 4 5 2




BbINo/HEHNEe KOHTPO/bHOW paboTbl B COOTBETCTBUM C METOANYECKUMM YKazaHUAMW.: PaxmeTosa E. C.
VHOCTpaHHBbIN A3bIK [QNEKTPOHHbIV pecypc] : 3N1eKTPOHHbIN y4e6HO-MeTOANYECKMIA KoMMekc [1 Kypc,
HanpaeneHusa nogrotosku: 38.03.01 SkoHomuKa, 38.03.02 MeHemkmeHT ]/ E. C. PaxmeToBa, K. [.
LLIabyHurHa ; HoBOCKG. roc. TexH. YH-T. - HoBocubmpck, [2016]. - Pexxum goctyna:
http://elibrary.nstu.ru/source?bib_id=vtls000229390. - 3arn. ¢ sKpaHa.

2 |MoaroToBka COOOLLEHMI MO U3y4aeMoli TeMe. |5 |10 |O

MounCK 1 n3yyeHvie ONONHUTENbHOW MH(OPMaL UK No TeMe, NOArOTOBKa co0bLLeHWiA.: Cnenosuy B.C.
YCTHbI 3K3aMeH M0 aHI/IMACKOMY 513bIKy [SN1eKTPOHHLIN pecypc]: nocobue/ Cnenosuy B.C.— 1eKTPOH.
TEKCTOBble JaHHble.— MuHcK: TeTpaCuctemc, 2012.— 252 ¢c.— PexXkum gocTyna:
http://www.iprbookshop.ru/28270.html.— 3BC «IPRbooks» Polyankina S. Y. PykoBoACTBO MO MOArOTOBKe
npeseHTaumii Ha aHIIMACKOM 513blKe [SN1eKTPOHHBINA pecypc] : 3N1eKTPOHHbIN y4e6HO-MeTOANYECKUI
komnnekc / S. Y. Polyankina ; HoBocmb6. roc. TexH. yH-T. - HoBocubupck, [2015]. - Pexxum goctyna:
http://elibrary.nstu.ru/source?bib_id=vtls000214342. - 3arn. ¢ sKpaHa.

3 |CocTaBneHue rnoccapums | 1 | 10 0

CocTaBneHue rnoccapus no ndyvaemoi Teme: KyumHa C. A. AHIAMACKWIA S3bIK ANS1 SKOHOMUYECKMX
cneyunanbHocTel (3 cemecTp) [SNeKTPOHHbIN pecypc] : 3NeKTPOHHbIA y4ebHO-MeToAMYeCKIMn Komnnekc / C.
A. KyunHa ; HoBocmG. roc. TexH. yH-T. - HoBocmoupck, [2011]. - Pexum gocTyna:
http://elibrary.nstu.ru/source?bib_id=vtIs000163605. - 3arn. ¢ akpaHa. Annbekosa A.3.
YuebHO-MeToAMYeCKOe NOCOBUE MO aHI/IMNCKOMY 5i3bIKy A5 CAMOCTOATEIbHOM paboThbl CTYAeHTOB | Kypca
YPOBHS HEA3bIKOBbIX CreLnanbHOCTel [SN1eKTPOHHBIN pecypc]: MeToamnyeckoe nocobue ans
CamMOoCTONTeNbHOM paboTbl cTyaeHTOB | Kypca/ AnmbekoBa A.3.— SNEKTPOH. TEKCTOBbIE JaHHble.—
AcTaHa: Kasaxckuil ryMaHUTapHO-I0pUANYecKnin yHuBepenTeT, 2016.— 50 ¢.— Pexxum goctyna:
http://www.iprbookshop.ru/49574.html.— 3B6C «IPRbooks»

4 |3aernneHme JIEKCMKO-TpaMMaTMyeckoro matepuana |2 |10 |O

BbINOMHEHWE NEKCUYECKMX M FpaMMaTUYecKmnX ynpakHeHuid: KyuuHa C. A. AHIANIACKNIA A3bIK 415
3KOHOMMYECKMX CneuuanbHOCTe (3 ceMecTp) [SNeKTPOHHBIN pecypc] : 3/1eKTPOHHbIN
yyebHO-meToanYeckuii komnneke / C. A. KyunHa ; HoBocu6. roc. TexH. yH-T. - HoBocubmpck, [2011]. -
Pexxum goctyna: http://elibrary.nstu.ru/source?bib_id=vtls000163605. - 3arn. ¢ akpaHa. AHIIMACKNIA A3bIK.
KpaTkoe pyKOBOZCTBO MO COCTaB/IEHWIO [E/I0BbIX MUCEM W COBEPLUEHCTBOBAHMIO HABbIKOB MCbMA :
y4ebHO-MeTOoAMYECKOe Nocobue A1 CTYLEHTOB 1 MarvcTPaHTOB BCEX TEXHUYECKMX N IKOHOMUYECKNX
cneuunanbHocTel / HoBocu6. roc. TexH. yH-T ; [cocT.: B. H. AdoHacosa, O. A. KannHknHa, O. .
KoHppartbeBa]. - HoBocunbupcek, 2011. - 76, [3] c. : un., Tabn. Cnenosuy B.C. YCTHbI 3K3aMeH Mo
aHrINMCKOMY 5i3blKy [SN1eKTPOHHLIN pecypc]: nocobue/ Cnenosuy B.C.— O1eKTPOH. TEKCTOBbIE
faHHble.— MuHcK: TeTpaCucremc, 2012.— 252 ¢.— Pexxum gocTyna:
http://www.iprbookshop.ru/28270.html.— 3BC «IPRbooks» AnnbekoBa A.3. YU4e6HO-MeTOAMYECKOe
noco6ue No aHrIMNCKOMY A3bIKY 18 CAMOCTOATE/IbHOW paboThbl CTYAEHTOB | Kypca YPOBHSA HEA3bIKOBbIX
creynanbHoCTel [3NeKTPOHHBIV pecypc]: MeToamueckoe Nocobme Ans camocToATelbHOWM paboThl
cTyaeHToB | Kypca/ AnmbekoBa A.3.— INeKTPOH. TEKCTOBbIE AaHHble.— AcTaHa: Kasaxckuii
rymMaHuTapHo-topuanyecknii yHmeepeuteT, 2016.— 50 ¢.— Pexxum goctyna:
http://www.iprbookshop.ru/49574.html.— 9BC «IPRbooks»

5 |I'Io,qr0TOBKa K aTTecTauumu 1,2,3,4 15 6




[MoBTOpeHMe N cucTemaTU3aLmMa U3yvyeHHoro maTepuana: Kutosa E. T. MeToguyeckne peKoMeHaauum no
opraHm3aLum camocToATe/IbHON PaboTbl CTYAEHTOB MPY U3YYEHWMN aHTIMIACKOTO 5i3blKa [SNeKTPOHHbIA
pecypc] : yuebHo-meToANYecKoe nocobme / E. T. Kutosa ; HoBOCUG. roc. TexH. yH-T. - HOBOCMOUMPCK,
[2016]. - Pexkum poctyna: http://elibrary.nstu.ru/source?bib_id=vtls000230334. - 3arn. ¢ skpaHa. KyunHa
C. A. AHITIUIACKMI A3bIK N5 3KOHOMUYECKUX crieLuasibHoCTel (3 cemecTp) [ONneKTPOoHHbIN pecypc] :
3NEKTPOHHbIN y4ebHO-MeToanYeckmniA komnneke / C. A. KyunHa ; HoBocmG. roc. TexH. yH-T. -
Hosocunbupck, [2011]. - Pexxum goctyna: http://elibrary.nstu.ru/source?bib_id=vtls000163605. - 3arn. ¢
3KpaHa. Cnenosuy B.C. YCTHbIIi 3K3aMeH M0 aHMTMIACKOMY 5I3bIKy [3NeKTPOHHbI pecypc]: nocobue/
Cnenosuy B.C.— OneKTpoH. TeKCTOBble faHHble.— MuHck: TetpaCuctemc, 2012.— 252 ¢.— Pexxum
poctyna: http://www.iprbookshop.ru/28270.html.— 3BC «IPRbooks» Kutosa E. T. Cross-cultural
communication [9neKTPOHHbIN pecypc] : 3N1eKTPOHHbIN y4ebHO-MeToAMuYecKuiA komnneke / E. T. Kutosa ;
HoBocmb. roc. TexH. yH-T. - HoBocubnpck, [2016]. - Pexxum goctyna:
http://elibrary.nstu.ru/source?bib_id=vtIs000230335. - 3arn. ¢ akpaHa. Annbekosa A.3.
YuebHO-MeToAMYeCKOe NOCOBUE MO aHI/INNCKOMY 5i3bIKy A5 CAMOCTOATEIbHOM paboThbl CTYAeHTOB | Kypca
YPOBHS HEA3bIKOBbIX CeLnanbHOCTel [SN1eKTPOHHBIN pecypc]: MeToamnyeckoe nocobue ans
CamMoCTOsTeNbHOM paboTbl cTyaeHTOB | Kypca/ AnmbekoBa A.3.— SNEKTPOH. TEKCTOBbIE JaHHble.—
AcTaHa: Kasaxckuil ryMaHUTapHO-I0pUANYeCKnin yHuBepenTeT, 2016.— 50 ¢.— Pexxum goctyna:
http://www.iprbookshop.ru/49574.html.— 3BC «IPRbooks»

CemecTp: 2

1 |KOHTpO/bHbIE paboThbl |1, 2,4,5 |5 |4

BbInonHeHWe KOHTPO/bHON paboThbl B COOTBETCTBUM C METOANYECKMU peKOMeHAaumaMn.: PaxmeTtosa E.
C. VIHOCTpaHHbIl A3bIK [DM1eKTPOHHLIN pecypc] : 3NeKTPOHHbIN y4ebHO-MeTOANYECKIMA KoMnekc [1 Kypc,
HanpasneHus nogrotosku: 38.03.01 3koHoMKKa, 38.03.02 MeHempkmeHT |/ E. C. PaxmeToBa, K. .
LLIabyHuHa ; HoBoCK6. roc. TexH. yH-T. - HoBocnbupck, [2016]. - Pexxum gocTyna:
http://elibrary.nstu.ru/source?bib_id=vtIs000229390. - 3arn. ¢ sKpaHa.

2 | CocTaBneHue rnoccapus | 1 |6 |O

CocTaBneHue rnoccapus no nyvaemoii teme.: Knutosa E. T. MeTognueckne pekomeHgalmm no
opraHu3auum caMoCToATeNbHOM PaboTbl CTYLEHTOB NPU U3YUYEHWUIN aHTIUACKOTO A3bIKa [SNeKTPOHHBIN
pecypc] : yuebHO-mMeToAMYecKoe nocobme / E. T. Kutosa ; HoBoCKG. roc. TexH. yH-T. - HOBOCMOUMPCK,
[2016]. - Pexkum pocTtyna: http://elibrary.nstu.ru/source?bib_id=vtls000230334. - 3arn. ¢ s3kpaHa. KyunHa
C. A. AHIMUIACKNIA 93bIK 41151 3KOHOMUYECKNX cneLmanbHocTel (3 cemecTp) [DneKTpOHHBIR pecypc] :
3NIEKTPOHHBI yYebHO-MeToauYeckmin komnneke / C. A. KyuuHa ; HoBocuKb. roc. TexH. yH-T. -
HoBsocnbupck, [2011]. - Pexxum goctyna: http://elibrary.nstu.ru/source?bib_id=vtls000163605. - 3ars. ¢
aKpaHa. Annbekosa A.3. YUebHO-MeTOLMYECKOE NMOCOOME NO aHIIMACKOMY SA3bIKY [/19 CAMOCTOATE/TbHOM
paboTbl CTYAEHTOB | Kypca YPOBHS HES3bIKOBbIX CMeLuanbHOCTelN [SNeKTPOHHBIA pecypc]: MeToamnyeckoe
noco6ue /18 caMoCTOATe/IbHON paboTbl CTyAeHTOB | Kypca/ Annbekosa A.3.— ONEKTPOH. TEKCTOBbIE
AaHHble.— AcTaHa: Kasaxckuii ryMaHuTapHo-topuanyecknin yumeepcuteT, 2016.— 50 ¢.— Pexxum
poctyna: http://www.iprbookshop.ru/49574.html.— 3bC «IPRbooks»

3 |MoaroTtoBka COOGLLEHNIA NO U3y4aeMoii Teme |5 |10 |O

MownCcK 1 n3yyeHvie AOMNOHUTENbHOW MH(OPMaLLMK MO U3yYaemoii Teme. MoAroToBKa COOBLLEHNIA. !
Cnenosuy B.C. YCTHbIN 3K3aMeH N0 aHIMACKOMY A3bIKy [DNeKTPOHHbIN pecypc]: nocobue/ Cnenosny
B.C.— JneKTpoH. TeKCTOBbIE AaHHble.— MuHCK: TeTpaCucremc, 2012.— 252 ¢.— Pexxum gocTyna:
http://www.iprbookshop.ru/28270.html.— 3BC «IPRbooks» Polyankina S. Y. PykoBOACTBO M0 NOAroTOBKe
npeseHTaumii Ha aHIIMACKOM 513blKe [SM1eKTPOHHBINA pecypc] : 3NMeKTPOHHbIN y4e6HO-MeTOANYECKUI
Komnnekc / S. Y. Polyankina ; HoBocub. roc. TexH. yH-T. - HoBocubupck, [2015]. - Pexxum gocTyna:
http://elibrary.nstu.ru/source?bib_id=vtls000214342. - 3arn. ¢ sKpaHa.

4 3aKpernieHne IEKCUYECKOro Y rpaMmmMaTUYEeCKOro 2 8 0
Marepuana




BbINONHEHWE NEKCUMYECKNX W TPaMMaTUYECKUX YNpaxXHeHNIA.: KyunHa C. A. AHTAWIACKUIA A3bIK AN
9KOHOMUYECKMX CreLuanbHOCTeR (3 ceMecTp) [SNeKTPOHHBIV pecypc] : 3N1eKTPOHHbIN
yueb6HO-MeTOAMYeckuii Komnnekce / C. A. KyunHa ; HoBocm6. roc. TexH. yH-T. - HoBocun6umpcek, [2011]. -
Pexxum goctyna: http://elibrary.nstu.ru/source?bib_id=vtls000163605. - 3ar/. ¢ 3KpaHa. AHTIMACKNIA A3bIK.
KpaTkoe pyKOBOZCTBO MO COCTaB/IEHMIO [e/10BbIX MUCEM M COBEPLUEHCTBOBAHMIO HABbIKOB NCbMA :
y4e6HO-MeTOAMYEeCKOe Nocobme Ans CTYAEeHTOB 1 MarucTPaHTOB BCEX TEXHUYECKMX U 9KOHOMUYECKNX
cneymanbHocTeld / HoBocwb. roc. TexH. yH-T ; [cocT.: B. H. AcoHacosa, O. A. KannHkuHa, O. W.
KoHgpaTtbeBa]. - HoBocunbupcek, 2011. - 76, [3] c. : un., Tabn. Cnenosud B.C. YCTHbI 3K3aMeH No
aHrMncKomy a3blKy [DNeKTPOHHBIA pecypc]: nocobue/ Cnenosny B.C.— 3neKTPOH. TEKCTOBbIE
faHHble.— MuHck: TetpaCuctemc, 2012.— 252 ¢.— Pexxum gocTyna:
http://www.iprbookshop.ru/28270.html.— 3BC «IPRbooks» Annbekosa A.3. Y4ebHO-MeTOLNYECKOE
nocobue No aHrMMACKOMY f3bIKy [/19 CAMOCTOATE/IbHON PaboThl CTYAEHTOB | Kypca YPOBHSA HEA3bIKOBbIX
cneuunanbHOCTel [ONeKTPOHHBIN pecypc]: MeToamMyeckoe Nocobue Ans caMoCcTosATe/IbHON paboThbl
cTyfeHToB | Kypca/ Anmbekosa A.3.— 3NeKTPOH. TEKCTOBbIE AaHHble.— AcTaHa: Kasaxckuii
ryMaHWUTapHO-OpUANYECKNA yH1BepenTeT, 2016.— 50 c.— Pexxmum goctyna:
http://www.iprbookshop.ru/49574.html.— 3bC «IPRbooks»

5 |I‘Io,u,r0TOBKa K atTectauum 1,2,3,4 |9 |6

lMoBTOpPEHUe 1 cucTemaTmUsaLma u3yyeHHoro marepuana: Kutosa E. T. MeToguyeckume pekomeHzaumm no
opraHu3aLum caMoCcToATeNbHON PaboTbl CTYLEHTOB NPU U3YUYeHWUN aHTIMACKOTO A3blKa [SNEKTPOHHBI
pecypc] : yuebHO-MeToAMYecKoe nocobme / E. T. Kutosa ; HoBoCKG. roc. TexH. yH-T. - HOBOCMOUMPCK,
[2016]. - Pexkum pocTtyna: http://elibrary.nstu.ru/source?bib_id=vtls000230334. - 3arn. ¢ s3kpaHa. KyunHa
C. A. AHITIUIACKWIA 513bIK 415 9KOHOMUYECKUX CneLanbHOCTel (3 ceMecTp) [SneKTpOoHHbIN pecypc] :
3NEKTPOHHBIV y4ebHO-MeToauYecKmin komnneke / C. A. KyuuHa ; HoBocuKb. roc. TexH. yH-T. -
Hosocunbupck, [2011]. - Pexxum goctyna: http://elibrary.nstu.ru/source?bib_id=vtls000163605. - 3arn. ¢
3KpaHa. Cnenosuy B.C. YCTHbI 3K3aMeH M0 aHMTMIACKOMY 5I3bIKy [SNeKTPOHHbIN pecypc]: nocobue/
Cnenosuy B.C.— 9neKTpoH. TeKCTOBble faHHble.— MuHcK: TetpaCuctemc, 2012.— 252 ¢.— Pexxum
poctyna: http://www.iprbookshop.ru/28270.html.— 3BC «IPRbooks» Annbekosa A.3.
Y4ebHO-MeToAMYECKOe NOCOBUE MO aHIIMNCKOMY 5i3blKy A5 CAMOCTOATEIbHOM paboThbl CTYAEHTOB | Kypca
YPOBHS HEA3bIKOBbIX CreLnanbHOCTel [SN1eKTPOHHBIN pecypc]: MeToamyeckoe nocobue ans
caMoCTOATe/IbHON paboThbl CTyAeHTOB | Kypca/ Annbekosa A.3.— ONeKTPOH. TEKCTOBbIE aHHble.—
AcTaHa: Kasaxckuii ryMaHUTapHO-I0pUANYecKnin yHuBepenTeT, 2016.— 50 ¢.— Pexxum goctyna:
http://www.iprbookshop.ru/49574.html.— 3b6C «IPRbooks»

6 CamocToATe/IbHOE M3YYeHWe TEOPETUYECKOTO

1,4 12 0
maTepuana

CTyfeHT n3yyaeT TeMbl, NpuBejeHHble B Tabnumue 3.3 : Kutosa E. T. MeToanyeckume pekomeHaaLum no
opraHu3aLum camocToATe/IbHO PaboTbl CTYAEHTOB MPY U3YYEHWUN aHTTIMICKOTO A3blKa [SN1EKTPOHHbIA
pecypc] : yuebHO-meToANYecKoe nocobme / E. T. KutoBa ; HoBOCUO. roc. TexH. yH-T. - HOBOCMOUMPCK,
[2016]. - Pexkum poctyna: http://elibrary.nstu.ru/source?bib_id=vtls000230334. - 3arn. ¢ akpaHa. KyunHa
C. A. AHITIMIACKMIA A3bIK AN 3KOHOMUYECKHMX crieLasibHoCTel (3 cemecTp) [OneKTpOoHHbIN pecypc] :
3NEKTPOHHBIN yuebHO-MeToaMYecKmin Komnneke / C. A. KyumHa ; HoBocKb. roc. TexH. yH-T. -
Hosocunbupck, [2011]. - Pexxkum goctyna: http://elibrary.nstu.ru/source?bib_id=vtls000163605. - 3arn. ¢
aKpaHa. AHIIMIACKUIA A3bIK. KpaTkoe pyKOBOACTBO MO COCTaB/IEHMIO [eN0BbIX MUCEM U
COBEPLLEHCTBOBAHMIO HaBbIKOB MUCbMa : y4ebHO-MeTOAMYEeCKOe Nocobme Ans CTyAeHTOB U MarucTpaHTOB
BCEX TEXHUYECKMX 1 IKOHOMUYECKMX crelmanbHocTeld / HoBocmb. roc. TexH. YH-T ; [cocT.: B. H.
AdoHacosa, O. A. KannHkunHa, O. . Kongpatbesa]. - HoBocnbupck, 2011. - 76, [3] c. : un., Tabn.
Cnenosuy B.C. YCTHbIN 3K3aMeH M0 aHIUIACKOMY A3bIKy [DNeKTPOHHbIN pecypc]: nocobue/ Cnenosmy
B.C.— 3reKTpoH. TeKCTOBbIe AaHHble.— MuHcK: TeTpaCuctemc, 2012.— 252 ¢.— Pexxum goctyna:
http://www.iprbookshop.ru/28270.html.— 3BC «IPRbooks» KutoBa E. T. Cross-cultural communication
[@neKTPOHHBIA pecypc] : aNeKTPOHHBIN y4ebHO-MeTOoANYECKNIA komnneke / E. T. Kntosa ; Hosocub. roc.
TeXH. YH-T. - HoBocnbupck, [2016]. - Pexxum goctyna: http://elibrary.nstu.ru/source?bib_id=vtls000230335.
- 3arn. ¢ akpaHa. Polyankina S. Y. PykoBOACTBO M0 NOArOTOBKE NPe3eHTaLMA Ha aHITIMACKOM fA3bIKe
[GneKTPOHHBIN pecypc] : aNeKTPOHHBLIN yuebHO-MeToanYecKMiA komnneke / S. Y. Polyankina ; HoBocub6.
roc. TexH. yH-T. - HoBocmbupck, [2015]. - Pexxkum gocTyna:
http://elibrary.nstu.ru/source?bib_id=vtIs000214342. - 3arn. ¢ akpaHa. Annbekosa A.3.
YuebHO-MeToAMYeCKOe NOCOBUE MO aHI/IMNCKOMY 5i3bIKy A5 CAMOCTOATEIbHOM paboThbl CTYAeHTOB | Kypca
YPOBHS HEA3bIKOBbIX CreLnanbHOCTel [SN1eKTPOHHBIN pecypc]: MeToamnyeckoe nocobue ans
CamMoCTOsTeNbHOM paboTbl cTyaeHTOB | Kypca/ AnmbekoBa A.3.— SNEKTPOH. TEKCTOBbIE JaHHble.—
AcTaHa: Kasaxckuil ryMaHUTapHO-I0pUANYeCKnin yH1BepenTeT, 2016.— 50 ¢.— Pexxum goctyna:
http://www.iprbookshop.ru/49574.html.— 3B6C «IPRbooks»




CemecTp: 3

1 |KOHTpOsbHbIe paboThl |1, 2,4 |5 |4

BbINOMHEHNE KOHTPONbHOV paboTbl B COOTBETCTBUM C METOANYECKUMM YKazaHNAMW.: PaxmeTosa E. C.
MHOCTpaHHbI A3bIK [ONEKTPOHHbIN pecypc] : 3NeKTPOHHbIN y4ebHO-MEeTOAMYECKUIA KOMMMEKC [2 Kypc,
HanpasneHus nogrotosku: 38.03.01 3koHoMKKa, 38.03.02 MeHepxkmeHT] / E. C. PaxmeToBa, K. /.
LLIabyHuHa ; HoBoCKG. roc. TexH. yH-T. - HoBocnbupck, [2016]. - Pexxum gocTyna:
http://elibrary.nstu.ru/source?bib_id=vtIs000229387. - 3arn. ¢ sKpaHa.

2 |MoparotoBka coo6LLEHNI |5 |18 |O

MownCcK 1 n3yyeHvie AOMNONHUTENLHOW MH(OPMaLMK MO TeMe; NMOArOTOBKa coobLleHuin.: Cnenosuy B.C.
YCTHbI1 3K3aMeH MO aHINNIACKOMY 513bIKY [ONeKTPOHHBIN pecypc]: nocobme/ Cnenosuy B.C.— 31eKTPOH.
TeKCTOBble faHHble.— MuHcK: TeTpaCucTemc, 2012.— 252 c.— Pexxum goctyna:
http://www.iprbookshop.ru/28270.html.— 3B6C «IPRbooks»

3 | CocrasrnieHue rnoccapus | 1 | 14 |O

CocrasnieHue rnoccapus no n3yyvaemoii Teme: Kutosa E. T. MeTognueckune pekomMeHaaumm rno
opraHv3aLum camocToATe/IbHO PaboTbl CTYAEHTOB MPY U3YYEHWUN aHTTIMCKOTO A3blKa [SN1EKTPOHHbI
pecypc] : yuebHO-meToANYecKoe nocobme / E. T. Kutosa ; HoOBOCUO. roc. TexH. yH-T. - HOBOCMOUMPCK,
[2016]. - Pexkum pocTtyna: http://elibrary.nstu.ru/source?bib_id=vtls000230334. - 3arn. ¢ akpaHa. KyunHa
C. A. AHIIUIACKMIA A3bIK AN 3KOHOMUYECKMX crieLaibHOCTel (3 cemecTp) [ONneKTpOoHHbIN pecypc] :
3MEKTPOHHbIN y4ebHO-MeToamnYeckmin komnneke / C. A. KyumHa ; HoBocKb. roc. TexH. yH-T. -
Hosocunbupck, [2011]. - Pexxkum goctyna: http://elibrary.nstu.ru/source?bib_id=vtls000163605. - 3arn. ¢
aKpaHa. AHIIMIACKUIA A3bIK. KpaTkoe pyKOBOACTBO MO COCTaB/IEHMIO eN0BbIX MUCEM U
COBEPLLEHCTBOBAHMIO HaBbIKOB MUCbMa : Y4ebHO-MeTOANYEeCKOe Nocobme Ans CTyAeHTOB U MarucTpaHToB
BCEX TEXHUYECKMX 1 IKOHOMUYECKMX crelmanbHocTeld / HoBocmb. roc. TexH. YH-T ; [cocT.: B. H.
AdoHacosa, O. A. KannHkuHa, O. . KonapaTtbesa]. - HoBocnbupek, 2011. - 76, [3] c. : nn., Tabn. Kutosa
E. T. Cross-cultural communication [91eKTpOHHbIN pecypc] : 3NEKTPOHHbI y4eOHO-METOANYECKIIA
Komnnekc / E. T. Kutosa ; HoBocuo. roc. TexH. yH-T. - HoBocnbupck, [2016]. - Pexxum gocTyna:
http://elibrary.nstu.ru/source?bib_id=vtls000230335. - 3arn. ¢ skpaHa. Annbekosa A.3.
Y4yebHO-MeTOAMYECKOE NOCOOKUE MO aHTIMNCKOMY A3bIKY [/151 CAMOCTOATE/IbHOW paboThl CTYAEHTOB | Kypca
YPOBHS HEs3bIKOBbIX CreLnanbHOCTel [SN1eKTPOHHBIN pecypc]: MeToamnyeckoe nocobue ans
caMocCToATe/IbHOM paboTbl CTyAeHTOB | Kypca/ Annbekosa A.3.— INeKTPOH. TEKCTOBbIE AaHHble.—
AcTtaHa: Ka3axcKuil ryMaHUTapHO-t0puanYecKnin yHueepcnTeT, 2016.— 50 ¢.— Pexxum goctyna:
http://www.iprbookshop.ru/49574.html.— 3BC «IPRbooks»

4 | 3akpensieHne NeKCnKo-rpaMmaTYeckoro Marepuana |2 |14 |O

BbINoNHEHWE NEKCUYECKMX U FPaMMATUYECKMX YNpaxkHeHWiA.: KyunHa C. A. AHTINIACKWIA A3bIK 415
3KOHOMUYECKMX cnelmanbHocTel (3 cemecTp) [3NeKTPOHHBIN pecypc] : 3NeKTPOHHbIN
yuebHO-MeTOAMueckuid Komrneke / C. A. KyunHa ; HoBocm6. roc. TexH. yH-T. - HoBocun6umpcek, [2011]. -
Pexxum goctyna: http://elibrary.nstu.ru/source?bib_id=vtls000163605. - 3arn. ¢ akpaHa. AHTAIMACKNIA A3bIK.
KpaTkoe pyKOBOZCTBO MO COCTaB/IEHMIO [e/10BbIX MUCEM W COBEPLUEHCTBOBAHMIO HABbIKOB NCbMA :
y4ebHO-MeTOoAMYECKOe Nocobue 415 CTYLEHTOB U MarncTPaHTOB BCEX TEXHUYECKMX N IKOHOMUYECKMNX
cneuunanbHocTeld / HoBocub. roc. TexH. yH-T ; [cocT.: B. H. AtoHacosa, O. A. KannHkuHa, O. W.
KoHppatbeBa]. - HoBocunbupcek, 2011. - 76, [3] c. : un., Tabn. Cnenosuy B.C. YCTHbIN 3K3aMeH Mo
aHrINMCKOMY 513bIKy [DN1eKTPOHHLIN pecypc]: nocobue/ Cnenosuy B.C.— SeKTPOH. TEKCTOBbIE
faHHble.— MuHck: TetpaCuctemc, 2012.— 252 ¢c.— Pexxum foctyna:
http://www.iprbookshop.ru/28270.html.— 3BC «IPRbooks» Anmbekosa A.3. YU4ebHO-MeToLMYECKO.
noco6ue No aHrIMNCKOMY A3bIKY 15 CAMOCTOATE/IbHOW paboThbl CTYAEHTOB | Kypca YPOBHSA HESA3bIKOBbIX
creynanbHocTel [3NeKTPOHHBIV pecypc]: MeToanuYeckoe Nocobme Ans camocToATelbHOWM paboThl
ctyaeHToB | Kypca/ AnmbekoBa A.3.— DNEKTPOH. TEKCTOBbIE fJaHHble.— AcTaHa: Kasaxckui
ryMaHWUTapHO-IOPUANYECKNin yH1BepenTeT, 2016.— 50 ¢.— Pexxmum goctyna:
http://www.iprbookshop.ru/49574.html.— 9B6C «IPRbooks»

5 |I'Io,u,r0TOBKa K atTectaumnm 1,2,3,4,5 25 6




MoBTOpeHWe 1 cUCTEMaTM3aLUMA N3yYeHHOTro MaTepuana: Kutosa E. T. MeToaunueckue pekomeHaaumm rno
opraHv3aLum camocToATe/IbHON PaboTbl CTYAEHTOB MPY U3YYEHWUN aHTTIMNCKOTO A3blKa [SN1EKTPOHHbI
pecypc] : yuebHO-meToANYecKoe nocobme / E. T. KutoBa ; HoBOCUO. roc. TexH. yH-T. - HoBOCMOUMPCK,
[2016]. - Pexkum pocTtyna: http://elibrary.nstu.ru/source?bib_id=vtls000230334. - 3arn. ¢ akpaHa. KyunHa
C. A. AHITIUIACKMIA A3bIK AN 3KOHOMUYECKMX crieLasibHoCTel (3 cemecTp) [ONneKTPOoHHbIN pecypc] :
3NEKTPOHHBIA yuebHO-MeToaMYeckmin Komnneke / C. A. KyunHa ; HoBocKb. roc. TexH. yH-T. -
Hosocunbupck, [2011]. - Pexxkum goctyna: http://elibrary.nstu.ru/source?bib_id=vtls000163605. - 3arn. ¢
akpaHa. Cnenosuy B.C. YCTHbIA 9K3aMeH N0 aHrNIACKOMY 3blKy [3neKTPOHHBI pecypc]: nocobue/
Cnenosuy B.C.— 3neKTPOH. TEKCTOBbIe faHHble.— MuHcK: TeTpaCuctemc, 2012.— 252 ¢.— Pexxum
poctyna: http://www.iprbookshop.ru/28270.html.— 3BC «IPRbooks» Annéekosa A.3.
Y4yebHO-MeTOAMYECKOE NOCOOKNE NO aHTIMICKOMY A3bIKY /151 CAMOCTOATE/IbHOW paboThl CTYAEHTOB | Kypca
YPOBHS HEs3bIKOBbIX CNeLnanbHOCTel [SN1eKTPOHHBIN pecypc]: MeToamnyeckoe nocobue ans
caMoCToATe/IbHOM paboTbl CTyAeHTOB | Kypca/ Annbekosa A.3.— DeKTPOH. TEKCTOBbIE AaHHble.—
AcTtaHa: Ka3axcKuil ryMaHUTapHO-I0puanYecknin yHneepcnTeT, 2016.— 50 ¢.— Pexxum goctyna:
http://www.iprbookshop.ru/49574.html.— 3B6C «IPRbooks»

6 CamocToATe/IbHOe U3yYeHUe TEOPETUYECKOTO 14 10 0
mMarepuana '

CTy[eHT n3yyaeT Tembl, NpuBefeHHbIe B Tabnmue 3.3 : Kutosa E. T. MeTognyeckune pekomeHgauuy no
OpraHv3aLum camocToATe/IbHO PaboTbl CTYAEHTOB MPU U3YYEHWUN aHTTIMNCKOTO A3blKa [SN1EeKTPOHHbIA
pecypc] : y4ebHo-meTOAMYecKoe nocobue / E. T. Knutosa ; HoBOCKOG. roc. TexH. yH-T. - HoBOCMOMpCK,
[2016]. - Pexkxum poctyna: http://elibrary.nstu.ru/source?bib_id=vtls000230334. - 3arn. ¢ akpaHa. KyunHa
C. A. AHIIMIACKMIA A3bIK AN SKOHOMUYECKMX crieLaibHoCTel (3 cemecTp) [OneKTpOoHHbIN pecypc] :
3MEKTPOHHbIN y4ebHO-MeToamnYeckmin Komnneke / C. A. KyumHa ; HoBocKb. roc. TexH. yH-T. -
Hosocnbupck, [2011]. - Pexxum goctyna: http://elibrary.nstu.ru/source?bib_id=vtls000163605. - 3arn. ¢
aKpaHa. AHIIMIACKUIA A3bIK. KpaTkoe pyKOBOACTBO MO COCTaB/IEHMIO [eN0BbIX MUCEM U
COBEpPLLEHCTBOBAHUIO HABbIKOB NMUCbMa : y4ebHO-MeToANYEeCKOe Nocobume Ans CTYAEHTOB U MarucTpaHToB
BCEX TEXHUYECKMX 1 IKOHOMUYECKMX crelmanbHocTeld / HoBocmb. roc. TexH. yH-T ; [cocT.: B. H.
AdoHacosa, O. A. KanimHkuHa, O. N. KoHgpaTtbesa]. - HoBocmbumpcek, 2011. - 76, [3] c. : un., Tabn. Kutosa
E. T. Cross-cultural communication [91eKTpOHHbIN pecypc] : 3NEKTPOHHbI y4e6HO-METOANYECKIIA
komnnekc / E. T. Kutosa ; HoBocKG. roc. TexH. yH-T. - HoBocmbupck, [2016]. - Pexxum gocTyna:
http://elibrary.nstu.ru/source?bib_id=vtls000230335. - 3arn. ¢ akpaHa. Polyankina S. Y. PykoBoACTBO No
MOArOTOBKe Npe3eHTauunii Ha aHrIMACKOM A3blKe [SNEKTPOHHbIN pecypc] : 3M1eKTPOHHbIN
yueb6HO-MeTOAMYecKuid Komnnekce / S. Y. Polyankina ; HoBocm6. roc. TexH. yH-T. - HoBocnbupck, [2015]. -
Pexxum goctyna: http://elibrary.nstu.ru/source?bib_id=vtls000214342. - 3arn. ¢ skpaHa. Anmbekosa A.3.
YuebHO-MeTOLMYECKOE NOCOOME NO aHMIMIACKOMY A3bIKY [/151 CAMOCTOSATE/IbHON paboThbl CTYAEeHTOB | Kypca
YPOBHS HEs3bIKOBbIX CeLnanbHOCTel [SN1eKTPOHHBIN pecypc]: MeToamnyeckoe nocobue ans
caMoCTOATe/IbHOM paboTbl CTyAeHTOB | Kypca/ Annbekosa A.3.— OeKTPOH. TEKCTOBbIE faHHble.—
AcTaHa: Kasaxckuii ryMaHUTapHO-t0pUANYecKnin yHuBepenTeT, 2016.— 50 c.— Pexxum goctyna:
http://www.iprbookshop.ru/49574.html.— 3b6C «IPRbooks»

CemecTp: 4

1 |KOHTpO/bHbIE paboThbl |1, 2,4 |5 |4

BbINONHEHWE KOHTPO/bHOM paboTbl B COOTBETCTBMMN C METONYECKMMM YKa3aHUAMW.: PaxmeTosa E. C.
VHOCTpaHHbIN A3bIK [SNeKTPOHHBIN pecypc] : 3N1eKTPOHHBIA y4e6HO-MeTOANYECKUI KOMNIIEKE [2 Kypc,
HanpaeneHus nogrotoeku: 38.03.01 3koHomuKa, 38.03.02 MeHemkmeHT] / E. C. PaxmeToBa, K. .
LLIabyHMHa ; HoBOCKG. roc. TexH. yH-T. - HoBocubmpck, [2016]. - Pexxum goctyna:
http://elibrary.nstu.ru/source?bib_id=vtls000229387. - 3arn. ¢ s3KpaHa.

2 |CoctaBneHue rnoccapus | 1 |5 |O




CocrasnieHue rnoccapus no n3yvaembiM Temam.: KyunHa C. A. AHTIMACKWI A3bIK 415 SKOHOMUYECKMX
cneyunanbHocTel (3 cemecTp) [SNeKTPOHHbIN pecypc] : 3NeKTPOHHbIA y4ebHO-MeToAMYeCKIMin Komnnekc / C.
A. KyunHa ; HoBocm6. roc. TexH. yH-T. - HoBocmoupck, [2011]. - Pexum gocTyna:
http://elibrary.nstu.ru/source?bib_id=vtls000163605. - 3arn. ¢ akpaHa. AHIIMACKNIA A3bIK. KpaTKoe
PYKOBOZCTBO MO COCTaB/IEHMIO [e/I0BbIX MUCEM W COBEPLUEHCTBOBAHMIO HABbLIKOB MUCLHMA :
y4ebHO-MeTOoAMYECKOe Nocobue A1 CTYLEHTOB 1 MarncTPaHTOB BCEX TEXHUYECKMNX N 9KOHOMUYECKNX
cneuunanbHocTeli / HoBocu6. roc. TexH. yH-T ; [cocT.: B. H. AdoHacoBa, O. A. KannHknHa, O. .
KoHppartbeBa]. - HoBocunbupcek, 2011. - 76, [3] c. : un., Tabn. Cnenosuy B.C. YCTHbI 3K3aMeH Mo
aHrINMCKOMY 5i3blKy [DN1eKTPOHHLIN pecypc]: nocobue/ Cnenosuy B.C.— OMeKTPOH. TEKCTOBbIE
faHHble.— MuHcK: TetpaCuctemc, 2012.— 252 ¢c.— Pexxum foctyna:
http://www.iprbookshop.ru/28270.html.— 3BC «IPRbooks» Kntosa E. T. Cross-cultural communication
[3neKTpOHHbIV pecypc] : 3NeKTPOHHBLIN y4ebHO-MeToAMYecKuiA Komnneke / E. T. Kutosa ; HoBocmb. roc.
TeXH. YH-T. - HoBocnbupck, [2016]. - Pexxum goctyna: http://elibrary.nstu.ru/source?bib_id=vtls000230335.
- 3arn. ¢ akpaHa. Polyankina S. Y. PyKoBOACTBO M0 NOArOTOBKE MPe3eHTaLUMin Ha aHT/IMNCKOM A3blKe
[@neKTpOHHBI pecypc] : aNeKTPOHHBI yuebHO-MeToanYecKuiA komnneke / S. Y. Polyankina ; HoBocun6.
roc. TexXH. yH-T. - HoBocnbupck, [2015]. - Pexxum gocTyna:
http://elibrary.nstu.ru/source?bib_id=vtls000214342. - 3arn. ¢ skpaHa. Annbekosa A.3.
YuebHO-MeTOLMYECKOE NOCOOME NO aHIMIACKOMY A3bIKY [/151 CAMOCTOATE/IbHON paboThbl CTYAEeHTOB | Kypca
YPOBHS HEA3bIKOBbIX CreLnanbHOCTel [SN1eKTPOHHBIN pecypc]: MeToamyeckoe nocobue ans
caMOCTOsTe/IbHON paboTbl CTyAeHTOB | Kypca/ Annbekoa A.3.— 3MEKTPOH. TEKCTOBbIE AaHHble.—
AcTaHa: Kasaxckuii ryMaHUTapHO-topuanyecknin yHueepeuteT, 2016.— 50 ¢.— Pexum gocTyna:
http://www.iprbookshop.ru/49574.html.— 3bC «IPRbooks»

3 3aKperiieHre IEKCUYECKOro Y rpaMmmMaTUYecKoro 2 10 0
Martepuana

BbINOHEHNE IEKCUYECKMX M TpaMMaTUYeCcKnX ynpakHeHni.: KyunHa C. A. AHIIUIACKWI A3bIK 415
3KOHOMUYECKMX cnelmanbHocTel (3 cemecTp) [3NeKTPOHHBIN pecypc] : 3NeKTPOHHbIN
yuebHO-MeTOAMueckuid Komrneke / C. A. KyunHa ; HoBocm6. roc. TexH. yH-T. - HoBocun6upcek, [2011]. -
Pexxum goctyna: http://elibrary.nstu.ru/source?bib_id=vtls000163605. - 3arn. ¢ akpaHa. AHTAIMACKNIA A3bIK.
KpaTkoe pyKOBOZCTBO MO COCTaB/IEHMIO [e/10BbIX MUCEM M COBEPLUEHCTBOBAHMIO HABbIKOB MCbMA :
y4ebHO-MeTOoAMYECKOe Nocobue 415 CTYLEHTOB 1 MarvcTPaHTOB BCEX TEXHUYECKMX N IKOHOMUYECKMX
cneyunanbHocTeld / HoBocub. roc. TexH. yH-T ; [cocT.: B. H. AtoHacosa, O. A. KannHkuHa, O. W.
KoHppatbeBa]. - HoBocunbupcek, 2011. - 76, [3] c. : un., Tabn. Cnenosuy B.C. YCTHbIN 3K3aMeH Mo
aHrMMCcKoMy A3blKy [DNeKTPOHHBIN pecypc]: nocobue/ Cnenosuyd B.C.— 3neKTPOH. TEKCTOBbIE
faHHble.— MuHck: TetpaCuctemc, 2012.— 252 ¢c.— Pexxum foctyna:
http://www.iprbookshop.ru/28270.html.— 3BC «IPRbooks» Anmbekosa A.3. YU4ebHO-MeToLMYECKO.
noco6ue No aHrIMINCKOMY A3bIKY 15 CAMOCTOATE/IbHOW paboThbl CTYAEHTOB | Kypca YPOBHSA Hes3bIKOBbIX
cneynanbHOCTeN [ONEKTPOHHBIN pecypc]: MeToamnyeckoe Nocobue Ans caMocTosATe/lbHOM paboThl
ctyaeHToB | Kypca/ AnmbekoBa A.3.— DNEKTPOH. TEKCTOBbIE [laHHble.— AcTaHa: Kasaxckuii
ryMaHWUTapHO-IOpUANYEeCKnin yH1BepeuTeT, 2016.— 50 ¢.— Pexxmum goctyna:
http://www.iprbookshop.ru/49574.html.— 3B6C «IPRbooks»

4 | MoaroToBKa COOOLLEHWIA 5 10 0

MoucK 1 n3yyeHune LOMONHUTENBHOTO MaTepuana no ulyvaemoii Teme: Criernosud B.C. YCTHbI 3K3aMeH
MO aHrNUNCKOMY A3bIKy [DNeKTPOHHbIN pecypc]: nocobue/ Cnenosny B.C.— SNeKTPOH. TEKCTOBbIE
faHHble.— MuHckK: TetpaCuctemc, 2012.— 252 ¢.— Pexxum gocTyna:
http://www.iprbookshop.ru/28270.html.— 3BC «IPRbooks» Polyankina S. Y. PykoBoACTBO MO MNOArOTOBKE
npe3eHTauuii Ha aHrIMACKOM fA3biKe [SN1eKTPOHHBIN Pecypc] : 3NeKTPOHHLIN y4eOHO-MeTOANYECKNIA
Komnnekc / S. Y. Polyankina ; HoBocub. roc. TexH. yH-T. - HoBocubupck, [2015]. - Pexxum gocTyna:
http://elibrary.nstu.ru/source?bib_id=vtls000214342. - 3arn. ¢ sKpaHa.

5 |MoparoTtoBka K atTectauun |1, 2,3,4,5 |4 6




MoBTOpeHWe 1 cUCTEMaTM3aLUMA N3yYeHHOTro MaTepuana: Kutosa E. T. MeToaunueckue pekomeHaaumm rno
opraHv3aLum camocToATe/IbHON PaboTbl CTYAEHTOB MPY U3YYEHWUN aHTTIMNCKOTO A3blKa [SN1EKTPOHHbI
pecypc] : yuebHO-meToANYecKoe nocobme / E. T. KutoBa ; HoBOCUO. roc. TexH. yH-T. - HoBOCMOUMPCK,
[2016]. - Pexkum pocTtyna: http://elibrary.nstu.ru/source?bib_id=vtls000230334. - 3arn. ¢ akpaHa. KyunHa
C. A. AHITIUIACKMIA A3bIK AN 3KOHOMUYECKMX crieLasibHoCTel (3 cemecTp) [ONneKTPOoHHbIN pecypc] :
3NEKTPOHHBIA yuebHO-MeToaMYeckmin Komnneke / C. A. KyunHa ; HoBocKb. roc. TexH. yH-T. -
Hosocunbupck, [2011]. - Pexxkum goctyna: http://elibrary.nstu.ru/source?bib_id=vtls000163605. - 3arn. ¢
akpaHa. Cnenosuy B.C. YCTHbIA 9K3aMeH N0 aHrNIACKOMY 3blKy [3neKTPOHHBI pecypc]: nocobue/
Cnenosuy B.C.— 3neKTPOH. TEKCTOBbIe faHHble.— MuHcK: TeTpaCuctemc, 2012.— 252 ¢.— Pexxum
poctyna: http://www.iprbookshop.ru/28270.html.— 3BC «IPRbooks» Annéekosa A.3.
Y4yebHO-MeTOAMYECKOE NOCOOKNE NO aHTIMICKOMY A3bIKY /151 CAMOCTOATE/IbHOW paboThl CTYAEHTOB | Kypca
YPOBHS HEs3bIKOBbIX CNeLnanbHOCTel [SN1eKTPOHHBIN pecypc]: MeToamnyeckoe nocobue ans
caMoCToATe/IbHOM paboTbl CTyAeHTOB | Kypca/ Annbekosa A.3.— DeKTPOH. TEKCTOBbIE AaHHble.—
AcTtaHa: Ka3axcKuil ryMaHUTapHO-I0puanYecknin yHneepcnTeT, 2016.— 50 ¢.— Pexxum goctyna:
http://www.iprbookshop.ru/49574.html.— 3B6C «IPRbooks»

6 CamocToATe/IbHOe U3yYeHUe TEOPETUYECKOTO 14 16 0
mMarepuana '

CTyAeHT n3yyaeT Tembl, NpuBefeHHbIe B Tabnmue 3.3 : Kutosa E. T. MeToanyeckune pekomeHgauuy no
opraHu3aLum camocToATe/IbHON PaboTbl CTYAEHTOB MPU U3YYEHWUN aHTTIMNCKOTO A3blKa [SN1EKTPOHHbIA
pecypc] : yuebHo-MeToauYeckoe nocobue / E. T. Kutosa ; HoBocu6. roc. TexH. yH-T. - HoBocu6MpCK,
[2016]. - Pexkxum poctyna: http://elibrary.nstu.ru/source?bib_id=vtls000230334. - 3arn. ¢ akpaHa. KyunHa
C. A. AHIIMIACKMIA A3bIK AN 3KOHOMUYECKMX crieLaibHoCTel (3 cemecTp) [OneKTpOoHHbIN pecypc] :
3MEKTPOHHbIN yuebHO-MeToaMnYeckmin Komnneke / C. A. KyumHa ; HoBocKb. roc. TexH. yH-T. -
Hosocubupck, [2011]. - Pexxum goctyna: http://elibrary.nstu.ru/source?bib_id=vtls000163605. - 3arn. ¢
akpaHa. Polyankina S. Y. PykoBOACTBO M0 NOArOTOBKE NPe3eHTaLMA Ha aHI IMACKOM A3blKe [DNEKTPOHHbIN
pecypc] : 3NeKTPOHHbIA y4ebHO-MeToaMYecKMin Komnneke / S. Y. Polyankina ; HoBocu6. roc. TexH. yH-T. -
Hosocunbupck, [2015]. - Pexxum goctyna: http://elibrary.nstu.ru/source?bib_id=vtls000214342. - 3arn. ¢
akpaHa. Annbekosa A.3. YU4ebHO-MeTO4MYECKOe NOCOOME NO aHMNIACKOMY Si3bIKY [/19 CAMOCTOATE/TbHOM
paboThbl CTYAEHTOB | Kypca YPOBHS HEA3bIKOBbLIX CreLuaibHOCTeN [DNeKTPOHHbBIN pecypc]: MeToanyecKoe
noco6ue 415 caMoCTOATe/IbHON paboTbl CTyAeHTOB | Kypca/ Annbekosa A.3.— SNEKTPOH. TEKCTOBbIE
AaHHble.— AcTaHa: Ka3axcKuil ryMaHUTapHO-pUANYecKnin yHuBepcnTeT, 2016.— 50 ¢.— Pexxum
poctyna: http://www.iprbookshop.ru/49574.html.— 3B6C «IPRbooks»

7 CamocToATe/IbHOE 13yYeHUe TeOPETUYECKOTOo 14 16 0
MaTepuana '

CTyfeHT M3y4yaeT TeMbl, NpuBefeHHbIe B Tabnuue 3.3 : Kutosa E. T. MeToguyeckmne pekomeHaaLmm rno
opraHusaLMm caMoCTosATeIbHO PaboThbl CTYAEHTOB MPU U3YUEHUW aHTIMIACKOrO A3blKa [ONEKTPOHHBI
pecypc] : yuebHo-MeTOAMYecKoe nocobme / E. T. Kutosa ; HoBocu6. roc. TexH. yH-T. - HoBocMOUMpCK,
[2016]. - Pexxum pocTtyna: http://elibrary.nstu.ru/source?bib_id=vtls000230334. - 3arn. ¢ akpaHa. KyunHa
C. A. AHIMUIACKNIA A3bIK AN151 SKOHOMUYECKNX crelmanbHocTel (3 ceMecTp) [DneKTPOHHBI pecypc] :
3MEKTPOHHbIN y4ebHO-MeToaMnYecKmin komnneke / C. A. KyumHa ; HoBocub. roc. TexH. yH-T. -
Hosocnbupck, [2011]. - Pexxum goctyna: http://elibrary.nstu.ru/source?bib_id=vtls000163605. - 3arn. ¢
3KpaHa. Kutosa E. T. Cross-cultural communication [3n1eKTpOHHBIV pecypc] : 371eKTPOHHbIi
yyebHO-MeToAMYeCKMiA Komnneke / E. T. Kutosa ; HoBocmb. roc. TexH. yH-T. - HoBocubmpck, [2016]. -
Pexxum goctyna: http://elibrary.nstu.ru/source?bib_id=vtls000230335. - 3arn. ¢ 3kpaHa. Anmbekosa A.3.
YuebHO-MeToAMYeCKOe NocobUe Mo aHrIMNCKOMY SA3bIKY /151 CAMOCTOATE/IbHOM paboThbl CTYAEHTOB | Kypca
YPOBHS HesA3bIKOBbIX CreuuasibHOCTel [SNeKTPOHHBIV pecypc]: MeToAnuYeckoe nocobue ans
caMoCTOsTe/IbHOM paboTbl CTyAeHTOB | Kypca/ Annbekosa A.3.— 3MIEKTPOH. TEKCTOBbIE AaHHble.—
AcTtaHa: Ka3axcKuin ryMaHUTapHO-t0puanYecKmnin yHusepcnTeT, 2016.— 50 ¢.— Pexxum gocTyna:
http://www.iprbookshop.ru/49574.html.— 3B6C «IPRbooks»

CemecTp: 5

1 |KOHTpO/bHbIE paboThbl |1, 2,4 |5 |O

BbInonHeHne KOHTPO/bHON paboThbl B COOTBETCTBUM C METOAMYECKMMY YKazaHuaMK.: PaxmeTtosa E. C.
VIHOCTpaHHbIN S3bIK [SNEKTPOHHBIV pecypc] : 3NeKTPOHHBIA y4e6HO-MeTOANYECKMI KOMNIEKE [2 Kypc,
HanpasneHus nogrotosku: 38.03.01 3koHoMKKa, 38.03.02 MeHexkmeHT] / E. C. PaxmeToBa, K. /.
LLIabyHuHa ; HoBocK6. roc. TexH. yH-T. - HoBocnbupck, [2016]. - Pexxum gocTyna:
http://elibrary.nstu.ru/source?bib_id=vtIs000229387. - 3arn. ¢ sKpaHa.

2 | 3aKkpenneHune NeKCUKo-rpammaT4ecKoro Mmarepmnana |2 |0 |O




BbINONHEHWE NEKCUYECKUNX 1 FPpaMMaTUYeCKUX ynpaxHeHnA: KyunHa C. A. AHIANIACKIWIA A3bIK Ans
9KOHOMUYECKMX CreLuanbHOCTeR (3 ceMecTp) [SNeKTPOHHBIV pecypc] : 3N1eKTPOHHbIN
yueb6HO-MeTOAMYeckuii Komnnekce / C. A. KyunHa ; HoBocm6. roc. TexH. yH-T. - HoBocun6umpcek, [2011]. -
Pexxum goctyna: http://elibrary.nstu.ru/source?bib_id=vtls000163605. - 3ar/. ¢ 3KpaHa. AHTIMACKNIA A3bIK.
KpaTkoe pyKOBOZCTBO MO COCTaB/IEHMIO [e/10BbIX MUCEM M COBEPLUEHCTBOBAHMIO HABbIKOB NCbMA :
y4e6HO-MeTOAMYEeCKOe Nocobme Ans CTYAEeHTOB 1 MarucTPaHTOB BCEX TEXHUYECKMX U 9KOHOMUYECKNX
cneymanbHocTeld / HoBocwb. roc. TexH. yH-T ; [cocT.: B. H. AcoHacosa, O. A. KannHkuHa, O. W.
KoHgpaTtbeBa]. - HoBocunbupcek, 2011. - 76, [3] c. : un., Tabn. Cnenosud B.C. YCTHbI 3K3aMeH No
aHrMncKomy a3blKy [DNeKTPOHHBIA pecypc]: nocobue/ Cnenosny B.C.— 3neKTPOH. TEKCTOBbIE
faHHble.— MuHck: TetpaCuctemc, 2012.— 252 ¢.— Pexxum gocTyna:
http://www.iprbookshop.ru/28270.html.— 3BC «IPRbooks» Annbekosa A.3. Y4ebHO-MeTOLNYECKOE
nocobue No aHrMMACKOMY f3bIKy [/19 CAMOCTOATE/IbHON PaboThl CTYAEHTOB | Kypca YPOBHSA HEA3bIKOBbIX
cneuunanbHOCTel [ONeKTPOHHBIN pecypc]: MeToamMyeckoe Nocobue Ans caMoCcTosATe/IbHON paboThbl
cTyfeHToB | Kypca/ Anmbekosa A.3.— 3NeKTPOH. TEKCTOBbIE AaHHble.— AcTaHa: Kasaxckuii
ryMaHWUTapHO-OpUANYECKNA yH1BepenTeT, 2016.— 50 c.— Pexxmum goctyna:
http://www.iprbookshop.ru/49574.html.— 3bC «IPRbooks»

3 | CocrasfnieHue rnoccapus 1 |0 |O

CocTaBneHue rnoccapus no n3yvaemoi Teme: Kutosa E. T. MeTognyeckune pekoMeHgauum no
opraHu3aLum caMoCcToATeNbHON PaboTbl CTYAEHTOB NPU U3YUYEHWUN aHTIMIACKOTO A3blKa [DNEKTPOHHbII
pecypc] : yuebHo-meToANYecKoe nocobme / E. T. Kutosa ; HoBOCKG. roc. TexH. yH-T. - HOBOCMOUMPCK,
[2016]. - Pexkum poctyna: http://elibrary.nstu.ru/source?bib_id=vtls000230334. - 3arn. ¢ akpaHa. KyunHa
C. A. AHITIUIACKMIA A3bIK 415 3IKOHOMUYECKUX crieLasibHOCTel (3 cemecTp) [ONneKTPOoHHbIN pecypc] :
3NIEKTPOHHbI y4ebHO-MeToamYecKmin komnneke / C. A. KyumHa ; HoBocuKb. roc. TexH. yH-T. -
Hosocunbupck, [2011]. - Pexxum goctyna: http://elibrary.nstu.ru/source?bib_id=vtls000163605. - 3arn. ¢
aKpaHa. AHIIMACKNIA A3bIK. KpaTKoe pyKOBOACTBO MO COCTaB/IEHNIO AeN0BbIX NUCEM U
COBEPLLEHCTBOBAHWIO HaBbIKOB MUCbMa : y4ebHO-MeTOANYeCKOe Nocobume Ans CTyAeHTOB U MarucTpaHToB
BCEX TEXHUYECKNX N IKOHOMUYECKMX cneupanbHocTel / HoBocmb. roc. TexH. yH-T ; [cocT.: B. H.
AdoHacosa, O. A. KannHkuHa, O. . KonapaTtbea]. - Hosocubupek, 2011. - 76, [3] c. : un., Tabn. Kutoea
E. T. Cross-cultural communication [91eKTpOHHbIN pecypc] : 3N1eKTPOHHbIV y4e6HO-MeTOANYECKINIA
Komnnekc / E. T. Kutosa ; HoBocmO. roc. TexH. yH-T. - HoBocnbupck, [2016]. - Pexxum gocTyna:
http://elibrary.nstu.ru/source?bib_id=vtls000230335. - 3arn. ¢ skpaHa. Annbekosa A.3.
YuebHO-MeTOLMYECKOe NOCOOME MO aHrIMIACKOMY A3bIKY [/151 CaMOCTOSATE/IbHON paboThbl CTYAEeHTOB | Kypca
YPOBHS HEs3bIKOBbIX CeLnanbHOCTel [SN1eKTPOHHBIN pecypc]: MeToamnyeckoe nocobue ans
caMoCTOATe/IbHOM paboTbl CTyAeHTOB | Kypca/ Annbekosa A.3.— OeKTPOH. TEKCTOBbIE aHHble.—
AcTaHa: Kasaxckuii ryMaHUTapHO-I0pUANYecKnin yHuBepcnTeT, 2016.— 50 c.— Pexxum goctyna:
http://www.iprbookshop.ru/49574.html.— 3b6C «IPRbooks»

4 | MoaroToBKa CO0O6LLEHWS |5 0 0

MownCcK 1 n3yyeHve AOMNONHUTENBLHOIO MaTepuana no usyvaemoii teme: Crernosuy B.C. YCTHbIN 3K3aMeH
MO aHrNNNCKOMY A3bIKy [DNeKTPOHHbIN pecypc]: nocobue/ Cnenosuy B.C.— SNeKTPOH. TEKCTOBbIE
faHHble.— MuHcK: TeTpaCuctemc, 2012.— 252 ¢.— Pexxum gocTyna:
http://www.iprbookshop.ru/28270.html.— 3BC «IPRbooks» Polyankina S. Y. PykoBOACTBO M0 NOAroTOBKe
npeseHTauuii Ha aHIIMACKOM 513blKe [SM1eKTPOHHBINA pecypc] : 3NMeKTPOHHbIN y4e6HO-MeTOANYECKUI
Komnnekc / S. Y. Polyankina ; HoBocub. roc. TexH. yH-T. - HoBocubupck, [2015]. - Pexxum gocTyna:
http://elibrary.nstu.ru/source?bib_id=vtls000214342. - 3arn. ¢ sKpaHa.

5 |MopgroTtoBka K atrectauun |1, 2,3,4,5 |5 4




MoBTOpPeHMe 1 cUCTeMaTM3aLMs 3ydeHHoro matepnana: Kutosa E. T. MeTognuyeckve peKomeHZaumm rno
opraHusaLMm caMoCcToATelbHOM PaboThbl CTYAEHTOB MPU U3YUEHUW aHTIMIACKOrO S3blKa [ONEKTPOHHBI
pecypc] : yuebHo-mMeTOAMYecKoe nocobme / E. T. Kutosa ; HoBocu6. roc. TexH. yH-T. - HoBOCMOUMPCK,
[2016]. - Pexxum poctyna: http://elibrary.nstu.ru/source?bib_id=vtls000230334. - 3arn. ¢ akpaHa. KyunHa
C. A. AHIMUIACKNIA A3bIK AN151 SKOHOMUYECKNX crelmanbHocTel (3 ceMecTp) [DneKTPOHHBIR pecypc] :
3MEKTPOHHbIN y4yebHO-MeToaMnYecKmin komnneke / C. A. KyumHa ; HoBocub. roc. TexH. yH-T. -
Hosocnbupck, [2011]. - Pexxum goctyna: http://elibrary.nstu.ru/source?bib_id=vtls000163605. - 3arn. ¢
3KpaHa. AHIINIACKMI A3blK. KpaTKoe pyKOBOACTBO MO COCTaB/IEHMIO [eN0BbIX MUCEM U
COBEpPLLEHCTBOBAHUIO HaBbIKOB NMUCbMa : y4ebHO-MeToANYeCKOe NOCobue ANs CTYAEeHTOB U MarucTpaHToB
BCEX TEXHUYECKMX U SIKOHOMUYECKMX crelmnansHocTen / HoBocn6. roc. TexH. yH-T ; [cocT.: B. H.
AdoHacosa, O. A. KannHkunHa, O. L. KoHgpatbesa]. - Hosocnbupck, 2011. - 76, [3] c. : un., Tabn.
Cnenosuy B.C. YCTHbIN 3K3aMeH N0 aHIUACKOMY A3blKy [QNeKTPOHHbIN pecypc]: nocobue/ Cnenosny
B.C.— OneKTpoH. TeKCTOBbIe faHHble.— MUHCK: TeTpaCuctemc, 2012.— 252 ¢.— Pexxum gocTyna:
http://www.iprbookshop.ru/28270.html.— 3BC «IPRbooks» Knutosa E. T. Cross-cultural communication
[3neKTpOHHbIV pecypc] : 3N1eKTPOHHBLIN y4ebHO-MeToAMYecKuiA Komnneke / E. T. Kutosa ; HoBocm6. roc.
TeXH. YH-T. - HoBocnbupck, [2016]. - Pexxum goctyna: http://elibrary.nstu.ru/source?bib_id=vtls000230335.
- 3arn. ¢ akpaHa. Polyankina S. Y. PykoBOACTBO M0 NOArOTOBKE MPe3eHTaLUMin Ha aHI/IMNCKOM A3blKe
[@neKTpOHHBIA pecypc] : aNeKTPOHHBI yuebHO-MeToanYecKniA komnneke / S. Y. Polyankina ; HoBocu6.
roc. TexXH. yH-T. - HoBocnbupck, [2015]. - Pexxum goctyna:
http://elibrary.nstu.ru/source?bib_id=vtls000214342. - 3arn. ¢ skpaHa. Annbekosa A.3.
YuebHO-MeToLMYECKOE NOCOOME NO aHIMIACKOMY A3bIKY [/151 CAMOCTOATE/IbHON paboThbl CTYAEHTOB | Kypca
YPOBHS HEs3bIKOBbIX CreLnanbHOCTel [SN1eKTPOHHBIN pecypc]: MeToamnyeckoe nocobue ans
caMOCTOsTe/IbHON paboTbl CTyAeHTOB | Kypca/ AnnbekoBa A.3.— IMEKTPOH. TEKCTOBbIE AaHHble.—
AcTaHa: Kasaxckuii ryMaHUTapHO-topuanyecknin yHueepeuteT, 2016.— 50 ¢.— Pexum gocTyna:
http://www.iprbookshop.ru/49574.html.— 3bC «IPRbooks»

6 CamocTosTe/IbHOe M3yYeHUe TEOPETUYECKOTO 14 12 0
mMarepuana '

CTyAeHT n3yyaeT Tembl, NpuBeAeHHbIe B Tabnmue 3.3 : Kutosa E. T. MeToanyeckune pekomeHgauum no
OpraHm3aLum camocToATe/IbHON PaboTbl CTYAEHTOB MPY U3YYEHNMN aHTIMACKOTO 5i3blKa [3NeKTPOHHbIA
pecypc] : yuebHO-MeToANYecKoe nocobue / E. T. Kutosa ; HoBoCKG. roc. TexH. yH-T. - HOBOCMOUPCK,
[2016]. - Pexkum pocTtyna: http://elibrary.nstu.ru/source?bib_id=vtls000230334. - 3arn. ¢ skpaHa. KyunHa
C. A. AHITIUIACKUIA 53bIK A5 SKOHOMUYECKUX CneLmanbHOCTel (3 ceMecTp) [SneKTpOoHHbIN pecypc] :
3NEKTPOHHbI y4e6HO-MeToanYecKmnin komnneke / C. A. KyumnHa ; HoBocmG. roc. TexH. yH-T. -
Hosocunbupck, [2011]. - Pexxum goctyna: http://elibrary.nstu.ru/source?bib_id=vtls000163605. - 3arn. ¢
3KpaHa. AHIIMNCKNIA A3bIK. KpaTKoe pyKOBOACTBO MO COCTaB/IEHNIO AeN0BbIX NUCEM U
COBEpPLLEHCTBOBAHUIO HABbLIKOB NMUCbMa : y4eOHO-MeTOANYECKOe NOCOOMe ANs CTYAEHTOB M MarucTpaHToB
BCEX TEXHUYECKMX 1 IKOHOMUYECKMX crieymanbHocTel / HoBocmb. roc. TexH. yH-T ; [cocT.: B. H.
AdoHacosa, O. A. KannHkuHa, O. L. KoHgpatbesa]. - HoBocnbupck, 2011. - 76, [3] c. : un., Tabn.
Annbekosa A.3. Y4ebHO-MeTOAMNYECKOE NOCOBUE NO aHTIMNCKOMY A3bIKY [15 CaMOCTOATEIbHOW paboThbl
CTYZeHTOB | Kypca YpOBHS Hesi3bIKOBbIX CMeLuanbHOCTeN [SNeKTPOHHBIA pecypc]: MeToamnyeckoe nocobue
A1 CaMOCTOATENbHOW paboTbl CTyAeHTOB | Kypca/ Anmbekosa A.3.— DNEKTPOH. TEKCTOBbIE JaHHbIe.—
AcTaHa: Kasaxckuii ryMaHUTapHO-I0pUANYecKnin yHuBepcnTeT, 2016.— 50 c.— Pexxum goctyna:
http://www.iprbookshop.ru/49574.html.— 3b6C «IPRbooks»

5. TexHonorus obyyeHus

N5t opraHu3aLmy 1 KOHTPO/IS CaMOCTOSITE/IbHOV PaboThl 06YUaKOLLIMXCS, @ TAKKE NMPOBEAEHNS
KOHCYNbTaLMiA MPUMEHAOTCSA MHADOPMaLOHHO-KOMMYHUKALIMOHHbIE TeXHONorMn (Tabn. 5.1).

Tabnunua 5.1
JeAatenbHoCTb MHdopmaLMOHHO-KOMMYHMKALUNOHHbIE TEXHOOTNN
VHhopmumpoBaHme e-mail
KoHcynbTnpoBaHue e-mail
KoHTponb Cpefia 3neKTpoHHOro 06yyeHns HI'TY

PasmeLLieHne y4eGHbIX

Cpepa anekTpoHHOro 06yyeHnss HI'TY; 9b6C
mMaTepuanos




Tabnmuya 5.2

AKTVBHbIE 1 MHTEPAKTVBHbIE (DOPMbI MPOBEAEHNS 3aHATUI

Kofb! hopMupyembIx

Ne HavnmMeHoBaHMe akTUBHbIX (DOPM .
KOMMETEeHL N

1 |[enosasa urpa OK.5;

®opvupyeMble yMeHHsI: 3]. 3HaTh HUHOCTPAHHBIH SI3bIK JIsI MEAKITMIHOCTHOTO OOIIEHUsI C
HHOCTPaHHBIMM MapTHEpaMU

Kparkoe onucanue npumenenun: PaboTta npoBonutcs B mapax, MajbIX IPyINax UIH B €AUHON
rpymre. [Ipemnaraemas yaeOHas cHUTyalust JOJKHA MaKCUMaIbHO HMHUTHPOBATE €CTECTBEHHYIO
peueByro cutyaunio. [lpu 3ToM ucnonp30BaHNe PONIEBBIX "MACOK" SBIISETCS IPUEMOM CHSTHSI
TICUXOJIOTHUECKOro Gapbepa rpu obmenun. O0s3aTeIbHBIM YCIOBUEM MPOBEAEHUSI UTP SIBJISIETCS
peapapuTeibHaA IMOArOTOBKA - U3YUCHUEC HCO6X0,Z[I/IMI>IX PEUCBBIX KIIUIIIEC, npopa60T1<a BO3MOZKHBIX
KOMMYHHUKATHUBHBIX CTpaTeFI/Iﬁ U TAKTUK. 3aKJIFOYUTEIBHBIM 3TAllOM pa6OTbI SABJIACTCA 06CY)K,H€HI/IC
XOZa UTPbI, CAMOAHAIN3 YUaCTHUKOB.

2 | Aunckycens |OK.5;

®DopmupyeMble yMeHHsI: 3]. 3HATh MHOCTPAHHBIN SI3bIK IJIs1 MEKJIMIHOCTHOTO OOIIEHHUs C
WHOCTPAHHBIMU MMAPTHEPaAMU

Kparkoe onucanue npumenenus: uckyccus mpoBoauTCs B CBOOOAHOM popme mmu B popme
"CTPYKTYpUPOBAaHHOMN" TUCKYCCHH - HA YCMOTPEHUE Mperoaasateisi. Bo3aMoKHO Takke
OpraHu3arus IUCKYCCHH B MasbiX ("3akprIThiX'") rpymmax. B aTom ciydae paboTta conpoBokaaeTcs
00s13aTeIbHBIM TIPENCTABJICHHEM PE3YJIbTATOB B (JOpMe KOPOTKOM Mpe3eHTAlUH TIePel] ayAUTOPUeH
M B (popme muckMeHHOro otuera. Jlanee nenecoodpasHo odiee rpymnnoroe 00Cy KaeHne U
0OMEeH MHEHHSIMHU.

3 |Kelic-cTagm |OK.5;

®opvupyeMble yMeHHsI: 3]. 3HaTh HUHOCTPAHHBIH SI3bIK JIsI MEAKITMIHOCTHOTO OOIIEHUsI C
HHOCTPaHHBIMM MapTHEpaMU

Kparkoe onucanue npumMeHenus: AHaTN3 KeHCoB (mpobmeMHbIX cutyaruii). Keficsl BKIIO9a0T
601b1I0M 110 00bEeMY M TIIATENILHO pa3paboTaHHBIN MaTepHall, H3yueHHe KOTOPOro HeoOXonumo
MPOBECTH MOA KOHTposieM npernonasaress. O0CykaeHne BeIeTCs B MAIBIX IPYIIax v 3aBepIIaeTCs
MPUHSTHEM OOIIEro peuieHus, Kotopoe odopmisieTcs B mucbMeHHO# Gopme. Ha 3aBepmaroriem
yTarne uenecoodpasHo oduiee 0OCyKISHHe MPUHSITHIX PEIIeHUH.

6. MpaBuna aTTecTalumm o6yyatoLLMxcs no y4eGHOM AucumnivHe

[ns atTecTaymm obyyarowmxca no AUCUMNINHe UCnonb3yeTcs 6anbHO-penTUHIOBas cUcTeMa
(BPC), no3sonsoLLas BbICTaBNATb OLEHKM MO TPaANLMOHHON LKane 1 15-yposHesoi ECTS.

KpaTkast nHcopmaumsi o BPC npmseseHa B Tabn. 6.1.

Tabnuua 6.1
MuH. .
OueHnBaeMble BUAbI feATeNIbHOCTY 06y4YatoLmnxcs 6ann MakcumasibHbI 6an

Cemectp: 1

Ipaxmuyeckue 3anamusa: CUTYaTUBHBIN AUAIOT 10 20
IIpaxmuyecxue 3anamus; CooOIIeHHE TTO TEME 10 20
IIpaxmuyeckue 3anamus: COCTaBIIeHHE MUCbMa 7 15
Ipaxmuueckue 3auamus:; AyaupoBaHue 8 15




Koumponwvnwie pabonivei: 5 10
3auem Ne3: TlucbMeHHBIN TTepeBO TEKCTA 3 5
3auem Ne3: Tlepenaua conep:kaHusi TEKCTA 2 5
3auem Ne3: JIlekCHKO-rpaMMaTHIECKUN TECT 3 5
3auem Noe3: Becena mo U3y4eHHOW TEMATHUKE 2 5
CemecTp: 2

IIpaxmuyeckue 3anamus: CUTyaTUBHBIN AUAJIOT 10 20
Ipaxmuuecxue 3ansmus: CooOIeHNUe MO TEME 10 20
Ipaxmuyecxue 3ansmus: CocTaBlieHHe MTUCbMa 7 15
Ipaxmuueckue 3auamus: AyaupoBaHue 8 15
Konmponwvuwvie pabomui: 5 10
3ayem Ne3: IluceMeHHBIN TEPEeBO TEKCTA 3 5
3auem Ne3: Tlepenaua conep:kaHusi TEKCTA 2 5
3auem Ne3: JIekCUKO-TpaMMaTHYECKUH TECT 3 5
3auem Noe3: Becena mo u3yueHHOMY MaTepUaTy 2 5
CemecTp: 3

Ipaxmuyeckue 3anamus: CUTYyaTUBHBIN AUATIOT 10 20
Ipaxmuuecxue 3ansamus: CoolllieHNe MO TEME 10 20
Ipaxmuyecxue 3anamusi: CocTaBlieHHe MUCbMa 7 15
Ipaxmuyecxue 3ausamus; AynapoBaHue 8 15
Koumponvnwie pabomeui: 5 10
3ayem No3: TlucbMeHHBIN TIEPEBON TEKCTA 3 5
3auem Ne3: Tlepenaua comep:kaHust TEKCTA 2 5
3auem Ne3: JIekCUKO-TpaMMaTHYECKUN TECT 3 5
3auem No3: Becena mo u3y4eHHOMY MaTepUany 2 5
Cewmectp: 4

Ipaxmuuecxue 3ansamus: CoobileHHe Mo TeEMe 10 20
Ipaxmuyecxue 3ausamus: CATYaTUBHBIN AUAJIOT 10 20
Ipaxmuyeckue 3ausamus; AyoupoBaHue 8 15
Ipaxmuyeckue 3ansmus: CocTaBlieHNEe TUCbMA 8 15
Konmponvuvie pabomui: 5 10
3auem Noe3: CocTapieHue IEJI0BOr0 IMMHMCHMa 3 10
3auem No3: UteHue 1 KOMMEHTHPOBAHHOE U3JIOKEHUE 3 10
CemecTp: 5

Ipaxmuyecxue 3ausamus; AynapoBaHue 10 20
Ipaxmuyeckue 3anamusn: CUTYyaTUBHBIN AUAIOT 10 20
IIpaxmuuecxue 3ansamus; CooOlIeHHE IO TEME 5 10
Koumponwvnwie pabonei: 5 10
Oxzamen No3: TluceMeHHBIN TTEPEBOL 10 20
Oxzamen Ne3: Y cTHOE BBICTYIUIEHHE (TIPe3eHTALH)) 10 20




B Tabnuue 6.2 npecTaBieHO COOTBETCTBIE POPM KOHTPO/IS 3asiB/IsieMbIM TPEGOBaHUAM K
pe3ynbTaTaM OCBOEHMS AUCLUNVHBI.

Tabnunua 6.2
Ko};%%t:eH DOopMbI KOHTPOSIA
i PesynbTaTbl 06y4yeHUs
droc K;:; P-| 3auer |oKsamen
OK.5 | 3L 3HaTb MHOCTPaHHIi A3bIK A5 MEXMYHOCTHOrO OGLLIEHNA C MHOCTPAHHbIMM N N N
"~ |mapTHepamu

y2. yMeTb BbICTPanBaTb MEXKY/bTYPHYHO, A€/0BYI0, NPOECCUOHAIbHYHO
KOMMYHMKALIMIO C YUETOM MCUXONOTMUECKUX, NOBEAEHUECKUX, COLUANBbHBIX + +
XapaKTePUCTUK MapTHEPOB Ha PYCCKOM M MHOCTPAHHOM si3blKax

y4. yMeTb NTOrMYECKU BEPHO, apryMEHTUPOBAHO M ICHO CTPOUTB YCTHYHO 1
MUCbMEHHYIO peyb B Cthepe NPotheccoHaIbHON AESTENILHOCTY Ha PYCCKOM 1 + + +
MHOCTPaHHOM fI3blKe

®OH[ OLEHOYHBIX CPEeACTB MO AVUCLMN/IMHE NPeACTaBNeH B NMPUIoXeHWn Ne 1 K paboueit
nporpamMmme.

7. lutepatypa

OcHoBHas nMTepaTypa

1. 'nmymenkoBa E. B. AHrIMICKHI SI3BIK AJIST CTYAEHTOB SKOHOMHYECKUX CIIEHUATbHOCTEH :
yueOHuk / E. B. I'mymenkosa, E. H. Komapoga. - M., 2010. - 415 c.. - 3arn. Ha 001.; AHMJTANCKHT
SI3BIK JIJIs1 CTYyZIEHTOB YKOHOMHUYECKUX crietnanbHocTel. HoBoe nzganue ¢ Tectamu.

2. llInsxosa B.A. AHrIuiCKAi S3bIK ISl SKOHOMUCTOB [ DJIEKTPOHHBIN pecypc|: yaeOHuK mist
6axanaspos/ [llnsxosa B.A., I'epacuna O.H., 'epacuna ). A — D1eKTPOH. TEKCTOBBIE TAHHbBIE,—
M.: HamkoB u K, 2014.— 296 ¢.— Pexum noctyma: http://www.iprbookshop.ru/24770. html.—
3BC «IPRbooks»

3. lleenéra C.A. Aurmmiickuii nis s3xkoHomuctoB. English on Economics [ QnexTponHsIit pecypc]:
yuebHoe rmocooue/ Illepenéra C. A.— DnekTpoH. TekcToBbie nanusie.— M.: KOHUTU-JIAHA,
2012.— 439 ¢.— Pesxxum mocryna: http://www.iprbookshop.ru/7033 html.— DB5C «IPRbooks»

4, Cneroeuu B.C. Jlenosoii anrnuiickuii s3bik = Business English [DnextponHsiii pecypcl]:
yueOHoe nocobue/ CnenoBuu B.C.— DnexTpoH. TekctoBbie nanHbie.— MuHck: TerpaCucremc,
2012.— 270 ¢.— Pesxxum moctyna: http://www.iprbookshop.ru/28070 html.— 3BC «IPRbooks»

5. Ilonos E.b. MHOCTpaHHBIN SI3BIK [JIsI AEI0BOrO OOMeHHs. AHTIHHACKUN SI3bIK [ DJIEKTPOHHBIH
pecypc]: yueonoe mocobue/ Ilonos E.b.— Dnexkrpon. Texcrorsie mannbie.— Capatos: Bysosckoe
obpasoBanmue, 2013.— 72 ¢.— Pesxum nocryna: http://www.iprbookshop.ru/16673 html.— 3bC
«IPRbooks»

[lononHUTeNbHas nnTepaTypa
1. Raitskaya L. Macmillan guide to economics : student's book / Lilia Raitskaya, Stuart Cochrane. -
Oxford, 2007. - 133, [2] p. : ill. + 1 Audio-CD.
2. Jlposznoea T. FO. English grammar. Reference & practice. With a separate key volume : [yueOuoe
nocobue] / T. FO. JIposmora, A. H. Bepecrosa, B. I'. Mausosa. - CII6., 2008. - 462, [2] c. : Tabum.
3. posmora T. FO. English Grammar. Reference & Practice. With a separate key volume. Version
2.0 : yuebHOe nocobue st yganuxcsi o6mueo0pa3oBaTebHbIX YUPEKISHUN ¢ yriryOIeHHbIM
M3yYEeHHEM aHTJIUUCKOTO sA3biKa U cTyaeHToB By30B / T. FO. [Iposmosa, A. M. bepectosa, B. I'.
Mawnosa. - Cankr-IlerepOypr, 2015. - 423 c.
4. Copokuna I H. Anrnumiickuii s3sIk [DIeKTPOHHBIN pecypc]: yuebHoe nocodue. MeHemKMeHT 1
mapketuHr/ Copoxuna I'. H— DnektpoH. TekctoBbie nanHbie.— M. MOCKOBCKast

rocyZapCTBeHHas akanemust BogHoro tpancropta, 2009.— 41 ¢.— Pexum goctymna:
http://www.iprbookshop.ru/46692 html.— DBC «IPRbooks»




5. JlenoBoii aHTJTHICKHI SI3bIK [ DJIEKTPOHHBIN pecypc|/ — DIeKTPOH. TEKCTOBBIE TaHHBIE.—
ITepme: [lepmckuil rocyapCTBEHHBINM I'YMaHUTAPHO-TIEAarorudeckuil yuusepcuret, 2014.— 47
¢.— Pexxum moctyna: http://www.iprbookshop.ru/32034 . html.— DBC «IPRbooks»

6. Hashemi L. English Grammar in Use Supplementary Exercises with Answers / Louise Hashemi,
Raymond Murphy. - Cambridge, 2006. - 136 p. : ill.. - ITep. 3ar.: AHrauiickas rpaMMaTHKA:
TOTIOJTHUTENBHBIE YIIPAKHEHHS C OTBETAMH.

7. Business Advantage : Student's Book : Intermediate / Almut Koester [et al.]. - Cambridge, 2016.
- 192 p. :1ll. + 1 DVD-Video.. - Ilep. 3arn.;: busHec-nperMyiecTsa : yueOHHUK 110 AEJIOBOMY
AHTJIMUCKOMY . CPEIHUN YPOBEHb.

NHTepHeT-pecypcsl

1. MyneTutpaH [DaeKTPOHHBIN pecypc] | 3JIEKTPOHHBIE CJIOBApH | caliT. - Pexxum moctyna:
http://www.multitran.ru/c/m.exe?a=1&SHL=2. - 3aru. ¢ 3xpaHa.

2. OBC HI'TYVY : http://elibrary.nstu.ru/

3. OBC «M3narensctro Jlanby : https://e.lanbook.com/
4. OBC IPRbooks : http://www.iprbookshop.ru/

5. BBC "Znanium.com" : http://znanium.com/

6.

8. MeTonuyecKoe 1 NPorpaMMHoe obecrneyeHume

8.1 MeToauyeckoe obecreyeHvie

1. Aurmuiickuii s3Ik, Kpatkoe pyKOBOACTBO MO COCTABJIEHUIO AEJIOBBIX MTUCEM U
COBEPIIEHCTBOBAHHUIO HABBIKOB MHUCHhMA | YUeOHO-METOANYECKOE ITOCOOUE ISl CTYyIEHTOB U
MarvCcTPaHTOB BCEX TEXHUYECKUX U YIKOHOMHYECKHUX crieruanbaocTer / HoBocnO. roc. TexXH. yH-T |
[coct.: B. H. Adonacosa, O. A. Kammakuna, O. M. KonnpateeBa]. - HoBocubupck, 2011. - 76, [3]
C. : WL, TaduI.

2. Kutopa E. T. Metonuueckue pekOMEHIAIIUN TT0 OPTaHU3ALMUHA CAaMOCTOSTENBHOM PabOThI
CTY[IEHTOB MPHU U3yYEHUU aHTJIMICKOTO S3bIKa [ DJeKTPOHHBIN pecypc]| | yueOHO-MeTOANUECKOe
nocobue / E. T. Kurtosa ; Hoeocub. roc. TexH. yH-T. - HoBocubupck, [2016]. - Pexxum moctyna:
http://elibrary.nstu.ru/source?bib_id=vtls000230334. - 3ar. ¢ skpaHa.

3. AmubexoBa A.3. YueOHO-MeTOAUYECKOE TOCOOHE TI0 AHTJIMICKOMY SI3BIKY JIsl CAMOCTOSITEIBHOM
paboThI CTyIeHTOB | Kypca ypOBHS HEA3BIKOBBIX CIIEHATLHOCTEN [DIIEKTPOHHBIN pecypc]:
METOIMYECKOE TTOCOOHE MJIs CAMOCTOATEIbHOM paboTel cTymeHToB I kypca/ AnmnbexoBa A.3.—
DNeKTPOH. TeKCTOBbIe AaHHbIe. — ActaHa: Kasaxckuii ryMaHUTapHO-FOPUIUYECKHH YHUBEPCHUTET,
2016.— 50 ¢.— Pexwum moctyma: http://www.iprbookshop.ru/49574 html.— 3BC «IPRbooks»

4. Cnenosuu B.C. YcTHBIN 5K3aMeH 10 aHTJIHICKOMY SI3BIKY [DJIeKTPOHHBIN pecypc]: mocobue/

Cnenosuu B.C.— DnextpoH. TekcToBbie ganHbie.— Munck: TerpaCucremc, 2012 — 252 ¢ —
Pesxxum nocryma: http://www.iprbookshop.ru/28270.html.— DBC «IPRbooksy

5. KutoBa E. T. Cross-cultural communication [DaexTpoHHBIH pecypc] : 3JIeKTPOHHBIM
yuebHo-meronuueckuii komruteke / E. T. Kurora ; HoBocu®. roc. TexH. yH-T. - HoBocHOUpCK,
[2016]. - Pesxum mocrtyma: http://elibrary.nstu.ru/source?bib_1d=vtls000230335. - 3arun. ¢ sxpana.
6. Polyankina S. Y. PykoBoICTBO 10 MOATOTOBKE MPE3EHTALINI HA aHTJTUHCKOM S3bIKE
[DnexTpoHHBIH pecypc] : 2MeKTpOoHHBIH yueOHO-MeTomuueckuii komruieke / S. Y. Polyankina ;
Hosocub. roc. rexn. yH-T. - HoBocubupck, [2015]. - Pexum nocrymna:
http://elibrary.nstu.ru/source?bib_id=vtls000214342. - 3ars. ¢ sxpana.



7. PaxmetoBa E. C. MHOCTpaHHBIN SI3bIK [ DJIEKTPOHHBIN pecypc] : 3JeKTPOHHBIH
yueOHO-MeTOINYECKH KOMIUIEKC [2 Kypc, HarpasieHus moarotosku: 38.03.01 DxoHomuka,
38.03.02 Menemxment] / E. C. Paxmerona, K. J1. [Tlabynuna ; HoBocu6. roc. TexH. yH-T. -
Hosocubupck, [2016]. - Pexxum moctyna: http://elibrary. nstu.ru/source?bib_1d=vtls000229387. -
3ari. ¢ ’KpaHa.

8. Paxmetosa E. C. UHOCTpaHHBIN S3bIK [DJIEKTPOHHBIN PECYPC] : dJEKTPOHHBIM
yueOHO-MeToamueckuii koMmruiekc [ 1 xypc, Harpasnenust noaroroBku: 38.03.01 DxoHomuka,
38.03.02 Menemxmenrt | / E. C. Paxmerosa, K. /1. IllaGynuna ; HoBocu®6. roc. TexH. yH-T. -
Hogrocubupck, [2016]. - Pexum goctyna: http://elibrary.nstu.ru/source?bib_1d=vtls000229390. -
3arum. ¢ dKpaHa.

9. Kyunna C. A. AHMIHICKUH S3bIK AJI1 SKOHOMUYECKHUX CIEMUaNIbHOCTEH (3 cemecTp)
[DnexTpoHHbIi pecypc] : ek TpoHHbIH yueOHo-MeToqudeckuii komruieke / C. A. Kyuuna |
Hosocub. roc. texH. yH-T. - HoBocubGupck, [2011]. - Pexum nocrymna:
http://elibrary.nstu.ru/source?bib_1d=vtls000163605. - 3arn. ¢ sxpaHa.

8.2 CreunanmanpoBaHHOe NporpammHoe obecreyeHme
1 Windows
2 Office

9. MaTepuranibHO-TEXHUYECKOe 0becreyeHwe

Komniekt o6opynoBaHus

Ne HavmeHoBaHMe HasHaueHne

1 |Ayano-Buaeo Knacc 415 A3bIKOBOro LeHTpa | [Ans npoBefeHns NpakTUYeCKNX 3aHATUI
2 |KomnbtoTepHbIin Knacc Nel7 [ns npoBefeHNs NPaKTUYECKNX 3aHATUI
3 |[ocka MarHUTHO-MapKepHble [ns npoBefeHVs NPaKTUYECKNX 3aHATUI
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1. OO000meHHas1 CTPYKTYPA (POHIA OLEHOYHBIX CPEICTB YUeOHOM THCUMILINHBI
OO60061eHHass cTpyKTypa (OHJA OLIEHOYHBIX CPEACTB MO JIUCHUIUIMHE «HOCTpaHHBIN S3BIK»
npusezieHa B Tabunure.

Tabmuna

STanbl OLEHKH KOMIETEeHIH

HWHOCTPAHHOM A3BIKE

IMoxa3zarenun MeponpusTus
®opmupyembie copMHpORARHOCTH Texyiero IIpomeskyTOUHAS
S — KOMIIeTeH Uil Tembl KOHTpOUISt p Yy
(3HAHHS, yMEHHS, (kypcoBoii aTTecTanus
HABBIKH) npoexr, PI3(P) (3x3ameH, 3a4eT)
Ap.)
OK.5 cnioco6HoCTS K |31. 3HATH ATrecranys paboTHUKA Kontponbnas 3auer, | cemectp,
KOMMYHHKAIUH B MHOCTpaHHbIH 51361k | /lenoBrble neperoBops! JlenoBeie |padota, cemectp 1; |Bompoc 1, 3, 4.
YCTHOM 1 ULt COBEILIAHHUS U 3aCeaHus KonrponbHas 3ayer, 2 cemecTp,
MUCBMEHHON (POPMax | MEKITUIHOCTHOTO 3HAKOMCTBO, YCTAaHOBJICHUE pabota, cemectp 2; (Bompoc 1, 3, 4.
Ha PyCCKOM U oOrmIeHus ¢ KOHTAaKTa, TIO/IIePKAHNE Kontponpras 3auger, 3 cemectp,
HHOCTPAaHHOM WHOCTPAaHHBIMHI pasroBopa MHcTpyKTHpOBaHHEe |pabota, cemectp 3; |Bompoc 1, 3, 4.
A3BIKAX [UIS PEILICHUS | TapTHEPAMHU COTPYJHHUKOB MapKeTHHr KonTponpHas 3ager, cemecTp 4,
3am1a4 OCHOBHBIE CTPYKTYpHBIE pabora, cemectp 4. |Bompoc 1;
MEIJIMIHOCTHOTO 1 0COOCHHOCTH U3y9IaeMOro KonTponbHas DK3aMeH,
MEKKYIbTypPHOTO s3b1Ka PasroBop mo Teneony  |pabora, cemecTp 5. |Bompocs! 1, 2.
B3aMMOJICHCTBHS CobecenoBaHnue Mpu npuemMe Ha
paboty ConpoBoauTeNbHOE
nucbMo CocTaBiieHUE 3aBKU U
KOMMEPYECKOT0 NpeIIoKeHUs
Crparerndeckoe IIaHUPOBaHHE
U TIPUHATHE PEeIICHUI
TexHomornu u 6u3HeC
VYipasneHue opranuzanueit
VYnpasneHue mpoueccamu
VYnpasneHue 4eI0BeUYeCKUMHI
pecypcamu OUHAHCH 1
OyXrajTepcKuii y4er
OK.5 y2. yMETh ATTecranusa paboTHHKA 3auer, 1 cemecTp,
BBICTPAaNUBaTh JlenoBble eperoBopsl JleoBbie Bomnpoc 3, 4.
MEXKYJIbTYypPHYIO, COBEIIaHUs U 3aCeIaHUs 3auer, 2 cemecTp,
JIEIOBYIO, 3HAKOMCTBO, YCTAaHOBJICHUE Bompoc 3, 4.
npodeccnoHaNbHyI0 |KOHTaKTa, OJAepKaHUe 3auer, 3 cemecTp,
KOMMYHHKAIIHIO C pasroBopa MHCTpyKTHpOBaHUE Bomnpoc 3, 4.
Y4EeTOM coTpyIHUKOB Pazrosop no 3auer, 4 cemecTp
ncuxosiornyeckux, [tenedony CobecenoBanue npu Borpoc |
MIOBE/ICHUECKHUX, npueMe Ha padoty Tursl DK3aMeH,
COIIMAIIBHBIX JIETIOBBIX KyJIBTYP Bompoc 2
XapaKTEepUCTHK
MapTHEPOB Ha
pyccKoM u
MHOCTPaHHOM $SI3bIKax
OK.5 y4. ymeThb Jorudecku |JlemoBast mpe3eHTaIus KonTponbHas 3auer, 1 cemecTp,
BEPHO, MapketuHr OCHOBHbBIE pabora, cemectp 1; |Bompoc 2, 3, 4.
apryMEHTHPOBAHO U  |CTPYKTYpHbIE OCOOEHHOCTH Kontponsnas 3auer, 2 cemecTp,
SICHO CTPOHTD HU3y9aeMoro sI3bIKa pabora, cemectp 2; |Bompoc 2, 3, 4.
YCTHYIO H Crparernueckoe minanuposanue | KonrponbHas 3ayer, 3 cemecTp,
MUCBMEHHYIO PeUb B U MPUHSITHE PEIICHUI pabora, cemectp 3; |Bompoc 2, 3, 4.
chepe TexHomornn u 6u3HeC Kontponbnas 3auert, cemectp 4,
npodeccroHanbHON | YrIpaBieHue opranuzanuei pabora, cemectp 4. |Bompoc 2;
JIeITeIbHOCTH Ha VYnpasneHue npoueccamu KonrponbHas DK3aMeH,
pYycCKOM U VYnpasneHnue yenoBeueckuMu  |pabora, cemectp 5. |Borpocsl 1, 2.

pecypcamu OUHAHCHI U
OyXTanTepCKuil yueT




2. MeToaMKa OlleHKH 3TanoB (JopMHPOBAHUS KOMIIETEHIHIl B paMKaX AUCHUILINHBI.

[IpomexyTodHast aTTecTays Mo TUCIUILIMHE TPOBOAUTCS B 1 cemecTpe - B hopme 3adeTa, B 2 ceMecTpe -
B (hopme 3aueta, B 3 cemecTpe - B hopme 3adera, B 4 ceMectpe - B popme 3auera, B 5 cemecTpe - B popme
9K3aMeHa, KOTOPBIN HaIpaBJICH Ha OIeHKY chopmupoBanHOCTH KommeTeHInin OK.5.

3ayeT MPOBOAUTCS B MUCHBMEHHOW M YCTHOH (opme, mo Omieram. BuimeTsl coCTaBIAOTCS U3 BOIPOCOB,
IOPUBEJCHHBIX B IacOpPTE€ 3adera, I03BOJIIOLUIMX OLEHUTh II0Ka3arend CHOPMHPOBAHHOCTU
COOTBETCTBYIOLIMX KOMIETEHIIHH.

DK3aMeH IIpOBOAUTCA B MMMCHbMEHHOHN B YCTHOﬁ (bopMe, o OuneraMm. BUIeThl cOCTaBIIIOTCS U3 BOIIPOCOB,
MNPUBCACHHBIX B MaCIIOPTC DJSK3aMCHA, IMO3BOJIAIOIINX OLICHUTHL I10KA3aTCIIN C(l)OpMI/IpOBaHHOCTI/I
COOTBCTCTBYIOIIIUX KOMHCTGHHHﬁ.

Kpome Toro, chopMupoBaHHOCTH KOMIIETEHIIUH MIPOBEPSIETCS MPU MPOBEJCHUHA MEPONPHUITHN TEKYIIETO
KOHTPOJISl, yKa3aHHbIX B TaOnuLe pazjena 1.

B 1 cemectpe 00s13aTeNbHBIM ATAIOM TEKYILEH aTTeCTalluu SBISETCS KOHTpoJbHas padoTa. TpeboBaHus K
BBHITIOJTHCHUIO KOHTPOJILHOW pabOThl, COCTaB W MpaBWIA OICHKH C(HOPMYIMPOBAHBI B MACIOPTE
KOHTPOJIbHOM paboTHI.

B 2 cemecTpe 00s13aTeTbHBIM 3TANlOM TEKYIIEH aTTeCTAIMH SBIISICTCS KOHTPOJIbHas paboTa. TpeboBaHms K
BBIIIOJIHEHUIO KOHTPOJIBHOM paboThl, COCTaB W MpaBWia OLEHKH CQHOPMYJIHPOBaHbl B IACHOPTE
KOHTPOJIbHON paboThI.

B 4 cemectpe 00s3aTebHBIM 3TANlOM TEKYIIEH aTTECTAIUU SBIIAETCS KOHTposbHAA paboTa. TpeboBanus k
BBITIOJTHCHUIO KOHTPOJBHOM pPabOTHI, COCTaB W TIPaBWIa OIEHKA CHOPMYIUPOBAHBEI B MACIOPTE
KOHTPOJIbHOHM paboTHI.

B 5 cemecTpe 00s13aTeTbHBIM 3TAllOM TEKYIIEH aTTeCTAIMH SBIISICTCS KOHTPOJbHas paboTa. TpeboBaHus K
BBINOJIHEHUIO KOHTPOJIBHOM paboThl, COCTaB W MpaBWia OLEHKH CQHOPMYJIHPOBaHbl B IACHOPTE
KOHTPOJIbHON paboThI.

B 3 cemectpe 00s3aTebHBIM STANlOM TEKYIIEH aTTECTAlUU SBIIAETCS KOHTposibHAsg paboTa. TpeboBanus K
BBITIOJTHCHUIO KOHTPOJBHOW pPabOTHI, COCTaB M TPaBWIa OIEHKA CHOPMYIUPOBAHBI B MACIOPTE
KOHTPOJIbHOHM paboTHI.

OO61pre nmpaBuIia BHICTABICHHS OLIEHKH M0 JUCIUILIMHE ONpEeAesatoTcs 0amIbHO-PEUTHHIOBOM CUCTEMOH,
NPUBEJCHHON B paboueil mporpaMme yueOHOM TUCIUILIIMHBI.

Ha ocHoBaHuu npuBeIEHHBIX Aajiee KPUTEPUEB MOXKHO CJieNaTh OOLIMH BBIBOJ O CHOPMHPOBAHHOCTHU
komnereHuu OK.5, 3a KOTOpbIE OTBEUAET TUCUUIUIMHA, HA PA3HBIX YPOBHSX.

O0uas xapakTepucTUKA YPOBHEH 0CBOECHHSI KOMIIeTEHIHIA.

Huxe nmoporoBoro. YpoBeHb BBINOJHEHUS paObOT HE OTBEYAeT OOJBIIMHCTBY OCHOBHBIX TPeOOBAaHHUH,
TEOPETHUYECKOE COJIEPKAHUE Kypca OCBOEHO YaCTHUYHO, TPOOENIbl MOTYT HOCUTh CYILIECTBEHHBIH XapakTep,
HEO0OXOMMBbIE MMPAKTUYECKHUE HAaBBIKU PAOOTHI C OCBOEHHBIM MaTepHaaoM c(hopMUpOBaHbI HE JOCTATOUYHO,
OOJIBIIMHCTBO TMPEAYCMOTPEHHBIX IMpOrpaMMoi OOy4deHHs Y4eOHBIX 3a/JaHUil HE BBIINOJIHEHbBI WIIH
BBITOJIHEHBI C CYIIECTBEHHBIMU OIIMOKAMHU.

IloporoBplii. VYpoBeHb BbINMONHEHUS pabOT oOTBeYaeT OOJBUIMHCTBY OCHOBHBIX TpeOOBaHUH,
TEOPETHUYECKOE COJIEPKaHNE Kypca OCBOCHO YaCTUYHO, HO IPOOEIbl He HOCAT CYIIECTBEHHOT'O XapakTepa,
HEOOXOMMbIEe MPAKTUUECKHE HAaBBIKK PabOThI ¢ OCBOCHHBIM MaTe€pUaloM B OCHOBHOM C(OPMUPOBAHBI,
OOJIBIIMHCTBO TMPEITyCMOTPEHHBIX MPOrpaMMoil 0OyueHHs y4eOHBIX 3a/JaHUI BBIIOJIHEHO, HEKOTOpHIE
BUJIbI 33/1aHUH BBITIOJIHEHBI C OMIMOKaAMH.

ba3oBbIid. ypOBeHL BBITIOJTHCHU A pa60T OTB€YacT BCCM OCHOBHBIM TpC6OBaHI/IHM, TCOPETUICCKOC
COACPIKAaHUC KypCa OCBOCHO IOJIHOCTBIO, 0e3 HpO6€J’IOB, HCKOTOPLIC NPAKTUYCCKHUEC HABBIKU pa6OTLI C
OCBOCHHBIM MarcpuaiomMm C(I)OpMI/IpOBaHBI HEAOCTATOYHO, BCC MPCAYCMOTPCHHBIC nporpaMMoﬁ O6yLICHI/I${
yLIC6HBIC 3aJaHus BBIIIOJHCHBI, KAY€CTBO BBIIIOJHCHHUA HM OJHOI'O M3 HUX HC OICHCHO MHWHHMAJIbHBIM



YHUCIIOM 0asIoB, HEKOTOPHIE U3 BBIMOJHEHHBIX 33JaHHi, BO3MOXKHO, COJEPkKAT OIIMOKH.

IIponBuHYTHI. YPOBEHH BHIOIHEHHST paOOT OTBEYAET BCeM TPEOOBAHUSIM, TEOPETHUECKOE CO/ICPIKAHHE
Kypca OCBOEHO MOJHOCTBIO, 0€3 Mpo0eoB, HEOOXOAMMbIE PAKTUYECKUE HABBIKU PabOTHI ¢ OCBOCHHBIM
MaTepuaioM COPMHUPOBAHBI, BCE MPEIYCMOTPEHHBIE MPOTrpaMMON OOy4YeHHs YydeOHbIC 3amaHus
BBINOJIHEHBI, KAYECTBO MX BBIIMOJHEHHSI OLIEHEHO YHUCIIOM 0aiyioB, OJU3KUM K MAaKCUMAaJIbHOMY.



DenepanbHOE TOCYAaPCTBEHHOE OI0KETHOE 00pa30BaTEIbHOE YUPEKICHHE
BBICITIETO OOpa30BaHUs
«HoBocuOupckmii rocy1apcTBEHHBIN TEXHHYECKUI YHUBEPCUTET)»

Kadenpa nnocTpaHHBIX S3bIKOB

IHacnopr 3a4era

1o aucuuiuinie «THOCTpaHHbBIN A3BIKY», 1 cemecTp

1. Meroauka oneHKH

3auer MPOBOAMTCS B MHCbMEHHOW M YCTHOH (hopme 1o Omnieram. buner crpykrypupyercs 1o
CJIEAYIOLIEMY IIPABUILY:

Tucvmennas wacmo: sonpoc 1 u eonpoc 2.

e [lepBeIii BOMPOC — JIEKCUKO-TPaMMAaTUYECKUNA TeCT, C(HOPMUPOBAHHBIM HA OCHOBE HM3YYEHHOIO
Matepuaa.

e Bropoii Bornpoc (MMChbMEHHBIH 1epeBo) popMupyeTcs U3 Iuarna3oHa TEKCTOB, MPEICTABICHHbBIX B
CIMCKE JJISl YTEHUs, [IEPEBO/Ia U NIepeiaun COACP KAHUS Ha 3aUeTe.

Yemnas ywacme: 6onpoc 3 u eonpoc 4.

e Tpernii Bonpoc (YTCHUE | Mepeaava Ha aHTIIUICKOM SI3bIKE COZIepKaHus TeKcTa) hopmupyercs u3
JIMAra30Ha TEKCTOB, IPEJICTABICHHBIX B CHMCKE JUId 4YTEHUs, IIEpPEeBOJa M Iepenadu
COJICpP>KAaHUS HA 3a4eTe.

e UersepThlii Bompoc (yCTHas Mpe3eHTalus U Oecena Mo M3y4eHHOH TeMmaTHhKe) GopMupyercs u3
CIMCKA TEM, U3YYE€HHBIX B CEMECTpE.

Ilepeviii  6onpoc BKIIOYACT INHCbBMEHHOE BBINOJHEHUE TECTOBBIX 3agaHui. Bpewms
BBINOJIHEHUS 3a/1aHust 45 MUHYT. POpMa MPOBEPKH — TECT CAETCS MPENoAaBaTeo.

Bmopoii 6onpoc BKIIIOYAET MOJIHBIN MUCBMEHHBIN MIEPEBOJ CO CIIOBAPEM C aHTIIMKHCKOrO Ha
PYCCKUH SI3BIK OPUTMHAIBHOTO TeKcTa obuienpodeccuonanbHoil temarukun odsemom 1,0-1,5
TBICSIY IIEYATHBIX 3HaKOB. Bpems Ha BbinosiHeHUnEe 30 MHUHYT.

Tpemuii 6onpoc BKIIIOYAET YCTHYIO Ilepefady COACPKaHUsA TEKCTa Ha aHIVIMMCKOM S3BIKE
o0beMoM 1,5 — 2 ThIc. mevyaTHbIX 3HaKoB. Bpems nmoarotoku — 30 MunyT. @OopMa NpoOBEpKU —
YTEHUE TEKCTa Ha MHOCTPAHHOM S3bIKe BCIyX (BBIOOPOYHO) M yCTHas Iepejada CoJepkKaHUs
TEKCTa Ha aHIJIMMCKOM SI3BIKE.

Yemeepmulii gonpoc — yCTHas Npe3eHTalus1, oecea no u3yuyeHHoi rematuke. CIMCOK TeM
naetcs 3apaHee. Bpems npeszentauuu: 2 — 3 munythl. [locne npezenTannu npoBoautcs Gecena mo
BCcel M3yuyeHHOW TemaTnke dopma MPOBEPKH — BOIPOC MPENOAABATENS, apryMEHTHPOBAHHBIN
OTBET CTY/JECHTA.

B xoxe 3adera npenopasarenb BIPaBE 3a1aBaTb CTYIEHTY JOINOJIHUTEIIBHBIE BOIIPOCHI W3
oOrero nepeyns (1. 4).



2. ®opma dmiieTa 1J1s 3a4eTa

HOBOCHBHMPCKHI I'OCYJAPCTBEHHBII TEXHUYECKWI YHUBEPCUTET
dakynpTeT OU3HECA

Buaer Ne
K 3a4€Ty 0 JucHUIUIMHE «IHOCTpaHHBIN S3BIK)

1. JIekcuko-rpaMMaTHYECKHI TeCT (TECT MPHUIIaraeTcs).

2.BpIMoTHATE TOJMHBI THCHMEHHBIN TIEPEBOJ JaHHOTO OTPBIBKA. TEKCT Mpuiiaraercs.
Bpewmst Ha BbimonHenue — 30 MuHyT. [Ipu BBIMONHEHNH 3aJIaHKSI MOKHO TIOJIB30BaThCS
ClIOBapeM.

3.[IpounTaiiTe TEKCT W MeEpelaiiTe ero OCHOBHOE COJIEPYKAHHME Ha AHTJIHMICKOM SI3bIKE.
Bpemst Ha noaroroBky — 30 munyt. [Ipu BBIOTHEHHH 3a/laHUSI MOKHO ITOJIb30BaThCSI

CIIOBapeM.
4.Packpoiite Temy (BpeMms BbICTyIUICHUS: | — 2 MUHYTHI).
YTBepxkaato: 3aB. kadenpou N E.1O. Kampiea

OTBETCTBEHHBIN 32 TUCLMILIUHY

MHara:



3. Ilpumep 3ananuii Ha 3a4eTe

Bonpoc 1

JIEKCUKO-TPAMMATHYECKHWN TECT

Grammar 1: Questions with present simple and continuous
(5 marks)

Rearrange the words and add an auxiliary verb to make questions in the correct tense.

1 you/ leave / when / usually / work

2 the /work / which / at / project / moment / you / on

3 is/why/ visit/she / new / the / today / site

4  the/event/the/for/code/what/ networking / dress 5 coffee / how / drink / every / much
/ you / day

Grammar 2: Articles

(10 marks)
Complete the text with a, an or the.

Small talk is often seen as polite conversation on neutral subjects that people suffer because it is
1 correct thing to do. However, it is not 2 meaningless conversation. How
to make small talk is 3 important people skill and is extremely useful especially with
people you have just met. Even when talking about 4 weather, make 5
conversation meaningful. For example, if you are in 6 middle of winter, talk about why
you do not like or like cold weather. You should be friendly, have 7 positive attitude
and have 8 lot of things to talk about. However, it is advisable to be culturally aware
of taboo topics.

Overall, small talk is easy if you take 9 little time to get to know what people do in
their free time in 10 organizations and country you are working in. If you do, both
your business and social life will be successful.

Vocabulary 1: Verbs and nouns

(5 marks)

Write the missing verb, noun or person noun.

Verb Noun Person Noun
design designer
discover discovery
develop developer
invent invention
innovate innovator

Vocabulary 2: Vocabulary for talking about organisations and their employees
(10 marks)
Choose the correct word.




1 The more experienced worker groomed/brushed the apprentice for the job.

2 She had the right tips/competencies to do the job effectively.

3 His future prospects/efforts at work were good because of his performance.

4 Cheryl took the job because it offered orientation/career opportunities.

5 Sam has good acumen/sympathy. She makes decisions correctly and quickly.

6 Gerry has a supervision/passion for restoring classic British sports cars. 7 The contractors
were highly inadequate/proficient, so we sacked them.

8  Our motivating appraisal system encourages bureaucracy/360feedback.

9 There are many stakeholders/shareholders in our non-profit organization. 10 | get a 10%
bonus/commission on every unit I sell online.

Vocabulary 3: Common collocations

(10 marks)

Match a verb to a noun to make common collocations.

1. attend a) atime for a meeting

2. workin b) yourself

3. work for c) our team's effectiveness over time
4. book d) data on a spreadsheet

5. enter e) your time effectively

6. report f) an open-plan office

7. arrange g) with a service provider

8. maximize h) to a line manager

9. liaise i) aflight to Brussels

10. manage J) anevening course about marketing

Writing: Covering letter

(10 marks)
Write a covering letter for the job advertised. Write about 120 words.

Volunteer Programs Coordinator
Children's Placement Foundation (CPF)
Our NFP (not for profit), organization is dedicated to finding summer and winter holiday
placements for victims of environmental disasters around the European Union. We are looking for
a dynamic and experienced person to coordinate our successful volunteer program. Our volunteers
are important, and the growth and management of this department is vital to the functioning of
CPF.
Working full time at our London office, this rewarding role will see you:

coordinating local fundraising and high profile events

creating new volunteer projects and attracting enthusiastic members

reprezenting CPF in promotional activity and liaising with local media.
We are looking for a proactive, responsible individual who has experience of:

coordinating community fundraising events

media liaison and publicity generation

managing and expanding supporter and volunteer networks.
Salary is negotiable
If you fit this profile, apply now by emailing your job application to: jamimah.morris@cpf.com.eu




Bonpoc 2. INCEMEHHBII NEPEBOJ]

Translate the following text into Russian:

THE EFFECT OF CULTURE ON BUSINESS RELATIONSHIPS

With the tremendous increase in global trade, learning more about doing international business
has become especially significant. It is vital to learn about the different cultures around the world
before doing business in other countries, in order to reduce the risk of failure. Becoming
knowledgeable about different countries’ communication styles, body language, meeting and
negotiation tactics, dress, greetings, and social events are all keys to having good business
relationships with individuals in other countries. China, Mexico, France and the United States are
nations that do business with each other regularly. While they do share similarities, there are many
differences between these cultures.

It is John’s first trip overseas to meet a potential client in China for his company, Toys Inc. Upon
arrival he greets the first man he sees with a loud, boisterous hello and a firm hug. After being
formally introduced, he calls his potential client by his first name, and shoves the business card
he was given carelessly into his pocket. Later in the day he joins his new team for a business lunch
where he arrives five minutes late. There John takes the initiative to begin eating, using a fork,
and takes the last of the food on the table. During the meal he is loud, and makes an attempt to tell
a joke when there is silence at the table.

John’s outgoing, friendly personality makes him a great employee of Toys Inc. in the United
States; however, his behavior with the Chinese clients could cost Toys Inc. their business.
Communication and business practices vary greatly from country to country. It is important for
American business men and women to study the way business is conducted in other countries as
there are very different norms for behavior across borders. This not only includes the way meetings
and negotiations are run, but how greetings are done, whether gifts are appropriate, what types of
verbal and non-verbal communication are used, as well as cultural attitudes. It is also imperative
to learn how to behave in a social setting, because in many countries a personal relationship
precedes that of a business relationship.

Thomas Jaffee once said that first impressions - looking good and having a friendly greeting for
someone - will go a long way. In business, this is much harder than it sounds because looking
good and being friendly must be catered specifically to each culture. On a first encounter, eye
contact, distance, introduction styles, dress, gifts, and language are all things that should be studied
before a meeting takes place. In this research, four countries will be explored in detail including
China, Mexico, France and the United States of America.



Bonpoc 3. YTEHUE U IEPEJIAYA COJAEPKAHUSA TEKCTA

Read the following text. Tell how culture can affect international negotiations
TEAM ORGANIZATION: ONE LEADER OR GROUP CONSENSUS?

In any negotiation, it is important to know how the other side is organized, who has the authority
to make commitments, and how decisions are made. Culture is one important factor that affects
how executives organize themselves to negotiate a deal. Some cultures emphasize the individual
while others stress the group. These values may influence the organization of each side in a
negotiation. One extreme is the negotiating team with a supreme leader who has complete
authority to decide all matters. Many American teams tend to follow this approach. Other cultures,
notably the Japanese and the Chinese, stress team negotiation and consensus decision making.
When you negotiate with such a team, it may not be apparent who the leader is and who has the
authority to commit the side. In the first type, the negotiating team is usually small; in the second,
it is often large. For example, in negotiations in China on a major deal, it would not be uncommon
for the Americans to arrive at the table with three people and for the Chinese to show up with ten.
Similarly, the one-leader team is usually prepared to make commitments more quickly than a
negotiating team organized on the basis of consensus. As a result, the consensus type of
organization usually takes more time to negotiate a deal.

Among all respondents in my survey, 59 percent tended to prefer one leader while 41 percent
preferred a more consensual form of organization. On the other hand, the various cultural groups
showed a wide variety of preferences on the question of team organization. The group with the
strongest preference for consensus organization was the French. Many studies have noted French
individualism. (Edward T. Hall and M. Reed Hall, Understanding Cultural Difference, Yarmouth,
Maine: Intercultural Press, 1990.)

Perhaps a consensual arrangement in the individual French person’s eyes is the best way to protect
that individualism. Despite the Japanese reputation for consensus arrangements, only 45 percent
of the Japanese respondents claimed to prefer a negotiating team based on consensus. The
Brazilians, the Chinese, and the Mexicans to a far greater degree than any other groups preferred
one-person leadership, a reflection perhaps of the political traditions of those countries.

Bonpoc 4. YCTHASI IPE3EHTAILYSI M BECEJIA 11O U3YUYEHHOI TEMATHKE

List and briefly discuss the four dimensions of culture. Describe typical behavior of managers
in different cultures.



4. Kpurtepuu OLEHKH 10 BHIAM JIeSITEJIbHOCTH UISI KA2KI0T0 YPOBHSA

OTBeT Ha OWJIET CYMTACTCS HEY/I0BJIETBOPUTEIBHBIM, CCITH:

— B Tecre nano menee 50 % npaBUIbHBIX OTBETOB.

— YcTHbIH nepeBoj BoinoiHeH Ayt MeHee 50% TekcTa, B IepeBojie JOMYIIECHbI OIIHOKH,

BIIUSIONINE Ha UCKa)KEHHE OCHOBHOI'O COJIEPKaHuUs TEKCTA.

— IIpu nepenaye cogep:kaHus TEKCTA HA AHTJIMICKOM SI3bIKE CTYJEHT HE IEMOHCTPUPYET
MOHMMAaHUS OOIIEel Hjen TeKcTa, 0oJjiee MOJOBHHBI COAEPKATEIbHBIX MOMEHTOB MPOMYIICHBI,
au00 OCBENIICHBI HEJAOCTATOYHO, HE TIOKa3blBAET YMEHHUS YCTAHABJIMBATh IMPUUYHUHHO-
CJIEICTBEHHBIE CBSI3M B TEKCTE, HE JENaeT BbIBOJA IO IMPOYUTAHHOMY, OOBEM BBICKA3bIBAHUS
orpannyeH (menee 10 mpemsiokeHUi), Mpu Iepefadye CoACp>KaHUsT HCIHOJIb3YeT 3PUTEIbHYIO
onopy (Marepuabl TEKCTa), JOMYCKAeT 3HAUUTEIbHOE KOJMYECTBO (POHETUUECKUX, TEKCHIECKIX
U TPAaMMATUYECKUX OIIMOOK, MPENSATCTBYIOMUX MOHUMAHUIO pedr. KOHTAaKT co ciymaTensMu
OTCYTCTBYET.

— B Oecene ¢ ’x3amMeHaTOPOM CTYACHT JEMOHCTPHPYET HEIMIOHUMAHHE CYTH BOIIpOCa, HE
pacKpbIBaeT COAEPKATENbHON YacTH BONpPOCAa WM PACKPBIBAET MOBEPXHOCTHO, HUCIOJIB3YET
OTPAaHWYEHHBIM BBIOOP JIEKCMYECKUX M TIpaMMaTHYECKUX cpenctB. [pybo Hapymiaer
dboHeTHyeCKUE, JTEKCUYECKHE M TpaMMaTHYECKHE HOPMBI, 4YTO 3aTPYAHSIET BOCHpPUATHE
BBICKAa3bIBAaHUSI Ha CIOyX. TeMI pedyd 3aMeJICHHBIM, BBICKA3bIBAHUE COIPOBOXKIACTCS
JUIMTETIbHBIMU TIay3aMH, KOHTAaKT ¢ cOOeCeIHHUKOM OTCYTCTByeT. Ha HaBopsmiue BONpPOCHl HE
OTBEYAeT.

OreHka Ha HEYI0BJIEeTBOPUTEIbHOM ypoBHE cocTaBisieT 0 — 9 Gaos.

OtBet Ha OWJIET 3aCUUTHIBACTCS HA IOPOTOBOM YPOBHE, €CITH:

B Tecre nano 6osiee 50%, HO MeHee 75% NpaBUIIbHBIX OTBETOB.

I[IncbMeHHBIN MepeBOA BBHIOIHEH AJs 0ojee /5% TekcTa, 1100 B MepeBOAe JOIMYIIECHbI
OLIMOKH, BIMSIOIINE HA CKA)KEHUE OCHOBHOTO COJIEpKaHUS TEKCTa.

[Ipn mepemave cogep:KaHUsl TEKCTA CTYACHT JIEMOHCTPUPYET YAaCTUYHOE MOHHUMAHHE
oOuieil uuen Tekcra, 3aTpyJHSAETCS B YCTAHOBICHUHM NPUYMHHO-CIIEJCTBEHHBIX CBSI3€H B TEKCTE,
CpeAcTBa JIOTUYECKOW CBSI3M MCIOJIb3YyEeT B HEJOCTATOYHOM KOJIMYECTBE, HE JIEJAET BBIBOJ IO
POYUTAHHOMY, IIPH NIepeIaue CoAepKaHHUs UCIOIb3YET 3pUTENIbHYIO ONOPY (MaTepHasbl TEKCTA),
o0veM BbicKkasbiBaHus orpaHudeH (10-12 mpennoskeHuit), UCMONB3YeT OTpaHUYECHHBIH HAOOp
JIEKCUYECKUX M TPaMMaTHYECKUX CPE/ICTB, UMEETCS OIpe/IeJICHHbIE 3aTPyIHEHUS B UX Toa00pe,
NOMYCKaeT JIeKCMYeCKWe U TpaMMaTHUecKue OINMOKU, 3aTPYAHSIONINE T[OHUMAaHHe
BBICKa3bIBaHUs. TeMIn peun 3aMeJICHHBIN, BRICKA3bIBAHUE COMTPOBOXKIACTCS May3aMu, HAPYIICHBI
HOPMBI TPOU3HOIIECHHUS, YTO 3aTPYJHSAET BOCIIPUSATUE PEUH.

B Oecene c sx3aMeHaTOpPOM CTYJEHT B OCHOBHOM PAacKpBIBA€T COJIEPIKATEIbHYIO YacCTh
BOIPOCA, HCIOJb3YeT OrPaHUYEHHBIH BBIOOP JIEKCMUECKUX M TPaMMaTHYECKUX CpPEJICTB,
BO3MO>KHO HapyIIEHUE JIEKCUYECKUX HOPM, BBICKA3bIBAHUE COAEPKUT 3HAUUTEIbHOE KOJIMUECTBO
rpaMMaTHYECKUX OMMUOOK, YTO MPUBOIUT K HAPYIIEHUIO CMBICTIA OTAEITBHBIX BBICKA3BIBAHMA.
KoHTakT ¢ cobeceTHUKOM 3aTpyAHEH, Ha HABOISIIIHE BOMPOCHI OTBEYAET C TPYIOM.

OreHka Ha MOPOroBoM ypoBHe coctapiisier 10 — 13 Gaiios.

OTtBeT Ha OWJIET 3aCUUTHIBACTCSI HA 02a30BOM YPOBHE, €CIIU:

B Tecre nano 6onee 75%, Ho meHee 91% NpaBUIBHBIX OTBETOB.

Breimonmaen nucbMeHHbIi epeBoa 100% TekcTta; B mepeBone €cTh 2-3 OMIMOKHA B
rpaMMaTHYECKUX KOHCTPYKIUSAX, JIEKCHUECKUX eAWHMIAX, (pa3ax WIH BBIPAKECHUAX, HE
BITUSIONINX Ha aJICKBATHOCTH MepeAadd OCHOBHOTO COJIEPKaHUS TEKCTA.

[Ipu nepeoaue cooeprcanua mexkcma CTyJ€HT PACKPBIBAECT BCE TJIABHBIE CO/ICPKATEIbHBIC
MOMEHTHI BOIIPOCA, TPAMOTHO MCTOJIB3YET JEKCHUECKUE U TPAMMATHIECKUE CPEJICTBA, TOMYyCKas
HEKOTOPO€ KOJUYECTBO HETOYHOCTEM M OTCTYIUIEHUW B IOCJIEA0BATEIBHOCTU W3JI0KEHUS
MBICJICH, HCHBITHIBACT 3aTPYAHCHUS B BBIOOpPE JIEKCUYECKHX CPEICTB JUIsl BBIPAKCHUS



COOCTBEHHOTO MHEHHUs. Haimuue OT/leIbHBIX IPAMMATHUECKUX OIIMOOK HE BEIET K MCKAXKCHUIO
CMbICJIa BBICKa3bIBaHMsI. KOHTAKT C IMperoaaBaTesieM XOPOUIHiA, IEMOHCTPUPYET COCOOHOCTh
CBSI3HO BECTH Oecelly, MOJICPKUBACT €€ ¢ COOII0ICHUEM OUYEPEIHOCTH MPU 0OMEHE PETUTUKAMU,
TEMIT pEYd HOPMAJbHBIN, HapyIIEHWE HOPM NPOW3HOIICHUS HE 3aTpPYAHSET BOCIPHSITHS
BBICKa3bIBAHHUS.

B Gecese ¢ 5k3aMEHATOPOM CTYACHT PAcKpPhIBACT BCE TIIABHBIC COACPIKATEITBHBIC MOMEHTBI
BOIPOCA, IPAMOTHO MCIIOJIb3YET JICKCUYCCKHE ¥ TPaMMaTHYCCKHE CPEICTBA, J0MYCKas HEKOTOPOe
KOJINYECTBO HETOYHOCTEH M OTCTYIUICHHH B TIOCJICIOBATEIBHOCTH W3JIOKCHUS MBICIICH,
UCTIBITHIBACT 3aTPYJHCHHUS B BBIOOPE JIEKCHYECKUX CPEJACTB Ui BBIPAXKCHUS COOCTBEHHOI'O
MHEHHS, HAJMYUE OT/ACIbHBIX T'PAMMATHYECKHX OINMOOK HE BEIET K HCKAKCHHIO CMBICIIA
BbICKa3bIBaHUS. KOHTaKT ¢ mpenojaBaTejeM XOPOIIHH, JTEMOHCTPUPYET CIIOCOOHOCTH CBSI3HO
BeCTH Oecelly, TOJICPIKUBACT ¢ C COOJIOJICHUEM OYEPETHOCTH MPH OOMEHE PEIUIMKaMH, TeMIT
peuYu HOPMaJIbHbBIN, HAPYIIICHUE HOPM IIPOU3HOIICHUS HE 3aTPY/IHICT BOCIIPUSATHS BICKa3bIBAHUSI.

Onenka Ha 6a30BOM ypoBHe cocTaBiseT 14 — 16 6amios.

OtBet Ha OUJIET 3aCYUTHIBACTCS HA MPOJABUHYTOM YPOBHE, €CITH:

B Tecte nano 6omnee 91% npaBUIbHBIX OTBETOB.

Beimonnaen nmucbMeHHbIl mepeBoa 100% Tekcra 0e3 MCKa)XXeHUs OOIIETO COICPIKaHMS
TeCTa W €ro OTAENbHBIX 4acTedl. OTCTYIJIeHHs OT OpPUTHHAJIa OOYCJIOBJICHBI JICKCUYECKUMH,
rpaMMaTHYECKUMU U CTUINCTUYECKUMU HOPMaMH PYCCKOTO S3bIKA.

[Ipu nepeoaue cooeprcanua mexcma OOYHAIOUTUNCA PACKPHIBAET TOJHOCTHIO
CoJIepKaTeNbHbIE ACMEKThl, TPAMOTHO HCIOJB3YET JIEKCUYECKHUE M IpaMMaTHYECKHE CPE/ICTBa,
JIOTUYHO Y MOCIIE0BATEIILHO U3JIaraeT MBICIb, IPUBOJIUT ApTyMEHTHI, BBICKA3bIBA€T COOCTBEHHOE
MHEHHE U JaeT COJep>KaTelibHble KOMMeHTapuu. Hanuuue s3BIKOBBIX OIIMOOK HE BEAET K
HCKaXEHHUIO €r0 CMBICIIA, KOJMYECTBO OLIMOOK HE MpeBbIaeT 1 —2, npu HaBOJAIIMX BONPOCAX
oOyJaromuiicss CcaMOCTOATENIbHO UX wuchpaBiseT. KoHTakT ¢ mpemnogaBaTeneM XOPOIIHUH,
YYaCTHUK JEMOHCTPUPYET CIIOCOOHOCTHh JIOTUYHO M CBSI3HO BECTH Oecelly, HauyWHaAEeT, MNpH
HEOOXOJUMOCTH, U TOJACPKUBACT €€ C COONIIOICHUEM OYEePEeTHOCTH MPU OOMEHE PETLTUKAMU;
BOCCTaHABIIMBAET Oeceny B ciydyae cOosl, peub pUTMUYHA, MPABHJIBHO MHTOHUPOBAHA, TEMIT PeUr
JIOCTATOYHO OErJIbIi, MPOU3HOIIEHHUE CIIOB 33 PEIKUM HCKIIOUEHHUEM KOPPEKTHO.

B 0ecene c sk3ameHaTOpoM OOYYAIONMIMICS PACKpPBIBAET IMOJTHOCTBIO COJEpKaTeIbHbIE
aCleKThl BOMNPOCA, TPAaMOTHO HCIOJIb3YEeT JIEKCMUYECKHME M TpaMMaTH4YEeCKUE CpEeJCTBa,
MPaKTUYECKH HE JIOMYCKas HETOYHOCTEH B MOCIIEIOBATEIHHOCTH H3JI0KEHUS MBICIEH, MBICIU
apryMEeHTHUPOBAHbI, BEICKA3bIBAHUE JIOTUYHO, HATMYHUE SI3BIKOBBIX OLTHOOK HE BEAET K UCKAKEHUIO
CMBICJIa BBICKA3bIBaHUS, KOJUYECTBO OMIMOOK HE TMpeBbIMaeT 1 —2, Mpu HABOMASIIUX BOIMPOCAX
oOyJaromuiicss caMOCTOATEeNTbHO UX ucHpaBiseT. KoHTakT ¢ mpemojaBaTelieM XOPOIIHiA,
YYaCTHUK JEMOHCTPUPYET CIIOCOOHOCTHh JIOTUYHO M CBSI3HO BECTH Oecelly, HauyWHAET, MpH
HEOOXOJUMOCTH, U TOJACPKUBACT €€ C COONIOJICHUEM OYEePETHOCTH MPU OOMEHE PETLTUKAMU;
BOCCTaHABIIMBAET Oeceqy B Cirydae cOosi, peub PpUTMUYHA, MPABIIIBHO HHTOHUPOBAHA, TEMI PeUr
JIOCTATOYHO OErJIbIi, MPOU3HOIICHHE CIIOB 33 PEIKUM HCKIIIOUEHUEM KOPPEKTHO.

OreHka Ha MPOABHHYTOM ypoBHE coctaniseT 17 — 20 6amos.



5. HIkaJjia oleHKH HA 3a4eTe

Buj nesiteibHOCTH YpoBeHb B Oasiax
HIKE TIOPOTOBOTO MTOPOTOBBIN 0a30BbIi MIPOJIBUHYTHIH
OHCHKa Hey,Z[OB.HeTBopI(lTe.]]bHO yIlOBJIGTBOpHTeJIBHO Xopoumo OTJINYHO
FX F E D D+ C- C B- B B+ A- A A+
[TucepmeHHas 4acThb: 0-4 5-9 10 11 |12 13 (14 |15 |16 17 |18 |19 |20

1. KonTponbHas padora.
VYcrHas yacTe:

2. IlonHbI MUCHMCHHBIN
MEPEBOJ] C AHTJIMNCKOTO
Ha pYCCKHM S3BIK CO
CJIOBapeM OTpbIBKA
OpUTHMHAJIBHOTO  TEKCTa
obmenpodeccuoHaIbHON
tematuku 1,0-1,5 TeICSY
MEeYaTHBIX 3HAKOB.

3. VYcrHas nepenaua
colepKaHUsl TEKCTa Ha
AHTJIMHACKOM SI3BIKE.

3. becena mo u3y4yeHHOH
TEMAaTHKE.

0-9 10-13 14 -16 17-20

B oO0mieil oneHke Mo AMCHUIUIMHE 3K3aMEHAIMOHHbIE Oalllbl YYMTBHIBAIOTCS B COOTBETCTBMM C IpaBHJIaMH OaJUIbHO-PEHTUHTOBOW CHCTEMBI,
MIPUBEICHHBIMH B paboyeil mporpaMme JUCIUTUINHBL.



6. Bompocsl k 3a4eTy 1o AucHUNIMHE «MTHOCTPAHHBIN A3BIK»

Bonpoc 2. [INCbMEHHBIN MEPEBOJ]
Bonpoc 3. YUTEHUE U IEPEJIAYA COJEPKAHUSA TEKCTA

CHHCOK TEeKCTOB
JJIsl YTE€HHS M MePEeBO/Ia C AHTJIMHACKOT0 HA PYCCKHIi OPUTHHAJIBLHOI0 TEKCTA
odmenpodgeccuoOHATLHON TEeMATHKHU HA 3a4eTe Mo AucuuiinHe « AHOCTPAHHBIN A3BIK)

Why crowdfunding open source projects isn't as easy as you think
http://www.itworld.com/article/2863440/why-crowdfunding-open-source-projects-isnt-as-easy-
as-you-think.html#

Open source gets its own crowd-funding site, with bounties included
http://www.networkworld.com/article/2225131/opensource-subnet/open-source-gets-its-own-
crowd-funding-site--with-bounties-included.html

Ten Steps to Successful Open Source Crowdfunding
https://medium.com/open-collective/ten-steps-to-successful-open-source-crowdfunding-
fa2b43e82687

4 things you didn't know about civic crowdfunding
https://opensource.com/government/14/8/four-things-learned-civic-crowdfunding

The Effect of Culture on Business Relationships
https://www.neumann.edu/academics/divisions/business/journal/review 08/bowie.pdf
Negotiating: The Top Ten Ways that Culture Can Affect Your Negotiation
http://iveybusinessjournal.com/publication/the-top-ten-ways-that-culture-can-affect-
internationalnegotiations/

The Four Intrinsic Rewards that Drive Employee Engagement
http://iveybusinessjournal.com/publication/the-four-intrinsic-rewards-that-drive-
employeeengagement/

Profiting from the Rise of the Machines
http://iveybusinessjournal.com/profiting-from-the-rise-of-the-machines/

Disruptive Technology

http://www.investopedia.com/terms/d/disruptive-technology.asp

Disruptive technologies: Advances that will transform life, business, and the global economy
http://www.mckinsey.com/business-functions/digital-mckinsey/our-insights/disruptive-
technologies

The impact of disruptive technology: A conversation with Eric Schmidt
http://www.mckinsey.com/industries/high-tech/our-insights/the-impact-of-disruptive-
technology-a-conversation-with-eric-schmidt

Using Technology to Maximize Efficiency
http://www.businessdictionary.com/article/493/using-technology-to-maximize-efficiency/
What about Russia?

https://geert-hofstede.com/russia.html

The Seven Dimensions of Culture: Understanding and Managing Cultural Differences
https://www.mindtools.com/pages/article/seven-dimensions.htm
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Bompoc 4. YCTHAS IPE3EHTAIASA Y BECEJIA IO U3YUYEHHOM TEMATHKE

Cnucoxk Bonpocos

List and briefly discuss the four dimensions of culture. Describe typical behavior of
managers in different cultures.

What do you think is special about business culture in your country? Discuss where you
think your country most likely scores in each of the five dimensions.

Why do you think culture is important in business?

Offer the ways to improve your communication with people from different cultures and
explain how you might practice them

Have you ever experienced any cultural misunderstanding? What are your best examples?
Analyze your examples in terms of cultural dimensions theory.

What would be good topics of conversation for small talk in your culture? What would
you consider a taboo topic of conversation for small talk in your culture? In other
cultures?

Do you find it more challenging making small talk or discussing business at conferences?
Why do you think that is?

Do you think English is the global business language? If so, what does that mean in your
country?

Do you think English will get you promoted?

Do you believe that company culture is important? If yes, how do companies avoid
negative company culture aspects? How can a company create a more positive, well-
rounded company culture?

What has surprised you when you have met people from other countries? Have you ever
felt confused by the actions of someone from another culture? Explain your examples in
terms of cultural dimensions theory.

Would you ever consider living permanently in a country other than your home country?
Why or why not?

If a group of people just came to your country from overseas, what advice would you give
them?

What do you think is important when going to work in another culture?

Do you think, "When in Rome, do as the Romans do" is always good advice? Why or
why not?

How you think culture has been changed by technology in the past ten years. How do you
think it will change in the next ten years?

Explain the concept of disruptive technology. Give examples.

Why market leaders fail to recognize disruptive technologies? Give examples.

Tell about the effect of technological development on business. Consider both benefits
and threats. Exemplify.

Tell about open source crowdfunding projects. What are their advantages and
disadvantages?



denepanpHOE TOCYIAPCTBEHHOE OI0/KETHOE 00pa30BaTEIbHOE YIPEKICHNE
BBICITIIETO 00pa30BaHUs
«HoBocubupckuii rocy1apcTBEHHBI TEXHUYECKHI YHUBEPCUTET
Kadenpa nnocTpaHHbIX S3bIKOB

IMacnopT KOHTPOJILHOM PAdOTHI

no auctuiuimie « MHocTpaHHbIN SA3bIK», 1 cemecTp

1. MeToauka OEeHKH

KonrponpHas pabota mpoBomurcs mo temam «Culture and Business», «Technology and
business», KontpompHasi paboTa BKiouaeT jaBa Omoka 3amanuii: «YUreHue», «JIekcuko-
rpaMMaTHYCCKUI TeCT». 3aaHusl BBIIOIHSIIOTCS TUCHMEHHO.

3ajaHusi BceX OJIOKOB HAIpaBICHBl Ha MPOBEPKY 3HAHHWS HWHOCTPAHHOIO SI3bIKA IS
MEXIIMYHOCTHOTO OOIICHUS C HMHOCTPAHHBIMH IaPTHEPAMH, YMCHHIl JIOTHYECKA BEPHO,
apryMEHTHUPOBAHO U SICHO CTPOUTh YCTHYIO M MHUCBMEHHYIO peub B cepe OOIIeKyIbTypHOU H
IpO(ECCHOHATBHOMN NESATSIBHOCTH Ha HHOCTPAHHOM SI3BIKE.

3a/1aHKs1 KOHTPOJIbHO PabOThI COCTABIICHBI B TECTOBO# (hOpPME U MPENOIaratoT OIUNHOYHbII
BBIOOP, HAXOXKJICHUE COOTBETCTBHIA.

2. Kputepum oneHKH

Kaxxnoe 3a1anrie KOHTPOJILHON paOOThI OIICHUBAETCS B COOTBETCTBUHU C MPHUBEICHHBIMU HIDKE
KPUTCPUSIMHU.

KoHTposibHast paboTa cYMTaeTCs HEBBIMOJIHEHHOM, €CITU KOJIMYECTBO MPaBUIBLHBIX OTBETOB
coctaBisteT MeHee 50 %. Onenka cocrasisteT 0 — 4 Oamna.

PabGora BbIMOTHEHa HAa MNOPOrOBOM YPOBHE, €CIU KOJIMYECTBO MPABUIBHBIX OTBETOB
coctaBisteT 50 %, Ho menee 73 %. Ouenka cocrasisieT 5 — 6 6amIoB.

Pabora BeITIONTHEHA HA 6A30BOM YPOBHE, €CITH KOJIMYESCTBO MPABMIIBHBIX OTBETOB COCTABIISICT
ot 73 % no 86 %. Ouenka cocraBisieT 7 — 8 OalIoB.

Pabota cunTaeTcs BBHITIOJHEHHOW HA MPOABHHYTOM YPOBHE, €CITH KOJHMYECTBO MPABMIBHBIX
oTBeToB cocrasisier 87 % u 6onee. Onenka coctapisgeT 9 — 10 Oaos.

3. IlIkaja oueHkH

B o01ieit onieHke o quCHUIIMHE 0asuibl 32 KOHTPOJIbHYIO pab0Ty yUYUTHIBAIOTCS B COOTBETCTBUU
C mpaBujgaMH OaJIbHO-PEUTHMHIOBOM CHUCTEMbI, NPUBEACHHBIMU B paboyeil mporpamme
JTUCIUIUIAHBI.

98- |93- |90- |87- |83 |80- |77- |73- |70- |67- |63 |60- [50- [25- |O-
100 |97 |92 |89 |86 |82 79 7% |72 |69 66 62 |59 (49 |24

A+ | A A- |B+ |B B- |[C+ |C C- |D+ |D D- |E FX | F

OTJIMYHO XOopouio YAOBJICTBOPUTCIILHO HCYIOBIJI.

9-10 7-8 5-6 0-4




1. IIpumep KOHTPOJIBHOI PadOTHI

KonTpoabHasi padora
1o qucuuiuiHe «MHOCTpaHHBIN S3BIK»
(nanpasnenue 38.03.05 busnec-ungpopmamuxa)
1 cemectp

READING

1. Read the article about finding and keeping talent and decide which section the following
headings refer to.
A Talent spotting
B Recruiting and finding talent
C Keeping talent
D The ‘nursery’ approach
E Why talent is important

FINDING AND KEEPING TOP TALENT
1

Things have changed since enterprises were labor-intensive (mining or textile manufacturing) or
capital-intensive (chemical and steel production). Today, many of the world’s major corporations
in fields like software, pharmaceuticals, music, publishing, entertainment, and sports are
knowledge-or talent-intensive. In these organizations, the principal assets consist of the knowledge
and special skills of talented people rather than their tangible assets. As knowledge quickly
becomes obsolete, the companies with a competitive edge are those focused on creating new
knowledge by finding, recruiting and managing talent.

2

One recruitment process is to attract people whose exceptional talent has already been recognized
elsewhere. This can be called the ‘transplanting’ type of recruitment — like putting mature plants
in the ground to create an instant garden. While payment may play a role in convincing a talented
employee to change jobs, the reputation of the recruiting organization in its field is vital; is it at
the leading edge, does it set the pace for the industry, does the individual feel honored to have been
approached? Reputation building is therefore a key element in recruitment strategy. Top firms like
Starbucks, Intel, Cisco, Marriott, Dell and Microsoft have been focusing on employer branding for
years as research shows that the best source of quality applications come from an organization’s
existing employees.

3

A second recruitment process involves recruiting young people straight from school or university
and helping them to develop their talents in the company. This is similar to buying plants at a
‘nursery’ and nurturing them so that they can grow. Problems with this method can include
different rates of maturity, weakness of psychometric tests in predicting creativity and
entrepreneurial ability, giving too much weight to academic qualifications, lack of diversity, or
overlooking the fact that motivation may be more powerful than just ability.

4



Somewhat less risky is the process of finding talent among existing employees. If they have been
employed for some time, a well-designed appraisal procedure can be effective in selecting
promising candidates for accelerated development.

Michael Howe (1940-2002), was Professor of Cognitive Psychology at the University of Exeter in
England and one of the world’s leading experts on the subject of talent. He pointed out the danger
of seeing talent in any field as a gift that you either have or not. ‘Some of the most widespread
beliefs about exceptional people revolve around the view that certain individuals are inherently
remarkable while the remainder of us are doomed to ordinariness’ (Howe, 1990). Howe’s views
were supported by the UK TV series Faking IT in which, for example, a dancer with no previous
experience of horse riding became a successful show jumper within a few weeks.

5

When it comes to retaining talent, an adequate rewards package is a first step. More important,
however, is whether the company can provide a working environment favorable to creativity, self-
expression and the exercise of initiate. Organizations tend to be hierarchical, bureaucratic and
conformist, yet it is just these characteristics that turn off highly creative people.

One possibility in organizations is to form small, informal teams called ‘skunk works’ and allow
them to work independently so that they can remain as creative as possible. The first one was set
up in an aircraft manufacturing company to allow a small group of engineers and support staff to
work undisturbed. They built their working space from discarded engine boxes with a circus tent
as aroof. Johnson, the lead engineer, was described as ‘a visionary on at least two fronts: designing
aeroplanes and organizing genius. He seemed to know intuitively what talented people needed to
do their best work, how to motivate them and how to make sure the product was created as quickly
and cheaply as possible.” His unit was characterized by the equal treatment of people, an absence
of paperwork, informality of dress and open debate.

This has led observers to notice that the main characteristics of a culture that nurtures talent are
highly cohesive teams, authority based on competence, recognition of all contributions, respected
leadership, freedom, autonomy, flexibility, openness, trust, and encouragement in risk-taking. In
other words, the right approach for organizations who want to retain their most talented people
may not be to create a ‘skunk works’ within the company but to make the company as much like
a skunk works as possible.

2. Read the statements about the article. Are the statements True or False?

1. Insection 1, the author says that companies rely very heavily on their tangible assets today.

2. In section 2, the author feels that employer branding is very important if an organization
wants to find highly skilled people.

3. Insection 3, the author says that it is always a good idea to hire people directly from school
and help them develop in the company.

4. In section 4, he warns against looking for talent among the existing employees.

5. In section 5, he suggests that making companies less formal, hierarchical and bureaucratic
could encourage creativity.



6. Find words or phrases in the article which mean the opposite of the words and phrases

below.

1. Up-to-date (Section 1)
2.Young (Section 2)
3. Unimportant (Section 2)
4. Past (Section 2)
5. Different from (Section 3)
6. Vocational (Section 3)
7. Uniformity (Section 3)
8. Weaker (Section 3)
9. Ordinary (Section 4)
10. Expensively (Section 5)
11. Lose (Section 5)

7. Make these words from the text into opposite by adding the prefixes IN-, UN-, and IM-.
1. tangible 6. effective
2. competitive 7. successful
3. mature 8. favorable
4. talented 9. equal
5. employed
PROGRESS TEST

8. Read the extract from the brochure of a relocation company. Complete the text with the
present simple or continuous form of the verbs in the box.

| Bring, look, have, live, speak, prefer, know, wait, support, be |

1 you for a company to meet all your relocation needs? Relocation
Experts are the people to come to when it 2 necessary to move employees and their
families to new countries. We offer a full range of services and 3 that families need
more than just someone to bring their belongings from one place to another. They also need a
company which can help them with all the other little details and 4 them from the
beginning to the end of the process. Before you leave home, we will ask are listed below.

5 you children in school? If so, how old are they?

6 anyone in your family any foreign languages? If so, which ones?

7 you and your family in a house or a flat at the moment?

8 Which you ?

9 you any pets like dogs or cats with you?

This is only a small sample of what we can offer you. What 10 you for?

Call us right away on 8796-4589.

9. Write the correct culture term from the Hofstede model next to the key words that best
describes it.

High power distance, high masculinity dimension, long-term orientation, collectivist, high
uncertainty avoidance, low power distance, low masculinity dimension, short-term orientation,
individualistic, low uncertainty avoidance




1. Gender equality, caring atmosphere

2. Well-informed, structured, formal, facts and rules are important
3. Cohesive, cooperative, sharing atmosphere, intrinsic motivation
4. Spontaneous, decisive, creative, innovative

5. Hierarchical, clear chain of command, centralized

6. Planning, staying power, importance of education

7. Independence, working alone, respect privacy

8. Assertive, competitive atmosphere

9. Equality among all, informal, flat organizational structure

10. Non-traditional, few rules and regulations

10. Match the collocations about pay and benefits with their definitions.

Severance package, career opportunities, appraisal system, effort-reward balance, glass-
ceiling, pay rise, fringe benefits, annual leave

1. things that you get because of your job which are not in the form of money.
2. the way in which the job performance of an employee is evaluated in terms of
efficiency and productivity by his or her manager.

3. an increase in the fixed amount of money you earn for doing your job.

4. money paid to an employee whose job the employer has had to bring to an end.

5. the situation in which the work which is put into something is equaled by what the
employee gets out of it.

6. a point you cannot go beyond, usually refers to improving your position at work, it
is an invisible barrier which can keep someone from achieving a higher position that he or
she may be qualified to do.

7. the amount of paid days off that an employee is allowed to have each year.

8. chances or situations which make it possible for you to do something you want to
do, usually means getting a better job or a promotion at work.
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Kadenpa nnocTpaHHBIX S3bIKOB

IHacnopr 3a4era
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1. Meroauka oneHKH

3auer MPOBOAMTCS B MHCbMEHHOW M YCTHOH (hopme 1o Omnieram. buner crpykrypupyercs 1o
CJIEAYIOLIEMY IIPABUILY:

Tucvmennas wacmo: sonpoc 1 u eonpoc 2.

e [lepBeIii BOMPOC — JIEKCUKO-TPaMMaTUYECKUA TeCT, C(HOPMUPOBAHHBIM HA OCHOBE HM3YYEHHOIO
Matepuala.

e Bropoii Bonpoc (MMChbMEHHBIH 1epeBo) popMupyeTcs U3 quarna3zoHa TEeKCTOB, MPECTABICHHBIX B
CIMCKE JJISl YTEHUs, [IEPEBO/Ia U NIepeiaun COACPKAHUS Ha 3aUeTe.

Yemnas ywacme: 6onpoc 3 u eonpoc 4.

e Tperuii Bonpoc (Y4TeHUE | 1epeada Ha aHTJIMICKOM SI3bIKE COICpKaHUs TeKcTa) hopmupyercs u3
Jara3oHa TEKCTOB, MPEJCTABJICHHBIX B CHHCKE Ui YTEHHUS, IEpeBOja M Iepenadd
COZIEpKaHUs Ha 3a4eTe.

e UersepThlii Bompoc (yCTHAs Mpe3eHTanus U Oeceqa Mo M3ydeHHOM TeMaTuke) popMUpyeTcs U3
CIMCKA TEM, U3yYE€HHBIX B CEMECTpE.

Bonpoc 1 BxitodaeT MHCbMEHHOE BBITIOJIHEHHE TECTOBBIX 3aJaHUN. Bpems BBIOTHEHUS
3aaanus 45 Mmunyt. @opma NpoOBEPKH — TECT CAAECTCS MPETOJABATENIO.

Bonpoc 2 Bxiro4aeT MONHBIN MUCHbMEHHBIA TMEPEBOJ CO CIOBApeM C aHTJIMHCKOrO Ha
PYCCKHIi SI3BIK OPHTMHAIBHOTO TeKCTa obmienpodeccuoHalbHONW TemMatuku odbemoMm 1,0-1,5
TBHICSIY MEYaTHBIX 3HAKOB. BpeMs Ha BbinmonHeHue 30 MUHYT.

Bonpoc 3 BkII0UaeT yCTHYIO Mepeavy CoJiep>KaHus TEKCTa Ha aHTTTUHCKOM SI3bIKE 00hEMOM
1,5 — 2 ThIc. mevaTHbIX 3HaKOB. Bpems noaroroBku — 30 munyT. @opma npoBepKH — UTEHUE TEKCTA
HAa WHOCTPAaHHOM s3bIKE€ BCIyX (BBIOOPOUHO) M YCTHasl TMepedada CoOJep)KaHus TEKCTa Ha
AHTJIMICKOM SI3BIKE.

Bonpoc 4 — yctHast pe3eHTanus, Oecena mo uydeHHoW Temaruke. CIHUCOK TeM Jaercs
3apanee. Bpems mpesentarnuu: 2 — 3 muHyThL. [locie npe3eHTanuu mpoBoaUTCs Oecena mo Bcen
M3y4eHHO TeMaTuke PopMa MPOBEPKU — BOMPOC MPENoiaBaTesis, apryMeHTUPOBAHHBIA OTBET
CTYJEHTA.

B xozxe 3adera mpenopaBarenb BIOpPaBE 3a/1aBaTh CTYJAEHTY JOIMOJIHUTENbHBIE BOIPOCHI M3
oOrero nepeyns (1. 4).



2. ®opma dmiieTa 1J1s 3a4eTa

HOBOCHBHMPCKHI I'OCYJAPCTBEHHBII TEXHUYECKWM YHUBEPCUTET
dakynpTeT OU3HECA

Buaer Ne
K 3a4€Ty 0 JucHUIUIMHE «IHOCTpaHHBIN S3BIK)

1. JIekcuko-rpaMMaTHYECKHI TeCT (TECT MPHUIIaraeTcs).

2.BpINOHATE TOJMHBI THCHMEHHBIN TIEPEBOJ JaHHOTO OTPBIBKA. TEKCT Mpuiaraercs.
Bpewmst Ha BbimonHenue — 30 MuHyT. [Ipu BBIMOJIHEHNH 3aJIaHKSI MOXKHO TIOJIB30BaThHCS
CclIOBapeM.

3.[IpounTaiiTe TEKCT W TepefaiiTe ero OCHOBHOE COJIEPKAHHWE HA AHIJIMHCKOM S3bBIKE.
Bpemst Ha noaroroBky — 30 mMunyt. [Ipu BBIOTHEHHH 3a/laHUSI MOKHO IIOJIb30BaThCSI

CIIOBapeM.
4.Packpoiite Temy (BpeMs BbICTYIUICHUS: | — 2 MUHYTHI).
YTBepxkaato: 3aB. kadenpoi M E.1O. KambieBa

OTBETCTBEHHBIN 3a TUCLMUILUIUHY

MHara:



3. Ilpumep 3ananumii Ha 3aueTe

Bomnpoc 1

JIEKCUKO-TPAMMATHYECKHI TECT

Grammar 1: Linking words
(5 marks)
Complete the gaps with one of the words.

in case unless provided that
1 Jane might resign from her position she is given a promotion.
2 Production will implement the changes the parts are available.
3 We should order some more fuel for the trucks ____ the price rises again.
4 Sales should continue to increase there is a recession in the next quarter.
5  Our online customer base can expand we improve our website.

Grammar 2: Second and third conditional

(10 marks)
Make second or third conditional sentences with the verbs in brackets.
1 Ifl (know), I would have helped you more.
2 1 would go to work by train, if it (be) cheaper.
3 If we'd bought those valueless shares, we (lose) a lot of money.
4 If he wasn't so successful, he (have) the money for a holiday home.
5 We would be crazy, if we (invest) in that company at the moment.
6 If 1 wanted to study for an MBA, | (buy) the latest books.
7 If Rachael hadn't studied hard, she (pass) the examination.
8 If both of us (relocate), we wouldn't have got a pay rise.
9 If I were made redundant, | (look) for an investment opportunity.
10 Ifl (have) the knowledge, I would have repaired the photocopier.
Vocabulary 1: Email phrases
(10 marks)

Mark the following email phrases formal (F) or informal (I).

Dear Sir/Madam [ ]

Could you just send me ... [ ]

| am writing with regards to ... [ ]

| would very much appreciate it if... [ ]

Don't hesitate to contact me with any questions you have [ ]
Pis email us with your ideas a.s.a.p. [ ]

| would be very grateful if you ... [ ]

Get in touch at the earliest opportunity [ ]

| was wondering if you could ... []

Cheers []
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Vocabulary 2: Describing the supply chain
(5 marks)

Choose the correct definition of the supply chain words.

1 Manufacturer: a) the producer of the finished product
b) the producer of raw materials
2 End user: C) the recyclers of a product
d) the consumers of a product
3 Retailer: e) somebody who sells the product to wholesalers
f) somebody who sells the finished product in an outlet
4 Distributor: 9) somebody who buys products in bulk from manufacturers

then sells them to different shops
h) somebody who buys products directly from the producers
and then sells to individual end users

5 E-tailer: ) somebody who sells the finished product on the Internet
]) somebody who sells the finished product on the telephone

Vocabulary 3: Talking about CRM
(10 marks)

Choose the correct alternative.

Profit-sharing/-pricing schemes are often a bonus for senior management.

Customer management/service gives customers after-sales support.

Free refreshments are a value-losing/-adding service our clients really like.

You should invest in supermarkets; they are always profit-making/-adding.

Expand your contact base by spending time relationship-solving/-building.

A loss-making/-pricing organization is unprofitable and could close.

Problem-breaking/-solving involves us working together as a team.

Product-pricing/-making is the cost of something to the consumer.

A record-making/-breaking profit is the most money a company has made. 10 Using
aizen techniques would be the most cost-solving/-effective.

* (10 marks)
Write a response to the following letter of complaint, apologizing for what happened and
explaining what you are going to do about the problem. Write about 120 words.

Dear Sir/Madam,

| recently flew on a business trip to Dubai on Royal Castle Air on flight RCAQ774.
Unfortunately, you lost my hold luggage (bag number 07691054), which has an estimated
value of €250. This meant I had to buy some new clothes appropriate for business and
replace all of my toiletries.

The baggage service personnel were rude, kept me waiting for over an hour at 3 am and did not
provide me with a complementary toiletry bag.

| hope that you will offer some compensation equivalent to the lost items, as this experience
completely ruined my very important trip to Dubai.

X © © N o oA W N e

Yours faithfully,
Jim Wayne (Mr)




Bonpoc 2. [IMCbMEHHBII MEPEBO/]

Translate the following text into Russian:

THREE SKILLS CEOS NEED MosT

As part of the exploratory dialogue for one of my recent executive coaching assignments, a Clevel
executive of a decades-old business frankly admitted, “I don’t think I have the skills to lead the
business to the next level.”

In his late thirties, the CEO in question had successfully led his organization to profitability from
the brink of disaster in less than five years (after an experiment with professional management did
not yield the desired result). By all accounts, he was a dynamic, motivated and purposedriven
leader with aspirations to build a great institution. He was skilled at empowering people and willing
to give them space to operate. And yet, he was mired by self-limiting beliefs.

| probed him with the following two questions:

What do you think are the skills needed to lead effectively at this level?
Why do you think you don’t have these skills?

Personal insecurities were not something that this CEO typically wanted to share. But these
questions breached a dam. A lot of self-doubt related to the limits of his knowledge and skill set
was bottled up in his mind and heart. This is not an unusual scenario.

CEOs are human. And that’s OK. Nevertheless, to be effective at managing the paradoxes of
leading, leaders need a sense of comfort with vulnerability. The key to developing this is
understanding the role. To set the corporate destination and provide direction getting there, too
many CEOs believe they need to have all the answers, all the time. But like Google’s Eric Schmidt
says, companies are run well by asking questions, not having all the answers.

Not understanding this sets leaders on the path to failure. When CEOs believe they are responsible
for finding all the answers, they often feel the need to have the most skills and expertise on the
team — which is a destructive belief system, and not just because it is counterproductive in
harnessing the collective acumen of the organization. Indeed, a feeling of inadequacy at the top
leads to management aloofness, not to mention a lack of assertiveness, which creates
organizational confusion and loss of direction, even anarchy.

When a self-defeating mindset exists at the top, CEOs need to open their eyes to other ways of
dealing with dilemmas. Working with a leader coach, they can learn to focus on hiring employees
with the functional skills needed to move a business forward rather than wasting time worrying
about not having them.

What is the best way to harness the skills of others? | am asked about this a lot. My answer is
always the same: Learn to deploy the three skills CEOs need the most — or what | call the
listening—sensing—observing troika, which collectively offers compelling powers.

In the coaching case cited above, the CEO was miffed by this answer, noting “these are pretty
common skills.” To him, my listening—sensing—observing answer initially appeared to be very
much a “much ado about nothing” statement, which is why it took a fair amount of convincing for
him to understand that this troika of seemingly ordinary skills represents the abilities that CEOs
actually need the most.



When harnessed well by CEOs, the troika offers extraordinary power. Collectively, these three
skills go a long way toward galvanizing an organization for future success. Unfortunately, the need
to master them does not consciously figure on most CEOs’ radars. And that’s a problem because
these skills are not typically formally taught, so they must be consciously developed.



Bonpoc 3. YTEHUE U TEPEJAYA COJAEPKAHUS TEKCTA

Read a part of an interview with Hap Klopp. What is his key message?

After graduation with a Stanford MBA, Hap Klopp founded The North Face, where he served as
President and CEO for 20 years and built the largest and most successful retailer in its industry,
not to mention one of the largest privately held companies in the San Francisco East Bay. After
selling his company, Klopp launched an international management consulting firm, HK
Consulting, with offices in Berkeley, California, and Tokyo, Japan. As an investor, advisor and
director, he serves numerous entrepreneurial companies that utilize disruptive technologies to
revolutionize established industries. In this lvey Interview, he discusses lessons learned and
insights gained over his impressive career, not to mention his latest book, Almost, which is all
about learning from failure.

IBJ: Hap, you are often described as a businessman, adventurer and executive. In other words,
you are a busy guy. And when you started working on your new book, Almost, with co-author
Brian Tracy, you had already been there and done that with Conquering the North Face and The
Adventure of Leadership: An Unorthodox Business Guide. So what moved you to write the latest
book?

HK: Well, Almost is different. Part of what | was trying to do with this book is give people a real
view on what happens in Silicon Valley in real time.

IBJ: Why is that important?

HK: There are so many stories about people coming out to Silicon Valley to start a business and
ending up a billionaire pretty much overnight. That’s wonderful when it happens, but it seldom
does. For every Instagram story out there, there are hundreds of other ventures that did not instantly
create wealth and hundreds that didn’t create any wealth at all. So anyone coming out here looking
to start a business in order to get rich quick really needs to understand the desire for instant wealth
is not easy to satisfy and certainly not a good reason to start a business. Success typically takes
time and hard work and passion. And that is especially true in Silicon Valley, where failure
happens all the time. My previous books are about success and leadership. This one is an epic tale
of failure.

IBJ: So what is the story?

HK: It is about a San Francisco start-up called Ardica, which emerged from the mechanical
engineering department at Stanford University. It was formed to provide heat and power to apparel
via miniaturization and energy-density technologies and it almost became the next big Silicon
Valley success story known for offering the Holy Grail of artificial heat. But it was mismanaged
by people, including me, who were brought in to arrange financing, manage product development,
build the brand and do what it takes to take a company to market. | spent 12 electric months
working with brilliant marketing people and brilliant engineers, while the company was operating
on the verge of becoming a household name. But everyone was not operating on the same page,
so we failed. Learning from failure is just as important as learning from success, maybe even more
important. | think people should wear failure as a badge of honour. So that explains the book.

Bonpoc 4. YCTHAS IPE3EHTALYSI U BECEJIA 11O U3YUYEHHOI TEMATHUKE

Define motivation and explain its importance to the organization, teams and individuals.



4. Kpurtepuu OLEHKH 10 BHIAM JIeSITEJIbHOCTH UISI KA2KI0T0 YPOBHSA

OTBet Ha OWJIET CUUTAETCS HEeYAOBJIETBOPUTEIbHBIM, ECITHU:

— B Tecre nano menee 50 % nmpaBUIbHBIX OTBETOB.

— YcrHblii nepeBo BoinonHeH st MeHee 50% TekcTa, B IEpeBOJE JOMYIIEHBI OMIMOKH,

BJIMSIIOIME HAa UICKQ)KEHUE OCHOBHOIO COJIEPKAHUS TEKCTA.

— IIpu nepenave cogepkaHusi TEKCTA HA aHIVINKHCKOM S3bIKE CTYJIEHT HE IEMOHCTPUPYET
IOHMMaHMs oOlIel Haeu TeKcTa, 0ojiee MOJOBHUHBI COACPKATEIbHBIX MOMEHTOB IPOIYIIEHBI,
aM00 OCBEIIEHbl HENOCTAaTOYHO, HE I[I0Ka3bIBA€T YMEHMsI YCTaHABIMBaTb IPUYMHHO-
CJIEZICTBEHHBIE CBS3M B TEKCTE, HE JeJaeT BBIBOJA 10 MPOYUTAHHOMY, OOBEM BbICKa3bIBaHUS
orpanuueH (MmeHee 10 mpeqioxeHWi), IpU Nepenadye COAEPIKAHUS HCIOJIb3YET 3PUTEIbHYIO
ornopy (MaTepHalbl TEKCTa), IOIYCKaeT 3HAYMTEIbHOE KOJMUECTBO (POHETHUECKUX, JIEKCHYECKUX
U IpaMMaTUYECKHX OIMIMOOK, MPENsATCTBYIOIIMX NOHMMaHHMIO peud. KOHTakT co ciymartensiMu
OTCYTCTBYET.

— B 0Gecexe ¢ 3x3aMeHaTOpPOM CTYAEHT JAEMOHCTPUPYET HEIIOHMMaHHE CYTH BOIIpOCa, HE
PAaCKpBIBAET COJEPKATENIbHOM YacTH BONPOCA WM PACKPBIBAET IMOBEPXHOCTHO, HCIIOJIB3YET
OTpaHUYEHHBIM BBIOOp JIEKCMYECKUX U TIpaMMaTUYECKHUX CcpeactB. [pybo Hapymaer
(doHeTHUeCKUE, JIEKCHYECKMEe M TpaMMaTH4YeCKUE HOPMBI, YTO 3aTPyIHSET BOCHpPUATHE
BBICKa3bIBaHUSI Ha CIOyX. TeMI peyd 3aMEeIJIEHHBIM, BbBICKAa3bIBAHUE COIPOBOXKIAETCS
JUINTEJIbHBIMU TIay3aMH, KOHTAKT ¢ COOECeTHHUKOM OTCyTCTByeT. Ha HaBojsIiue BONpPOCHl He
OTBEYaerT.

OreHka Ha HeY/10BJIeTBOPUTEJIbLHOM ypoBHe cocTasisieT 0 — 9 6amios.

OtBet Ha OUJIET 3aCUUTHIBACTCS HA IOPOTOBOM YPOBHE, €CITH:

B tecte nano 6omnee 50%, Ho meHee 75% npaBUIIbHBIX OTBETOB.

YecrHbli nepeBo BBIONHEH 1t 6osee 75% Tekcra, 1100 B IepeBo/ie JOMYIICHbI OIUOKH,
BITUSIONINE HA UCKKEHUE OCHOBHOTO COJICPIKAHUS TEKCTA.

[Ipy nepemaue coaep:KaHUsl TEKCTA CTYACHT JIEMOHCTPHPYET YACTHYHOE TMOHUMaHUE
o011el uen TeKCTa, 3aTPyIHIAETCS B YCTAHOBJICHUH MPUYMHHO-CIICJCTBEHHBIX CBSI3€H B TEKCTE,
CpEICTBA JIOTUYECKOM CBS3HM HCIONB3YET B HEAOCTATOYHOM KOJMYECTBE, HE JIeJaeT BBIBOJ IO
MIPOYNTAHHOMY, TIPH TIEPEIaye COACPIKAHUS UCTIONB3YET 3PUTEIIBHYIO OTOPY (MaTepualibl TEKCTA),
o0veM BbIcKa3biBaHus orpaHudeH (10-12 mpennoskeHuit), UCMONB3YET OTPAaHUYECHHBINH HAOOp
JICKCUYCCKUX U I'paMMAaTUYCCKUX CPEACTB, HMECTCA OIMPECACIICHHBIC 3aTPYAHCHHA B UX H0n6ope,
JOMYCKaeT JIeKCMYeCKWe U TpaMMaTHuecKue OIIMOKH, 3aTPYAHSIONINE TOHHUMaHUE
BBICKa3bIBaHUA. TeMn peun SaMeI[J'IeHHblf/'I, BBICKA3bIBAHUEC COIIPOBOKAACTCA ITay3aMU, HAPYIICHBI
HOPMBI IPOU3HOIIEHUS, YTO 3aTPYTHSAET BOCIIPUSTUE PEUH.

B 0ecexe c sKx3aMeHATOPOM CTYIEHT B OCHOBHOM PAacCKPBIBACT COJEPIKATEILHYIO YacTh
BOIIpOCa, HCIIOJB3YCT OFpaHI/I‘ICHHBIﬁ BI)I60p JCKCUYCCKUX H TIpaMMaTHYCCKUX CpCACTB,
BO3MOXKHO HApyIIEHUE IEKCUYECKUX HOPM, BBICKa3bIBaHUE COACPIKUT 3HAYUTEIILHOE KOTUIECTBO
TpaMMaTHYCCKUX OHH/I6OK, YTO MPUBOJUT K HAPYHMICHHUIO CMBICIIA OTACIBbHBIX BEICKA3bIBaHUH.
KoHTakT ¢ cobeceTHUKOM 3aTpyAHEH, Ha HABOISIIIHE BOMPOCHI OTBEYAET C TPYIOM.

OreHka Ha MOPOroBoM ypoBHe coctapiisier 10 — 13 Gaiios.

OtBer Ha OwJieT 3acYUTHIBaETCS Ha 6230BOM YPOBHE, €CIIU:

B Tecre nano 6onee 75%, Ho meHee 91% NpaBUIBHBIX OTBETOB.

Bemonnen ycrublii nepeoa 100% Tekcra; B mepeBoje ecTb 2-3 OWMOKKH B
IrpaMMaTUYeCKUX KOHCTPYKLHMSAX, JIEKCHUYECKUX eIWHHUIAaX, (pa3ax WIM BbIPAKEHUSAX, HE
BIIMSIOLINX HA a/IeKBaTHOCTh Mepeaud OCHOBHOTO COAEPKaHUs TEKCTa.

B 0ecene c 3x3aMeHAaTOPOM CTYAEHT PacKpbIBA€T BCE IVIABHBIE COJEP/KATEIbHBIE MOMEHTBI
BOIPOCA, TPaMOTHO UCIIOJIb3YeT JIEKCUYECKUE U TPaMMaTHUECKHE CPEICTBA, JOMYCKask HEKOTOpOe
KOJINYECTBO HETOYHOCTEH M OTCTYIUIEHUW B TIOCIEAOBATEIbHOCTH W3JIOKEHHUS MBICIIEH,
UCTIBITHIBACT 3aTPYJHEHHUS B BBIOOpE JIEKCUYECKHUX CPEACTB Ui BBIPAXKEHHUS COOCTBEHHOIO



MHCHUS, HAJIUYUC OTACIBHBIX TI'PAMMAaTUYCCKHUX OH_II/I60K HE€ BCEACT K HCKAXCHHUIK CMBbICIIa

BbICKa3bIBaHUS. KOHTaKT ¢ mpemnojaBareieM XOPOIIHMH, JTEMOHCTPUPYET CIOCOOHOCTH CBSI3HO

BeCcTH Oecelly, MOIIEPIKUBACT €€ ¢ COOIOJICHUEM OYePEIHOCTH TIPH OOMEHE PEIUTUKAMM, TEMIT

peuYu HOPMaJIbHBIHN, HAPYIIICHUE HOPM IPOU3HOIICHUS HE 3aTPY/IHICT BOCIPUSATHS BBICKa3bIBAHHSL.
Orenka Ha 6a30BOM ypoBHE cocTaBisieT 14 — 16 6aios.

OtBer Ha OWJICT 3aCYUTHIBACTCS HA MPOJABUHYTOM YPOBHE, €CITH:

B Tecte nano 6onee 91% npaBUIBLHBIX OTBETOB.

Brimonnen yerusblii mepesoa 100% Ttexcta 63 MCKaKeHHs OOIIETO COACpKAHUS TecTa U
ero orAenbHbIX uyacTted. OTCTymieHuss OT OpuruHaiza OOYCIIOBJICHBI JIGKCHYECKHMH,
rpaMMaTHYECKUMU ¥ CTHINCTHYECKUMU HOPMAMH PYCCKOTO SI3BIKA.

B 0Oecene c sk3aMeHaTOpOM OOYyYarOUIMIICS pacKpbhIBAaeT MOJIHOCTHIO COZAEpkKaTelbHbIC
ACTMEeKThl BOMPOCA, TPAMOTHO UCIOIB3YeT JICKCMYECKHE M TpaMMaTHYCCKUE CpPEJCTBa,
MPAKTUYECKH HE JOIMYyCcKash HETOYHOCTEH B IMOCIEI0BATEIBHOCTH H3JIOXKEHHS MBICIEH, MBICIU
apryMEHTHPOBAHBI, BEICKA3bIBAaHUE JIOTHYHO, HATMYKE 1-2 TpaMMaTHYECKUX OIMMUOOK HE BEACT K
UCKQXCHUIO CMBbICJIa BbICKa3biBaHMs. KOHTaKkT ¢ mpemnojaBaTeleM XOPOUIMH, YYaCTHHK
JEMOHCTPHUPYET CIIOCOOHOCTD JIOTUYHO M CBSI3HO BECTH Oeceqy, HAauMHAeT, IPU HeOOXOIUMOCTH,
U TIOJJICP’KUBAET €€ C COOMIOICHUEM OUePEeHOCTH MPU OOMEHE peIUIMKaMH;, BOCCTaHABIUBACT
Occemy B ciydae c0osl, pedyb PUTMHYHA, NMPABUIHBHO HWHTOHUPOBAHA, TEMII PEUH JTOCTATOYHO
OerJblii, MPOM3HOIIEHUE CIIOB 32 PEIKUM UCKIIOYEHHEM KOPPEKTHO.

OrneHka Ha MPOJABMHYTOM ypoBHE cocTaBiisieT 17 — 20 6aios.



5. HIkaJjia oleHKH HA 3a4eTe

Bun nesiteibHOCTH YpoBeHb B basiax
HUXKE ITOPOrOBOTO MTOPOTOBBIN 0a30BbIil MIPOJIBUHYTHII
OueHka HEeY/I0BJIETBOPHUTEIbHO YAOBJIETBOPHUTEILHO Xopoiuo OTJINYHO
FX F E D D+ C- C B- B B+ A- A A+
[TucepmeHHas 4acThb: 0-4 5-9 10 |11 12 (13 (14 |15 |16 |17 |18 |19 |20

1. KonTponbHas padora.
YcTHas 4acThb:

2. TlonHBIA TUCHMEHHBIN
MEePEeBOJ] C AHTJIHICKOTO
Ha PpYCCKHM S3BIK CO
CIIOBapeM OTpBIBKA
OpUTHMHAJIBHOTO  TEKCTa
obmenpodeccuoHaIbHON
tematuku 1,0-1,5 TeICIY
MEYaTHBIX 3HAKOB.

3. VYcrHas nepenada
CONIep>KaHusl TeKCcTa Ha
AHTJIMHACKOM SI3BIKE.

3. becena no u3yuyeHHOU
TEMAaTHKE.

0-9 10-13 14 -16 17-20

B oO0mieil oneHke Mo AMCHUIUIMHE 3K3aMEHAIMOHHbIE Oalllbl YYMTBHIBAIOTCS B COOTBETCTBMM C IpaBHJIaMH OaJUIbHO-PEHTUHTOBOW CHUCTEMBI,
MIPUBEICHHBIMH B paboyeil mporpaMme JUCIUTUINHBL.



6. Bompocsl k 3a4eTy no AucHUNIMHE «THOCTPAHHBIN A3BIKY

Bonpoc 2. [INCbMEHHBII MEPEBOJ]
Bonpoc 3. YUTEHUE U IEPEJIAYA COJEPKAHUSA TEKCTA

Cnmcok TeKcToB
JJIS1 YTEeHUs M NlepeBO/Ia C AHIVIMIICKOT0 HA PYCCKHMI HA 3a4eTe M0 AUCHUILINHE
«HOCTpaHHBIN SA3BIK», CEMECTP 2

Organizational Structure

http://www.investopedia.com/terms/o/organizational-structure.asp

Different Types of Organizational Structure
http://smallbusiness.chron.com/different-types-organizational-structure-723.html

What Is the Meaning of Organizational Structure?
http://smallbusiness.chron.com/meaning-organizational-structure-3803.html

Why Is Organizational Structure Important?
http://smallbusiness.chron.com/organizational-structure-important-3793.html

Flat Vs. Hierarchical Organizational Structure
http://smallbusiness.chron.com/flat-vs-hierarchical-organizational-structure-724.html

What Are the Advantages & Disadvantages of Hierarchical Structure?
http://smallbusiness.chron.com/advantages-disadvantages-hierarchical-structure-66002.html
Advantages & Disadvantages of Matrix Organizational Structures in Business Organizations
http://smallbusiness.chron.com/advantages-disadvantages-matrix-organizational-structures-
business-organizations-26350.html

Advantages & Disadvantages of Divisional Organizational Structure
http://smallbusiness.chron.com/advantages-disadvantages-divisional-organizational-structure-
611.html

The Role of Human Resource Management in Organizations
http://smallbusiness.chron.com/role-human-resource-management-organizations-21077.html
What Are the Functions of Human Resource Managers?
http://smallbusiness.chron.com/functions-human-resource-managers-1326.html

What Are the Five Main Functions of Global Human Resource Management?
http://smallbusiness.chron.com/five-main-functions-global-human-resource-management-
61538.html

The New Roles of the Human Resources Professional
https://www.thebalance.com/the-new-roles-of-the-human-resources-professional-1918352
20 Ways to Increase Employee Motivation Using Rewards
https://www.talkdesk.com/blog/20-ways-to-increase-employee-motivation-using-rewards

15 Effective Ways to Motivate Your Team
http://www.huffingtonpost.com/anush-kostanyan/15-effective-ways-to-moti_b_5854242.html



http://www.investopedia.com/terms/o/organizational-structure.asp
http://smallbusiness.chron.com/different-types-organizational-structure-723.html
http://smallbusiness.chron.com/meaning-organizational-structure-3803.html
http://smallbusiness.chron.com/flat-vs-hierarchical-organizational-structure-724.html
http://smallbusiness.chron.com/advantages-disadvantages-hierarchical-structure-66002.html
http://smallbusiness.chron.com/advantages-disadvantages-matrix-organizational-structures-business-organizations-26350.html
http://smallbusiness.chron.com/advantages-disadvantages-matrix-organizational-structures-business-organizations-26350.html
http://smallbusiness.chron.com/advantages-disadvantages-divisional-organizational-structure-611.html
http://smallbusiness.chron.com/advantages-disadvantages-divisional-organizational-structure-611.html
http://smallbusiness.chron.com/role-human-resource-management-organizations-21077.html
http://smallbusiness.chron.com/functions-human-resource-managers-1326.html
http://smallbusiness.chron.com/five-main-functions-global-human-resource-management-61538.html
http://smallbusiness.chron.com/five-main-functions-global-human-resource-management-61538.html
https://www.thebalance.com/the-new-roles-of-the-human-resources-professional-1918352
https://www.talkdesk.com/blog/20-ways-to-increase-employee-motivation-using-rewards
http://www.huffingtonpost.com/anush-kostanyan/15-effective-ways-to-moti_b_5854242.html

Bonpoc 4. YCTHAS NPE3EHTAIIMS M BECEJIA 11O H3YYEHHOM TEMATHUKE

1.
2.
3.
[
4.
S.
6
8

7.

10.

Cnmcok BONpocos

Define motivation and explain its importance to the organization, teams and individuals.
Explain content and process theories of motivation: Maslow, Herzberg, McGregor.
Explain how reward systems can be designed and implemented to motivate teams and

ndividuals.

Describe the role of the human resources department.

Outline the contributions of individuals and teams to organizational success.
Describe the recruitment and selection process and explain the stages in this process
Define ‘business organizations’ and explain why they are formed.

Explain the different ways in which formal organizations may be structured:
Functional;

Matrix;

Divisional: (geographical, by product, or by customer type)

Explain basic organizational structure concepts:

Separation of ownership and management

Separation of direction and management

Span of control and scalar chain

Tall and flat organizations

Explain the characteristics of the strategic, tactical and operational levels in the

organization.

11.
12.

13.
14.
15.

Explain centralization and decentralization and list their advantages and disadvantages.
Describe the roles and functions of the main departments in a business organization:
Research and development

Purchasing

Production

Direct service provision

Marketing

Administration

Explain the life cycle of an organization;

Describe Larry Greiner’s growth model

Internal and external reasons for change



denepabHOE TOCYIaPCTBEHHOE OIOIKETHOE 00pa30BaTENIbHOE YUPEKICHHE
BBICITIIETO 00pa30BaHUs
«HoBocubupckuii rocy1apcTBEHHBINH TEXHUYECKHI YHUBEPCUTET
Kadenpa nHocTpaHHBIX S3bIKOB

IMacnopT KOHTPOJILHOM PAdOTHI

1o uciuIunHe «HOCTPaHHBIH SI3BIKY, 2 CEMECTP

1. MeToauKka OLEHKH

KonrpoabHas paboTa npoBoautcs o temam «Motivationy, «Human Resourcesy, «Organizations
and their structuresy, «Managing organizations». KourponbHas paboTa BKIIOYaeT JBa 0JI0Ka 3aaHus
Ha MOHUMAaHHUE TEKCTa M JIEKCHKO-TPaMMATHUYECKHE 3aIaHus. 3a1aHusI BBITOIHIIOTCS MMCHMEHHO.

3aganus Bcex OJOKOB HAMpaBiCHbI Ha IPOBEPKY 3HAHUS HWHOCTPAHHOIO S3bIKA IS
MEKJIMYHOCTHOTO OOIMIEHHS ¢ HWHOCTPAHHBIMHM [IApPTHEPAMH, YMEHWI JIOTHYECKH BEPHO,
apryMEHTHPOBAHO U SICHO CTPOUTHh YCTHYIO M IHCBMEHHYIO peub B cdepe OOIIEKYIbTYpHOU U
podeCCHOHAIBHOM JAESATEILHOCTH Ha HHOCTPAHHOM SI3BIKE.

3agaHusi KOHTPOJIBHON pabOThl COCTABJICHBI B TECTOBOM (hOpMe M MPEANOJararoT OJAWHOYHBINA
BBIOOD, HAXOXK/ICHHE COOTBETCTBHIA.

2. Kputepum oneHku

Kaxxnoe 3amanne KOHTPOJIBHONW pabOTHI OLICHHUBAETCS B COOTBETCTBUU C MPUBEICHHBIMU HIKE
KPUTEPHUSMH.

KonTtposibHast paboTa cUMTaeTCs HEBBINOJHEHHOM, €CIM KOJMYECTBO MPABWIBHBIX OTBETOB
cocrtasisieT MeHee 50 %. Orenka cocrasisier 0 — 4 Gama.

PaGota BbITIOJIHEHA HA MOPOTOBOM YPOBHE, €CITU KOJUYECTBO MPABWIHHBIX OTBETOB COCTABIISIET
50 %, Ho menee 73 %. Ouenka cocraBiseT 5 — 6 6amios.

PaGota BrITIONIHEHA HA 6a30BOM YPOBHE, €CJIM KOJIMUECTBO MPABUIILHBIX OTBETOB COCTABJISET OT
73 % no 86 %. Ouenka cocraBiser /7 — 8 0aioB.

PabGoTta cumTaeTcsi BBIMOTHEHHOW HA MPOJABUHYTOM YPOBHE, €CIM KOJUYECTBO MPABHIHHBIX
oTBeTOB coctaBiseT 87 % u 6onee. Onenka cocraBisger 9 — 10 Oamos.

3. IIkajaa oueHku
B 00111eii onieHKe 1Mo AUCIUILTHHE 0aJUThl 32 KOHTPOJIBHYIO Pa0OTY YYUTHIBAIOTCS B COOTBETCTBUU
C TIpaBUJIaMH OAJTBHO-PEHTHHTOBOM CHCTEMBI, IPUBEACHHBIMU B paboUeii mporpaMme JTUCIUILTHHBL.

98- | 93- | 90- |87- |83 |80- |77- | 73- |70- |67- |63 |60- |50- |25 |O-
100 |97 |92 |89 |86 |82 29 76 |72 |69 66 62 |59 |49 |24

A+ | A A- |B+ |B B- |[C+ |C C- |[D+ |D D- | E FX | F

OTJIMYHO XOopouio YAOBJICTBOPUTCIIBHO HCYIOBIIL.

9-10 7-8 5-6 0-4




1. IIpumep KOHTPOJIBHOI PadOTHI

KounTtpoabsHas pa6ora
1o qucuuruiHe «MHOCTpaHHBIN S3BIK»
(nanpaBnenue noarotosku: 38.03.05 Busnec-ungopmamuka)
2 ceMecTp

FINDING AND KEEPING TOP TALENT
1
Things have changed since enterprises were labor-intensive (mining or textile manufacturing) or
capital-intensive (chemical and steel production). Today, many of the world’s major corporations in
fields like software, pharmaceuticals, music, publishing entertainment, and sports are knowledge- or
talent-intensive. In these organizations, the principal assets consist of the knowledge and special skills
of talented people rather than their tangible assets. As knowledge quickly becomes obsolete, the
companies with a competitive edge are those focused on creating new knowledge by finding,
recruiting and managing talent.
2
One recruitment process is to attract people whose exceptional talent has already been recognized
elsewhere. This can be called the ‘transplanting’ type of recruitment — like putting mature plants in
the ground to create an instant garden. While payment may play a role in convincing a talented
employee to change jobs, the reputation of the recruiting organization in its field is vital; is it at the
leading edge, does it set the pace for the industry, does the individual feel honored to have been
approached? Reputation building is therefore a key element in recruitment strategy. Top firms like
Starbucks, Intel, Cisco, Marriott, Dell and Microsoft have been focusing on employer branding for
years as research shows that the best source of quality applicants come from an organization’s existing
employees.
3
A second recruitment process involves recruiting young people straight from school or university and
helping them to develop their talents in the company. This is similar to buying plants at a ‘nursery’
and nurturing them so that they can grow. Problems with this method can include different rates of
maturity, weakness of psychometric tests in predicting creativity and entrepreneurial ability, giving
too much weight to academic qualifications, lack of diversity, or overlooking the fact that motivation
may be more powerful than just ability.
4
Somewhat less risky is the process of finding talent among existing employees. If they have been
employed for some time, a well-designed appraisal procedure can be effective in selecting promising
candidates for accelerated development.
Michael Howe (1940-2002), was Professor of Cognitive Psychology at the University of Exeter in
England and one of the world’s leading experts on the subject of talent. He pointed out the danger of
seeing talent in any field as a gift which you either have or not. ‘Some of the most widespread beliefs
about exceptional people revolve around the view that certain individuals are inherently remarkable
while the remainder of us are doomed to ordinaries’ (Howe, 1990). Howe’s views were supported by
the UK TV series Faking It in which, for example, a dancer with no previous experience of horse
riding became a successful show jumper within a few weeks.
5
When it comes to recruiting talent, an adequate rewards package is a first step. More important,
however, is whether the company can provide a working environment favorable to creativity, self-
expression and the exercise of initiative. Organizations tend to be hierarchical, bureaucratic and
conformist, yet it is just these characteristics that turn off highly creative people.
One possibility in organizations is to form small, informal teams called ‘skunk works” and allow them
to work independently so that they can remain as creative as possible. The first one was set up in an
aircraft manufacturing company to allow a small group of engineers and support staff to work



undistributed. They built their working space from discarded engine boxes with a circus tent as a roof.
Johnson, the lead engineer, was described as ‘a visionary on at least two fronts: designing aero planes
and organizing genius. He seemed to know intuitively what talented people needed to do their best
work, how to motivate them and how to make sure the product was created as quickly and cheaply as
possible.” His unit was characterized by the equal treatment of people, an absence of paperwork,
informality of dress and open debate.

This has led observers to notice that the main characteristics of a culture that nurtures talent are highly
cohesive teams, authority based on competence, recognition of all contributions, respected leadership,
freedom, autonomy, flexibility, openness, trust, and encouragement in risk-taking. In other words,
the right approach for organizations who want to retain their most talented people may not be to create
a ‘skunk works’ within the company but to make the company as much like a skunk works as possible.

1.Read the article about finding and keeping talent and decide which section the following
heading refer to.

A Talent spotting

B Recruiting and finding talent

C Keeping talent

D The ‘nursery’ approach

E Why talent is important

2.Read the statements about the article. Are the statements true (T) or False (F)?

1. In section 1 the author says that companies rely very heavily on their tangible assets today.

2. In section 2 the author feels that employer branding is very important if an organization wants to
find highly skilled people.

3. In section 3 the author says that it is always a good idea to hire people directly from school and
help them develop in the company.

4. In section 4 he warns against looking for talent among the existing employees.

5. In section 5 he suggests that making companies less formal, hierarchical and bureaucratic could
encourage creativity.

3.Find words or phrases in the article which mean the opposite of the words and phrases below.
Section 1

1 up-to-date

Section 2

2young  3unimportant 4 past

Section 3

5 different from 6 vocational 7 uniformity 8 weaker
Section 4

9 ordinary

Section 5

10 expensively 11 lose

4. Match the situations (A-F) to these sentences containing modal verbs.
1. We could discuss these problems at the staff meeting on Friday.

2. We may have to change our billing process.

3. She might not want to move to another department.

4. Could you finish the report by this evening?

5. We will probably move to Asia in the spring.

6. The new business could mean that we will need more staff members.

A Customers sometimes complain about our invoices so there is a possibility that we will need to do
something about it.



B It is very probable that your office will relocate.

C There is a possibility to deal with difficulties when everyone gets together.

D There is a possibility that we will have to recruit people in the future.

E You want to know if there is a possibility that a staff member can complete a job by a certain time.
F An employee has said that she is very happy with her job and you think she will want to stay where
she is.

5. Match the collocations about pay and benefits with their definitions.
Severance package, career opportunities, appraisal system, effort-reward balance, glass ceiling,
pay rise, fringe benefits, annual leave

1. things that you get because of your job which are not in the form of money.
2. the way in which the job performance of an employee is evaluated in terms of efficiency
and productivity by his or her manager.

an increase in the fixed amount of money you earn for doing your job.

money paid to an employee whose job the employer has had to bring to an end.

the situation in which the work which is put into something is equaled by what the employee
gets out of it.
6. a point you cannot go beyond, usually refers to improving your position at work, it is an
invisible barrier which can keep someone from achieving a higher position that he or she may be
qualified to do.
7. the amount of paid days off that an employee is allowed to have each year.
8. chances or situations which make it possible for you to do something you want to do, usually
means getting a better job or a promotion at work.
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DenepanbHOE TOCYAaPCTBEHHOE OI0KETHOE 00pa30BaTEIbHOE YUPEKICHHE
BBICITIETO OOpa30BaHUs
«HoBocuOupckmii rocy1apcTBEHHBIN TEXHHYECKUI YHUBEPCUTET)»

Kadenpa nnocTpaHHBIX S3bIKOB

IHacnopr 3a4era

1o quciuIuiae «MTHOCTpaHHBIN S3BIK», 3 CEMECTP

1. Meroauka oneHKH

3auer MPOBOAMTCS B MHCbMEHHOW M YCTHOH (hopme 1o Omnieram. buner crpykrypupyercs 1o
CJIEAYIOLIEMY IIPABUILY:

Tucvmennas wacmo: sonpoc 1 u eonpoc 2.

e [lepBeIii BOMPOC — JIEKCUKO-TPaMMaTUYECKUA TeCT, C(HOPMUPOBAHHBIM HA OCHOBE HM3YYEHHOIO
Matepuala.

e Bropoii Bonpoc (MMCbMEHHBIH 1epeBo) popMupyeTcs U3 1uarna3zoHa TEKCTOB, MPEICTABICHHBIX B
CIMCKE JJISl YTEHUs, [IEPEBO/Ia U NIepeiaun COACPKAHUS Ha 3aUeTe.

Yemnas ywacme: 6onpoc 3 u eonpoc 4.

e Tperuii Bonpoc (Y4TeHUE | 1epeada Ha aHTJIMICKOM SI3bIKE COICpKaHUs TeKcTa) hopmupyercs u3
JMana3oHa TEKCTOB, IPEICTaBICHHbIX B CIMCKE ISl YTEHMs, IEepeBoja U Meperayu
COJICpP>KAaHUS HA 3a4eTe.

e UersepThlii Bompoc (yCTHAs Mpe3eHTanus U Oeceqa Mo M3ydeHHOM TeMaTuke) popMUpyeTcs U3
CIMCKA TEM, U3yYE€HHBIX B CEMECTpE.

Ilepewiit 6onpoc BKIIOYAET TNHCbMEHHOE BBIIIOJIHEHHWE TECTOBBIX 3alaHui. Bpems
BBITNIOJIHEHU 3a1aHus 45 MuHyT. @opma NPOBEPKH — TECT CAACTCS MPEMOJABATEIIO.

Bmopoii 6onpoc Bxro4aeT MOJIHBIN NMCbMEHHBIN NIEPEBOJ CO CIOBAPEM C AHIIIMNCKOIO Ha
PYCCKUH SI3BIK OPUTHMHAJIBHOIO TEKCTa obuienpodeccruoHanbHoil Tematuku odvemom 1,0-1,5
TBHICSIY MEYaTHBIX 3HAKOB. BpeMs Ha BbinmonHeHue 30 MUHYT.

Tpemuit 6onpoc BKIIOYAET yCTHYIO IIEpeady COJIEp)KaHUs TEKCTAa HA aHTJIUHCKOM SI3bIKE
o0beMoM 1,5 — 2 ThIC. mevyaTHbIX 3HaKoB. Bpems nmoaroroBku — 30 mMunyT. @opMa NpoBEpKU —
YTeHUE TEKCTa Ha MHOCTPAHHOM s3bIKE BCIYX (BBIOOPOYHO) M YCTHas Iepefada COAep KaHUs
TEKCTa Ha aHTJIMHCKOM SI3BIKE.

Yemeepmulii 6onpoc — yCTHas pe3eHTalus, oecena mo u3ydyeHHon tremaTuke. CIUCcoK TeM
naetcs 3apaHee. Bpems npeszentauuu: 2 — 3 munythl. [locne npezenTannu npoBoautcs Gecena mno
BCcel M3yuyeHHOW TemaTnke dopma ImpoBEpKH — BOIPOC MPENOAABATENS, apryMEHTHPOBAHHBIN
OTBET CTYJICHTA.

B xone 3adera npenopasaTenb BIpaBe 3a7aBaTh CTYAEHTY JONOJIHUTEIBHBIE BOIIPOCHI U3
oOrero nepeyns (1. 4).



2. ®opma dmiieTa 1J1s 3a4eTa

HOBOCHUBHMPCKHI I'OCYJAPCTBEHHBII TEXHUYECKWM YHUBEPCUTET
dakynpTeT OU3HECA

Buaer Ne
K 3a4€Ty 0 JucHUIUIMHE «IHOCTpaHHBIN S3BIK)

1. JIekcuko-rpaMMaTHYECKHI TeCT (TECT MPHUIIaraeTcs).

2.BpIMoTHATE TOJMHBI THCHMEHHBIN TIEPEBOJ JaHHOTO OTPBIBKA. TEKCT Mpuiiaraercs.
Bpewmst Ha BbimonHenue — 30 MuHyT. [Ipu BBIMOMHEHUH 3aJlaHKsI MOYKHO TIOJIB30BaThCS
ClIOBapeM.

3.[IpounTaiiTe TEKCT W TepefaiiTe ero OCHOBHOE COJIEPKAHHWE HA AHIJIMHCKOM S3bIKE.
Bpemst Ha noaroroBky — 30 munyt. [Ipu BBIOTHEHHH 3a/laHUSI MOKHO ITOJIb30BaThCSI

CIIOBapeM.
4.Packpoiite Temy (BpeMms BbICTyIUICHUS: | — 2 MUHYTHI).
YTBepxknaato: 3aB. kadenpou M E.1O. Kampiea

OTBETCTBEHHBIN 32 TUCLMILIUHY

MHara:



3. Ilpumep 3ananumii Ha 3aueTe

Bormroc 1

JIEKCUKO-TPAMMATHYECKHWN TECT

Grammar 1: Comparatives

(10

marks)

Choose the correct alternative in the following.

© 00 N O O B W N B

(10

Apple's smart mobile phones are much /much more popular than Nokia's.
Windows Vista is a lot less user-friendly / user-friendlier than Windows 7.

It is a great deal more / much more interesting to watch a film in the cinema.
These pricey tissues are slightly more effective / effectiver than the cheap ones.
The company's profit forecast is more / much better this year than last year.
This type of battery is much longer / more /cwger-lasting than that one.

The Premier league is a little hit more / bit successful than the Bundesliga.
Gold has risen in price again and is a far less / more profitable investment now.
Using diesel is a bit more efficient / efficienter than using petrol.

10 Jack was a lot more forceful / much forceful than Jeremy in the meeting.

Grammar 2: Delexical verbs

marks)

Replace the underlined words with do, have or get in the correct form and the correct

preposition if needed.

~N oo o B~ W N -

8

We're eating our evening meal at Aurelie's tonight, would you like to join us?

Faith wants to study a master's course after she's finished her job placement.

| always take a long refreshing shower after working out in the gym.

Patricia usually becomes upset and takes it personally if you criticise her.

We have to complete the documentation before the end of the financial year.

It will be better if | catch the bus, as | will have to change twice on the train.

They dislike many fast-food restaurants, because they don't provide herbal tea.

My share portfolio is performing badly because of the economic downturn. 9 He received
a written warning today, because he never arrives at work on time. 10 Stella usually arrives at
the office at 8.30, you'll be able to catch her then.

Vocabulary 1: Investment words

(5 marks)
Match the words to their definitions.

1) creditors

a) people who owe you money and classed as an asset

2) reserves

b) capital held for future use and classed as an asset

3) overdraft

¢) an itemized list of goods and property, classed as an asset

4) debtors

d) a short-term loan to cover overheads and classed as a liability

5) inventory

e) people who you owe money to and classed as a liability




Vocabulary 2: Talking about finance
(5 marks)

Match the types of payment in the box to their definitions.

direct debit cash debit card credit card bank transfer

payment for a product bought at a shop at the end of a month or over time
payment by ordering your bank to pay into another bank account
payment is taken automatically from your account at a time specified
payment using the banknotes and coins that are legal tender in a country
payment using a machine where the value is debited very soon afterwards

|
(10 marks)

Complete the sentences with the phrasal verbs in the box, using the correct tense.

a A W N B

messup tryout  figureout gowrong  come up with sitdown  switch off
giveout setup carryout

1 The production line's just stopped! Well, obviously something’s
2 | think we should the system you suggested at the last meeting.
3 Thesales team so badly last year, we lost quite a lot of money. 4 The IT

technician took some timeto  what was wrong with the server 5 At the beginning of the
presentation, Jill some hand-outs.

6 Inthe meeting we put on our blue hats and some new ideas.

7 At the end of the financial year the company will a SWOT analysis.

8  The presentation was unprepared and too long, so a lot of people

9 | and looking at this computer screen for over five hours.

10 The government is going to __ a new committee to monitor the banks

|
(10 marks)

Describe the bar chart below outlining the major trends. Write about 120 words. Snack
choices per 500 visitors to Star Leisure

Fresh vegetables _

‘ B Children
Popcorn [

Women

W Men

Ice-cream 2 + - o= e = " -

Fresh fruit =

Crackers
Biscuits

Chocolate bars

Crisps

Sweets

\

() 100 200 300 400 500 600



Bonpoc 2. INCEMEHHBII NEPEBOJ]

Translate the following text into Russian:
A STRATEGIC WAY TO ENTER NEW ERA OF STRATEGY

Google the term “strategy” and you get hundreds of millions of hits on the topic, not to mention
plenty of pithy quotes about how essential it is to business success.

In the words of Michael Porter, the essence of strategy is “choosing what not to do.” Porter, of
course, also argues that a sound strategy “starts with having the right goal.” These are not just nice
quotes. After all, without the right goal, an organization’s strategy is not actually strategic. And as
Peter Drucker nicely stated: “There is nothing so useless as doing efficiently that which should not
be done at all.”

Why am | going on about strategy when it is one of the most-taught aspects of business? Simple.
Most organizations have extensive management discussions on the topic. But that’s not enough
anymore.

The business world has changed and we are entering a new era for strategy. Indeed, we went from
strategic planning to strategic management and now we are transitioning from strategic
management to strategic prototyping.

And in the new era, strategy isn’t something to think about only when someone calls a gathering
of senior executives to discuss it. It needs to be on the minds of all concerned all the time. And
even that’s only a good thing if everyone across all levels of the organization shares the same view
about what strategy actually means. Unfortunately, that is not always the case.

If truth be told, too many things are being labelled strategic today. As a result, the meaning of the
term is often blurred in people’s minds, not to mention during planning meetings, escalating the
amount of time and energy wasted by organizations. As Sun Tzu noted, “strategy without tactics
is the slowest route to victory.” But confusing the two is just as bad.

The good news is, to avoid developing a non-strategic strategy, all you have to do is develop a
shared understanding.

Simply put, strategy is not about how to achieve operational excellence or enhancing the marketing
plan. It is what dictates how everything within an organization is put in motion by defining what
you want to achieve as a business, while tactics are tools deployed to achieve the objectives
identified by your strategy. In other words, strategy is about making choices and setting limits on
both the demand side and supply side of the business so your limited resources can be focused on
offering valued products or services in a clearly-targeted market.

To get the ball rolling in the right direction, think about addressing the following questions:

. What does success look like for us and how does that translate into objectives?
. What business or businesses are we in and what ones are we not in?

. What value proposition sets us apart from our competitors?

. What activities do we perform internally and what activities do we outsource

to beat our competitors, and how do we conduct these activities differently?



After these questions are answered, of course, the job is not done.

Indeed, given that the nature of strategy is becoming more and more transient every day, strategy
development is a never-ending process—one that needs to be managed and adjusted as market
conditions shift and the competition landscape changes (due to technological innovations, new
entrants, alternative products, etc.).

And keep in mind that one can’t manage a flexible, rapidly evolving strategy with traditional tools
and linear thinking. So when the solutions needed to ensure future survival can’t be sufficiently
scoped out quickly enough, managers must adopt an act-learn-adapt approach. Strategy change
also often requires finding a more appropriate alternative to the existing organization structure.

Furthermore, when it comes to strategic renewal, senior management must avoid being blindsided
by the confidence and complacency that often stems from strong performance. Indeed, as
environments become more turbulent (more terrorism, more natural disasters, more competition
from emerging market firms, etc.), competitive advantage relies more than ever before on the
ability to be faster with developing/testing/validating new ideas and bringing them to market. So
strategic renewal is directly tied to an organization’s ability to successfully integrate project
activities into its operational activities, while keeping a watch on how full or empty the project
activity pipeline is.

Finally, while management is responsible for strategy development, it is important to understand
that an organization’s managers— at least not managers alone, do not own strategy. For a strategy
to work, it must be “owned” and supported by the daily decisions and actions of all employees at
all levels across an organization.

As a result, managers and supervisors need to understand how every single one of their actions and
decisions will impact the organization’s ability to execute its strategy and they must make sure
that every member on their team understands this as well. This is also a never-ending job. After
all, when your strategy changes, understanding of it across the organization must all change or
your chances of achieving the new goals will be greatly diminished.

Following the above is not a strategy, but it is a good tactic to help you enter the new era of strategy.



Bonpoc 3. YTEHUE U IEPEJIAYA COJAEPKAHUSA TEKCTA

Read the text and explain retail price difference between Canadian and U.S. distribution
channels.

DISTRIBUTION CHANNEL COMPETITIVENESS

In the early 1990s, examinations were conducted of the major factors that explained retail price
differences between Canadian and U.S. distribution channels. The studies considered the same
products in Canada and the U.S., the underlying reasons for the differences, and provided
options for stakeholders to consider.?

The main conclusions included the following:

1. Retailers were not primarily responsible for retail shelf price differences.
Manufacturers, their Canadian subsidiaries and their distribution channel intermediaries,
excluding retailers, were more important than the retailers for improving the price competitiveness
of Canadian distribution channels. As noted below, there were a number of other causes for retail
shelf price differences that were unrelated to retailers, such as freight and tariffs.
2. The country of origin affected retail shelf prices. Distribution channels with the lowest
relative mark-up distributed products made in Canada, while those with the most mark-up
distributed products made in Asia or the United States. This was principally because of the very
existence of Canadian subsidiaries or importers, which represented a cost that the consumer
ultimately would need to pay for, a situation naturally absent for Canadian-manufactured products.
3. Manufacturers had higher margin expectations for sales in Canada.
Where manufacturing occurred offshore, in consumer electronics, for example, Canadian prices
were higher, in part because of the relatively lower strategic value manufacturers placed on the
Canadian market than on the U.S. market. Pacific Rim manufacturers of consumer electronics
typically had a strategic requirement that they succeed first in the U.S. in order to succeed globally.
Thus, they priced their products in the U.S. to reflect this strategic imperative and the competitive
intensity of that market. As a result, their U.S. prices were typically lower than those in Canada.
4. Smaller Canadian channel intermediaries impacted prices.
The average sales of Canadian wholesalers, importers and distribution channel intermediaries were
approximately half that of their U.S. counterparts. Canadian intermediaries contributed to retail
shelf price differences through their comparatively smaller scale, less efficient operations and less
bargaining power.
5. Other costs, such as tariffs and transportation, added materially to retail shelf price
differences.
While the Free Trade Agreement provided for reduced tariffs for products made in the U.S.,
discrepancies remained for products made in emerging markets, such as footwear. Transportation
costs were also lower in the U.S. than in Canada. Packaging, labelling and other compliance costs
added to product costs.
6. Opportunities remained for retailers to improve pricing.
Although not central to price differences, retailers were considered to have some potential to
improve overall distribution channel competitiveness and hence consumer pricing. The following
were among the main considerations here:

. A higher degree of concentration of retailing in Canada than in the US;

. Less intense competition between retail formats;

The rapid emergence of non-store distribution channels such as direct-to-
consumer, network marketing/multilevel marketing and catalogue shopping, where
pioneers were generally to be found in the U.S.;



. Smaller scale economies of independents and smaller Canadian chains;

. Less attention to inventory turns in their retail business models; and

. Relatively greater development of value retailing in the U.S., such as outlet

centers where the majority of tenants are manufacturers operating their own stores,

which sell firsts as well as seconds, end-of-lines, unsold or seasonal merchandise.
7. Price competitiveness differed among channels and retailers within specific sectors. The
range of mark-ups varied significantly between sectors. For example, bedding and linens had a
higher aggregate channel mark-up in Canada, as did apparel.
8. The underlying costs of doing business in Canada were higher.
9. Occupancy costs comprising property taxes, operating costs and net rent were higher in
Canada than in the U.S., in some cases up to 10 percent higher. Although Canadian retailers paid
a higher proportion of their sales for rent, their typically smaller size resulted in higher sales per
square foot than U.S. stores. Tax treatment of larger Canadian firms was generally negative
compared to their U.S, counterparts, while smaller Canadian firms had lower relative taxation
rates. Labor costs were not central to retail price competitiveness. Canadian labor costs were
generally comparable to U.S. rates for the retailing sector and typically lower than the U.S. rates
for wholesalers. Other, second-order factors impacted retail occupancy costs, such as municipal
zoning regulations for new shopping centers in Canada.
Other differences between Canada and the U.S. — such as supply management systems in Canada
— may also have had an impact on some retail shelf prices.

Considering issues such as those mentioned above, Canadian distribution channels were generally
not competitive with those of the U.S. for four main, inter-related reasons:

. Smaller scale of Canadian wholesalers and retailers compared to their U.S.
counterparts;
. Distribution channel structure, including an additional participant in Canadian

distribution channels — the subsidiary or importer — which represented an extra level
in Canada for goods made in the U.S;

. Higher prices charged by manufacturers for goods destined to be sold in
Canada;
. Factors such as occupancy costs — principally rents, and corporate taxes —

which affect the costs of doing business for retailers and other participants in the
distribution channel in Canada.

Bonpoc 4. YCTHASI IPE3EHTAILYSI U BECEJIA 11O U3YUYEHHOI TEMATHKE

What are key SCM system characteristics?



4. Kpurtepuu OLEHKH 10 BHIAM JIeSITEJIbHOCTH UISI KA2KI0T0 YPOBHSA

OTBet Ha OWJIET CUUTAETCS HEeYAOBJIETBOPUTEIbHBIM, ECITHU:

— B Tecre nano menee 50 % nmpaBUIbHBIX OTBETOB.

— YcrHblii nepeBo BoinonHeH st MeHee 50% TekcTa, B IEpeBOJE JOMYIIEHBI OMIMOKH,

BJIMSIIOIME HAa UICKQ)KEHUE OCHOBHOIO COJIEPKAHUS TEKCTA.

— IIpu nepenave cogepkaHusi TEKCTA HA aHIVINKHCKOM S3bIKE CTYIEHT HE JEMOHCTPUPYET
IOHUMaHMs oOuIel uaeu Tekcra, 0ojiee MOJOBHUHBI COMAEPKATEIbHBIX MOMEHTOB MPOITYILEHHI,
aM00 OCBEIIEHbl HENOCTAaTOYHO, HE I[I0Ka3bIBA€T YMEHMsI YCTaHABIMBaTb IPUYMHHO-
CJIEZICTBEHHBIE CBS3M B TEKCTE, HE JeJaeT BBIBOJA 10 MPOYUTAHHOMY, OOBEM BbICKa3bIBaHUS
orpanuueH (MmeHee 10 mpeqioxeHWi), IpU Nepenadye COAEPIKAHUS HCIOJIb3YET 3PUTEIbHYIO
ornopy (MaTepHajbl TEKCTA), OIYCKaeT 3HAYMTEIbHOE KOJMUECTBO (POHETHUECKUX, JIEKCHYECKUX
U IpaMMaTUYECKHX OIMIMOOK, MPENsATCTBYIOIIMX NOHMMaHHMIO peud. KOHTakT co ciymartensiMu
OTCYTCTBYET.

— B 0Gecexe ¢ 3x3aMeHaTOpPOM CTYAEHT JAEMOHCTPUPYET HEIIOHMMaHHE CYTH BOIIpOCa, HE
PAacKpBIBAET COJEPKATENIbHOW YacTH BONPOCA WM PACKPBIBAET MOBEPXHOCTHO, HCIIOJIB3YET
OTpaHUYEHHBIM BBIOOp JIEKCMYECKUX U TIpaMMaTUYECKHUX CcpeactB. [pybo Hapymaer
(doHeTHUeCKUE, JIEKCHYECKHMEe M TIpaMMaTH4YeCKUEe HOPMBI, YTO 3aTpyJHSET BOCHpPUATHE
BbICKA3bIBaHUS Ha CIOyX. TeMI peyd 3aMeIJICHHBIH, BbICKa3bIBAHUE COIPOBOXKJIAETCS
JUINTEJIbHBIMU TIay3aMH, KOHTAKT ¢ COOECeTHHUKOM OTCyTCTByeT. Ha HaBojsIiue BONpPOCHl He
OTBEYaerT.

OreHka Ha HeY/10BJIeTBOPUTEJbLHOM ypoBHE cocTasisieT 0 — 96aos.

OtBet Ha OUJIET 3aCUUTHIBACTCS HA IOPOTOBOM YPOBHE, €CITH:

B tecte nano 6omnee 50%, Ho meHee 75% npaBUIIbHBIX OTBETOB.

YecrHbli nepeBo BBIONHEH 1t 6osee 75% Tekcra, 1100 B IepeBo/ie JOMYIICHbI OIUOKH,
BIIUSIONINE HA UCKAKEHUE OCHOBHOTO COJIEPKaHUS TEKCTa.

[Ipn mepemave cogep:KaHUsl TEKCTA CTYACHT JIEMOHCTPUPYET YAaCTUYHOE MOHHUMAHHE
o011el uen TeKCTa, 3aTpyIHAETCS B YCTAHOBJICHUH TPUYHMHHO-CIICJICTBEHHBIX CBSI3€H B TEKCTE,
Cpe/ACTBa JIOTUYECKOW CBSI3U MCIOJIb3YET B HEJOCTATOYHOM KOJIMYECTBE, HE JIEJAeT BBIBOJ IO
MIPOYNTAHHOMY, TIPH TIEPEIaye COACPIKAHUS UCTIONB3YET 3PUTEIIBHYIO OTOPY (MaTepualibl TEKCTA),
o0veM BbickasbiBaHus orpaHudeH (10-12 mpeanoskeHuit), UCMONB3YET OrpaHUYCHHBIH HAOOp
JIEKCUYECKUX U IPaMMaTHYECKUX CPEACTB, UMEETCS OMpeIeJICHHBIC 3aTPYAHCHUS B UX T0A00peE,
JOMYCKaeT JIeKCMYeCKWe U TpaMMaTHuecKue OIIMOKH, 3aTPYAHSIONINE TOHHUMaHUE
BBICKa3bIBaHUs. TeMIn peun 3aMeJICHHBIN, BRICKA3bIBAHUE COMTPOBOXKIACTCS May3aMu, HAPYIICHBI
HOPMBI ITPOU3HOIICHHUS, YTO 3aTPYAHSET BOCIIPUATUE PEUH.

B Oecene c sx3aMeHaTOpPOM CTYJEHT B OCHOBHOM DPACKPBIBAET COJEP)KATENbHYIO 4YacTh
BOIIPOCA, HCIIOJIB3YET OTPAHUYCHHBIM BBHIOOP JEKCUYECKMX W TPaMMAaTHYECKUX CPEJICTB,
BO3MO’KHO HapyIICHUE JIEKCUYECKUX HOPM, BBICKA3bIBAHUE COAEPIKUT 3HAUUTEIbHOE KOJIMYECTBO
rpaMMaTHYECKUX OMMUOOK, YTO MPUBOAUT K HAPYIIECHUIO CMBICIA OTIEIbHBIX BBICKA3bIBAHUM.
KoHTakT ¢ cobeceTHUKOM 3aTpyAHEH, Ha HABOISIIIHE BOMPOCHI OTBEYAET C TPYIOM.

OreHka Ha MOPOroBoM ypoBHe coctapiisier 10 — 13 Gaiios.

OtBer Ha OwJieT 3acYUTHIBaETCS Ha 6230BOM YPOBHE, €CIIU:

B Tecre nano 6onee 75%, Ho meHee 91% NpaBUIBHBIX OTBETOB.

Bemonnen ycrublii nepeoa 100% Tekcra; B mepeBoje ecTb 2-3 OWMOKKH B
IrpaMMaTUYeCKUX KOHCTPYKLHMSAX, JIEKCHUYECKUX eIWHHUIAaX, (pa3ax WIM BbIPAKEHUSAX, HE
BIIMSIIOLINX HA a/IeKBaTHOCTH Nepejaud OCHOBHOTO COJIEpKaHUS TEKCTa.

B 0ecene c 3x3aMeHAaTOPOM CTYAEHT PpacKpbIBA€T BCE INIABHBIE COJIEPIKATEIBHBIE MOMEHTHI
BOIPOCA, TPaMOTHO UCIIOJIb3YeT JIEKCUYECKUE U TPaMMaTHUECKHE CPEICTBA, JOMYCKask HEKOTOpOe
KOJIMYECTBO HETOYHOCTEW M OTCTYIUIEHHM B IIOCIEAOBATEIBHOCTH H3JI0KEHUS MBICIEH,
UCTIBITHIBACT 3aTPYJHEHHUS B BBIOOpE JIEKCUYECKHUX CPEACTB Ui BBIPAXKEHHUS COOCTBEHHOIO



MHCHUS, HAJIUYUC OTACIIbHBIX TI'PAMMATUUYCCKHX OIJ_II/I60K HE€ BCEACT K HCKAXCHHUIK CMbICIIa

BhICKa3bIBaHUS. KOHTaKT ¢ mpenojaBareseM XOPOIIHH, NTEMOHCTPUPYET CIIOCOOHOCTH CBSI3HO

BeCcTH Oecelly, MOIIEPIKUBACT €€ ¢ COOIOJICHUEM OYePEIHOCTH TIPH OOMEHE PEIUTUKAMM, TEMIT

peuYu HOPMaJIbHBIN, HAPYIIICHUE HOPM MIPOM3HOIICHUS HE 3aTPYTHICT BOCIIPUSTHS BHICKA3bIBAHHSI.
Orenka Ha 6a30BOM ypoBHE cocTaBisieT 14 — 16 6aios.

OtBer Ha OWJICT 3aCYUTHIBACTCS HA MPOJABUHYTOM YPOBHE, €CITH:

B Tecte nano 6onee 91% npaBUIBLHBIX OTBETOB.

Brimonnen yerusblii mepesoa 100% Ttexcta 63 MCKaKeHHs OOIIETO COACpKAHUS TecTa U
ero orAenbHbIX uyacTted. OTCTymieHuss OT OpuruHaiza OOYCIIOBJICHBI JIGKCHYECKHMH,
rpaMMaTHYECKUMU ¥ CTHINCTHYECKUMU HOPMAMH PYCCKOTO SI3BIKA.

B 0Oecene c sk3aMeHaTOpOM OOYyYarOUIMIICS pacKpbhIBAaeT MOJIHOCTHIO COZAEpkKaTelbHbIC
ACTMEeKThl BOMPOCA, TPAMOTHO UCIOIB3YeT JICKCMYECKHE M TpaMMaTHYCCKUE CpPEJCTBa,
MPAKTUYECKH HE JOIMYyCcKash HETOYHOCTEH B IMOCIEI0BATEIBHOCTH H3JIOXKEHHS MBICIEH, MBICIU
apryMEHTHPOBAHBI, BEICKA3bIBAaHUE JIOTHYHO, HATMYKE 1-2 TpaMMaTHYECKUX OIMMUOOK HE BEACT K
UCKQXCHUIO CMBbICJIa BbICKa3biBaHMs. KOHTaKkT ¢ mpemnojaBaTeleM XOPOUIMH, YYaCTHHK
JEMOHCTPHUPYET CIIOCOOHOCTD JIOTUYHO M CBSI3HO BECTH Oeceqy, HAauMHAeT, IPU HeOOXOIUMOCTH,
U TIOJJICP’KUBAET €€ C COOMIOICHUEM OUePEeHOCTH MPU OOMEHE peIUIMKaMH;, BOCCTaHABIUBACT
Occemy B ciydae c0osl, pedyb PUTMHYHA, NMPABUIHBHO HWHTOHUPOBAHA, TEMII PEUH JTOCTATOYHO
OerJblii, MPOM3HOIIEHUE CIIOB 32 PEIKUM UCKIIOYEHHEM KOPPEKTHO.

OrneHka Ha MPOJABMHYTOM ypoBHE cocTaBiisieT 17 — 20 6aios.



5. HIkaJjia oleHKH HA 3a4eTe

Bua nesiteabHOCTH YpoBeHb B Oasiax
HIDKE TIOPOTOBOTO MTOPOTOBBIN 0a30BbIil MIPOJIBUHYTHII
OHCHKa Hey,Z[OB.HeTBopI/lTeJIbHO yIlOBJIGTBOpHTeJIBHO Xopoumo OTJIMNYHO
FX F E D D+ C- C B- B B+ A- A A+
[TucepmeHHas 4acThb: 0-4 5-9 10 |11 12 (13 (14 |15 |16 |17 |18 |19 |20

1. KonTponbHas padora.
YcTHas 4acThb:

2. TlonHBIA MUCEMEHHBIN
MEepeBO]] C AHIJIMICKOTO
Ha pYCCKHM S3BIK CO
CIIOBapeM OTpBIBKA
OpUTHMHAJIBHOTO  TEKCTa
obmenpodeccuoHaIbHON
tematuku 1,0-1,5 TeICSY
MEYaTHBIX 3HAKOB.

3. VYcrHas nepenaua
colepKaHUsl TEKCTa Ha
AHTJIMHACKOM SI3BIKE.

3. becena nmo nu3y4eHHOU
TEMAaTHKE.

0-9 10-13 14 -16 17-20

B oO0mieil oneHke Mo AMCHUIUIMHE 3K3aMEHAIMOHHbIE Oalllbl YYMTBHIBAIOTCS B COOTBETCTBMM C IpaBHJIaMH OaJUIbHO-PEHTUHTOBOW CHCTEMBI,
MIPUBEICHHBIMH B paboyeil mporpaMme JUCIUTUINHBL.



6. Bompocsl k 3a4eTy 1o AucHUNIMHE «MHOCTPAHHBIN A3BIKY

Bonpoc 2. [INCbMEHHBIN MEPEBOJ]

Bomnpoc 3. UTEHUE M MEPEJAYA COJAEPKAHUS TEKCTA

Cnmcok TeKCToB
JJISl YTEHUS M NePeBo/a C AHTJIMICKOro Ha PYCCKUI SI3bIK

OPUTHHAJ/IILHOTI'0 TEKCTA oﬁmenpocbeccnonaﬂbnoﬁ TEMATHKHU HA 3a49€TC 0 JUCHUIIJINHE

«HOCTpaHHBIN A3BIK»

Bompoc 4. YCTHAS TIPE3EHTAIASA Y BECEJIA IO U3YUYEHHOM TEMATHUKE

Cnucoxk Bonpocos

What are key SCM system characteristics?

Speak about SCM best practices.

Explain TWO benefits and TWO problems for a company of adopting “lean production
and supply” as an approach to managing its supply chains.

Discuss the potential benefits and problems with the use of outsourcing as a part of a supply
chain strategy.

How can a company make more sustainable products?

Give an example of SCM and the people involved in it.

What are the functions of a supply chain?

Explain the importance of information flows in a supply chain.

What is the main purpose of the supply chain?

. What is primary, secondary and tertiary sector?

. What are the main ideas of Kaizen?

. Speak about Kaizen best practices.

. Why some of the Kaizen ideas are found difficult to follow?
. What is TQM?



DenepanbHOE TOCY1apCTBEHHOE OI0IKETHOE 00pa30BaTEIbHOE YUPEXKICHUE
BBICITIIETO 00pa30BaHUs
«HoBocubupckuii rocy1apcTBEHHBI TEXHUYECKHI YHUBEPCUTET
Kadenpa nnocTpaHHbIX S3bIKOB

IMacnopT KOHTPOJILHOM PAdOTHI

1o uciuIUTMHE «HOCTPAHHBIH SI3BIK», 3 CEMECTP

1. MeToauka OEeHKH

KonrponsHass pabora mpoBoautcst mo Ttemam «Supply Chain Managementy, «Quality
management», «Marketing strategy», «Customer Relationship Managementy. KontponbHas
pa60Ta BKJIIOYACT [ABa O70Ka: 3alaHuA Ha IMOHMMAaHHUE TCKCTAa U JICKCHKO-IPAaMMATUYCCKHC
3aJaHHus. 3a,Z[aHI/I$I BBITIOJIHAOTCA IIMCBMCHHO.

3amaHusi Bcex OJIOKOB HampaBieHbl Ha IPOBEPKY 3HAHUS HHOCTPAHHOTO SI3bIKa JJIs
MECKIIMYHOCTHOI'O 06H16HI/I${ C HHOCTPAHHBIMH IIapTHCpPAMU, YMeHI/Iﬁ JIOTUYCCKHU BCPHO,
apryMEHTHPOBAHO M SICHO CTPOUTH YCTHYIO M NMHCHMEHHYIO peub B chepe OOmEeKyIbTypHOH U
HpO(l)eCCHOHaHbHOfI ACATCIIbHOCTH Ha MHOCTPAHHOM A3BIKC.

3anaHus KOHTPOJIBHON paObOTHI COCTABIICHBI B TECTOBOM ()OPME U MPEATIONATAI0T OJMHOYHBIN
BLI60p, HaXO0XICHUC COOTBETCTBUI.

2. Kpurtepum oneHku

Kaxnoe 3aganre KOHTPOJIILHOW paOOThI OLICHUBAETCSI B COOTBETCTBUM C MPUBEICHHBIMU HUXKE
KPUTCPUSIMH.

KonTponbHast paboTa cuuTacTCs HEBBIMOJHEHHOM, €CIIM KOJMYECTBO MPABMIIBHBIX OTBETOB
cocrasisgeT meHee 50 %. Onenka cocrapnser 0 — 4 6ana.

PabGora BeITONHEHA Ha MOPOTOBOM YPOBHE, €CIIM KOJHYECTBO TIPABHIBHBIX OTBETOB
cocrasigeT 50 %, Ho menee 73 %. OneHka cocTaBisgeT 5 — 6 6amIoB.

Pabora BeImonHeHa Ha 6230BOM YPOBHE, €CJIM KOJTUYECTBO MPABUIBHBIX OTBETOB COCTABIISET
oT 73 % 1o 86 %. Ouenka coctaBisieT / — 8 O0aIoB.

Pabota cuuTaercs BHIOJHEHHONH HA MPOABUHYTOM YPOBHE, €CJIHM KOJIMUYECTBO MPABHIBHBIX
oTBeTOB cocTaBiigeT 87 % u 6onee. Onenka cocrasiger 9 — 10 6amios.

3. kajaa oueHKH

B o61eit orieHke 1o JUCHUIUIMHE Oaliibl 32 KOHTPOJIBHYIO Pa0OTy YUUTBIBAIOTCS B COOTBETCTBUU
C TMpaBWwilaMHM OaJlJIbHO-PEUTHHIOBOM CHCTEMbI, MPHUBEACHHBIMU B pabodeil mporpamme
JUCLUTIIIUHBI.

98- |93- |90- |87- |83 |80- |77- |73- |70- |67- |63 |60- |50- |25 |O-
100 |97 |92 |89 |86 |82 79 7% |72 |69 66 62 |59 (49 |24

A+ | A A- |B+ |B B- |C+ |C C- |D+ |D D- |E FX | F

OTJIMYHO XOopomio YAOBJICTBOPUTCIIHEHO HCYIOBIJI.

9-10 7-8 5-6 0-4




4. Ilpumep KOHTPOJIbHON PadoThI

KounTtpoabsHas padora
1o qucuuiuiHe «MHOCTpaHHBIN S3BIK»
(nanpaBnenue noarotosku: 38.03.05 Busnec-ungopmamuka)
3 cemecTp

READING

THE SuPPLY CHAIN

Supplies have always been a major concern of manufacturers. Under the traditional warehouse
mentality, security of supply was the priority. The supply chain as a business idea needing
specialist management developed in the 1990s at about the same time that the word ‘transport’
was replaced by ‘logistics’. Robotized warehouses enabled suppliers to connect their information
systems into those of their customers, creating a truly integrated supply chain for the first time.

If warehousing was being reorganized, so were the supplies and suppliers. The speed of
technological change meant that there was no longer security in having supplies in house. As
computers began to halve in price and double in power every two years, components on the shelves
were no longer a safety net but a liability.

A jolt from Japan also impacted on the supply chain. Western business people visiting Japan
discovered not only Total Quality and Continuous Improvement, but also the interlocking
relationships between Japanese companies and suppliers. These partnerships were quite natural,
and as car manufacturers began to see supplies being kept for eventual use as a waste of resources,
the idea of just-in-time was born.

In the 1980s, cost pressures forced manufacturers to re-examine their supply-chain. They
eliminated hundreds of suppliers, promising those remaining a more secure relationship. They
devised a theoretically attractive new relationship — long-term contracts, close supervision of the
supplier’s production line, system integration, and cooperation to improve the product and process.
In theory this was an advance in industrial cooperation: many managers say they gained enormous
advantage by learning intimately what their key customers wanted.

The relationships became close, perhaps dangerously so. Key clients would often know the
profitability of what they were buying. When the large companies hit trouble, they made
mandatory price cuts on a year’s worth of components already supplied.

In the early 2000s the supply chain began to reverse. Every year Dell buys millions of dollars
worth of components, which are the heart of its machines, from Intel. Dell has become a supplier
of customers to Intel. With ‘Intel Inside’ advertising, Intel became a global brand as the ‘supplier’
became the guarantor for lesser-known assemblers and retailers.

At one point in the late 1990s much of Business to Business buying was done over the Internet.
But after the dot.com bubble burst this became too expensive and companies began to use trusted
suppliers again. Since then, the supply chain has been emerging as a point of differentiation for
companies which had been relying on their own brands. Consumers will require increasingly more
information about the products and where they come from. In other words, the supply chain is
moving from hidden producer to guarantor of good practice, a radical break with tradition.
Advertisers’ claims will be challenged by the consumer activists. A transparent and publicized
supply chain will be expected.

The supply chain is changing. It is emerging from anonymity to becoming a significant part of
what is perceived to lie behind the branded good and service. Educated users will require
transparency, information and integrity from the goods and services they buy. And when
customers get even pickier, the supply chain will have to evolve again.



1. Which of these summaries best describes the information in the text?

A It can be dangerous for suppliers when they form very close relationships with their customers
as they will also suffer when their customers’ businesses have problems.

B Today, suppliers have to be very flexible and make sure their logistical capabilities can match
those of the businesses they supply with goods and components.

C Supply chain management has gone through major changes over the last 30 years or so and will
most likely continue to adapt to new business environments.

2. Choose the correct word in the sentence to express the opinion of the writer.

1. Warehouses using robots let suppliers coordinate their systems with / separate themselves from
their customers.

2. As computers became more powerful and less expensive it became an advantage / a
disadvantage to keep a lot of goods in the warehouse.

3. The idea of just-in-time supplies came from manufacturers working together with companies
they bought goods from / sold to.

4. In the 1980s manufacturers had to look at the supply chain again because of rising / falling
prices.

5. When companies got into trouble they paid less for goods they had not yet / already received.
6. Because Dell advertised that the components in their computers were made by Intel, Intel
became known as the supplier who ensured / supplier who advertised good quality for lesser-
known computers.

7. Customers today want more information about products and where they are produced / when
they are produced.

8. Suppliers are becoming less open / more open about the supply chain.

9. When customers become more selective / less selective when looking for goods to buy, the
supply chain will have to change again.

3. Match some of the words and phrases in italics in exercise 2 to these words from the text.

1 guarantor 4 pickier
2 cost pressures 5 transparent
3 origins 6 suppliers

4. Find words or phrases in the text which match these definitions.

. The most important factor (paragraph 1)

. Parts used for manufacturing (paragraph 2)

. Had an effect or influence on (paragraph 3)

. Got rid of / stopped using (paragraph 4 )

. had problems (paragraph 5)

. Main or essential part (paragraph 6)

. Total change from (paragraph 7)

. Being unknown (paragraph 8)

. Change. Grow or develop gradually (paragraph 8)

OO ~NOoO Ul WN -



PROGRESS TEST

5. Complete the definitions with the words in the box.

| Create, direct, delegate, coordinate, collaborate, innovate

: to give a job to somebody else so that they do it for you.
: to introduce changes and new ideas to something that already exists.
: to work with somebody else on a special project.
: to make different groups or departments work together as a whole.
: to be in charge or control.
: to make something new.

oouhkwdE

6. Complete the text with the past simple or present perfect form of the verbs in the box.

| know, focus on, grow, become, be, evolve |

When 1 first joined the company we 1 very small. The engineers concentrated mostly on

developing products and the managers 2 finding markets for them. Now we are a large

multinational company with offices all over the world. In the past five years we 3

enormously and many of the people | 4 at the beginning are no longer working for us. My

job is challenging as | 5 one of the leaders of the company. I miss working on the

development of products, but it is exciting to lead an innovative company and to see how we 6
into the organisation we are today.

7. Match these sentence halves together.

1. An e-tailer sells

2. The wholesaler buys large numbers of our

3. There are different areas along the supply chain which incur
4. \We have one department which is responsible for
5. Supply chains are connected through a two-way
6. End users both buy

A products and sells them to shops.

B handling and processing orders.

C and use the product.

D flow of materials.

E products over the Internet.

F costs.

8. Complete the sentences using the words and phrases in the box. You may have to change
the form of the verb.

| Involve, come up with, implement, result in, provide |

We will you with all the necessary documents when we deliver the order.

The new system of booking orders will be next year, so just use the old system now.
We need to a solution to the problem of the machines overheating.

We think that it is very important to the workers in the decision-making process so
that everybody has a chance to give their opinion.

5. The new system has the company being able to make savings of five prcent.

AN



9. Match the marketing terminology below to the correct definitions.

| Controllable variables, USP, premium pricing strategy, target market, the end user
1. : An exclusive feature of the product that no competitor product has.

: The consumer who uses the product.

: The group of consumers the company wants to sell its products to.

: A strategy where the company sells its product at a high price.

: Factors which are under the control of the company.

2
3.
4.
5

10. Complete the dialogue with the present perfect simple or progressive form of the verb in

the box.
| Sit, have, tell, finish, prepare, work, take |
Al (Brian) the report yet?
B: No, but | know that he 2 on it since this morning.
A: OK. It’s true that he 3 (not) much time to do it because he only took it last week.
B: Right. And in addition to the report, we 4 (all) the new marketing campaign and you
know how much work goes into that.
A: Yes, | know. I 5 (also) in meetings about the campaign since early this morning. This is
the first time 1 6 a break for some coffee. But | need it by tomorrow at the latest.
B: 17 (already) Brian that he does not need to help us out with the rest of the work until the

report is finished because | know how important it is.



DenepanbHOE TOCYAaPCTBEHHOE OI0KETHOE 00pa30BaTEIbHOE YUPEKICHHE
BBICITIETO OOpa30BaHUs
«HoBocuOupckmii rocy1apcTBEHHBIN TEXHHYECKUI YHUBEPCUTET)»

Kadenpa nnocTpaHHBIX S3bIKOB

IHacnopr 3a4era

1o aucuuiuinie « THOCTpaHHBIN A3BIKY», 4 cCeMeCTp

1. Meroauka oneHKH

3auer MPOBOAMTCS B MHCbMEHHOW M YCTHOH (hopme 1o Omnieram. buner crpykrypupyercs 1o
CIIEYIOLEMY IIPaBUILY:

Tucomennas wacmo

Bonpoc 1: cocraBneHue IeJOBOr0 MHUChbMa — (OPMHUPYETCS HA OCHOBE IEPEYHS THITOBBIX
KOMMYHHUKAaTHBHBIX CUTYyallli, N3y4EHHBIX B paMKax Kypca.

Yemuas uwacme.

Bonpoc 2: urenue Tekcra, U3J105K€HHE 1 KOMMEHTHPOBAHUE €TI0 COJIEPKAHUE HA MHOCTPAHHOM
sI3bIKE — (DPOPMHUPYETCSI U3 IHAra30Ha TEKCTOB O0IIEPOecCHOHATTBHON TEMATHKH, TIPEICTABICHHBIX
B CIIMCKE JJIsl YTE€HUS, IEPEBO/IA U TIepeJaull COACpKaHNs Ha 3a4eTe.)

Bonpoc 1: 00y4aronuiics mojay4aeT KapTouKy ¢ OIMMCaHHEM KOMMYHHKATHBHOMN CUTYAIIUH,
B COOTBETCTBHH C KOTOPOW OH COCTABISICT JEIOBOE MUChMO YCIOBHOMY anpecary. IlepeueHb
THUITOBBIX CUTYAIM JaeTCsl 3apaHee; KOHKPETHAsk CUTYaIlHs — Ha 9K3aMeHe. Bpems Ha OAroTOBKY
— 15 munyT; hopma npoBepku — paboTa caaeTcs npenoaaBaresto. B Xo/e BHIOTHEHUS 3aIaHUsI
OoOy4aromuicss  MOXET  TOJb30BAaThCsA  CIPABOYHMKAMH IO  COCTaBJICHUIO  JICJIOBOM
KOPPECIIOHJICHIIMH U CJIOBAPSIMH.

Bonpoc 2 BxirouaeT yCTHYIO Iepeiauy CoAepiKaHus TeKCTa Ha aHTIIMICKOM SI3bIKE 00hEMOM
1,5 — 2 Teic. mevyaTHBIX 3HaKOB. Bpems Ha moarotoBky — 30 munyt. dopMa mpoBepKU —ycTHas
nepeaya CoJepKaHus TEKCTa Ha MHOCTPAHHOM SI3bIKE, KOMMEHTHPOBAHUE TEKCTA, OTBETHI Ha
JIOTIOJTHUTEIILHBIC BOIPOCHI 110 CO/ICPIKaHUI0 TEKCTa

B xome 3avera mpemnojaBarellb BIpaBe 3a[aBaTh CTYICHTY JOMOJHHUTEIbHBIC BOIPOCHI W3
oOrero nepeyns (1. 4).



2. ®opma dmiieTa 1J1s 3a4eTa

HOBOCHBHMPCKHI I'OCYJAPCTBEHHBII TEXHUYECKWII YHUBEPCUTET
dakynpTeT OU3HECA

Buaer Ne
K 3a4€Ty 0 JucHUIUIMHE «IHOCTpaHHBIN S3BIK)

1.O3HakoMbTeCh C JTaHHOW KOMMYHHKAaTHBHOM CHTYyallMeil M COCTaBbTE JEJIOBOE
IIUCBMO B COOTBETCTBMHM ¢ 3ajaHueM. OnucaHue cUTyaluu npuiaraercs. Bpems Ha
MOATOTOBKY — 15 MUHYT.

2.1lpounTaiiTe TEKCT W H3JIOXKUTE €ro COACp)KaHWE HAa WHOCTPAHHOM  SI3BIKE.
Chopmynupyiite Bamum kKOMMeHTapuu W MHEHHE O MNpoYuTaHHOM. Bpems Ha
OAroToBKY — 30 MUHYT.

YTBepxknaro: 3aB. kadenpou NS E.}1O. KampimeBa

OTBeTCTBEHHBIN 32 JUCHMILIUHY

Jara:



3. Ilpumep 3ananumii Ha 3aueTe

Bonpoc 1. [Ipumep 3ananus 17151 COCTABICHUS JIIOBOTO MUChMa

WRITING

1. You are planning to go on a business trip. Write the details below. The situation can be
imaginary, or you can make it similar to your real-life job. Where are you going?

How long are you going to stay?

Why are you going?

What is your itinerary (the places you will visit)?

Who will you meet?

How well do you know them? Have you written / spoken to / met them before?

2. Write two e-mails, on separate sheets of paper, using the situation you created in 1. If

possible, use real people’s names and a realistic content. The maximum length for each e-mail is
100 words.

e-mail 1: Write to the person you are going to meet. What do you need to tell them? Perhaps you
need to let them know what you want to discuss. Do you want them to arrange anything for you?

e-mail 2: Write an e-mail to all your colleagues. Tell them about your plans and ask them if they
want you to take / do / find out / bring back anything.



Bonpoc 2. ITpumep TekcTa o0menpohecCHOHATEHON TEMATHKHY TS YTSHUS U

KOMMEHTHPOBaHHOTO M3JI0KEHUS
THE URBAN ALLIANCE

Mission statement

Urban Alliance empowers under-resourced youth to aspire, work and succeed through paid
internships, formal training, and mentorship.

History of the Urban Alliance

The US capital city, Washington, D.C. has long had problems with employment of young people.
In 2010 only 33 percent of Washington's youth were able to find ho viable employment according
to the US Bureau for Labor Statistics. The Kids Count Data Book, published by The Annie E.
Casey Foundation, a charity for disadvantaged children in the USA, places the number even lower,
at 17 percent. In general, youth employment is at a 50-year 15 low throughout the USA and the
situation is especially difficult for minorities. Adding to the problem is the fact that only 43 percent
of Washington's young people graduate from high school and the city's public schools™ have the
fourth highest dropout rate in the nation. Poverty rates 20 are extremely high and more than half
the young people in Washington live in households earning below the living standard.

For these reasons, the Urban Alliance Foundation, a nonprofit organization, was founded in 1996
by Andrew Plepler, an attorney for the US Department of Justice, after visiting a local high school.
Andrew asked the students what they needed to succeed, and one honest young man replied, 'l
need a real job." Andrew found an internship for that student and five of his friends - and created
the Urban Alliance. Since then, the Urban Alliance has employed more than 1,100 youth and
partnered with more than 100 local businesses. With a unique blend of real-life experience and
formal instruction, they continue to help students across Washington work, aspire, and succeed. 3

How the Urban Alliance works

Urban Alliance is the only year-long employment program for under-resourced high school
students aged 17 to 18 in Washington, D.C. and Baltimore, Maryland. Their goal is to give youth
access to professional growth and experiences.

The program prepares students for a life of work and self- sufficiency through paid internships,
formal training, and mentorship. Urban Alliance interns are selected after a rigorous application
process. During the school year, each Urban Alliance intern works part time with a job partner

45 in the public or private sector. On Fridays, they attend life skills and job readiness workshops
on topics such as conflict resolution, interview skills, professional writing, and work etiquette.
During the summer vacation following their senior year, Urban Alliance interns work full time
Monday 50 through Thursday and attend financial literacy workshops on Fridays. Urban Alliance
interns are paid for their work and can earn over $6,000 during their senior year.

By the time students have finished the program, they will have increased their proficiency in
professional work skills and gained long-term professional work experience. They will also have
graduated from high school and solidified a post-secondary plan to either attend college or a job
training program. The Alumni Services provide support for Urban Alliance interns beyond their
internship experience. Some of the possibilities for them include paid summer internships their
first year out of high school, resume and cover letter review, financial aid and collage transfer
assistance, job search and placement help and networking with other Urban Alliance alumni.

What the alumni say about the program:



“I believe in Urban Alliance because it builds character, personality, and a sense of self that is
paramount in order to succeed in today’s world”.

Nicole Hawkins, Intern at the Federal National Mortgage Association - and still employed there
today.

“I believe in Urban Alliance because it has helped me become successful in the real world. Being
part of Urban Alliance has changed my life and made me who | am today: an honest, respectful,
responsible professional. And | believe in networking and gaining experience, which Urban
Alliance has done for my peers and me”.

SamuelEboweme, Intern at Morgan Stanley, currently attends Virginia State University



4. Kpurtepuu OLEHKH 10 BHIAM JIeSITEJIbHOCTH UISI KA2KI0T0 YPOBHSA

OTBeT Ha BOIIPOCHI 3a4€Ta CUUTACTCS HEYAOBIETBOPUTEIbHBIM, SCITH:

/lenoeoe nucemo He COOTBETCTBYET KOMMYHHMKATHBHOW 3ajjaue, TEKCT JIOTUYECKU He
CTPYKTYpUPOBAaH, HE COOTIOCHBI )KAHPOBBIC U CTUIIMCTHYECKHE HOPMBI; IOMYIIICHBI IEKCUISCKUE
U TpaMMaTHUYeCKHE OIMOKHU, CYIIECTBEHHO UCKAXKAIOIINE CMBICI TEKCTA.

[Ipu nepeoaue cooepicanun mexcma Ha aHTIUICKOM S3BIKE CTYIEHT HE JEMOHCTPUPYET
MOHMMAaHUs OOIIEeH Hulen TeKcTa, 0oJjiee MOJOBHHBI COAEPKATEIbHBIX MOMEHTOB MPOMYIICHBI,
au00 OCBEIICHBI HEJOCTATOYHO, HE I[IOKa3bIBaeT YMEHHS yCTAaHABIMBATh MPHUYUHHO-
CJIEICTBEHHBIE CBSI3M B TEKCTE, HE JENaeT BbIBOJA IO IMPOYUTAHHOMY, OOBEM BBICKA3bIBAHUS
orpannyeH (menee 10 mpemsiokeHUi), Mpu Iepefadye CoACp>KaHUsT HCIHOJIb3YeT 3PUTEIbHYIO
ornopy (Marepuabl TEKCTa), JOMYyCKAeT 3HAUUTEIbHOE KOJIMYECTBO (POHETUYECKUX, JTEKCUIECKIX
U TpaMMaTHYECKUX OMIMOOK, TMPENATCTBYIOMUX TIOHUMaHWi0 pedn. KOMMYHHUKaTHBHOE
B3aMMOJICICTBHE C IK3aMEHATOPOM OTCYTCTBYeT. Ha HaBoAsIMe BOMPOCH HE OTBEYAET.

OreHka Ha HEYIOBIIETBOPUTEIHFHOM ypoBHE cocTarisier 0 — 9 Gayos.

OTBeT Ha 3K3aMEHAIMOHHBIN OMJIET 3aCUNTHIBACTCSI HA MOPOT0OBOM YPOBHE, €CIIH:

/lenoeoe nucemo B OCHOBHOM COOTBETCTBYET 3ajauye, HO B OTHEIbHBIX JAETalX
oOHapyXHUBarOTCsl HecOOTBEeTCTBUSA. [lonmymiensl | — 2 cyliecTBeHHbIE OLIMOKHU, €CTh HapyLLIEHUS
CTWJIMCTUYECKMX HOPM WU >KaHPOBbIE HECOOTBETCTBHs. JlomylieHbl omubOku B odopmieHun
UCHMA.

[Ipu nepeoaue codepircanua mexcma CTYIEHT JAEMOHCTPUPYET YAaCTUUHOE IOHMMaHUE
oOrielt uaen TeKcTa, 3aTPyAHACTCS B YCTAHOBJICHUH TPUYHMHHO-CIICICTBEHHBIX CBS3€H B TEKCTE,
CpeZCTBa JIOTUYECKOM CBA3HOCTHU UCIOJIb3YET B HEIOCTATOYHOM KOJIMYECTBE, HE JIEJIaeT BBIBOJ 11O
POYMTAHHOMY, IPH Mepeaue COAEPKAHUS HCIIONIB3YET 3PUTEIbHYIO OMOPY (MaTepHalbl TEKCTA),
o0beM BbICKa3biBaHUs orpaHuyeH (10-12 mpeanoxeHwuii), UCHOIb3yeT OrpaHUYEHHbIM Habop
JIEKCHYECKUX W TPAMMATHUECKUX CPENICTB, MMEETCS ONpENIeIeHHBIC 3aTPYJHEHUS B X MTOI00pE,
JIONyCKAaeT JIeKCMYeCKHe M TpaMMaTHYecKue OMIMOKM, 3aTpy[HsIOIIME TOHMMaHUe
BBICKa3bIBaHU. TeMIT peun 3aMe ICHHBIN, BRICKa3bIBAHNE COTIPOBOXKIACTCS TTay3aMH, HApyIIeHBI
HOpMBI Tpou3HOIIeHUs. KoMMeHTapuy MUHHMMaiIbHBI M HOCAT B OCHOBHOM OOIIMII XapakTep.
KonTakT ¢ cobeceHuKOM 3aTpyAHEH, HAa HABOSIINE BOIIPOCHI OTBEYAET C TPYIOM.

OreHka Ha MOporoBoM ypoBHe cocraniseT 10 — 13 6annos.

OTBeT Ha 5K3aMEHAIIMOHHBIN OUJIET 3aCUUTHIBAECTCS HA 0A30BOM YPOBHE, €CIIH:

/lenoeoe nucemo COOTBETCTBYET IIOCTABIECHHOW 3a7ade, TEKCT JIOTMYECKU CBS3HBIM,
COOTBCTCTBYET JKAHPOBBIM U CTUIUCTUYCCKHM HOpMam. I[OHyHIeHI)I JICKCUYCCKUE HJIHU
rpaMMaTH4eckre OIIMOKHM, 3aTpyJaHstolde moHuMaHue Tekcra. OdopmieHue nucbMa
COOTBETCTBYET TPEOOBAHUSIM.

ITpu nepedaue cooeprcanus mexkcma CTyIeHT PACKPHIBAET BCE INIABHBIE COJAEPIKATEIILHbBIE
MOMEHTBI BOPOCa, TPAMOTHO UCMOJIb3YeT JIEKCUYECKHE U TPaMMaTUYECKUE CPEICTBA, JOMyCcKas
HEKOTOpPOE KOJIMYECTBO HETOYHOCTEW M OTCTYIUIEHHM B IIOCIIEOBATEIBLHOCTH W3JIOKEHUS
MBICHefI, HCIBITBIBACT 3aTPYAHCHHUA B BI)I60pe JICKCUYECKUX CPCACTB [JIA BBIPpAXKCHUA
COOCTBEHHOr0 MHEHUs. Hannune oTAeNbHBIX TpaMMaTHUECKUX OIMIMOOK HE BEIET K UCKaKEHUIO
CMBbICa BbICKa3bIBaHUA. KOHTAaKT c mpemnojaBaTesieM XOpPOIIMM, AEMOHCTPUPYET CHOCOOHOCTH
CBSI3HO BeCTH Oeceny, MOIEP>KUBAET €€ C COOIOICHUEM OYEPEHOCTH MPU OOMEHE PeIIMKaMH,
TEMIT PpEUH HOpMaHBHBIﬁ, HAapyIICHUEC HOPM IMPOUZHOLICHUA HE 3aTPpydHACT BOCIPHUATUSA
BBICKA3bIBAHMUS.

Orenka Ha 6a30BOM ypoBHE coctaBisieT 14 — 16 Gamios.

OTBeT Ha 9K3aMEHAIMOHHBIN OUJIET 3aCUUTHIBAETCS HA MPOJABMHYTOM YPOBHE, €CIIH!



/lenoeoe nucbmo COCTaBICHO B TOJHOM COOTBETCTBHM C KOMMYHUKATHBHOW 3ajadeii;
JIOTHYECKU CTPYKTYPHUPOBAHO, COOIIOICHBI KAHPOBBIC U CTUIIMCTHYECKUE HOPMBI, OOpPMIICHHE
MUChMa COOTBETCTBYET ITUKETY JICTIOBOM MIEPEIIUCKH.

[lpu nepedaue cooepyicanusn mexkcma OOYYAIOMIUNCS PACKPBIBAET IOJHOCTHIO
COJIepKATENIbHBIE ACMEKTHI, TPAMOTHO HCIOJB3YET JIEKCUYECKUE M TPaMMaTHYECKHE CPEJICTBA,
JIOTHYHO M TIOCJIEZIOBATEIILHO M3JIaraeT MbICIb, IPUBOJIUT apTyMEHTHI, BRICKa3bIBAET COOCTBEHHOE
MHEHUE U JaeT COJepKaTelIbHbIe KOMMEHTapuu. Hanwudue s3BIKOBBIX OIMUOOK HE BEACT K
UCKa)KCHUIO €r0 CMbICIIA, KOJMYECTBO OIMIMOOK HE MpeBbIIaeT 1 —2, Ipy HABOISIIUX BOMPOCAX
00yJaromuics CaMOCTOATEIbHO WX WUcHpaBiseT. KOHTakT ¢ mpernoaaBaTeleM XOpOIIUH,
JEMOHCTPUPYET CIOCOOHOCTH JIOTHYHO U CBSI3HO BECTH Oece/ly, HAauMHAEeT, IIPU HEOOXOIMMOCTH,
U TIOJIEP)KUBACT €€ C COOIOACHHUEM OYEPEAHOCTH NMPH OOMEHE PEITMKAaMH; BOCCTAHABIMBAET
Oeceny B ciydae cOosl, pedb PUTMHYHA, MPABUIBHO WHTOHUPOBAHA, TEMII PEYH JTOCTATOYHO
OerJIblii, MPON3HOIIICHUE CIIOB 3a PEIKUM UCKIIOYCHHEM KOPPEKTHO.

OrneHKa Ha MPOABHHYTOM ypoBHeE coctapiisgeT 17 — 20 Gamos.



5. HIkaJja oueHKH HA 3a4eTe

Bua nessitebHOoCTH YpoBeHb B 0as1ax
HIKE IIOPOrOBOI0 IIOPOrOBBIN 0a30BbIi IIPOJIBUHYTHIN
Onenka HeY/I0BJIEeTBOPUTEILHO YAOBJIETBOPHTEIBHO X0poI1o OTJUYHO
FX F E D D+ C- C B- B B+ A- A A+
ITnceMeHHas 4acTh: 0-4 5-9 10 11 12 |13 |14 |15 |16 (17 |18 |19 |20

1. /IlenoBoe mucbMO

YcTHas 4acThb:

2. Urenue
o0mIenmpodeCcCHOHATBHOTO
TEKCTa, yCTHas Iepenada
COJlep)KaHUsl  TEKCTa  Ha
AHTJIMHCKOM SI3BIKE.

0-9 10-13 14 -16 17-20

B O6HI€I\/'I OLICHKE II0 AUCHUIIIIMHE 5K3aMCHAIIMOHHBIC OaIlIBI YUYUTBIBAIOTCA B COOTBCTCTBHU C IIpaBUIIaMH 621J'[J'[BHO-p€I>iTHHFOBOfI CHUCTCMBI,
MPpUBCACHHBIMU B pa60qel71 nporpamMme TUCHUIIIINHBI.




6. Bompocsl k 3k3aMeHy 10 JucHUILINHE < THOCTPAHHBIH A3BIK)

Cuncox
OPUTHHAJIBHBIX TEKCTOB 001IenPOdecCHOHAIBHON TEMATUKH
AJISl YTEHUSI 1 1 KOMMEHTHPOBAHHOTO U3J10KeHUsI
Ha 3a4eTe MO AucHUIIUHE «MHOCTpaHHBIH A3BIK»

1. Financial Management - Meaning, Objectives and Functions
http://www.managementstudyquide.com/financial-management.htm

2. Finance Functions
http://www.managementstudyguide.com/finance-functions.htm

3. Role of a Financial Manager
http://www.managementstudyguide.com/role-of-financial-manager.htm

4. Capital Structure - Meaning and Factors Determining Capital Structure
http://www.managementstudyguide.com/capital-structure.htm

5. Capitalization in Finance
http://www.managementstudyguide.com/capitalization.htm

6. Leadership vs. Management
http://www.businessdictionary.com/article/1024/leadership-vs-management-d1412/

7. How Can Young Women Develop a Leadership Style?
http://www.businessdictionary.com/article/1284/how-can-young-women-develop-a-leadership-
style-wsj1605/

8. Basics of the Situational Leadership Model
http://www.businessdictionary.com/article/724/basics-of-the-situational-leadership-model/

9. Importance of Developing Leadership Skills
http://www.businessdictionary.com/article/730/importance-of-developing-leadership-skills/

10. Sun Tzu and Niccolo Machiavelli's Lessons on Leadership
http://www.businessdictionary.com/article/442/common-traits-in-a-leader/

11. Four Key Components of Weighing Employee Value
http://www.businessdictionary.com/article/443/four-key-components-of-weighing-employee-
value/

12. Tips for Maximizing Employee Potential
http://www.businessdictionary.com/article/517/tips-for-maximizing-employee-potential/

13. Six Effective Ways to Foster Innovation
http://www.businessdictionary.com/article/510/ways-to-foster-innovation/

14. How to Change Your Organization's Culture
http://www.businessdictionary.com/article/1309/how-to-change-your-organizations-culture-
wsj1605/

15. Total Quality Management's Impact on Different Business Processes
http://www.businessdictionary.com/article/631/total-quality-managements-impact-on-different-
business-processes/

16. Six Sigma Guide to Training and Certification
http://www.businessdictionary.com/article/620/six-sigma-guide-to-training-and-certification/

17. Marketing vs. Sales
http://www.businessdictionary.com/article/1087/marketing-vs-sales-d1412/

18. Advertising vs. Marketing
http://www.businessdictionary.com/article/1094/advertising-vs-marketing-d1412/

19. How to Gain Valuable Information by Conducting Market Research
http://www.businessdictionary.com/article/339/conducting-market-research/

20. How to Make Money in Globalization
http://www.businessdictionary.com/article/798/how-to-make-money-in-globalization/

21. Projected Growth Industries for the 21st Century
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http://www.managementstudyguide.com/capitalization.htm
http://www.businessdictionary.com/article/1024/leadership-vs-management-d1412/
http://www.businessdictionary.com/article/1284/how-can-young-women-develop-a-leadership-style-wsj1605/
http://www.businessdictionary.com/article/1284/how-can-young-women-develop-a-leadership-style-wsj1605/
http://www.businessdictionary.com/article/724/basics-of-the-situational-leadership-model/
http://www.businessdictionary.com/article/730/importance-of-developing-leadership-skills/
http://www.businessdictionary.com/article/442/common-traits-in-a-leader/
http://www.businessdictionary.com/article/443/four-key-components-of-weighing-employee-value/
http://www.businessdictionary.com/article/443/four-key-components-of-weighing-employee-value/
http://www.businessdictionary.com/article/517/tips-for-maximizing-employee-potential/
http://www.businessdictionary.com/article/510/ways-to-foster-innovation/
http://www.businessdictionary.com/article/1309/how-to-change-your-organizations-culture-wsj1605/
http://www.businessdictionary.com/article/1309/how-to-change-your-organizations-culture-wsj1605/
http://www.businessdictionary.com/article/631/total-quality-managements-impact-on-different-business-processes/
http://www.businessdictionary.com/article/631/total-quality-managements-impact-on-different-business-processes/
http://www.businessdictionary.com/article/620/six-sigma-guide-to-training-and-certification/
http://www.businessdictionary.com/article/1087/marketing-vs-sales-d1412/
http://www.businessdictionary.com/article/1094/advertising-vs-marketing-d1412/
http://www.businessdictionary.com/article/339/conducting-market-research/
http://www.businessdictionary.com/article/798/how-to-make-money-in-globalization/

http://www.businessdictionary.com/article/449/projected-growth-industries-for-the-21st-century/

22. Macroeconomic Factors and the Management Environment
http://www.businessdictionary.com/article/598/macroeconomic-factors-and-the-management-
environment/

23. What to Consider When Forming a Strategic Alliance
http://www.businessdictionary.com/article/472/what-to-consider-when-forming-a-strategic-
alliance/

24. What Business Structure Should You Choose?
http://www.businessdictionary.com/article/498/what-business-structure-should-you-choose/

25. What is a C Corporation?
http://www.businessdictionary.com/article/37/what-is-a-c-corporation/

Cnucoxk THNMOBBIX CUTYaIHii IJIsl MMCbMEHHOT0 32/IaHU HA 3a4yeTe
1o qucuunanne « MHOCTPAHHBIN A3BIK»

Making first contact

Covering letter for a job application
Everyday business e-mail

Responding to written complaints
Describing charts, graphs and statistics
Business proposals

ok wnPE


http://www.businessdictionary.com/article/449/projected-growth-industries-for-the-21st-century/
http://www.businessdictionary.com/article/598/macroeconomic-factors-and-the-management-environment/
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http://www.businessdictionary.com/article/472/what-to-consider-when-forming-a-strategic-alliance/
http://www.businessdictionary.com/article/472/what-to-consider-when-forming-a-strategic-alliance/
http://www.businessdictionary.com/article/498/what-business-structure-should-you-choose/
http://www.businessdictionary.com/article/37/what-is-a-c-corporation/

denepanpHOE TOCYIAPCTBEHHOE OI0/KETHOE 00pa30BaTEIbHOE YIPEKICHNE
BBICITIIETO 00pa30BaHUs
«HoBocubupckuii rocy1apcTBEHHBI TEXHUYECKHI YHUBEPCUTET
Kadenpa nnocTpaHHbIX S3bIKOB

IMacnopT KOHTPOJILHOM PAdOTHI

1o auctuIuimie « MHOCTpaHHBIN SI3bIK», 4 ceMecTp

1. MeToauka OEeHKH

KonrtponbHas pabota mpoBoauTcs 1o TeMam «Accountingy», «Finance», «Decision makingy,
«The learning organization». KoutponbHas paboTa BKIIOYAET 3aJaHUsA HAa IIOHUMAaHHUE TEKCTa U
JIEKCHKO-TpaMMaTHYECKUE 3a[aHusl. 3aIaHusl BBITOJIHSIOTCS TUCBMEHHO.

3ajaHus HAMpaBICHBI HA MPOBEPKY 3HAHHS WHOCTPAHHOTO SI3BIKA JUIS MEKJIMYHOCTHOTO
O0IIEHHsT C MHOCTPAHHBIMHU ITaPTHEPAMH, YMEHUI JIOTHYECKH BEPHO, apryMEHTHPOBAHO M SICHO
CTPOUTHh YCTHYIO M IHCbMEHHYIO pe4b B cdepe OOMIEeKYyIbTypHOH M NPOohecCHOHATLHON
JeATEIbHOCTH Ha HHOCTPAHHOM SI3BIKE.

3aaHusi KOHTPOJIBHOM PabOTHI COCTABIICHBI B TECTOBOM (pOpME U MPEAIOoIaratoT OMHOYHBII
BBIOOD, HAXO0XKICHUE COOTBETCTBHI.

2. Kpurepum oueHku

Kaxxnoe 3a1anrie KOHTPOJILHON paOOThI OIICHUBAETCS B COOTBETCTBUHU C MPHUBEICHHBIMU HIDKE
KPUTCPUSIMHU.

KoHTposibHast paboTa cYyuTaeTCs HEBBIMOJIHEHHOM, €CJTU KOJMYECTBO ITPABUIIBHBIX OTBETOB
coctaBisteT MeHee 50 %. Onenka cocrasisteT 0 — 4 Oamna.

PabGora BbIMOTHEHa HAa MNOPOrOBOM YPOBHE, €CIU KOJIMYECTBO MPABUIBHBIX OTBETOB
coctaBisteT 50 %, Ho menee 73 %. Ouenka cocrasisieT 5 — 6 6amIoB.

Pabora BeITIONTHEHA HA 6A30BOM YPOBHE, €CITM KOJMYESCTBO MPABMWIIBHBIX OTBETOB COCTABJISICT
ot 73 % no 86 %. Ouenka cocraBisieT 7 — 8 OalIoB.

Pabota cunTaeTcs BBHITIOJHEHHOW HA MPOABHHYTOM YPOBHE, €CITH KOJHMYECTBO MPABMIBHBIX
oTBeToB cocrasisier 87 % u 6onee. Onenka coctapiseT 9 — 10 Oanos.

3. IlIkaja oueHkH

B o01ieit onieHke no quCHUIIMHE 0auibl 32 KOHTPOJIbHYIO pabOTy yUYUTHIBAIOTCSI B COOTBETCTBUU
C mpaBujgaMH OaJIbHO-PEUTHMHIOBOM CHUCTEMbI, NPUBEACHHBIMU B paboyeil mporpamme
JTUCIUIUIAHBI.

98- |93- |90- |87- |83 |80- |77- |73- |70- |67- |63 |60- [50- [25- |O-
100 |97 |92 |89 |86 |82 79 7% |72 |69 66 62 |59 (49 |24

A+ | A A- |B+ |B B- |[C+ |C C- |D+ |D D- |E FX | F

OTJIMYHO XOopouio YAOBJICTBOPUTCIILHO HCYIOBIJI.

9-10 7-8 5-6 0-4




4. Ilpumep KOHTPOJIbHOH padoThI

Konrtpoabnas padora

1o qucuuiuinHe «MHOCTpaHHBIN S3BIK»
(nanpaBnenue noarotosku 38.03.05 Busnec-unpopmamuka)
4 cemecTp

THE URBAN ALLIANCE
1
History of the Urban Alliance
The US capital city, Washington, D.C., has long had problems with employment of young people.
In 2010 only 33 percent of Washington’s youth were able to find viable employment according to
the US Bureau for Labor Statistics. The Kids Count Data Book, published by The Annie E. Casey
Foundation, a charity for disadvantaged children in the USA, places the number even lower, at 17
percent. In general, youth employment is at a 50-year low throughout the USA and the situation is
especially difficult for minorities. Adding to the problem is the fact that only 43 percent of
Washington’s young people graduate from high school and the city’s public schools have the
fourth highest dropout rate in the nation. Poverty rates are extremely high and more than half the
young people in Washington live in households earning below the living standard.
2
For these reasons, the Urban Alliance Foundation, a non-profit organization, was founded in1996
by Andrew Plepler, an attorney for the US Department of Justice, after visiting a local high school.
Andrew asked the students what they needed to succeed, and one honest young man replied, ‘I
need a real job.” Andrew found an internship for that student and five of his friends — and created
the Urban Alliance. Since then, the Urban Alliance has employed more than 1,100 youth and
partnered with more than 100 local businesses. With a unique blend of real-life experience and
formal instruction, they continue to help students across Washington work, aspire, and succeed.
3
How the Urban Alliance works
Urban Alliance is the only year-long employment program for under-resourced high school
students aged 17 to 18 in Washington, D.C. and Baltimore, Maryland. Their goal is to give youth
access to professional growth and experience. The program prepares students for a life of work
and self-sufficiency through paid internships, formal training, and mentorship. Urban Alliance
interns are selected after a rigorous application process. During the school year, each Urban
Alliance intern works part time with a job partner in the public or private sector. On Fridays, they
attend life skills and job readiness workshops on topics such as conflict resolution, interview skills,
professional writing, and work etiquette. During the summer vacation following their senior year,
Urban Alliance interns work full time Monday through Thursday and attend financial literacy
workshops on Fridays. Urban Alliance interns are paid for their work and can earn over $6,000
during their senior year.
4
By the time students have finished the program, they will have increased their proficiency in
professional work skills and gained long-term professional work experience. They will also have
graduated from high school and solidified a post-secondary plan to either attend college or a job
training program. The Alumni Services provide support for Urban Alliance interns beyond their
internship experience. Some of the possibilities for them include paid summer internships their
first year out of high school, resume and cover letter review, financial aid and college transfer
assistance, job search and placement help and networking with other Urban Alliance alumni.
What the alumni say about the program
‘I believe in Urban Alliance because it builds character, personality, and a sense of self that is
paramount in order to succeed in today ’s world. Nicole Hawkings, Intern at the Federal National
Mortgage Association — and still employed there today.



‘I believe in Urban Alliance because it has helped me become successful in the real world. Being
part of Urban Alliance has changed my life and made me who | am today: an honest, respectful,
responsible professional. And | believe in networking and gaining experience, which Urban
Alliance has done for my peers and me.” Samuel Eboweme, Intern at Morgan Stanley, currently
attends Virginia State University.

1. Read the text. Are the sentences true or false?

1. The Urban Alliance aims to help young people with resource to find places in companies, and
provide them with training and mentors.

2. In Washington, D.C., about half of the young people found good jobs in 2010.

3. The Urban Alliance works together with companies all over the USA.

4. Young people are selected very carefully for internships.

5. When participants finish the program, they all go on to university.

6. Urban Alliance interns are encouraged to stay in touch with others in the program when they
have finished.

2. Match these sentence halves together to make full sentences about the article.

1 The Urban Alliance was founded because A work part time and attend extra workshops
2 A major problem in Washington D.C. is B and formal training is the key to the
program’s Success

3 Urban Alliance is the only program to help | C a school student told a government
young people which employee that he needed a job

4 While the interns are still at high school they | D they have gained valuable skills which will
help them in the future

5 By the time the interns have completed the | E that fewer than half the young people

program complete school and pass their exams

6 They continue to get F works as interns in their first summer after
finishing school

7 The combination of real job experience G support when they are alumni

8 Some of the alumni continue to H lasts for a full year

3. Match these words and phrases from the text with their definitions.
1 minority 2 dropout rate 3 mentorship 4 proficiency 5 peer

A any group of people in a society who are different from the rest, maybe because of their race or
religion

B the number or percentage of students who do not finish school or university

C a person who is the same age or position as others in a group

D having a high level of skill

E a system in which another person gives someone advice and help

4. Complete the sentences using the words and phrases in the box. You may have to change
the form of the verb.

\ Involve, come up with, implement, result in, provide \

1. We will you with all the necessary documents when we deliver the order.

2. The new system of booking orders will be next year, so just use the old system now.

3. We need to a solution to the problem of the machines overheating.

4. We think that it is very important to the workers in the decision-making process so that
everybody has a chance to give their opinion.



5. The new system has the company being able to make savings of five percent.

5. Complete the sentences with the compound nouns in the box.

| Profit-sharing, record-breaking, loss-making, product-pricing \

1. It really has been a year, we have made more profits this year than any other since the
company was founded.

2. Although the whole industry is a one at the moment, I am sure that we will survive the
recession.

3. Our strategy for the new products means that it will be lower than that of our competitors.
4. The scheme that the company has introduced means that all employees get a bonus if we
perform well.

6. Complete the text with the past simple or present perfect form of the verb in the box.

| Know, focus on, grow, become, be, evolve |

When | first joined the company we 1 very small. The engineers concentrated mostly on
developing products and the managers 2 finding markets for them. Now we are a large
multinational company with offices all over the world. In the past five years we 3
enormously and many of the people | 4 at the beginning are no longer working for us. My
job is challenging as | 5 one of the leaders of the company. I miss working on the
development of products, but it is exciting to lead an innovative company and see how we 6

into the organization we are today.



DenepanbHOE TOCYIapCTBEHHOE OI0PKETHOE 00pa3oBaTeIbHOE
YUpeKJIeHHE
BhICIIIET0 00pa3oBaHus
«HoBocuOUpCKHii rOCy1apCTBEHHBIN TEXHUYECKUH YHUBEPCUTETY

Kadenpa nHOCTpaHHBIX S3BIKOB

ITacnopr 3x3aMeHa
1o aucuuiinHe « M HOCTpaHHBIN S3bIKY, 5 cEMeCTp

1. Meroauka OLEHKHA
DK3aMeH MPOBOJMTCS B MMCbMEHHOM M YCTHOM (opMe 1o Omyietam. buiteT ctpykrypupyercs
10 CIISYIOIIEMY TIPaBHITY:
Tucvomennas wacmy: sonpoc 1.

o [IrceMeHHBIH TIepeBoT — (POPMHUPYETCS U3 IMAITa30HA TEKCTOB 00IICTTPOPECCHOHATEHON TEMATHUKH,
IIPE/ICTABJICHHBIX B CITUCKE JIJIs YTCHMS, TICPEBO/IA M TIEPEIayuM COACPIKAHUA Ha dK3aMEHE.
Yemuas uacms: 6onpoc 2.

L] HOI{FOTOBJIGHHOC BI)ICTYHJ'IGHI/IG 110 OZIHOﬁ n3 I/I3y‘~I€HHI)IX B paMKax Kpra TEM C HUCIIOJIb30BAHUEM
cpenctB Power Point. IlpumepHblii crimcok Tem naercsi 3apaHee. KOHKpeTHyro Temy
MPE3CHTAIMN CTY/ICHT BBIOMPACT IO JKEJIAHUIO M COTJIACOBBIBACT C mperoaBateneM. [locie
BBICTYIUICHHsI BeJleTCs Oecea 1Mo Bcel M3ydeHHO# Temaruke Dopma MpOBEPKH — BOIPOC
NperoiaBaTelis, ApryMEHTHPOBAHHbBII OTBET CTY/ICHTA.

Coz[epmalme IK3aMCHa

Ilepebiit 6onpoc BKIIOYAET MOJNHBIA MMCHMEHHBIN MEPEBOJ] CO CIIOBAPEM C aHIJIMHCKOIO Ha
PYCCKHIA SI3BIK OPUTHHAILHOTO TEKCTa OOMIETTPOPECCHOHATBHON TeMAaTHKH 00heMOM 2,0 TBHICSYU
MeYaTHBIX 3HaKOB. Bpems Ha BbImonHeHne 60 MUHYT.

Bmopoii éonpoc — ycTHas nipe3eHTalus, oecena o n3yueHHou remaruke. CIicok TeM JaeTcst
3apanee. Bpemst nmpesentarun: 7 — 10 munyT. [locne mpeseHTanmu mpoBOAMTCS Oecenma 1Mo Bceit
u3ydeHHON TemaTrke Dopma MPOBEPKHU: 3acCIyIIMBAHKME BBHICTYIUICHHS OOYYarOIIErocs, OTBETHl Ha
BoIpockl. [Ipu olieHKe BBICTYIUIEHHSI 00YUYarOIIErocs: HCIOIb3YeTCs OLIEHOUHBIN JTUCT (11.4).



2. dopMa 3K3aMeHAlMOHHOT0 O1JIeTa

HOBOCHBHMPCKHI I'OCYJAPCTBEHHBII TEXHUYECKWII YHUBEPCUTET
dakynbTeT OnM3HECA

Bbuaer Ne
K 9K3aMeHY 10 JucUMIUIMHE «HOCTpaHHBIN A3BIK»

1. BblnosHUTE MOMHBIN MMCHMEHHBIM IEPEBOA HA PYCCKHUM S3bIK TAHHOTO TEKCTa (TEKCT
npusaraercs). Bpems Ha BoimosiHeHHe — 60 MUHYT.

2. Power Point npe3enrarus Ha BeiOpanHyto Bamu temy. Bpems npesentarmu: 7 — 10
MUHYT.

VYr1Bepxknaato: 3aB. kadenpoit U E.1O. Kamsimea
OTBETCTBEHHBIH 32 TUCIHUILIHHY

Jara:




3. IIpumep NMCbMEHHOI0 M YCTHOIO 33/IaHUS HA JK3aMeHe

Bonpoc 1. TTpumep TexcToB 001IenpodeccHoHaATLHON TEMaTHKH

JUIS BBIIOJIHEHUS] TIOJIHOT'O IIUCBbMEHHOT'0 IIEPEBOJA
THE SUPPLY CHAIN

Supplies have always been a major concern of manufacturers. Under the traditional warehouse
mentality, security of supply was the priority. The supply chain as a business idea needing
specialist management, developed in the 1990s at about the same time that the word 'transport’
was replaced by 'logistics’. Robotized warehouses enabled suppliers to connect their information
systems into those of their customers, creating a truly integrated supply chain for the first time.

If warehousing was being reorganized, so were the supplies and suppliers. The speed of
technological change meant that there was no longer security in having supplies in house. As
computers began to halve in price and double in power every two years, components on the shelves
were no longer a safety net but a liability.

A jolt from Japan also impacted on the supply chain. Western business people visiting Japan
discovered not only Total Quality and Continuous Improvement, but also the interlocking
relationships between Japanese companies and suppliers. These partnerships were quite natural,
and as car manufacturers began to see supplies being kept for eventual use as a waste of resources,
the idea of just-in-time was born.

In the 1980s, cost pressures forced manufacturers to re-examine their supply chain. They
eliminated hundreds of suppliers, promising those remaining a more secure relationship. They
devised a theoretically attractive new relationship - long-term contracts, close supervision of the
supplier's production line, systems integration, and cooperation to improve the product and
process. In theory this was an advance in industrial cooperation: many managers say they gained
enormous advantage by learning intimately what their key customers wanted.

The relationships became close, perhaps dangerously so. Key clients would often know the
profitability of what they were buying. When the large companies hit trouble, they made
mandatory price cuts on a years' worth of components already supplied.

In the early 2000s the supply chain began to reverse. Every year Dell buys millions of dollars
worth of components, which are the heart of its machines, from Intel. Dell has become a supplier
of customers to Intel. With ‘Intel Inside8' advertising,

Intel became a global brand as the 'supplier' became the guarantor for lesser-known computer
assemblers and retailers.

At one point in the late 1990s much of Business to Business buying was done over the Internet.
But after the dot.com bubble burst this became too expensive and companies began to use trusted
suppliers again. Since then, the supply chain has been emerging as a point of differentiation for
companies which had been relying on their own brands. Consumers will require increasingly more
information about the products and where they come from. In other words, the supply chain is
moving from hidden producer to guarantor of good practice, a radical break with tradition.
Advertisers' claims will be challenged by the consumer activists. A transparent and publicized
supply chain will be expected.

The supply chain is changing. It is emerging from anonymity to becoming a significant part of
what is perceived to lie behind the branded good or service. Educated users will require
transparency, information and integrity from the goods and services they buy. And when
customers get even pickier, the supply chain will have to evolve again



Bonpoc 2. Kputepun OlIeHKH YCTHOTO BBICTYIIICHUS (TIPE3CHTAITHH )

Feedback form

Presenter
Title of the presentation
Date

Criteria Rating Comments
Overall impression, purpose achievement 54321
Attention-getting opener 54321
Outline 54321
Structure, organization, transitions 54321
Examples, explanations 54321
Visual aids 54321
Summary 54321
Concluding remarks 54321
Eye contact 54321
Gestures 54321
Volume of voice 54321
Pace 54321
Enthusiasm 54321
Interaction with the audience 54321
Q&A 54321
Time 54321
Other aspects (specify) 54321
Rating key

I= poor 2=fair 3=acceptable 4= good 5= excellent




4. Kpurtepuu OLEHKH 10 BHIAM JIeSITEJIbHOCTH UISI KA2KI0T0 YPOBHSA

OTBeT Ha 5K3aMEHALMOHHBIN OUJIET CYUTACTCS HEeyJOBJIeTBOPUTEIbHBIM, €CIIN!

Ilucomennwlit nepegod BuiNoNHEH A1 MeHee 50% TekcTa, B IepeBo/Ie JOMYLIEHbI OLTNOKH,
HCKa)XaIol[1ie OCHOBHOE COJIEPKAHUE TEKCTA.

Conepxanne npe3eHmayuu HE COOTBETCTBYeT 3asBJICHHOM Teme. Tema packpeita
noBepXHOCTHO. CTYyAEHT He BJIaJIeeT MaTepuanoM, TOBOPUT HCKIIOUUTEIBHO CO 3pUTEIIbHON
onopoil. HeanekBaTHOe MHTOHMpOBaHWE, OMIMOKM B TPOM3HOIICHWH, OTpaHUYEHHBIH HAOOD
JIEKCUUYECKUX Cpe/ACTB. BbICKa3plBaHHE CONEPKUT 3HAYUTEIBHOE KOJUYECTBO IPAMMATHUECKUX
OMOOK, 3aTPYAHSIOUINX MMOHUMaHUe cojepkaHus B 1enoM. OObeM Npe3eHTaluyd OrpaHuYyeH,
JIOTMYECKas OpraHM3alus pedyd He IMPOCISKUBACTCA. TeKCT BBICTYIUIGHHS MEXaHUYECKH
3aMMCTBOBAH W3 NMHUCHMEHHBIX MCTOYHMKOB W HE aJaITHPOBAH Ui BOCTIPHUSATHS CIyLIATEISIMU.
KoHTakT co ciymaTensiMu, B TOM YUCIIE€ BU3YalIbHBINA, OTCyTCTBYET. Cllaiifibl HE COOTBETCTBYIOT
COJICPKAHUIO BBICTYIUICHHSI THOO MEXaHMUYECKH TyOIMPYIOT TEKCT BBICTYIUICHUS; TOBOPSIINN HE
KOMMEHTHUpYeT ciaiiibl. Ha Borpocsl He oTBeuaer.

OreHka Ha HEYIOBIETBOPUTEIHFHOM ypoBHE cocTanisier 0-19 Gamios.

OTBeT Ha 3K3aMEHAIMOHHBIN OUJICT 3aCUNTHIBACTCS Ha MOPOrOBOM YPOBHE, €CJIIH:

ITucbmennslii nepeéod BBHIOIHEH B IMOJHOM 00beMe, HO jomymieHa | — 2 omuoOKwH,
BJIMSIFOIIME Ha UCKAQ)KEHUE OCHOBHOTO COJICPKAHUS TEKCTA.

ConepxaHue npezeHmayuu B 1EJIOM COOTBETCTBYET 3asBIICHHON TeMe. Tema B OCHOBHOM
packpsita. HeanekBaTHO€ MHTOHUPOBAHUE U TEMII PEUYU 3aTPYIHSIOT ee Bocupustue. CTyaeHT
UCIIOJIb3YeT OrPaHUYCHHBIH HAOOP JIEKCHUYECKUX CPECTB, JOMYCKAET HAPYIICHHUE JIEKCHUSCKUX
HOpM. BrickaspiBanue COACPKUT 3HAYUTCIIBHOC KOJIUYCCTBO I'paMMAaTHYCCKUX OHII/I6OK, qToO
OPUBOJIUT K HApPYIICHHIO CMbICIAa OTIACIbHBIX mpemaoxenuit. ComepkaHHe MMPE3eHTALUH
HEJI0CTaTOYHO MoJHOe. Jlorumyeckass opraHu3anys Mpe3eHTAlUH B IEJIOM MPOCICIKUBACTCS, HO
OTJICNIbHBIC JIETAJIM HE COOTBETCTBYIOT OOIIIEH JIOTHYECKON CTPYKType BbICKa3biBaHUs. KOHTaKT
co ciymartensiMu ciaabOeiit. Ha BoOmpocel OTBe4aeT, HO OTBETHI IMOBEPXHOCTHBI H
MaJIOCO/IePIKATEIbHBI.

Orenka Ha moporoBoM yposHe cocranisier 20-29 Gaiios.

OTBeT Ha 9K3aMEHAIIMOHHBIN OUJIET 3aCUUTHIBACTCS HA 6a30BOM YPOBHE, €CIIH:

Ilucomennwlii nepesod BHINOIHEH MOJHOCTHIO, OOIINNA CMBICT TEKCTa HE UCKaXKEH; OJJHAKO
€CTh OMMOKU B OTACNBHBIX TPAMMATUYECKUX KOHCTPYKIUSAX, JEKCHUYECKUX €IUHUIAX, (Ppa3zax
HJIN BBIPAXKCHUAX, HC BIUAIOIINX HAa aICKBATHOCTD IMIEPCAAY OCHOBHOI'O COACPIKAHUSA TCKCTA.

ConeprxaHue npezenmayuu COOTBETCTBYET 3asiBJICHHOM TeMe. TemMa B OCHOBHOM pacKphbITa.
Bce riaBubie COACPIKATCIIBHBIC MOMCHTEIL HpO6J’IGMI)I B OCHOBHOM OCBCIICHBI. CTy,I[eHT BJIa€CT
MaTepuajoM B paMKax MOATOTOBICHHOTO BBICTYIUICHHUS, HO 3aTPYAHSIETCS aBaTh MOSCHEHUS U
OTBEYAaTh Ha BOMPOCHI, HE MOXKET HMIIPOBU3UPOBaTh. Vcmonb3yemblli BOKaOyNsip Tiepenaet
OCHOBHOE COJIep>KaHue Mpe3eHTauu. [Ipe3enTanus 4eTko CTpYKTypUpOBaHa, MbICIIA U3JI0KEHbI
nocienoBareabHo. CTYIEeHT MOIIEPKUBAET KOHTAKT CO CIYMIATEISIMH B paMKaxX CTaHIApPTHOU
CUTYalliH, HO TePseT MHUIIUATUBY NMPU BOZHUKHOBEHUU KOMMYHUKATUBHBIX 3aTpyaHeHud. Temm
peur HOpMalbHbIA. HapylieHne HOpPM NPOM3HOLIEHHMS HE 3aTPyIHSAET BOCIPUITHE
BBICKa3bIBaHUS. TEKCT B OCHOBHOM aJIaliTHPOBaH K 3a/JayaM yCTHOTO BBICTyIUIeHUs. Craiiabl
COOTBETCTBYIOT  COJECpPXKAHUIO, HE JIyOJUPYIOT TEKCT BBICTYIUICHHS;  OOYJaroIIHiics
KOMMEHTHPYET ciaiiipl. CTYyIEHT HCTIBITHIBAET 3aTPYAHECHUS B BBIOOPE IEKCUUECKUX CPENICTB ISt
BBIPpaXKCHUA COOCTBEHHOT'O MHCHUS, JOIMMYCKACT HE3HAYHUTCIbHBIC I'PAMMATUYCCKHNE OH_II/I6KI/I, HC
BIIUSIONINE HA UCKAKEHUE CMBICIIA BHICKA3bIBAHUS.

Orenka Ha 6a30BoM ypoBHE coctaBiisieT 30-34 Oara.

OTBer Ha 9K3aMEHAIIMOHHBIN OUJIET 3aCUUTHIBAETCS HA MPOJABMHYTOM YPOBHE, €CIIH:



ITucomennwiii nepeeoo soimonHex ais 100% Tekcra 6e3 CKaXEHUsT OOILIETr0 CoJepKaHus
TeCTa M COJEp)KaHUS €ro OTAENbHBIX dYacTed. OTCTYIUIEHHs OT OpUrHHala OOYCIIOBJICHBI
JEKCHYECKUMH, TPAMMATHYECKUMHU M CTHIIMCTHYECKIMH HOPMaMH PYCCKOTO SI3bIKA.

CopnepxaHue npezenmayuu COOTBETCTBYET 3asiBICHHON TeMe. TeMa packphiTa TiyOoKo U
MIOJTHO; OOYYarOIIUICS MPOSBUI CAaMOCTOSATEILHOCTh B TOMCKE M aHAJU3€ Marepuana s
BbIcTyIUIeHHA. CBOOOAHO BIIaJieeT MaTepualioM, JAeT MOSCHEHHWS M OTBEYaeT Ha BOIPOCHI,
UMIPOBHU3UpYET. Mcronb3yeMblii BOKaOYISAp COOTBETCTBYET COJICPYKAHHUIO BBICTYIUICHHS. TeKcT
aJaNTUPOBAH K 3aJladyaM yCTHOTO BBICTYyIUIEHUS. [Ipe3eHTaius 4eTko CTpyKTypUpOBaHa, MbICIIU
U3JI0KEHbI mocienoBareabHo. OOyJaromuiicss XOpoUIo BIIAJEET CTPATETHUSMH W TAKTHKAMU
MyOJIMYHOTO BBICTYIUICHUS, OIJIEPIKUBAET KOHTAKT CO CIYIIATESIMH, MPOSIBIISIET MHUIIUATUBY U
CaMOCTOSITENIFHO ~ pa3pellaeT KOMMYHHMKATUBHBIE 3arpynHeHus. Peur  oOyuaromierocs
SMOILIMOHAJIbHA W BBI3BIBAET HHTEpeC Yy chymarened. Temn peun HopMmanibHbIN. Craiiabl
COOTBETCTBYIOT COACP)KAHUI0O M KOMMYHHMKATUBHOW 3ajade BBICTYIUICHHS, OOYYaroLIHiics
KOMMEHTHUPYET CIaiiibl.

OreHka Ha MPOJABHHYTOM YpOBHE cocTaBiseT 35-40 GaiioB.



5. HIkaJja oLEeHKH HA YK3aMeHe

Buj nesitesibHOCTH YpoBeHb B 6aj1ax
HIKE MOPOTOBBIA 0a30BbIi MPOABUHYTHIN
IIOPOTOBOT
0
Ornenka HEY/I0BJIeT YIOBJICTBOPUTEJIBHO Xopouio OTJIMYHO
BOpUTEJIb
HO
FX F E D- D D+ C- C C+ B- B B+ A- A A+
IInceMeHHas JacTh: 0- (19 |20 (22 |25 |27 |29 |30 31 32 |34 35 37 38 40

1. TTucbMeHHbIH IEPEBOL | 1()
2. JlemoBoe MUCbMO
YcTHas 4acThb:

3. Urenue
oOmenpodeccuoHaIbHOT
0 TeKCTa, yCTHas

nepefada  COJEpIKAHHS
TEeKCTa Ha AaHIJIMHCKOM
SI3BIKE.

3. Power Point
npeseHTanus, Oecena 1o
M3y4YE€HHOU TeMaTHKe.

0-19 20-29 30-34 35-40

B o0mieil oneHke Mo AMCHUIUIMHE 3K3aMEHAIMOHHbIE Oalllbl YYMTBHIBAIOTCS B COOTBETCTBMM C IpaBHJIAaMH OaJUIbHO-PEHTHHTOBOW CHCTEMBI,
MIPUBEICHHBIMH B paboyeil mporpaMme JUCIUTUINHBL.




6. Bompochl k 3k3aMeHy 10 JucHUILINHEe < THOCTPAHHBIH A3BIK»

Cnucok
OPUTHHAJIBbHBIX TEKCTOB 001eNnpPodecCHOHANIBHON TeMATUKH
JJIS1 YTEHUS M NIepPeBo/Ia C AHIVIHIICKOI0 SI3bIKA HA PyCCKH
Ha dK3aMeHe
1o qucuunnHe « MHOCTPAHHBIN A3BIK»

1. Financial Management - Meaning, Objectives and Functions
http://www.managementstudyguide.com/financial-management.htm

2. Finance Functions
http://www.managementstudyguide.com/finance-functions.htm

3. Role of a Financial Manager
http://www.managementstudyguide.com/role-of-financial-manager.htm

4. Capital Structure - Meaning and Factors Determining Capital Structure
http://www.managementstudyguide.com/capital-structure.htm

5. Capitalization in Finance
http://www.managementstudyguide.com/capitalization.htm

6. Leadership vs. Management
http://www.businessdictionary.com/article/1024/leadership-vs-management-d1412/

7. How Can Young Women Develop a Leadership Style?
http://www.businessdictionary.com/article/1284/how-can-young-women-develop-a-leadership-
style-wsj1605/

8. Basics of the Situational Leadership Model
http://www.businessdictionary.com/article/724/basics-of-the-situational-leadership-model/

9. Importance of Developing Leadership Skills
http://www.businessdictionary.com/article/730/importance-of-developing-leadership-skills/

10. Sun Tzu and Niccolo Machiavelli's Lessons on Leadership
http://www.businessdictionary.com/article/442/common-traits-in-a-leader/

11. Four Key Components of Weighing Employee Value
http://www.businessdictionary.com/article/443/four-key-components-of-weighing-employee-
value/

12. Tips for Maximizing Employee Potential
http://www.businessdictionary.com/article/517/tips-for-maximizing-employee-potential/

13. Six Effective Ways to Foster Innovation
http://www.businessdictionary.com/article/510/ways-to-foster-innovation/

14. How to Change Your Organization's Culture
http://www.businessdictionary.com/article/1309/how-to-change-your-organizations-culture-
wsj1605/

15. Total Quality Management's Impact on Different Business Processes
http://www.businessdictionary.com/article/631/total-quality-managements-impact-on-different-
business-processes/

16. Six Sigma Guide to Training and Certification
http://www.businessdictionary.com/article/620/six-sigma-guide-to-training-and-certification/

17. Marketing vs. Sales
http://www.businessdictionary.com/article/1087/marketing-vs-sales-d1412/

18. Advertising vs. Marketing
http://www.businessdictionary.com/article/1094/advertising-vs-marketing-d1412/

19. How to Gain Valuable Information by Conducting Market Research
http://www.businessdictionary.com/article/339/conducting-market-research/

20. How to Make Money in Globalization
http://www.businessdictionary.com/article/798/how-to-make-money-in-globalization/
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http://www.businessdictionary.com/article/443/four-key-components-of-weighing-employee-value/
http://www.businessdictionary.com/article/443/four-key-components-of-weighing-employee-value/
http://www.businessdictionary.com/article/517/tips-for-maximizing-employee-potential/
http://www.businessdictionary.com/article/510/ways-to-foster-innovation/
http://www.businessdictionary.com/article/1309/how-to-change-your-organizations-culture-wsj1605/
http://www.businessdictionary.com/article/1309/how-to-change-your-organizations-culture-wsj1605/
http://www.businessdictionary.com/article/631/total-quality-managements-impact-on-different-business-processes/
http://www.businessdictionary.com/article/631/total-quality-managements-impact-on-different-business-processes/
http://www.businessdictionary.com/article/620/six-sigma-guide-to-training-and-certification/
http://www.businessdictionary.com/article/1087/marketing-vs-sales-d1412/
http://www.businessdictionary.com/article/1094/advertising-vs-marketing-d1412/
http://www.businessdictionary.com/article/339/conducting-market-research/
http://www.businessdictionary.com/article/798/how-to-make-money-in-globalization/

21. Projected Growth Industries for the 21st Century
http://www.businessdictionary.com/article/449/projected-growth-industries-for-the-21st-century/

22. Macroeconomic Factors and the Management Environment
http://www.businessdictionary.com/article/598/macroeconomic-factors-and-the-management-
environment/

23. What to Consider When Forming a Strategic Alliance
http://www.businessdictionary.com/article/472/what-to-consider-when-forming-a-strategic-
alliance/

24. What Business Structure Should You Choose?
http://www.businessdictionary.com/article/498/what-business-structure-should-you-choose/

25. What is a C Corporation?
http://www.businessdictionary.com/article/37/what-is-a-c-corporation/

TemaTnka T0KJIA10B JJIsl YCTHOI YaCTH IK3aMeHa
no aucuunInHe « MHOCTpaHHBIH S3BIK»

Culture and business
Technology and business
Motivation

Human resources
Organizational structures
Managing organizations
Supply chain management
Quality management

9. Marketing

10. Customer relations management
11. Accounting

12. Finance

13. Decision-making

14. The learning organization
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denepanpHOE TOCYIAPCTBEHHOE OI0/KETHOE 00pa30BaTEIbHOE YIPEKICHNE
BBICITIIETO 00pa30BaHUs
«HoBocubupckuii rocy1apcTBEHHBI TEXHUYECKHI YHUBEPCUTET
Kadenpa nnocTpaHHbIX S3bIKOB

IMacnopT KOHTPOJILHOM PAdOTHI

1o AuctuIuiMHe « THOCTpaHHBIN SI3bIK», 5 CEMECTP

1. MeToauka OEeHKH

KonrtponbHas paboTa BKIIOYAaeT YTEHHE TEKCTa 00MENpoecCHOHANBHOIN HAIPaBICHHOCTH U
3aJ1aHus HA IPOBEPKY MOHUMAHUS TEKCTA.

3aI[aHI/ISI BBITIOJTHAKOTCA ITIMCBMCHHO.

3amanus Bcex OJIOKOB HampaBiIeHbl Ha MNPOBEPKY 3HAHHS WHOCTPAHHOTO S3bIKA IS
MEXKJINYHOCTHOT'O O6HICHI/I$I C HHOCTpaHHBIMHU [IAPTHCPAMHU, YMGHI/II;'I JIOTUYCCKU BECPHO,
apryMEHTHPOBAHO U SICHO CTPOMTH YCTHYIO M IHCBMEHHYIO peub B cdepe OOIIeKyIbTYpHOH U
npodecCHOHATIBHOM AEATSILHOCTH Ha HHOCTPAHHOM SI3bIKE.

3amaHus COCTaBJIEHBI B TECTOBOH (hOpMe; MPEAIoaraloT OAWHOYHBIA BBHIOOP, HaXOXKICHUE
COOTBETCTBUM.

2. Kputepum oneHKH

Kaxxnoe 3a1anrie KOHTPOJILHON paOOThI OIICHUBAETCS B COOTBETCTBUHU C MPHUBEICHHBIMU HIDKE
KPUTCPUSIMHU.

KoHTposibHast paboTa cYyuTaeTCs HEBBIMOJIHEHHOM, €CJTU KOJMYECTBO ITPABUIIBHBIX OTBETOB
coctaBisaeT MeHee 50 %. Onenka cocrasisteT 0 — 4 Oamna.

PabGora BbIMOTHEHa HAa MNOPOrOBOM YPOBHE, €CIU KOJIMYECTBO MPABUIBHBIX OTBETOB
coctaBisteT 50 %, Ho menee 73 %. Ouenka cocrasisieT 5 — 6 6amIoB.

Pabora BeITIONTHEHA HA 6A30BOM YPOBHE, €CITM KOJMYESCTBO MPABMWIIBHBIX OTBETOB COCTABJISICT
ot 73 % no 86 %. Ouenka cocraBisieT 7 — 8 OalIoB.

Pabota cunTaeTcs BBHITIOJHEHHOW HA MPOABHHYTOM YPOBHE, €CITH KOJHMYECTBO MPABMIBHBIX
oTBeToB cocrasisier 87 % u 6onee. Onenka coctapisgeT 9 — 10 Oaos.

3. IlIkaja oueHkH

B o01ieit onenke no qucuumiInHe 0amibl 3a KOHTPOJIbHYIO paboTy yUHUTHIBAIOTCS B COOTBETCTBUU
C mpaBujgaMH OaJIbHO-PEUTHMHIOBOM CHUCTEMbI, NPUBEACHHBIMU B paboyeil mporpamme
JTUCIUIUIAHBI.
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READING

1. Read the article about the impact of social media on advertising. Match the paragraph
headings (a-d) with the paragraphs (1-4).

a) What investment must you make?

b) Social media marketing plus traditional marketing

¢) The social media revolution

d) Social media marketing and advertising

From the beginning, social media has had an important impact on all of us. Social media started
out as a method for people to either connect or reconnect with each other. At this point, social
media has become much more.
Business people use marketing to successfully grow their businesses and to get their word out in a
tremendous way. The most effective marketing approach is one that uses social media and
traditional marketing in tandem. Business owners have figured out that social media marketing
(SMM) has a very positive effect on the success of business and it is a method that takes very little
money to accomplish a solid end result.
1
Marketers are using traditional forms of marketing (radio, television and print) as well as using the
Internet to reach out to customers and potential customers and getting those customers and
potential customers to reach out to them.
The number of people who regularly use various social media channels has grown dramatically
and more and more people are getting more and more involved with social media to grow their
businesses and to build relationships with other people all of the time. It is one of the easiest, least
expensive, and most effective ways to gain exposure and to strengthen your business’s reputation.
2
SMM is a group of operations and methods used to generate publicity through social media
channels and Internet communities. Social media advertising is the planning and executing of
advertising campaigns through those channels. The reason that the face of marketing is changing
so drastically is that the marketers understand that they need to go wherever the clients are. The
fact is that the clients are hanging out in the online social communities.
3
The idea that the investment that you need to make in order to make social media work has very
little to do with actual money is very appealing to a lot of people. Of course, nothing valuable
comes totally free. The investment that you need to make is time and effort. You need to
consistently devote a specific amount of time each week to making your SMM campaign work for
your business. Without that consistency, it won’t work for you. It is a matter of what you are
willing to give up—time or money.
4
The revolution was inevitable. With the pace at which technology was and is changing, it was just
a matter of time (and not too much time) before people would start to get involved, get passionate
and drive the success of the innovative and exciting tool that is social media. Also, the fact that it
started out with people using it for personal reasons did not in any way dilute the strength that
social media has for businesses now and in the future.

( http://www.compukol.com/the-impact-of-social-media-on-advertising/)
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2. Read the article again and decide whether the statements are TRUE or FALSE.
1.Social media was created as the way for people to communicate with each other.

2. Combining social media and traditional marketing is not successful marketing strategy.
3. Social media marketing requires a little money for a good result.

4. Less people are using social media to promote their businesses.

5. To promote your business via social media you have to spend a lot of time.

3. Find in the text words which mean the following:

1.The fact or condition of being affected by something or experiencing something (1).

2. The estimation in which a person or thing is held, especially by the community or the public
generally (1).

3. A planned series of advertisements that will be used in particular places at particular times in
order to advertise a product or service and persuade people to buy it (2).

4. The act of putting money, effort, time, etc. into something to make a profit or get an advantage

(3).

4. Fill in the gaps with the following words.

Customers, business, marketing, relationships, credibility

Social media 1 IS not about the hard sell. It is about building relationships with others who
will eventually become your 2 . Itis all about people and solving their problems. The more
3 you can build with other people, the more they will begin to trust you, believe in your
4 , want to do 5 with you, and ultimately become loyal customers.

5. Underline the correct words to complete sentences.

1. Advertising is a means of communication with the users / the producers of a product or service.
2. Social communication is a form of face-to-face / electronic communication.

3. If you aren’t a part of social media revolution, you won’t be able / will be able to enjoy the
success that you and your business want and deserve.

4. With so many products and service providers in the marketplace, using a proven technique in
your advertising decreases / increases the likelihood that your ad dollars will return value.

5. The bandwagon technique sells a product or service by convincing / dissuading the customer
that others are using it and they should join the crowd.

6. Teaming up with other companies is an ideal way to expand / to cut your audience.

7. With the evolution of technology, traditional marketing / Internet marketing is an absolute must
for companies who need a cost-effective way to reach broader advertising markets.



